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Nghién ctiu mdi quan hé cau trac tuyén tinh
ctia dich vu thuyét minh du lich Ién hinh anh diém dén
va y dinh quay trd lai diém dén cta du khach:
nghién cuu tai Binh Dinh va Phu Yén

Pham Tran Triic Vién*
Khoa Tai chinh — Ngdn hang va Quan tri Kinh doanh, Truwong Pai hoc Quy Nhon, Viét Nam

Ngay nhdn bai: 16/10/2023; Ngay sua bai: 23/02/2024;
Ngay nhdn dang: 20/03/2024; Ngay xudt ban: 28/08/2024

TOM TAT

Nghién ctru nay tim hiéu va do ludng mdi quan hé ciu truc cua dich vy thuyét minh du lich d&én hinh anh
diém dén va y dinh quay tro lai diém dén cua du khach. Tir viéc thu thap va phén tich 406 bang hoi khao sat tir
khach du lich d4 ghé thim Binh Dinh va Pha Yén, nghién ctru nay chimg minh rang dich vy thuyét minh du lich ¢6
tac dong truc tiép dén hinh anh diém dén va gian tiép dén y dinh quay tré lai diém dén cua khach du lich. Nghién
ctru ciing cho thdy hinh anh diém dén c6 tic dong truc tiép dén y dinh quay tro lai cia khach du lich. Cac hiéu tmg
trong mbi quan h¢ cAu trac trén dugc xac dinh 1a 10, nghia la dich vu thuyét minh du lich c6 tac dong 16n dén hinh
anh diém dén va y dinh quay tré lai cua khach du lich. Do d6, nghién ctru ndy 1am phong phu va da dang 1y thuyét
vé dich vy thuyét minh du lich, hinh anh diém dén va y dinh quay tro lai. Tir d6, cung cép gié tri tmg dung thuc
tién cho cac chuong trinh dao tao hudng dan vién, cac doanh nghiép du lich, t chirc quan 1y va tiép thi diém dén
trong viéc quan 1y dich vu thuyét minh du lich va nang cao hinh anh diém dén.

Tir khéa: Dich vu thuyét minh du lich, hinh anh diém dén, Iy thuyét S-O-R, mé hinh phicong trinh cdu triic, ¥ dinh
quay tro lai.

*Tac gia lién hé chinh.
Email: phamtrantrucvien@gqnu.edu.vn
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ABSTRACT

This study unpacks the structural relationship of tourism interpretation service on destination image and
intention to revisit destinations. This study fulfills the research objective by collecting and analyzing 406 survey
questionnaires by tourists who visited Binh Dinh and Phu Yen provinces. The study found that tourism interpretation
service directly influence destination image while having an indirect influence on tourists’ intention to revisit
the destination. The study also found that destination image influences directly on tourists’ revisit intention. The
effects were found as large effects, meaning tourism interpretation service influences largely destination image
and tourists’ revisit intention. As such, the study enriches and advances the literature on tourism interpretation
service, destination image, and revisit intention. The study provides practical implications for tour guide training
programs, tourism businesses, and destination marketing organisations in managing tourism interpretation services
and enhancing destination image.

Keywords: Destination image, revisit intention, S-O-R theory, structural equation modeling, tourism interpretation

service.

1. INTRODUCTION tourism interpretation service provided by tour

The intention to revisit a destination is guides, as indicated by some recent qualitative

recognized as an important factor in evaluating studies, can have an impact on the destination

the effectiveness of tourism activities at that
destination.! However, research on factors
influencing tourists' intention to revisit after their
trip is lacking and has not received sufficient
attention from researchers. Tour guides have
been evaluated as important personnel and
representatives of a destination. Tour guides play
a crucial role in shaping tourists' experiences and
the image of the destination; among these, the

*Corresponding author.

Email: phamtrantrucvien@gqnu.edu.vn
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image.>® The destination image is identified
as a factor influencing the decision-making
process of choosing a destination. If tourists
leave a destination with positive images of that
destination, their intention to revisit is believed
to become stronger. Therefore, there are reasons
to believe that if tour guides provide a good
interpretation service about the destination,
tourists may form a positive and impressive
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image of the destination and have a stronger
intention to revisit to that tourist destination.
However, to date, the relationship between these
factors has not received sufficient attention from
researchers, especially quantitative studies.

In recent years, Binh Dinh and Phu Yen
have become emerging tourist destinations in
Vietnam and Asia (https://bvhttdl.gov.vn/).
Becoming attractive tourist destinations
contributes to the strong development of the
tourism industry in particular and the local
economy in general. In recent times, tourism in
Binh Dinh has achieved significant achievements
that have contributed significantly to the socio-
economic development of the region and the
overall tourism development of the country and
Binh Dinh in particular. According to statistical
results, the number of tourists visiting Binh
Dinh province in 2018 was nearly 4.1 million
visitors, of which nearly 327.5 thousand were
international tourists, accounting for about 8%.
In 2019, the number of tourists increased to
4.8 million visitors; of which international
tourists were 484 thousand, accounting for 10%
(https://sodulich.binhdinh.gov.vn/). The statistics
also show that the total revenue from tourists
in Binh Dinh is mainly from domestic tourists.
According to information from the Binh Dinh
Department of Tourism, the total number of
tourists visiting tourist destinations throughout
the province in the first 9 months of 2022 was
3.5 million visitors (an increase of 200.3%
compared to the same period in 2021), of which
domestic tourists accounted for 3.1 million
visitors. Along with the increase in the number
of tourists, the transformation of tourism in
Binh Dinh is also marked by the economic value
that tourism activities bring. Specifically, the
revenue from tourism activities in Binh Dinh has
seen a strong increase, with tourism revenue in
September 2022 estimated at 1,416 billion VND,
an increase of 140,879% compared to the same
period in 2021. In total, in the first 9 months of
2022, the total revenue of Binh Dinh's tourism

industry is estimated at 11,578.8 billion VND, an
increase of 617.3% compared to the same period
in 2021.

In the category "Top 10 Most Prominent
Tourist Destinations in 2022," the keyword
"Phu Yen Tourism" ranks among the top 3
most searched. Google explains that abundant
and diverse natural resources, and famous
landscapes with magnificent natural scenery
in Phu Yen are popular choices for Vietnamese
people, leading the search trend in 2022 on
the topic of tourism. In November 2022 alone,
despite being the lowest season for tourism, the
number of visitors to Phu Yen reached 198,700
with 117,236 staying overnight, the highest
ever recorded. Compared to 2019, before the
COVID-19 pandemic, tourist arrivals to Phu
Yen increased by 23%, and revenue increased
by 41% (https://sodulich.phuyen.gov.vn/). This
indicates that tourism in Phu Yen is experiencing

a strong recovery.

Therefore, the interpretation service
provided by tour guides about the destination
is also developing and essential for tourists
when visiting Binh Dinh and Phu Yen. The
number of tour guides working at various sites
and leading tours in both provinces has been
continuously increasing. A study focusing on
tourism interpretation service as well as its
impact on the destination image and intention
to revisit is a measure of the effectiveness of
this important tourism personnel. Furthermore,
ensuring a positive image of the destination and
increasing the intention to revisit tourism at
these destinations is not only an expectation of
tourism personnel but also a goal of the tourism
authorities in these two provinces. Therefore,
based on scientific rationale and practical
demands, it is necessary to conduct a study on
the influence of the tourism interpretation service
on destination image and intention to revisit
destinations, specifically focusing on Binh Dinh
and Phu Yen provinces.

https://doi.org/10.52111/qnjs.2024.18401
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2. LITERATURE REVIEW
2.1. Tourism interpretation service

According to the Vietnamese Ministry of Culture,
Sports and Tourism,* tourism interpretation
service (TM) is the expression through language,
both verbal and non-verbal, by tour guides and
interpreters about tourist attractions, travel routes,
and related information about objects visited in
a tourist program at a destination. The authors
of the research project "Current Situation and
Some Solutions for Developing the Vietnamese
Interpreter Team"s summarized that in terms of
semantics, the term “interpretation" refers to
speaking or explaining to make things, events,
or images clearer. Other researchers studying
TM in Vietnam,*® also agree that TM involves
the use of spoken language by tour guides and
interpreters to convey information and explain
the objects at the tourist sites and travel routes,
the quality of tour interpretation services
influencing by factors such as knowledge about
tourism products, presentation skills, travel
advice, personal demeanor, and image. These
studies on TM mentioned above demonstrate
the importance of TM and the abilities of tour
guides to create a good travel experience for
customers. Researchers also agree that investing
in training and improving the quality of TM
and the skills of tour guides will help enhance
customer satisfaction and improve their travel
experiences. According to the Vietnamese Law
of Tourism, 2017, interpreters are on-site tour
guides who serve interpretation services at
sightseeing, museums, and others.

Internationally, TM has also received
attention from many tourism researchers. Neale
et al.” focused on analyzing important factors in
TM. These authors defined TM as the process of
presenting and explaining a tourist destination,
including its history, culture, geography,
landscape, tourism activities, and other related
information about the destination. TM aims
to provide tourists with a comprehensive
understanding of the destination they are

https://doi.org/10.52111/qnjs.2024.18401

visiting and enable them to enjoy their vacation
to the fullest. This study also indicated that
TM can enhance interaction between tourists
and locals, contributing to the economic and
tourism development of the local area. The
authors also emphasized the importance of TM
in introducing and promoting the image of a
tourist destination, attracting tourists to that
location. Huang and Hsu'® presented that TM is
the process of vividly and visually introducing
information about a tourist destination so that
customers can understand and experience it to
the fullest. Kuo et al."" highlighted that TM is an
important factor in customers' travel experiences,
and can contribute to enhancing customer
satisfaction with their travel experience, while
also generating economic value for the local
community by attracting tourists and promoting
the development of the tourism industry. The
authors also highlight the importance of TM in
introducing and promoting the image of a tourist
destination to customers and professionals,
contributing to the sustainable development of
the tourism industry.

It can be seen that tourism researchers
have presented the concept of TM from various
perspectives. In general, a TM is defined as a
service that provides information about tourist
destinations to tourists through guiding and
explaining activities, aimed at improving their
travel experience. However, in any form, TM
has the common purpose of helping tourists
better understand the tourist destination and
creating a memorable travel experience,
thereby enhancing customer satisfaction. By
introducing information about the history,
culture, architecture, and tourism activities
at that location, TM helps customers receive
and experience the tourist destination more
comprehensively. In addition, TM can also help
customers better understand sustainable tourism
activities and encourage them to participate in
these activities to protect the environment and
maintain the cultural and historical values of
the tourist destination. The purpose of TM is

8 | Quy Nhon University Journal of Science, 2024, 18(4), 5-23
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to meet tourists' needs for visiting objects or to
learn about local cultures, festivals, religions,
customs, arts, traditions, architecture, artistry,
landscapes, heritage sites, cultural villages,
unique products, traditional products as well as
many other contents at the locality. In addition,
TM also supplement information upon customers'
requests, answers questions, and clarifies doubts
for customers not only at visiting objects but also
during transportation or rest time.

2.2. Destination image

The concept of "image" is widely used in
marketing and behavioral sciences to describe
how individuals perceive goods, objects, actions,
and events based on their beliefs, feelings, and
impressions. In tourism destination marketing,
the image refers to a person's impressions, ideas,
expectations, and emotional thoughts about a
specific location.'”!* There are two common
approaches to conceptualizing destination image.
One approach views it as a complex construct
consisting of cognitive, emotive, and behavioral
components. However, this conceptualization
varies in many different destination contexts and
is hard to measure as the variety and differences
of attributes in numerous destinations. The other
approach evaluates the overall destination image
using a single-item method. The latter approach
is more widely applied as it is easily applicable.

Destination image significantly impacts
tourists' future visitation behavior. It influences
their intention to revisit a destination and their
likelihood to recommend it to others. It is the
combination of visual and mental impressions
that individuals have of a place or experience.
This perception plays a significant role in tourists'
decision-making when choosing destinations.
For destinations that heavily rely on tourism,
destination image is a crucial element in their
marketing strategies.

According to the Vietnam National
(VNAT),* a
destination image is often described simply as

Administration of Tourism

an impression of a place or a perception of a
region. There are many accepted definitions of a
destination image, but it is generally understood
as a system of beliefs, ideas, and impressions
that people have about a particular place or
destination. Destination image and destination
satisfaction are two distinct concepts in the
realm of tourism. Destination image refers to the
overall perception or reputation of a place held
by potential travelers, which can be influenced
by marketing efforts, media portrayal, and word-
of-mouth recommendations. It represents the
mental picture or impression that people have of
a destination before actually visiting it. On the
other hand, destination satisfaction pertains to the
actual experience and contentment felt by tourists
during their visit to a specific destination. It is
based on factors such as the quality of services,
attractions, hospitality, and overall experience
encountered during the trip. While destination
image shapes expectations and influences travel
decisions, destination satisfaction reflects the
level of fulfillment and enjoyment derived
from the visit itself. Therefore, according to the
VNAT, a destination image is the belief, idea,
and impression that tourists have about a place.
The destination image directly affects tourists'
decision to choose a tourism destination and
thus is a key construct research of this study to
consider its effect on tourists’ intention to revisit.

Currently, research around the world
highlights the concept of destination image as a
crucial factor in the process of tourists' decision-
making and destination choices. The following
are some recent studies on the concept of
destination image in tourism worldwide:'*

- Lehto and O'Leary's study showed
that the destination image can be created from
external factors such as the leaders' opinions,
media, and educational systems.

- Baloglu and Brinberg identified the
destination image as a set of memories,
impressions, and information that tourists have
about the destination.

https://doi.org/10.52111/qnjs.2024.18401
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- Pike's study also demonstrated that
the destination image can influence customers'
choice and satisfaction with their tourism
experience.

- Beerli and Martin argue that the
destination image is the result of tourists'
characteristics, perceptions, and evaluations
of the destination. They also affirm that the
destination image is a significant factor in
tourists' decision-making process when selecting
a destination.

- In Hosany et al.'s study, the authors
pointed out that the destination image can be
created through customers' experiences, reliable
information, and media. They also suggest that
the destination image can be analyzed into
different factors such as culture, nature, history,
and services.

- Buhalis and Law mentioned that the
destination image is an essential factor in
tourists' decision-making process when choosing
a destination. They argue that the destination
image includes characteristics of culture, history,
and environment of the place.

- Andrade and Kastenholz examined
the concept of destination image from the
perspectives of tourists and residents. They
suggest that the destination image is created from
a combination of information and experiences of
tourists and residents, as well as through various
media channels.

Source: Assumed in Andrade et al'*
In sum, it can be concluded that a destination
image is the impressions, feelings, or thoughts
that tourists have about a specific place through
what they see, hear, experience, or feel when
they wvisit it. The studies mentioned above
show that the destination image is a crucial
concept in the tourism industry and significantly
influences customers' decision-making process.
The destination image is often formed based on
information that people have heard or read from
various sources, especially information reflecting

https://doi.org/10.52111/qnjs.2024.18401

prominent features such as local culture, scenery,
local cuisine, entertainment activities, tourism
infrastructure, and many other factors. These
pieces of information are often provided by tour
guides at the destination. Therefore, it can be
said that TM can impact the destination image.

2.3. Intention to revisit

Research on the definition of intention to revisit
to a destination by tourists often focuses on the
ability and characteristics of tourists returning to a
specific destination after a trip to that destination.
For example, Park and Njite" study discusses
the intention to revisit tourists in Jeju City, South
Korea. This study defines intention to revisit as
the ability or intention of tourists to return to Jeju
City after their trip to Jeju. Similarly, Kanwel
et al.'® study examine the intention to revisit
Chinese tourists, while Kusumawati et al.'” study
focuses on the intention to revisit tourists to Bali,
Indonesia. These definitions may vary depending
on each specific study, but overall, they aim to
measure the ability and characteristics of tourists
returning to a destination after their trip there.

According to the VNAT,* the intention
to revisit to a tourist destination is the ability
or desire of tourists to return to a destination
they have previously visited. The significance
of studying the intention to revisit a tourism
destination is to help businesses in the tourism
industry better understand and identify customer
needs, thereby creating policies and products
that are suitable for customer needs and desires,
enhancing customer satisfaction and loyalty, and
contributing positively to the development of the
tourism industry.

In Vietnam, from 2017 until now, some
studies have been conducted to investigate the
intention to revisit to destinations by tourists,
as this is one of the major concerns of tourism
businesses and destination managers. Below are
some notable research findings:®®

- A study by Tuan and Toan® showed that
over 80% of tourists have the intention to revisit

10 | Quy Nhon University Journal of Science, 2024, 18(4), 5-23
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in the future. Factors influencing this intention
include service quality, price, scenery, culture,
history, and security.

- A study by Tran and her colleagues’ in
Ho Chi Minh City revealed that over 60% of
tourists have the intention to revisit to Ho Chi
Minh City for sightseeing and relaxation in the
future.

- A study by Hai and Thuong?® found that
over 85% of tourists have the intention to revisit
to in the future. Furthermore, this study also
indicated that service quality and reasonable
prices are the most important factors influencing
the intention to revisit tourists.

From these studies, it can be seen that
the intention to revisit a destination is of special
interest to researchers and destination managers.
The intention to revisit to a tourist destination
is the ability or desire of tourists to return to a
destination they have previously visited. The
intention to revisit is influenced by wvarious
factors such as price, infrastructure, safety,
security, and especially the quality of services
that tourists receive and use at the destination.
Therefore, it can be trusted that TM is one of
the services that can influence the intention to
revisit a destination by tourists. However, there
is still limited specific research on this issue, so it
requires special attention for further study.

2.4. Research framework

The S-O-R theory, also known as the Stimulus-
Organism-Response theory, is a widely used
framework in the study of tourist behavior,
specifically in investigating tourist revisit
intention. This theory posits that external stimuli,
such as service quality, and tour guide services,
impact an individual's internal state, referred to
as the organism, which then leads to a behavioral
response. In the context of tourist behavior
research, the S-O-R theory has been applied to
understand the factors that influence tourists'
intention to revisit a destination. By utilizing
the S-O-R theory in studying tourist behavior
and revisit intention, researchers gain insights
into the complex interplay between external
stimuli, internal perceptions, and behavioral
responses. This understanding allows for the
development of effective strategies to enhance
destination attractiveness and encourage repeat
visitation.'® Overall, the S-O-R theory provides
a valuable framework for investigating tourist
revisit intention by examining how external
stimuli shape tourists' internal perceptions and
ultimately influence their decision to revisit a
destination. Based on the Stimulus-Organism-
Response (S-O-R) theory and previous research,
the theoretical model of the impact of tour guide
services on the destination image and intention
to revisit Binh Dinh and Phu Yen of tourists is
expected as follows:

Services

...........................................

Stimulus (S) Organism (O) Response (R)
H H,
Tourism Destination Tourist Revisit
Interpretation Image Intention

Figure 1. Stimulus-Organism-Response (S-O-R) theory and the proposed research model.

https://doi.org/10.52111/qnjs.2024.18401
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2.4.1. Effect of tourism interpretation service on

destination image

Since 2014, TM has been considered as a
crucial role in shaping the destination image.
Through tourism interpretation service, tour
guides can provide tourists with necessary
information about the history, art, and culture
of the destination, helping tourists gain a better
understanding of the destination.'* Additionally,
high-quality TM contributes to a better tourist
experience and higher satisfaction with their
tour. This leads to a tendency for tourists to have
a more positive evaluation of the destination
image and consider revisiting it in the future.
On the other hand, poor-quality TM can create
a negative impression on tourists and lower their
evaluation of the tour guide's effectiveness and
the destination image.

Although not specific, previous studies
have provided evidence that TM can directly
influence the destination image. Kuo et al.!
also found that TM significantly affects
tourist satisfaction and their evaluation of the
destination image. A high-quality TM can
create a better experience for tourists and help
them gain a deeper understanding of their
destination, thereby improving their evaluation
of the destination image. Cheng et al.,'? also
demonstrated that high-quality TM influences
tourist satisfaction and destination image. Other
authors have highlighted the importance of tour
guides' communication skills and academic
knowledge, along with tourist satisfaction, as
important factors influencing the destination
image. However, some other studies have shown
that poor-quality TM can hurt the destination
image and tourist satisfaction. This indicates that
TM can directly influence the destination image.
However, most previous studies have focused
on Western contexts or developing tourism
countries. However, research findings regarding
the extent of this influence vary in different
research contexts. Therefore, it is necessary to
research to examine this influence in different

https://doi.org/10.52111/qnjs.2024.18401

research contexts, avoiding generalizing research
findings without relying on actual research
results at specific destinations.

Based on previous research findings and
the Stimulus-Organism-Response theory, this
study assumes:

Hypothesis 1 (H1): Tourism interpretation
service directly influence destination image.

2.4.2. Effect of destination image on intention to

revisit

The influence of destination image on the
intention to revisit a destination has been
analyzed by Andrade,” who found that a
positive destination image and higher tourist
satisfaction can increase the intention to revisit.
Asaker et al.’® also highlighted the positive
impact of destination image on tourist behavior.
Balakrishnan’ revealed that tourists express their
intention to revisit a destination if they have a
positive image of the place they have visited. In
the field of tourism in Asia, previous quantitative
studies have shown that destination image
influences post-trip tourist behavior, including
the intention to revisit.'>'*%2° The intention to
revisit is an important dependent variable in the
study of tourist behavior, reflecting the level
of satisfaction and loyalty towards a specific
destination. Several studies have demonstrated
that destination image has a positive impact on the
intention to revisit?' indicating that when tourists
have positive perceptions and expectations of a
destination, they are more likely to evaluate it
highly and desire to return in the future.

However, most studies on tourism impacts
have been conducted in Western countries and
developing tourism countries in Asia, and the
extent of the influence of destination image on
the intention to revisit may vary across different
research contexts and study samples. Therefore,
further research is needed on this issue in
Vietnam and different localities within Vietnam
to understand the level of impact of destination
image on tourists' intention to revisit.

12 | Quy Nhon University Journal of Science, 2024, 18(4), 5-23
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Based on previous research findings, this
study assumes:

Hypothesis 2 (H2): Destination image
directly influences the intention to revisit a
destination.

2.4.3. Indirect effect of TM on intention to revisit

Based on hypotheses H1 and H2, particularly the
S-O-R theory, this study has a basis to believe
that TM indirectly influence tourists' intention
to revisit a destination. Providing high-quality
tour guide services not only improves tourists'
travel experience but also contributes to creating
a positive destination image and increasing
the likelihood of tourists returning to the
destination. TM play a crucial and necessary role
in every tourism program. Through this activity,
tourists can satisfy their needs for exploration,
information, and guidance - three essential needs
in the tourist experience. Additionally, tour guide
services also involve meeting the higher and
deeper learning needs of tourists. Especially in
theme-based tourism programs such as cultural
and spiritual tourism, TM contribute to the
success of a tourism program, not only providing
credibility to the travel company - which directly
designs and organizes the tourism program - but
also contributing to building the reputation of the
tourism industry of a country, thereby creating a
positive image and promoting tourists' intention
to revisit the destination in the future. Therefore,
this study believes and assumes that:

Hypothesis 3 (H3). Tourism interpretation
service indirectly influences tourists' intention to
revisit through destination image.

3. RESEARCH METHODOLOGY

The study employed a quantitative research
method by constructing a survey questionnaire.
This method is commonly used in scientific
research and involves collecting data by
requesting individuals to respond to questions
presented in the survey questionnaire. The steps
involved in this method are as follows:

1. Identify the research objectives and
develop hypotheses related to the research topic.

2. Design the survey questionnaire
to gather information about the identified
hypotheses.

3. Conduct pre-survey testing to assess the
validity and reliability of the survey questionnaire
before implementing it in the main study.

4. Distribute the survey questionnaire to
the research subjects and collect their responses.

5. Analyze the data to answer the research
questions and draw conclusions.

To  ensure the  accuracy  and
representativeness of the data sample for
valid and valuable conclusions, in this study,
the questionnaire was constructed based on
inheritance and selective approaches from
previous studies in the same field. To ensure
objective data and high reliability, the authors
followed the following procedure in constructing

the questionnaire:

1. Identify concepts and measurement
approaches for variables in the research model
based on an overview of previous studies.

2. Develop a Vietnamese version of the
questionnaire by translating and referring to
previous studies.

3. The Vietnamese questionnaire was
sent to a number of experts who are researchers
and experts in tourism for feedback, and then
adjusted for appropriate wording and structure.

According to Hair,>?> the sample size
depends on the nature and context of each study.
However, if the survey sample size exceeds 250,
it ensures reliability in multivariate research
and structural model analysis. Therefore, after
being tested and adjusted through pre-survey
research, an official survey with an expected
collection of over 300 survey questionnaires
will be conducted. Specifically, to ensure the
timely progress of the study, the official survey
questionnaire will be designed both online and
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on paper. The researcher of this study will visit
tourist destinations in Binh Dinh and Phu Yen
provinces to conduct surveys on-site. The target
respondents for this study are tourists who have
visited Binh Dinh and Phu Yen in 2023.

Regarding the analysis and reporting of
research results, this study will use SPSS 21
and AMOS 22 software to analyze the structural
equation modeling (SEM) between tourism
interpretation service, destination image, and
revisit intention to Binh Dinh and Phu Yen
as tourist destinations. Specifically, statistical
analysis, descriptive analysis, exploratory
factor analysis, confirmatory factor analysis,
measurement model testing, and structural
model testing will be performed. The research
report will be written by the project leader based
on the achieved data analysis results.

4. RESEARCH FINDINGS
4.1. Pilot test and pilot study

The survey questionnaire in the pilot test was sent
to seven tourism lecturers and seven experienced
researchers in the tourism field. Based on expert
feedback, the measurement scales used in Cheng
et al.*® were found to be similar in terms of
research context and target population for TM
and destination images. The scales used in Yoon
and Uysal?! were also found to be suitable for
measuring the variable of intention to revisit a
destination. Therefore, the survey questionnaire
was constructed with reliable and contextually
appropriate measurement scales from previous
studies.

After being adjusted according to expert
feedback, an official pre-survey pilot study
with 125 tourists was conducted through an
online Google Form to evaluate the reliability
of the measurement scales. The reliability
of a measurement scale relates to its internal
consistency, while its effectiveness is related to
the 'goodness' that the concept is reflected by the
measurement scales.?? Therefore, the reliability
analysis of the measurement scales will be used

https://doi.org/10.52111/qnjs.2024.18401

to analyze the pre-survey data. Cronbach's alpha
is the most widely used index for measuring the
reliability of a measurement scale. In general,
a measurement scale is considered highly
reliable if Cronbach's alpha coefficient is above
0.70, and acceptable if it is above 0.60, while
a value of 0.80 or higher indicates very good
reliability. The results of the Cronbach's alpha
analysis showed that all 14 measurement scales
had high internal consistency, o = .969, which
exceeded the recommended value (o > .60) for
internal consistency. The Total Correlations
for each measurement scale ranged from .720
to .878, which was much higher than .30,
indicating good reliability. Therefore, the
survey questionnaire with reliable and internally
consistent measurement scales is ready for the
main study.

4.2. Main study

The main survey research was conducted after
the pilot study. The main survey collected
438 responses, of which 32 were incomplete,
resulting in 406/438 completed responses,
achieving a response rate of 92.7%. The sample
size exceeded the recommended threshold
(n=300) and is ready for further data processing
and analysis. In the data cleaning step, the
skewness and kurtosis indices were analyzed.
Both skewness and kurtosis indices were
analyzed through descriptive statistical analysis.
According to Brown's recommendation, an
acceptable range for skewness is between -3
and +3, and an acceptable range for kurtosis is
between -10 and +1 when analyzing and using
a linear structural model. The analysis results
showed that the skewness and kurtosis indices
for the observed variables for TM (observed
variables TM1, TM2, TM3, TM4, TM5, TM6),
observed variables for destination images
(observed variables HA1, HA2, HA3, HA4),
and observed variables for intention to revisit
the destination (observed variables QL1, QL2,
QL3, QL4) were all within the range of -1 and
+1, ensuring the subsequent analysis steps in the
linear structural model analysis process.
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4.2.1. Research samples

The analysis results of the surveyed tourists show
that there were 406 research samples, of which
the number of female participants was higher
than males, specifically 183 females accounting
for 69.7%, while only 123 males participated,
accounting for 30.3%. The survey also collected
responses from tourists of different ages, from
18 to over 55, with the highest participation
rate belonging to the age groups from 18 to 25

Table 1. Profiles of study samples.

and from 26 to 40. These data are appropriate
because according to statistics from the VNAT,
these are the age groups that travel the most in
Vietnam. The number of tourists participating
in the study also belongs to many different
occupational groups. In terms of travel forms,
tourists traveling on tours participated in the
survey more, with 259/406 people, accounting
for 63.8%. Surveyed tourists used TM from tour
guides, and on-site tour guides at Binh Dinh and
Phu Yen and some used both services.

Information Number Percent
(N=406)
Gender
. Male 123 30.3
. Female 183 69.7
Age
. 18t025 140 34.5
. 26t0 40 105 25.8
« 41to 55 81 20.0
« Over 55 80 19.7
Employment
. Private companies 116 28.6
. Government-related offices 125 30.8
. Higher education students 46 11.3
. Freelancers 101 24.9
« Others 18 4.4
Travel form
« On tours 259 63.8
« Independently 102 25.1
« On tours and independent travelling 45 11.1
Tourism interpretation service
« On-tour tour guides 164 40.4
« On-site tour guides 92 22.7
. Both 150 36.9

4.2.2. The reliability analysis

The reliability analysis aims to test the internal
consistency of the independent and dependent
variables: TM, destination images, and intention
to revisit. According to Hair et al.,”? to evaluate
the reliability of a scale, a Cronbach's Alpha
coefficient value of .70 or higher indicates that

the measurement is reliable. If an observed
variable has a Cronbach's Alpha coefficient
below .70, observed variables can be deleted to
achieve higher reliability. However, this method
should be used carefully as Cronbach's Alpha
coefficient depends on the number of items/
variables in a scale. This study found that the
Cronbach's Alpha coefficient of the TM variable

https://doi.org/10.52111/qnjs.2024.18401
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is .829, which is much higher than .7, and the
Cronbach's Alpha coefficient of the intention
to revisit variable is .854, which is also higher
than 7. Therefore, the observed variables of the
TM and intention to revisit variables ensure the
internal consistency and reliability of the scale.
However, the destination image variable has a
Cronbach's Alpha coefficient of .679 with the

observed variable HA2 (This destination has
many activities and events for tourists) having a
total correlation value of .311, so variable HA2
will be removed to increase the reliability of
the destination image variable. After removing
variable HA2, the destination image variable has
a Cronbach's Alpha coefficient value of .705,
which is greater than .7, ensuring a reliable scale.

Table 2. Results of the reliability analysis of variables (N = 406).

Measurement items Corrected Cronbach’s Cronbach’s
Item-Total Alpha if Alpha
Correlation | Items deleted

Tourism interpretation service 829

TM1_Tour guides understand tourists’ needs 542 812

TM2_ Tour guides have good communication skills 581 .807

TM3_ Tour guides work professionally .660 788

TM4 Tour guides interpret interestingly .536 814

TMS5_ Tour guides answer and reply tourists’ requests very | .659 788

well

TM6_ Tour guides interpret understandably .630 795

Destination image 705

HA1 Overall, the destination is famous for its quality 482 .663

HA3_ Overall, the destination provides much good information | .494 .649

for tourists

HA4 Overall, the destination has many good sightseeing and | .597 514

signature places

Intention to revisit 854

QL1 I will revisit the destination in next two years 723 .805

QL2 Revisit the destination is my priority .676 .822

QL3 I will revisit the destination when I plan a holiday. .680 .823

QL4 T will recommend my friends and relatives about the | .710 .808

destination.

4.2.3. Research findings on exploratory factor

analysis

The results of the exploratory factor analysis
(EFA) based on indices such as Kaiser-Meyer-
Olkin (KMO) and Bartlett's Test of Sphericity
indicate that KMO is 0.880 and the p-value of
Bartlett's Test of Sphericity is 0.000, indicating

https://doi.org/10.52111/qnjs.2024.18401

that the data is suitable for factor analysis.
Moreover, communalities are an index in EFA
that indicates the percentage of variance in a
variable explained by the extracted factors.
The communalities index helps evaluate the
importance of each variable in the factor
analysis. From the tables, we can see that most
of the observed variables have communalities
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above 0.50, indicating that more than 50% of
the variance of that variable is explained by the
extracted factors. Therefore, the variables are
suitable for factor analysis. The results of the
factor rotation matrix in the exploratory factor
analysis indicate that the factors converge into
three clusters of measurement variables, with
each observed variable having a loading above
0.5, indicating their suitability and readiness for
confirmatory factor analysis (CFA) and assessing
the goodness of fit in the subsequent CFA stage.

4.2.4. The goodness-of-fit of the measurement
model

This study utilized Confirmatory Factor Analysis
(CFA) to assess the fit of the research model.
The analysis resulted in the following indices:
x2/df ratio of 3.623, GFI=0.883, CFI=0.874,
TLI=0.872, and RMSEA=0.073. A comparison
of these indices with the established criteria

Table 3. The goodness-of-fit of the measurement model.

for model fit indicated that the model did not
achieve an acceptable level of fit. Furthermore,
an examination of the Modification Indices (MI)
suggested that the model could be adjusted to
improve its fit.

In the unadjusted model, variables TM1
(Tour guide/Commentator understands tourists'
needs), TM4 (Tour guide/Commentator gives
interesting commentary), TM6 (Tour guide/
Commentator gives clear commentary), QL1
(I will return to this destination in the next 2
years), and QL2 (Returning to this destination is
a travel priority for me) were relatively close in
terms of their meanings, and had Modification
Indices (MlIs) of 17.802, 12.260, and 14.572,
respectively, indicating that an additional link
between these observed variables should be
added. After adding these additional links, the
model achieved an acceptable level of fit with
the following indices:

Chi-square df p value x2/df

160.008 59 .000

2.712

GFI CFI TLI RMSEA

0.903 0.904 0.901 0.063

According to the table, all indices meet
the requirements for a well-fitting Confirmatory
(CFA) model, with the
exception of the TLI index, which is .897, very

Factor Analysis

close to .9. The model can be further adjusted
to achieve an even better fit, however, pursuing
an overfit model with all indices being overly
adequate is unnecessary, and may lead to more
bias or statistical distortion, as noted by Hair et
al.”2 Therefore, the model has achieved a good

Table 4. The goodness-of-fit of the structural model.

fit and is suitable for examining the structural
relationships among latent concepts.

4.2.5. Research findings on the structural

equation modeling

The linear structural model has been analyzed
for the fit of the research model and research
data. The results of the model fit are presented in
the figure and table below.

Chi-square df p-value x?/df

164.103 60 .000 2.735

GFI CFI TLI RMSEA

0.902 0.904 0.921 0.064

https://doi.org/10.52111/qnjs.2024.18401
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Figure 2. The structural equation modeling of tourism interpretation on destination image and intention to revisit.

According to the analysis results, the
indices x2/df = 2.735, GF1 = 0.902, CFI1=0.904,
TLI=0.921, and RMSEA=0.064 were obtained.
Compared to the standard indices proposed by
Hair et al., these indices indicate that the linear
structural model fits the research hypothesis
and research data well. Moreover, the model
fit indices of the linear structural model and the
confirmatory factor analysis model are similar,
which further confirms that the linear structural
model is well-fitted and ready for analyzing and
examining the results of the research hypotheses.

4.3. Research findings on the hypothesis
testing

The analysis of standardized regression weights
reveals a significant direct influence of TM on
the destination image, with a p-value of 0.001

Table 5. Research findings on the hypotheses testing.

and a regression weight of 0.787. Additionally,
the results also indicate that destination image
has a direct impact on the intention to revisit
the destination, with a p-value of 0.001 and
an estimated weight of 0.79. This implies that
if tourists receive good TM, they will have a
positive perception of the destination, and with
a positive destination image, they are more
likely to have a higher intention to revisit the
destination.

The results of the bootstrapping analysis
indicate that TM has an indirect influence on
the intention to revisit the destination through
destination image. The estimated weight is
0.620, and the p-value is 0.01. This means that
if tourists receive positive TM, it will increase
their intention to revisit the destination through
a positive perception of the destination image.

Standardised Coefficient Hypotheses

Path Direct Indirect | p-value Support/
Not Support

Tourism .001** | Support
Interpretation -> Destination Image 787
Service
Destination Image ~ —> Intention to Revisit 787 .001** | Support
Tourism .620 .001** | Support
Interpretation -> Intention to Revisit
Service

Note: ** Parameter estimates significant at p<.01

https://doi.org/10.52111/qnjs.2024.18401
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Figure 3. Research findings on the hypotheses testing.

Table 6. Squared multiple correlations.

Estimate
Destination Image .620
Intention To Revisit .620
HA4 434
HA3 406
HA1 437
QL4 721
QL3 578
QL2 422
QL1 .559
T™M6 456
™5 585
T™4 259
™3 .585
™2 461
™I 284

To evaluate the strength or degree of
the influence of an independent variable on a
dependent variable in a linear structural model,
the Squared Multiple Correlations (SMC) index
is analyzed and used. The SMC index is an
important index in Structural Equation Modeling
(SEM) analysis. It represents the proportion of
variance in each dependent variable that can be
explained by the set of predictor variables in the
model. The SMC value ranges from 0 to 1, with
higher values indicating a stronger relationship
between variables. In SEM analysis, the SMC
value is used to assess the overall fit of the
model and to evaluate the strength of each path/
influence in the model. The SMC analysis results

of the linear structural model on the influence of
tour commentary services on destination image
and intention to revisit the destination in this
study show that the weight (estimate) of the
destination image and intention to revisit the
destination variables is 0.620.

As shown in the SMC analysis results
table below, most of the SMC values are greater
than 0.25, indicating that the latent factor can
explain more than a quarter of the item variance.
This value is higher than the recommended cut-
off threshold of 0.25. Hair et al.,?? also proposed
that SMC values of 0.01, 0.09, and 0.25 can be
used to represent "small," "medium," and "large"
effects, respectively, in behavioral science. The
SMC value of the destination image and intention
to revisit the destination is 0.620, indicating that
it explains 62% of the total variance, which is
a large effect in behavioral science. This means
that the influence of tour commentary services
on destination image and intention to revisit the
destination is significant in behavioral science.

5. DISCUSSION AND CONCLUSION
5.1. Discussion

This study analyzed a linear structural model to
measure and determine the influence of tourism
narration services on the destination image
and intention to revisit tourists. The results of
the analysis indicated that tourism narration
services have a direct and positive impact on
the destination image. The statistical analysis
showed a significant p-value of 0.001 and a
weight of 0.79, indicating a strong relationship

https://doi.org/10.52111/qnjs.2024.18401

Quy Nhon University Journal of Science, 2024, 18(4), 5-23 | 19



QUY NHON UNIVERSITY

I SCIENCE

between these variables. This suggests that
when tourists are provided with good tourism
narration services about a destination, it directly
and positively affects their perception of the
destination image. Additionally, the study found
that the destination image has a direct and
positive impact on the intention to revisit, with
a significant p-value of 0.001 and a weight of
0.79. This indicates that when tourists have a
positive perception of a destination, it increases
their likelihood of considering revisiting
the destination. Furthermore, the study also
discovered an indirect influence of tourism
narration services on the intention to revisit.
The statistical analysis showed a significant
p-value of 0.001 and a weight of 0.62, indicating
that tourism narration services have an indirect
impact on the intention to revisit through their
influence on the destination image. These
findings highlight the importance of effective
tourism narration services in creating a positive
destination image and promoting tourists'
intention to revisit.

The SMC analysis revealed that the
relationship between tourism narration services,
destination image, and intention to revisit has a
value of 0.62, much higher than the proposed
cutoff point of 0.25 by Hair et al.2

Hair et al.*? guidelines for "small,"
"medium," and "large" effect sizes. This
indicates a significant, specifically "large,"
impact of tourism narration services on both the
destination image and the intention to revisit of
tourists. The higher SMC value suggests that the
impact of tourism narration services in shaping
the destination image and encouraging tourists'
intention to revisit is significant.

Previous studies have also examined the
influence of tourism narration services. For
example, Huang and Hsu'® found that tourism
narration services have a significant impact on
tourists' satisfaction and intention to revisit,
which is consistent with the results of this
study. Similarly, Yoon and Uysal found that

https://doi.org/10.52111/qnjs.2024.18401

the destination image has a significant impact
on tourists' intention to revisit, which is also
consistent with this study's findings. However,
there are some differences between this study's
results and previous studies. For instance, Kanwel
et al.'® found that tourism narration services
have a significant impact on tourists' intention
to revisit, which contradicts the indirect effect
found in this study. Moreover, Chen and Tsai®
found that the destination image has a significant
impact on tourists' satisfaction, which was not
specifically studied in this research. Compared
to previous studies, this study contributes to
the theory of the influence of tourism narration
services by examining their linear structural
effect on the destination image and indirect effect
on tourists' intention to revisit. The comparison
with previous research on the influence of tourism
narration services, such as studies conducted in
Taiwan,'' Australia'® South Korea,"> indicates
that the degree of influence varies depending on
the research context and is different in Binh Dinh
and Phu Yen. This indicates that the study on the
influence of tourism narration services on the
destination image and intention to revisit tourists
or other dependent variables, depends on the
specific research context and needs to be studied
specifically in each locality. It is important to
avoid generalizing research findings across
different research contexts.

5.2. Contributions, limitations, and implications

This study measures the impact of TM on
destination image and intention to revisit in
Binh Dinh and Phu Yen provinces. The research
identifies a linear structural relationship between
TM, destination image, and intention to revisit,
contributing to tourism research theory. The
study emphasizes the significance of TM for tour
guides, as defined by the Tourism Law 2017. It
also confirms that destination image and TM are
two contributing factors to increasing tourists'
intention to revisit, further contributing to the
research theory of revisit intention.

This study expands and confirms the
linear structural relationship between TM,
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destination image, and intention to revisit
at the local destination level. It diversifies
the research context compared to previous
studies, emphasizing the substantial influence
of TM, which accounts for 62% of the
destination image and intention to revisit.
This highlights the significant importance
of TM in the effective operation of local
destinations. These contributions enhance the
theoretical understanding of TM, destination
image, and intention to revisit diversely and
comprehensively.

Investing in high-quality TM has a direct
and positive impact on destination image. This
can be achieved by hiring professional speakers,
developing attractive scripts, and integrating
multimedia elements. Engaging and informative
interpretation services help tourists understand
and appreciate the destination, encouraging
revisits. Pre-existing scripts developed by experts
enhance the quality of interpretation services.
Multimedia elements like video and augmented
reality create vivid and interactive experiences.
Virtual tours provide different perspectives and
insights into the destination's unique features
and attractions. Secondly, the direct influence of
destination image on tourists' intention to revisit
emphasizes the importance of building a positive
and strong destination image to attract tourists
to revisit. For example, destination management
organizations can develop marketing campaigns
that introduce unique cultural heritage, natural
beauty, or adventure opportunities of the
destination. This may include creating attractive
advertising materials such as videos, images, or
brochures that introduce the unique features of
the destination. Additionally, tourism service
providers can offer high-quality services such
as service quality, comprehensive information
content, and diversity in cultural, historical,
and sightseeing destinations to contribute to a
positive destination image that increases tourists'
intention to revisit.

The results regarding the indirect

influence of TM on tourists' intention to revisit

through destination image demonstrate the
importance of TM. A good tourism interpretation
service can contribute to increasing tourists'
intention to revisit the destination. Therefore,
special attention should be paid to training and
improving tourism narration skills for both guides
and speakers. Additionally, guides themselves
should also increase their awareness of their role
in tourism narration services as this helps attract
more customers and increase income. Therefore,
a travel company can customize TM to serve
specific customer groups. By providing TM
that suit tourists' interests and needs, companies
can create a more personalized experience that
increases their intention to revisit. This study
focuses on the destinations of Binh Dinh and
Phu Yen, therefore, future studies should avoid
generalizing the findings of this study to all other
regions or localities in Vietnam or worldwide.
Comparisons with previous studies indicate
that the influence of tourism narration services
on different variables varies in each research
context. Thus, this study also suggests that future
research reassesses the research model and the
level of influence in different research contexts
and target populations. Furthermore, this study
specifically focuses on tour guides and on-site
narrators, but has not explored international
tour guides and international tourists. Therefore,
future research is recommended to investigate
the tourism narration services provided by
international tour guides and evaluate the impact
of their narration services on destination image
and intention to revisit from the perspective of
international tourists. By doing so, the linear
structural relationship of tourism narration
services on destination image and intention
to revisit can be further enhanced in terms of
theoretical understanding, contributing to the
research on tourist behavior in tourism.
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ABSTRACT

This article investgates the influencing factors and their level on environmental accounting information
disclosure in hydropower enterprises in Vietnam. To achieve this aim, it analyzed scale reliability (Cronbach
Alpha), exploratory factor analysis (EFA), and binary logistic regression analysis for data analysis. Research
results indicate several factors affecting the disclosure of environmental accounting information at hydropower
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Based on the findings, the authors proposed recommendations to help hydropower enterprises increase the level of
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Nghién culu cac nhan té6 anh hudng dén
cdng bod thdng tin ké toan mai trudng
tai cac doanh nghiép thuy dién Viét Nam

Tran Thu Van*, Lé Tran Hanh Phwong, Lé Nit Nhw Ngoc
Khoa Kinh té va Ké todan, Truong Bai hoc Quy Nhon, Viét Nam

Ngay nhdn bai: 16/10/2023; Ngay swa bai: 25/02/2024,
Ngay nhdn dang: 13/03/2024; Ngay xudt ban: 28/08/2024

TOM TAT

Trong bai viét nidy nhom tac gia nghién ctru cac nhan td anh huong va mirc d6 anh hudng ctia cac nhan tb
dén cong bd thong tin (CBTT) ké toan méi truong (KTMT) trong cac doanh nghiép (DN) thuy dién tai Viét Nam.
Tac gia da phan tich do tin cdy thang do (Cronbach Alpha), phan tich nhan t6 kham pha (EFA), phan tich hoi quy
binary logistic dé phan tich dit liéu. Két qua nghién ctru chi ra cac nhan t6 anh huong dén CBTT KTMT tai cac DN
thuy dién tai Viét Nam gé)m: Ap luc cic bén lién quan, loi ich CBTT KTMT, quy dinh phap luat, nhan thirc nha
quan tri; nhan t§ khong c6 sy anh huong 1a dac diém DN. Tir d6, nhom tac gia dé xuat mot sb khuyén nghi giap
cac DN thuy dién tai Viét Nam tang cuong CBTT KTMT.

Tir khéa: Ké todn méi trieong, cong bo thong tin ké toan méi trieong, doanh nghiép thiy dién.

1. GIOI THIEU

Trong bdi canh toan cau hoa, cac DN khong chi
d6i mat voi viée can bang giita hiéu qua kinh
té, cong bang xa hoi ma can phai quan tim dén
van dé bao vé moi truong. Thong tin moi truong
ctia DN cung cép ¢ y nghia quan trong cho viéc
quan trj diéu hanh DN ciing nhu cung cip thong
tin cho nhom cac dbi twong khac c6 lién quan
trong viéc lya chon quyét dinh. Vi véy, chi dong
CBTT KTMT sé thé hién rd trach nhiém ctia DN
d6i voi moi truong va xi hoi bén canh muc tiéu
tao ra loi nhuan va hudng téi thuc hién chién
lugc ting truong xanh, dam bao sy phat trién
bén viing cia DN. Tai Viét Nam hién nay chua
ban hanh ché d¢ ké toan lién quan dén KTMT
trong DN. Do do, viéc trién khai van dung va
CBTT KTMT tai Viét Nam noi chung va cac

*Tac gia lién hé chinh.

Email: tranthuvan@gnu.edu.vn

https://doi.org/10.52111/qn;js.2024.18402

doanh nghiép thiry dién néi riéng con gap nhiéu
han ché.

Céc DN thuy dién tai Viét Nam la cac don
vi truc tiép van hanh cac nha may thuy dién, cung
cap dién cho qudc gia. Theo bao cdo thudong nién
cua EVN nam 2022, thuy dién da dong gop
97.814 triéu KWh, chiém 37% tong san lugng
dién. Viéc van hanh cac nha may thiy dién mang
lai nhiéu lgi ich cho dia phwong nhu diéu tiét
ngudn nude, cung cip nudc cho san xuat luong
thuc, khai quang co sé ha tﬁng va an sinh xa hoi.
Tuy nhién thity dién ciing mang lai mot s tac
dong t61 moi truong nhu thu hep dién tich rung,
mét can béng hé sinh thai, gay ra su cd dong dat,
nguy co v0 dap,... Cac thong tin dugc cac DN
thity dién coéng bd thuong lién quan téi cac thong
tin tai chinh, mc d¢ va lugng thong tin lién
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quan t&éi moi truong chua duge DN thuy dién
cong bd thuc su duge chu trong. Bén canh do,
Thong tu 96/2020/TT-BTC ra doi da md rong
thém d6i twong CBTT va dua ra cac yéu cau chit
ché trong viéc cung cdp thong tin cua cac DN
dai chtuing dac biét la cong ty dai chung. Do do,
cac DN thity dién mudn phat trién lau dai va bén
virng can chi trong thuc hién va CBTT KTMT.
Nghién ctru nay s& nhan dang cic nhédn t6 anh
huong va mirc do anh hudong dén viée CBTT
KTMT cua cac DN thuy dién tai Viét Nam, tir do
dé xuat cac khuyén nghi nham ting cuong CBTT
KTMT ctia cac DN nay trong thoi gian tdi.

2. TONG QUAN

2.1. Tong quan nghién ciru

Viéc mat cin bang gitra phat trién kinh té va bao
vé mdi truong 13 vn dé cip bach cua cac qubc
gia trén thé giéi. Vi vay, DN CBTT lién quan t&i
moi trudong nhan duoc nhiéu su quan tam. Cac
nghién ctru vé CBTT KTMT hién nay thuong
theo hai hudng 1a cong bd thong tin KTMT va
céc nhén t6 anh huong dén CBTT KTMT.

Duéi goc do nghién ctru vé viéc CBTT
KTMT, Berthelot & cong su! cho rr:fmg DN sé tu
nguyén CBTT KTMT nhim muc dich nang cao
hinh anh trudc xa hoi, dap Gmg nhu cau thong
tin cho cac bén lién quan. Ngugc lai Mobus? cho
rang CBTT moi truong 14 4p lyc dé DN tuan
thu quy dinh trong viéc st dung dinh muc moi
truong. Cac nghién ctru CBTT ty nguyén hay bit
budc tai cac qudc gia déu cho thiy ty 1¢ DN ty
nguyén CBTT KTMT c6 xu hudng ting nhung
chua cd su so sanh thong tin do chua c6 tiéu
chuén quy dinh vé van dé nay. Bén canh do, mot
s6 nghién ctru so sanh vé su khac nhau CBTT
khi ¢6 hudng dan va khong c6 hudng dan nhu
Ioannou & Setafeim.’

Nghién ctru CBTT KTMT tai Viét Nam ¢o
mot s tac gia tidu biéu Nguyén La Sao, Nguyén
Thi Kim Tuyén va cong sy, Lé Anh Tuan...**
cho thdy mutrc @6 CBTT KTMT tai cac DN trong
mét s6 linh vuc dic tha nhu khai khoang, dich
vu,... chii yéu mang tinh chét dinh tinh cao hon
thong tin dinh lugng.

Duéi goc dd nghién ciru vé cac nhan to
nhu quy mo, nganh kinh doanh déc thu, mic
lgi nhudn anh huong dén CBTT KTMT tai cac
loai hinh DN, ngan hang, cong ty niém yét ciia
Buniamin, Arif & Tuhin’® cho thiy cac nhan t6
trén c¢6 anh huong dang ké dén mac d6 CBTT
KTMT tu nguyén cuia DN, qua d6 thé hién trach
nhiém cta DN dbi véi moi truong va xa hoi.
Buniamin’ cho rang DN ¢6 quy mé 16n va hoat
dong trong linh vuc nhay cam v6i moi truong
CBTT nhiéu hon va chat lugng thong tin ciing
cao hon so v6i nhém con lai. Theo Malarvizhi
& Matta,’ nghién ctru mic 4o CBTT moi truong
cua 03 nganh co6 su anh hudng 16n téi moéi truong
tai An D9, két qua murc do cong bd giam dan véi
cac nganh nang lugng, luyén kim, hoa chét.

Nghién ciru vé sy anh hudng vin hoa kinh
doanh dic thu cua qudc gia, Cooke' tai Nhat
Ban cho rang khong thé ap dung cac nghién ciru
tuong tu cho qubc gia ndy va da két luan nhoém
nganh, tinh trang niém yét va quy mo 1a yéu t6
s¢ anh hudng téi sy CBTT KTMT trong bao
céo thudng nién ciia cac cong ty niém yét. Tai
New Zealand, Hackston va Milne!! két luan rang
ngoai yéu td quy mé va nganh nghé thi cac cong
ty niém yét & trén san giao dich kép s& CBTT
nhiéu hon.

Nghién ciru vé sy anh huéng cua tinh so
hiru dén viéc CBTT KTMT, Neu & cong su'?
chimg minh ¢6 dong 1a nhan té anh huong dang
ké nhat dén quyét dinh CBTT méi truong. Chau
va Gray" cho thiy quyén va ty 18 s& hitu c6 tac
dong tich cuc dén viéc CBTT tu nguyén trong
cac DN niém yét & Hong Koéng va Singapore.
Ismail va Ibrahim'* phat hién DN c6 ty 1é€ gop
v6n ctia Chinh phu cang thap thi mic d6 CBTT
cang cao va nguoc lai...

Nghién ciru vé nhan t6 4p luc tir cac bén
lién quan va nhom cac co quan quan ly moi
truong. Neu & cong su, Alkisher!>" chi rd cac
nhan t6 anh huong gdbm: Ap luc cudng ép, ap luc
quy chuan, co ciu to chirc, vin hoa t6 chirc, hd
trg ctia nha quan 1y, cAn nhéc tinh hop phép va
ap luc cac bén lién quan.
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Tai Viét Nam, cac nghién ctu CBTT
KTMT tiéu biéu nhu nhu Lé Thi TAm'® nghién
ctru tai DN san xuat gach cho thiy quyét dinh
ctia nha dau tu nudc ngoai co tic dong manh tGi
CBTT KTMT. Nguyén La Soa & cong su* di chi
ra cic nhan t6 anh huéng dén KTMT cua cac DN
khoang san niém yét duoc t6 chirc theo mé hinh
cong ty me - con. Lam Thi Trac Linh!” nghién
ctru dir lidu so cip tir 148 DN nudi trong thuy
san. Két qua cac nhan t6 anh huong co su giam
sat cua cac co quan quan ly méi trudng, trinh do
am hiéu v& KTMT cua ké toan, thai do ung ho
ctia nha quan 1y vé bao vé méi truong; c6 hudng
dan thuc hién KTMT, ap luc tu Chinh phu, nha
nhdp khéiu, nha dau tu, cic té chirc tai chinh,
cong déng, loi ich khi thuc hién KTMT. Lé Anh
Tuén va cong su® nghién ciru trong hoat dong du
lich khach san da xac dinh ap luc cac bén, quy
md DN, nhén thirc nha quan ly, quy dinh phap
luat anh huong dén CBTT KTMT.

Nhin chung, cac nghién ctru lién quan tdi
cong bd thong KTMT trude diy da dong gop
dang ké trong viéc mo ta thuc trang va dua ra
dugc nhitng nhan t6 anh huéng dén viéc CBTT
KTMT thuong trong mot loai hinh DN cu thé.
Tuy nhién, cac nghién ctru ndy chwa thé dai dién
chung cac doanh nghiép kinh doanh cac nhém
nganh khac nhau va dac thu nhu thuy dién. Cac
DN thily dién duoc t6 chirc quan 1y va van hanh
c6 ddc diém riéng, ngoai ra thiy dién dugc xay
dung va van hanh c6 tudi tho rit cao, dé van hanh
thity dién cac doanh nghiép thuong phai d6i mat
rat nhidu vé cac van dé lién quan t6i hé sinh thai
khu vuc rong 16n, doi sbng ngudi dan va cac yéu
t6 khac vé vin hoa, lich st it nhiéu bi thay dbi. ..
Vi vay, viéc thuc hién KTMT va sy minh bach
thong tin vé KTMT la thuc sy can thiét. Nhom
nghién ctru thyc hién dé tai nham xéac dinh cac
nhan t6 anh huong va mic d6 anh hudng cua
c4c nhan t6 ¢én CBTT KTMT tai cac DN thuay
dién Viét Nam. Nghién ciru nay ciing gop phan
bd sung thém cac nghién ctru vé CBTT KTMT
tai cac DN dac thu tai Viét Nam.

https://doi.org/10.52111/qn;js.2024.18402

2.2. Ly thuyét nén

Ly thuyét thé ché (Institutional theory): Theo
DiMaggio & Powell,' cac hanh vi cua DN chiu
chi phéi tir cac ap luc cudng ché, ap luc bat
chudce va ap luc quy pham tir xa hoi, nhiing ap
luc nay s€ giai thich cho cac hanh dong cia DN
mang tinh chit tuan tha quy dinh, chuan muc
mang tinh ty nguyén hodc bat budc dé giam ap
luc trong qua trinh hoat dong. Theo do, CBTT
KTMT cua DN thay dién chiu ap luc tir chinh
phil, co quan dia phuong, cong dong xa hoi véi
muc dich 1a huéng cac hoat dong cua DN trong
khu6n kho, bao vé moi truong, thic day an sinh
xa hoi.

Ly thuyét hop phdp (Legitimacy theory):
Theo Guthrie & Parker,'® dé giam thiéu sy de doa
dén tinh hop phap don vi can thuc hién CBTT,
diéu ndy cling minh chtng cho viéc DN tuédn thu
ding quy dinh phap luat, dap tng ky vong cua
cong ddng, va quang ba hinh anh tot nham mang
lai 1gi ich cho DN. Viéc xay dyng va van hanh
cac nha may thiy dién mang lai nhiéu lgi ich
cho x4 hoi nhung danh doi lai 1a tic dong rat
16n téi moi truong. Dé han ché nhing tac dong
Xau cac co quan nha nudc ban hanh cac quy dinh
bt buge tuan thu thyuc hién va CBTT viée thuc
hién quy dinh bét budc va trach nhiém x3 hdi véi
cong dong.

Ly thuyét cac bén lién quan (Stakeholders
theory): Theo quan diém 1y thuyét cac bén lién
quan ctua Freeman,” cac DN phai c6 nghia vu
dam bao loi ich coéng bang cho cac bén lién
quan nhu cd dong, khach hang, nhan vién,
truyén thong, ngudi dan ban dia, chinh quyén
dia phuong, Chinh phu,... Neu va cong su'? cho
rang DN tuén thi CBTT KTMT theo yéu cau cua
chu s& hitu va co quan phap luat hon 1a vi ap
lyc tir nha hoat dong bao vé€ moi truong. Tai cac
DN thiy dién can CBTT KTMT dé dap tmg ky
vong cua cac bén lién quan, tuan thu quy dinh
ctia phap luat vé moi truong va xoa diu nhimng
phan {mg cua truyén thong va xa hoi trudc tac
hai ma thuy dién mang lai.
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Ly thuyét tin higu (Signaling theory):
két qua nghién ctru ctia Spence,?' 1y thuyét tin
hiéu giai thich su bat can d6i thong tin; dé tao loi
thé canh tranh cho DN, nha quan tri s ) géng
cong bd nhitng thong tin c6 loi. Ly thuyét tin
hiéu dugc van dung trong van dé cung cép thong
tin KTMT, DN cung cép thong tin trung thuc va
minh bach s& giam bt sy bt can xtmg thong tin,
nang cao gia tri hinh anh DN nhim dat duoc muc
tiéu nhat dinh ctia DN.

Ly thuyét dai dién (Agency theory): Ly
thuyét dai dién duogc phat trién bai Jensen va
Meckling?? nghién ctru mdi quan hé giita nha
quan tri va c6 dong, nha quan tri s& thuyét phuc
cac co dong bang viée tu nguyén tiét 16 thong tin.
Lé& Anh Tudn va cong su® cho rang ly thuyét dai
dién dy doan rang chi phi s& thay doi theo cac
dic diém khac nhau ciia cong ty, chang han nhu
quy md DN, tinh trang niém yét. Do d6, DN thuy
dién tiét 16 thong tin KTMT khi cho rang loi ich
CBTT I6n hon chi phi cia né.

3. MO HINH NGHIEN CUU VA PHUONG
PHAP NGHIEN CUU

3.1. Gia thuyét nghién ctru

Nhiéu tic gia di nghién ciru vé su tic dong ap
luc ctia mot s6 bén lién quan tac dong dén CBTT
KTMT trong nhiéu tinh hudng va nganh nghé
khac nhau nhu Neu & cong su, Nguyén Thi Kim
Tuyén.>'2 Duéi ap luc cudng ché va ap luc quy
pham cua cac bén lién quan budc cac DN phai
cong bo cac thong tin KTMT. Diéu nay phi hop
v6i ndi dung cia 1y thuyét thé ché va Iy thuyét
hop phap da dua ra. Tai Viét Nam hoat dong cia
nha may thay dién chiu anh hudng nhiéu tir ap
lyc ctia co quan Nha nudc budc DN phai thuc
hién cac nhi€ém vu bao vé mdi truong, an sinh xa
hoi va can thong bao hanh dong cu thé cho cac
dbi tuong lién quan. Dé thé hién trach nhiém véi
x3 hoi, dé giam bot ap luc va dam bao tinh bén
virng hoat dong ctia minh DN s& tién hanh hoat
dong CBTT lién quan téi moi truong. Bén canh
do, ap lyc tr chu dau tu, su tuyén truyén tich cuc
ttr co quan bao chi, truyén thong, nhan thtrc cong

ddng s& tac dong tich cuc t6i sy CBTT KTMT
phu hop véi chuian muc x3 hoi Alkisher, Bui Thi
Bich Phugng.'>

Gid thuyét HI: Ap e cdc bén lién quan
co anh huong thudn chiéu dén CBTT KTMT tqi
cdc DN thuy dién Viét Nam

Ké thura tir nghién ctu Neu va cong su,
Lam Thi Trac Linh, Guthrie & Parker'>!"! cting
Iy thuyét hop phap va 1y thuyét tin hiéu, nhém
tac gia giai thich su tac dong cua loi ich cong bd
dén viéc CBTT KTMT trong cac DN thity dién.
Tai Viét Nam, thi truong phat dién c6 mic do
canh tranh cao, cac nha may dién chao hang cho
cac don vi mua budn dién co yéu td canh tranh
rat cao vé gia ban thi viéc DN chimg minh duoc
thuc hién dﬁy du trach nhiém véi moi trudong va
xa hoi s€ lam tang tinh canh tranh cua DN trén
thi treong nay.

Gid thuyét H,: Loi ich CBTT KTMT c6
anh hwong thudn chiéu dén CBTT KTMT tgi cdc
DN thuy dién Viét Nam.

Theo 1y thuyét hop phéap, dé dam bao su
hop phap DN luon phéi hoat dong trong pham
vi va chuin muc x3 hoi duoc cu thé hoa trong
quy dinh phap luat Nha nuéc dé ra va CBTT
lién quan. Tuy nhién viéc tu nguyén CBTT moi
truong duong nhu kho kha thi tai Viét Nam.
Chi khi c6 qui dinh bét budc thi DN méi thuc
hi¢n va CBTT KTMT." DN thuc hi¢n va CBTT
KTMT theo hudng tuan thu quy dinh phap luat
va tranh su tring phat gay anh huong hoat dong
kinh doanh.

Gid thuyét H .- Quy dinh phap ludt c6 anh
heong thudn chiéu dén CBTT KTMT tai cdc DN
thuy dién Viét Nam

Nhan thtrc cua nha quan tri DN s€ anh
huong truc tiép dén viéc thuc hién va CBTT
KTMT d6 1a két luan phu hop vé6i nghién ciru
cua Alkisher, Nguyén Thanh Tai.'s?* Nha quan
tri ¢6 sy ung hd, nhan thie dugce tam quan trong
va chdp nhin nhimg chi phi cia viéc CBTT
KTMT s& anh hudng t6i quyét dinh va thyuc hién
CBTT KTMT cua DN.

https://doi.org/10.52111/qnjs.2024.18402
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Gia thuyét H - Nhdn thicc nha quan tri co
anh huong thudn chiéu CBTT KTMT tai cic DN
thuy dién Viét Nam.

Yéu t6 dac diém DN anh huong dén CBTT
KTMT cua DN dugc nghién ctru xem xét dudi
nhiéu goc do khac nhau. Theo Lé Anh Tuén va
cong su Cooke, Yang va Liang,*'** c6 sy khac
bi¢t trong CBTT KTMT gitta DN quy mé 16n va
DN quy m6 nho va vura. Tuy nhién, Ferreira &
cong sy lai cho r?mg CBTT KTMT khong bi chi
phdi boi quy mo to chire. Qian va Burritt?’ nhan
manh khi ¢6 sy két ndi giitra bo phan ké toan va
bd phan thuc hién KTMT thi kha nang CBTT
KTMT sé& cao hon. Nghién cru Hawashe®® cho
rang, thoi gian hoat dong cua to chirc anh hudng
dén cung cip thong tin minh bach vé hoat dong
ctia to chire. DN méi thanh 1ap thuong chua co

nhiéu co s& dit liéu ciing nhu viée thu thip thong
tin day du dé cong bd.

Gid thuyét H .. Dac diém DN c6 dnh
hwong thudn chiéu dén CBTT KTMT tai cdc DN
thuy dién Viet Nam.

3.2. M0 hinh nghién ciru

Dua trén 1y thuyét nén va nghién ciru trudc, phan
tich thuc tién tai cac DN thuy dién tai Viét Nam,
nhém tac gia dé xuat mo hinh nghién ctru cac
nhan t6 anh huong dén CBTT KTMT cta DN
thily dién gdm: Ap luc cic bén lién quan (AL),
Loi ich CBTT KTMT (LI), Quy dinh phap luat
(QD), Nhan thtrc nha quan tri (NT) va Dic diém
DN (DD). Trong bién Pic diém DN c6 3 bién 1a:
Su két ndi (KN), Quy mdé DN (QM) va Sb nim
hoat dong (SN).

Ap lue cac lién quan (AL)

Loi ich cong bé théng tin KTMT (LI)

Quy dinh phap lut (QD)

Nhén thirc nha quan trji (NT)

Dic diém doanh nghiép (DD)

H1
H2
H3
H4
Hs Sukétndi f—ouu-—»p
Quymé DN —m >

S6 ndm hoat dong

Hinh 1. M5 hinh nghién ctru.

3.3. Phuwong phap nghién ciru

Nghién curu nay st dung phuong phap nghién
ctru hdn hgp. Phuong phap nghién ctru dinh tinh
gitip nhan dién cac nhan t6 anh huong dén CBTT
KTMT. Nhom tac gia phong van 10 chuyén gia
1a cac giang vién, nha quan 1y va ké toan truong
cua DN thuy dién dé xac dinh cac nhan to va
thang do, hi¢u chinh bang khao sat.

Nhom tac gia gui bang khao sat toi dai
dién DN thuy dién Viét Nam tinh téi thoi diém

https://doi.org/10.52111/qn;js.2024.18402

(Nguén: Nhom tdc gia dé xudt)

thang 8 nam 2023 nhu Ban Giam ddc, Ké toan
truong. Mdi DN tra 161 1 bang khao sat. Téng s6
bang khao sat phat ra 1a 300, tong sd bang khao
sat thu vé co dién day du thong tin hop 18 14 276.
Phuong phap nghién ctu dinh luong gitip xu ly
dit liéu so cdp va kiém dinh bang mo hinh binary
logistic nham xac dinh mutc do anh huong cia
cac nhén t t6i CBTT KTMT tai cac DN thuy
dién Viét Nam. Danh sach cac DN thuy dién Viét
Nam duogc thu thap dua trén Téng Cuc théng ké
va So giao dich chung khoan.
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4. KET QUA NGHIEN CUU
4.1. Két qua nghién ciru dinh tinh

Két qua nghién ctru dinh tinh thong qua phong
van cho thdy 100% chuyén gia dong y véi mo
hinh nghién ctru gdm 05 nhan té anh huéng dén
CBTT KTMT tai cac DN thuy dién Viét Nam
do nhom tac gia dé& xuét bao gdbm: Ap luc cac
bén lién quan (AL), Loi ich CBTT KTMT (LI),
Quy dinh phap luat (QD), Nhan thirc nha quan
trj (NT) va Dic diém DN (DD). Trong bién Pic
diém DN c6 3 bién la: Sy két ndi (KN), Quy mo
DN (QM) va S6 nam hoat dong (SN).

Nhom tac gia da tham khao ¥ kién va nhan
dugc sy dong thuan ciia nhém chuyén gia vé
bang cau hoi v6i thang do Likert 5 diém.

4.2. Két qua nghién ciru dinh lwgng

Tir két qua nghién ctru dinh tinh, nhém tac gia
tién hanh nghién ctru dinh luong v6i phan mém
IBM SPSS Statistics 22.0.

4.2.1. Phan tich thong ké mé ta

Trong 276 DN dugc khao sat gdm: 235 DN 16n
(chiém ty 1& 85,1%), 41 DN vira va nho (chiém
ty 1€ 14,9%). Sé DN hoat dong dudi 10 nam
chiém ty 1¢ 43,5%, DN hoat dong tir 10 dén 20
nam chiém ty 1€ 49,6%, s6 DN hoat dong trén 20
nam chiém 6,9% mau khao sat. S6 DN thuyc hién
CBTT KTMT la 196 DN (71,01%), con lai 80
DN chua CBTT KTMT (28,99%).

Bang 1. Phan tich thong ké mé ta.

N Trung binh | P lch chuin
ALl 276 3,41 0,867
AL2 276 3,39 1,629
AL3 276 3,34 0,853
AL4 276 3,25 1,369
LIl 276 3,84 0,654
LI2 276 3,98 0,532
LI3 276 4,08 0,483
QD1 276 3,74 0,960
QD2 276 3,58 1,050
QD3 276 3,57 0,965
QD4 276 3,47 1,028
NT1 276 3,43 0,844
NT2 276 3,32 0,821
NT3 276 3,41 0,854
NT4 276 3,38 0,837

(Nguon: Két qua phan tich dir liéu SPSS)

Theo két qua tai Bang 1, hau hét cac bién
do ludng déu c6 gid tri trung binh cao hon 3 cho
thiy mirc do dong ¥ trong bang khao sat kha
cao. Xét vé su khac biét cua gia tri timg bién do
luong thi cac bién AL2, AL4, QD2, QD4 c6 do
léch chuan 16n hon 1. Piéu nay cho thay cac dbi
tuong khao sat co nhidu y kién khac nhau vé cac
bién nay.

4.2.2. Phan tich d¢ tin cdy cua thang do

Hé s6 Cronbach’s Alpha dé danh gia su tuong
quan gitra cac bién quan st trong cac nhan to
anh huong dén viéc CBTT KTMT trong cic DN
thuy dién tai Viét Nam.

Bang 2. Phan tich d6 tin cdy thang do.

STT Nh,z‘m S6 Irgng bién | Cronbach’s
to quan sat Alpha

1 AL 4 0,897

2 LI 3 0,797

3 QD 4 0,888

4 NT 4 0,864

(Nguon: Két qua phan tich dir liéu SPSS)

Két qua tai Bang 2 cho thay, hé sb
Cronbach’s Alpha cho thay cac thang do déu
dat @6 tin cay tot (déu > 0,7). Tir d6 c6 thé
két luan rang thang do déu dang tin cdy va du
tiéu chuén.

4.2.3. Phan tich nhan t6 kham phd

Phuong phap EFA duoc sir dung dé thu nho va
tom tat dir lieu. Mo hinh nghién ctu gom 05
nhan té doc 1ap nhung bién dic diém DN c¢6 03
nhan t6 dinh tinh nén nhom tac gia tién hanh
kiém dinh EFA cho 04 con lai. Sau khi kiém
dinh EFA, céc nhan td s& dugc gom thanh céc
nhom bién co6 1ién hé dé xem xét va trinh bay
dudi dang cac nhan té tic dong dén viéc CBTT
KTMT tai cac DN thuy dién Viét Nam. Qua
Bang 3, KMO = 0,763 < 1 ching to6 phan tich
nhan t6 phi hop voi dir lidu thuc té. Bén canh
do, Sig = 0,000 < 0,05, cac bién quan sat co
tuong quan tuyén tinh trong mdi thang do. Ty 18
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phuong sai trich (Bang 4) 1a 75,85% > 50%, ty Béng 3. Két qua kiém dinh KMO va kiém dinh Barlett.
1§ nay giai thich ring 75,85%’thay d6i ctia nhan Kaiser-Meyer-Olkin Measure of 0763
to dugc giai thich badi cac bién quan sat (thanh Sampling Adequacy. ’
phan) ctia nhan t6. Dong thoi, dua vao bang ma Bartlett's Test | Approx. Chi-Square | 2674,969
tran xoay nhan t6 (Bang 5) c6 thé thiy cac bién of Sphericity | 4f 105
quan sat hoi tu theo ding thang do nhom tac gia Sig. 0,000
de xuat.

(Nguon: Két qua phan tich dit liéu SPSS)
Bang 4. Bang phuong sai trich.

) N Téng binh phwong hé s6 tai | Téng binh phwong hé sb tai
Eigenvalues ban dau - X <
da xuat da xoay
Nhan Phén Phén Phén . Phin L
' . . . . . . . Phan . . . | Phan tram
to Toan tram cua tram Toan | tram caa s, Toan | tram cua L
N L N tram tich N tich lay
phan Phwong sai | tich lily | phan | Phuong - phan | Phuong
. liy (%) . (%)
(%) (%) sai (%) sai (%)
1 3,946 26,306 26,306| 3,946 26,306 26,306 3,283 21,888 21,888
2 3,576 23,842 50,148 | 3,576 23,842 50,148 | 3,008 20,055 41,943
3 2,149 14,325 64,473 | 2,149 14,325 64,473 | 2,889 19,263 61,206
4 1,708 11,385 75,858 | 1,708 11,385 75,858 | 2,198 14,652 75,858

(Nguon: Két qua phan tich dir liéu SPSS)

Bang 5. Ma tran xoay.

Nhan t6

Bién quan sat

AL4 0,907
ALl 0,899
AL3 0,892
AL2 0,883
QD2 0,919
QD3 0,843
QDI 0,837
QD4 0,808
NT2 0,874
NT4 0,862
NTI 0,833
NT3 0,765
L3 0,897
LIl 0,820
LI 0,806

(Nguon: Két qua phan tich dit liéu SPSS)

https://doi.org/10.52111/qn;js.2024.18402
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4.2.4. Phén tich hoi quy binary logist

Nghién ctru kiém tra anh huéng ciia cac nhén t6
vé CBTT KTMT bang cach sir dung mé hinh hbi
quy binary logistic. Bién phu thudc 1a bién gia
s& nhén gia trj 1 néu DN da cong bd hodc co y
dinh cong bd thong tin KTMT hoac nhén gia tri
0 néu DN chua CBTT KTMT. Cac bién con lai
pht hop véi mo hinh sau khi thuc hién kiém dinh
tuong quan la: AL, LI, QD, NT, QM, KN, SN.
Két qua ham hdi quy binary logistic c6 dang:

Ln (p/(1-p)) = -9,449 + 0,883*AL + 0,918*LI +
0,467*QD + 0,817*NT

Dya vao két qua Bang 6, ta thay nhan
t6 QM (sig = 0,435), KN (sig = 0,164) va
SN (sig = 0,87) c6 sig > 0,1 nén ba bién trén bi
loai khoi mo hinh. Day 1a ba bién dinh tinh ciia
nhéan t6 dic diém DN nén co thé két luan dic
diém ctia DN khong anh huong dén viéc CBTT
KTMT tai ciac DN thiy dién Viét Nam. Pdong
thoi, két qua nghién ctru cho thiy c¢6 bon nhan
t6 tac dong thuan chidu dén CBTT KTM tai cac
DN thuy dién Viét Nam. Cu thé: ap luc cac bén
lién quan, lgi ich CBTT KTMT, Quy dinh cua
phép luat va nhan thirc cua nha quan tri.

Céc nhan t6 déu c6 anh huong tich cuc dén
muc do0 CBTT KTMT tai cac DN thuy dién Viét
Nam, trong d6 loi ich khi CBTT KTMT la nhan
td s& c6 anh huong manh nhét dén mac do CBTT,
tiép sau do 1a nhan t6 4p luc tir cac bén lién quan
(4p luc tir chinh phu, 4p luc tir nha dau tu, ap luc
tir co' quan béo chi, truyén thong, ap luc tir xa hoi)
va nhan thirc ctia nha quan tri. Nhan t6 quy dinh
cua phap luat co tdc dong thuan chiéu téi muace do
CBTT KTMT nhung muc d6 ting 1a thap nhat
trong mo hinh hoi quy.

4.3. Thao luan két qua nghién ciru

Két qua nghién ctru cho thay, nhan t6 loi ich
CBTT KTMT c¢6 tic dong manh nhit t&i viée
CBTT KTMT tai cac DN thay dién Viét Nam.
Tai Viét Nam, thi truong phat dién c6 mic do
canh tranh cao ngoai yéu t6 gia ban thi viéc DN
cong bd minh bach viéc thuc hién day di trach
nhiém voi moi trrong va xa hoi s€ mang lai nhiéu
loi ich, tao hinh anh dep cho DN, lam ting tinh
canh tranh ctia DN trén thi truong. Sy tac dong

tich cyc cua nhan t6 Loi ich CBTT KTMT t6i
vigc CBTT KTMT DN thuy dién Viét Nam la phu
hop v6i két qua nghién ctru cia mot s6 tac gia
nhu Neu va cdng su, Lam Thi Trac Linh, Guthrie
& Parker'>'"” va phu hop vdi ndi dung cua ly
thuyét hop phéap va Iy thuyét tin hiéu dua ra.

Nhan t6 Ap luc cac bén lién quan c6 anh
huong tich cuc dén CBTT KTMT phu hop véi
n6i dung cua 1y thuyét thé ché va ly thuyét hop
phap. Tai Viét Nam hoat dong cua nha may thuy
dién chiu anh huong nhiéu tir ap luc ctia co quan
Nha nudc budc DN phai thuc hién cac nhiém
vu bao v€ moi truong, an sinh xa hoi va can
thong bao hanh dong cu thé cho cac dbi tugng
lién quan. Dé thé hién trach nhiém vé6i xa hoi,
giam b6t ap luc va dam bao tinh bén vimg hoat
dong ciia minh DN s¢ tién hanh hoat dong CBTT
lién quan téi moi trudong. Bén canh do, ap luc tr
chu dau tu, su tuyén truyén tich cuc tir co quan
b4o chi, truyén thong, nhan thic cong dong s&
tac dong tich cuc toi su CBTT KTMT phu hop
v6i chuan myc xi hoi va dong quan diém véi
Alkisher, Bui Thi Bich Phugng. !>

Két qua nghién ctru cho thiy nhén t6 nhan
thttc nha quan tri DN ¢6 anh hudng tich cuc toi
CBTT KTMT tai cac DN thiy dién. Két luan nay
phu hop vé&i nghién ciru ciia Alkisher, Nguyén
Thanh Tai.">* Nha quan tri DN 1a nguoi dua ra
quyét dinh cua DN. Vi vy, nha quan trj tng ho
KTMT, danh gia cao tinh hiru ich, chép nhan chi
phi phat sinh s& anh huong dén quyét dinh CBTT
KTMT trong DN thuy dién.

Nhan t6 Quy dinh ctia phap luit tac dong
tich cuc dén viéc CBTT KTMT béi vi cac DN
Viét Nam noi chung va DN thuy dién noi riéng
thudng theo hudng tuan thu quy dinh phép luat
bt budc thi méi thue hién va CBTT KTMT?
dé tranh su trimg phat gdy anh huong hoat dong
kinh doanh. Diéu nay ciing phu hop véi Iy thuyét
hop phap, DN dé dam bao tinh hop phéap ludn
phai tuan thu va hoat dong trong pham vi quy
dinh cua phap luat va viéc CBTT trung thyuc
minh bach la mdt minh ching cho hoat dong do6.
Vay, khi phap ludt co quy dinh bat budc thi viée
tién hanh thyc hién CBTT KTMT tai cdc DN
thuy dién s€ tro nén kha thi hon.
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Bang 6. Cac bién trong mé hinh.

B S.E. Wald df Sig. Exp(B)

Step 1°  |AL 0,883 0,156 32,036 1 0,000 2,417
LI 0,918 0,368 6,218 1 0,013 2,504

QD 0,467 0,187 6,249 1 0,012 1,595

NT 0,817 0,225 13,207 1 0,000 2,263

QM 0,262 0,356 0,542 1 0,462 1,299

KN -0,626 0,449 1,940 1 0,164 0,535

SN -0,049 0,214 0,053 1 0,819 0,952

Constant -9,449 1,955 23,363 1 0,000 0,000

5.KET LUAN VA HAM Y CHINH SACH
5.1. Két luan

Nghién ctru nay dugc nhom tac gia thuc hién
trén co s tong quan 1y thuyét va Iy thuyét nén
(ly thuyét thé ché, 1y thuyét hop phap, 1y thuyét
céc bén lién quan, 1y thuyét tin hiéu, 1y thuyét dai
dién) x4c dinh cac nhan t6 anh huong dén CBTT
KTMT tai cic DN thiy dién Viét Nam gém ap
luc cac bén lién quan, lgi ich CBTT KTMT, quy
dinh phap luat, nhan thirc nha quan tri va dac
diém DN. Dong thoi, nhom tac gia da s dung
mo hinh hdi quy binary logistic dé phan tich dit
liéu so cap thu thap tir 276 DN thuy dién nham
danh gia mirc d6 anh huong dén CBTT KTMT
tai cac DN thay dién Viét Nam. Két qua hdi quy
cudi cung cho thdy, c6 bén nhan t6 anh hudng
dén CBTT KTMT gom 4p luc cac bén lién quan,
loiich CBTT KTMT, quy dinh phép luét va nhan
thirc nha quan tri. Cac nhan t6 déu c6 anh huong
tich cuc dén mac do CBTT KTMT tai cac DN
thuy dién Viét Nam, trong d6 1¢i ich khi CBTT
KTMT la nhan t6 s& c6 anh hudng manh nhat
dén mirc do6 CBTT, tiép sau d6 1a nhan to ap
luc tir cac bén lién quan (ap luc tir chinh phu,
ap luc tir nha dau tu, ap luc tir co quan bao chi,
truyén théng, ap luc tir xa hoi) va nhan thirc cua
nha quan tri. Nhan t6 quy dinh cta phap luat co
tac dong thuan chiéu téi mic 6 CBTT KTMT
nhung mirc d¢ ting la thip nhat trong mo hinh
hdi quy.

https://doi.org/10.52111/qn;js.2024.18402

(Nguon: Két qua phan tich dir liéu SPSS)
5.2. Ham y chinh sach

Dua vao két qua nghién ctru, nhom tac gia dé
xuit mot sb nhom giai phap nham ting muic do
CBTT KTMT tai cac DN thuy dién Viét Nam
nhu sau:

Thir nhdt, tiang cweong nhdn thice loi ich khi
CBTT KTMT tai cic DN thiy dién. Néu khong
¢6 quy dinh bét budc hodc quy dinh khong chat
ché viéc tu nguyén CBTT KTMT thi DN thuc
hién CBTT KTMT sé& nang cao gia tri va hinh
anh cho DN, dam bao tinh hop phap va nang cao
kha nang canh tranh trén thi truong cua DN. Vi
vay, cac don vi mua ban dién nang cAn xem xét
dua yéu t6 c6 CBTT KTMT nhu mét tiéu chuan
thoa thuan trong hop ddng phat dién.

Thue hai, ndng cao vai tro cua cdc bén
lién quan. Céc bén lién quan cin dua ra cac yéu
cau chuin muc va khat khe hon trong viéc thuc
hién CBTT KTMT déi voi cac DN thuy dién
nhu co quan nha nudce st dung quyén luc dua ra
nhitng quy dinh cin phai thyc hién dé bao vé moi
truong, an sinh xa hoi va bude phai CBTT trén
trong cac bao cao cua DN. Nha dau tu va to chirc
tai chinh dua ra tiéu chi bat budc lién quan t6i
mai truong trong qua trinh hop tac véi DN thuy
dién. Cac co quan bao chi va truyén thong thong
qua su tu do ngdn luan tao ap luc vé mit truyén
thong budc DN thuc hi¢n ding nghia vy va trach
nhiém. Cong dong dia phuong 14 ddi tuong chiu
anh huong truc tiép tir hoat dong ctia DN thuy
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dién can co thai do kién quyét trong viéc dam
bao quyén loi cho cong ddng va an sinh xa hoi.
Tu nhitng ap lyc bén ngoai do cac bén lién quan
tao ra s& budc DN thyuc hién dé thoa man cac
dbi twong qua do sé& lam gia ting mic do CBTT
KTMT ctia cac DN thuy dién.

Thir ba, tang cuong nhdn thirc cho chinh
nha quan tri DN vé moi truong va thuc hién
CBTT KTMT. Duéi goc d6 DN, nha quan trj can
thay d6i cach nhin nhan vé méi truong va vai tro
cua thong tin KTMT dé tac dong dén viéc thuc
hién KTMT nhiéu hon. Ting cuong hon nhu
cau stir dung thong tin lién quan téi moi truong
trong viéc ra quyét dinh. Lanh dao DN can tham
gia cac 16p, hoi thao vé moéi truong va KTMT
dé nhan thiy nhimg loi ich tai chinh dén phi tai
chinh ma KTMT mang lai. DN can chu dong bao
v€é moi truong va tham gia cac hoat dong bao vé
mdi truong, kinh doanh bén vimng.

Thir tw, can cé quy dinh cu thé vé viéc
CBTT KTMT déi véi DN néi chung va DN thiy
dién néi riéng. Khi phap luat ké toan c6 quy dinh
vé KTMT thi cac DN s& ap dung thuén lgi hon
do c6 huéng dan phuong phép ghi nhan thong
tin, trinh bay bao cdo va CBTT rd rang. Bén canh
d6, can dua ra thém nhiing quy dinh v& sy giam
sat chat ché va ché tai xu phat lién quan téi hoat
dong CBTT KTMT ciia DN, nhimg yéu t6 trén
s& co tac dong tich cuc dén kha ning thuc hién
va CBTT KTMT cuia cac DN.

Lo&i cdm on

Nghién cuu nay dwoc thuc hién trong

khuén khé dé tai khoa hoc céng nghé cdp co

s cua Truwong Dai hoc Quy Nhon véi md sé
72023.827.37.
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ABSTRACT

Written corrective feedback (WCF) referring to the feedback that writing teachers offer to students’ writing
has been popularly investigated. This study aims to investigate teachers’ perceptions of their WCF practices in
a Vietnamese EFL context. The data was quantitatively collected from a questionnaire delivered to 65 English
high school teachers in central and Central Highlands provinces in Vietnam and follow-up interviews with 10 of
those who had completed the questionnaire. The findings of the study revealed that the high school EFL teachers’
perceptions of WCF provision were overwhelmingly favorable. They believed that WCF was essential for high
school students’ EFL writing development and served multiple purposes. In terms of their self-reported practices
of WCEF, the teachers preferred selective over comprehensive WCF; furthermore, they were in favor of direct
feedback strategies and they focused primarily on language forms. By raising teachers' awareness about their
beliefs of WCF provision, this study can further bolster self-reflection on how their tacit knowledge shapes the

way they perform in writing classes.

Keywords: Written corrective feedback, EFL teachers, error correction, teacher perceptions.

1. INTRODUCTION

Teaching and learning English in Vietnam
aims to help learners develop both oral and
written communication. Along with speaking,
writing skill is also an important aspect of
communication because it enables learners to
express their thoughts, feelings, and opinions.

Upon learning writing skills, for novice
students, making mistakes is an unavoidable
and natural aspect of development. Teachers'
Written corrective feedback (WCF) to students'
mistakes in this situation is crucial in assisting
them in enhancing their writing accuracy so they

*Corresponding author.

Email: nguyenthithuhien@gqnu.edu.vn

https://doi.org/10.52111/qnjs.2024.18403

can effortlessly advance to a higher language
proficiency level.

Asacrucial component of second language
(L2) writing instruction, over the last decades,
a notable corpus of empirical studies has been
carried out to look into the function of WCF in
Second Language Acquisition and L2 writing.
The vast majority of recent better-designed
research has produced favorable outcomes for
WCEF.!? Besides, many studies focus on students'
views of teachers’ WCF.** However, even though
major efforts have been made to study many
various aspects of L2 teaching from a teacher-
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belief perspective in foreign countries, there
have been only a few studies looking at teachers'
views in the context of EFL high schools in
Vietnam. What is more, in terms of the area of the
study in the Vietnam context, only some studies
are found in the tertiary context, focusing mainly
on one type of participants-students.>® In light
of the need to understand teachers' perceptions,
the knowledge gap in the research area and the
issue present in the context, the researchers are
interested in investigating teachers’ perceptions
of WCF in writing classes. With the participation
of 65 high school EFL teachers from Vietnam’s
middle region and Central Highlands provinces,
this qualitative and quantitative study aims to
explore the teachers' perceptions of WCF in four
areas: WCF main purpose, WCF efficacy, WCF
strategy practices, and WCF techniques.

2. LITERATURE REVIEW
Definition and importance of WCF

WCF is considered to be an essential component
in the process of learning a language and is one
of the key factors for curriculum development.
Various terms have been used to refer to WCEF,
including “teacher commentary”, “teacher
corrections”,” “teacher response™® and “teacher
editing”.” WCF in the most basic form can be
defined as “the type of information, which is
provided for learners about their performance of a
learning task, typically with the goal of enhancing
this performance”.!’® WCF, as explained by
Bitchener and Storch,!' is “a written response
to a linguistic error that has been made in the
writing of a text by an L2 learner”. In order to
encapsulate the key ideas in their definition, the
responses may be divided into three categories:
pointing out the mistake, proposing the correct
form, and giving a metalinguistic justification
for it. For the purposes of this study, WCF
is described as ‘“feedback which specifically
indicates language errors, such as in grammar,
vocabulary, and mechanics”.'?

Despite conflicting data on the WCF's
efficiency, a substantial body of studies has

demonstrated the value of WCF in raising
students' writing accuracy.!®* According to these
studies, WCF can help students become more
conscious, knowledgeable, and competent in
their writing strategies. Lee,'* who conducted a
survey and interviews with secondary English
teachers in Hong Kong learned that instructors
viewed WCF as a way to help students notice
their errors and to help teachers systematically
mark students’ paperwork.

Types of WCF

With an
demonstrating the value of WCF in L2 learning,

increasing amount of proof
researchers have worked to determine the best
methods for delivering WCF and the breadth of
instructor response to written errors. Although
both methods and scope are crucial factors
to take into account in WCEF, the scope or the
amount of WCF that teachers should provide
students is of immediate importance. This
includes deciding whether to address all written
errors or just a subset of them in a targeted or
selective way. In other words, one crucial choice
a writing instructor must make is whether to
identify only some particular error types in
a concentrated approach (selective WCF) or
to label errors of every kind in an unfocused
manner (comprehensive WCF). '3

Another decision EFL writing teachers
have to make is which error(s) to focus on. There
has been much discussion regarding how much
emphasis L2 writing instructors should place on
local errors vs global ones. According to Ellis,'®
errors with a broad impact on the structure of a
sentence are called global errors. Among these
are syntactic overgeneralizations, incorrect word
placement, and missing or misplaced sentence
connectors. Local errors, such as morphological
or grammatical functor errors, are errors that only
impact one element in a sentence. Besides, local
errors pertain to the use of language, whereas
global errors relate to the organization and
content. In the majority of studies,'”'® content,
organization, and language form were defined
by researchers as the details the writers offer, the
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way these concepts are organized, and the proper
application of mechanics.

Researchers as well as language teachers
have focused a great deal of attention on the
topic of how writing EFL teachers provide error
feedback and how effective they are at doing so.
According to Ellis," teachers' replies to student
mistakes can be divided into six categories based
on the fundamental techniques for offering
written remedial comments, namely, direct WCF,
indirect WCF, metalinguistic WCF, focused
versus unfocused WCEF, electronic feedback, and
reformulation.

Direct WCF, according to Bitchener and
Ferris,” is a correction that the correct language
form is directly provided to the students. Indirect
corrective feedback (CF) entails pointing out a
student's mistake without actually fixing it. In
the sense that they do not offer the proper forms,
indirect feedback recommends two strategic
methods: locating and coding. In the case of
indirect feedback, teachers merely identify errors
by underlining, circling, or highlighting them in
the student's written work.!” Giving students a
clear comment on the type of mistakes they have
made is a key component of metalinguistic CF.
With electronic feedback, the instructor points
out a mistake and offers a link to a conformance
file with proper usage examples. Reformulation
involves the completely rewriting students'
writing text to preserve the original's meaning
while using language that sounds as natural
as possible. To sum up, teachers can employ
a range of WCEF strategies, but not all of them
may be utilized in every circumstance; some of
them are regularly employed, while others are
not. Of six WCF types according to Ellis, the
first four types, however, have been the focus of
the majority of research and methodology, hence
only these are covered in this part because they
are the most pertinent to the current study.

3. METHODOLOGY

The current study's design was based on a mixed-
method approach to achieve the aims of the

https://doi.org/10.52111/qnjs.2024.18403

study. More specifically, it was conducted based
on qualitative and quantitative analysis with two
instruments questionnaire and semi-structured
interview. The qualitative and quantitative data
sets were combined for data analysis in order to
capture the various aspects of the participants'
perceptions and their influences on them.?!

3.1. Participants and research setting

65 high school EFL teachers whose ages range
from 25 to 56 and who are from provinces in the
central region and Central Highlands provinces
of Vietnam such as Gia Lai, Quang Nam, Binh
Dinh, Khanh Hoa, etc. voluntarily took part in
the survey. The large majority of the respondents
hold a BA or MA qualification, comprising 70.8%
and 26.2% respectively. It is appreciable that as
up to 87.7% of the participants have more than
10 years of teaching experience. Additionally,
the participants truthfully say that they are
adopting a theme-based curriculum approved by
MOET with three or four periods of 45 minutes
per week for a class. To sum up, the researcher
can obtain trustworthy data for the study with the
support of a significant number of teachers.

3.2. Data collection instruments

Two research tools were used in this study to
collectdata: a questionnaire and a semi-structured
interview. The items for the questionnaire were
created by the researcher using a comparable
questionnaire that other researchers had used in
earlier studies.'”?? The questionnaire consisted
of two main parts and several items were
changed to focus on the concerns examined
in this study. The first part concerned the
participants’ demographic information including
gender, age, schools where they teach, teaching
experience, teaching periods per week as well
as qualifications, each of which contributes
to their knowledge and beliefs. The second
was comprised of various types of questions
including open-ended, multiple-choice, Likert
scale, and frequency response. Specifically,
multiple-choice questions were employed to
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discover the main purpose of providing WCEF,
teachers’ self-evaluation of their existing error
feedback practices and self-description of their
current error feedback practices. Another type
of question format employed is the Likert scale,
which provides four responses to 9 statements
(strongly disagree, disagree, agree, strongly
agree) to discover EFL teachers’ perceptions
of WCF and their reported practices. The other
question format is the frequency response one,
providing three frequency responses (never or
rarely, sometimes, always or often) to rate the
frequency with which EFL teachers use each of
the following error feedback techniques.

As for the interview, ten questions were
designed to ask the participants about their
opinions on WCF and cover their reported actual
WCEF practices. When possible, the participants
were asked to expound on their remarks and
their opinions. The information obtained from
the interview helped to confirm the results of the

questionnaire.
3.3. Data analysis

To achieve the goals of the research, both
quantitative and qualitative analyses were carried
out on the data for this study, including the

Table 1. Teachers’ perceptions of main purposes of WCF.

quantitative outcomes of the teachers' completed
questionnaires and the qualitative findings from
the semi-structured interviews. As regards the
questionnaire analysis, with the aid of SPSS
software 22, descriptive statistics were employed
to examine the teachers' perceptions of various
components of WCF. In order to analyze the
data statistically, frequency, Mean (M), Standard
Deviation (SD), and percentages were computed
using such SPSS methods. In terms of analyzing
the interview data, all of the teacher interviews
were recorded, transcribed and sent for member-
checking. Those transcripts were read numerous
times to enable the author to familiarise herself
with the key content. Next, the author categorised
words and phrases into theme groups based on
their comparable meanings. The themes were
presented and discussed including WCF main
purpose, WCF efficacy, WCF strategy practices,
and WCF techniques.

4. FINDINGS AND DISCUSSION

4.1. Teachers’ perceptions of the main purpose
of WCF

The questionnaire data analysis of the EFL
teachers' perceptions of the main purposes of
WCF are summarized in Table 1.

Responses Percent of
N Per cent Cases
Purposes® 1. To help students notice their errors 38 21.6% 58.5%
2. To help students reflect on their writing 28 15.9% 43.1%
3. To help students improve their overall writing performance 55 31.3% 84.6%
4. To prepare students for higher levels of academic writing 27 15.3% 41.5%
5. To help students meet the Ministry of Education’s standards | 28 15.9% 43.1%
Total 176 | 100.0% | 270.8%

As can be noticed from Table 1, the
EFL teachers viewed WCF as having multiple
purposes. Most of them (84.6%) believe that
WCEF fits into the objective of teaching writing
which is to improve their overall writing

performance. The majority of the respondents
who were invited to the interviews showed
their total agreement with the main purpose of
WCE. For example, T3 emphasized that “/t is
obvious that WCF aids students in raising their

https://doi.org/10.52111/qnjs.2024.18403
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general writing efficiency... English is a foreign
language. If we do not give feedback, they hardly
learn what is right, so it is vital for their writing
improvement.” T2 also confirmed that “I have
been teaching English for more than 15 years,
and in almost all of my writing periods I give
feedback at the end of the class. I find out that
my Students’ writing competence has been
considerably improved.” Noticeably, 58.5% of
the respondents found WCEF useful for the short-
term goal, that is, to help students recognize
their errors so that they can avoid them when
writing next time. In the interview session, T9
further expressed her view that “Students may
see their mistakes or what they should improve
in their writing in the written format.” Purposes
2,4 and 5 are related to the long-term effects of
WCE. The teachers believed that WCF aims to
help students reflect on their writing, prepare
students for higher levels of academic writing
and help them meet the Ministry of Education’s
standards, accounting for 43.1%, 41.5%, and
43.1% respectively. It can be concluded that all

teacher participants realized the value in WCF
and thought it had several purposes. Some of
these reasons are connected to other long-term
aims, even though the majority of these reasons
support the immediate/ short-term objectives of
writing teaching. This outcome conflicts with
the findings made by Truscott*® who argued
against the benefits of WCF for L2 development.
However, many earlier researches support this
finding, attesting to the significance of offering
WCEF on students' papers and the crucial part it
plays in enhancing their writing performance.*
This result is not unexpected given that WCF is
primarily intended to improve students' ability
for error identification and analysis, which will

enable them to learn from their mistakes.?

4.2. Teachers’ evaluation of efficacy of their
WCF practices on their students’ writing

The next item of the questionnaire related to
how the teachers felt about their current error
feedback practices, is shown in Table 2.

Table 2. Teachers’ self-evaluation of effectiveness of their WCF practices on their students’ writing.

Cumulative
My students are making Frequency Per cent Valid Percent
Percent
Valid good progress 26 40.0 40.0 40.0
some progress 34 523 523 923
little progress 5 7.7 7.7 100.0
Total 65 100.0 100.0

Table 2 shows that up to 40% and 52.3%
of respondents respectively stated that their
students were making "good progress" and
"some progress" as a result of their current WCF
practices, while just 7.7% of the participants
chose the option “little progress”. These facts
and figures were completely consistent with
what was found in the interviews. In response
to the question “How would you assess the
effectiveness of your feedback practices? Are
you satisfied with your feedback practices?”, the
following comments are representative of the
instructors’ views. “Through my students’ good

https://doi.org/10.52111/qnjs.2024.18403

performance in the writing period, I confidently
say that my WCF procedure is quite reasonable
and effective..., so I say yes, I am contented with
it,” T7 said. T8 when asked the above question
affirmed that “without written feedback, what
has been taught in terms of theory would not be
clearly understood. So, in each of my writing
classes, I spend fifteen minutes giving error
feedback. I am completely satisfied with my
feedback practices.” However, only one out of ten
interviewees (T6) expressed her dissatisfaction
with her current feedback practices. She said, “/
myself find the way I give feedback workable,
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but, in my class,..eh... my students are often

distracted from the learning activity, eh... or it
is such a large class that I can not manage or
attract all their attention..., so just some students
who actively concentrate on the feedback activity
That is to say, if the students

are not committed to improving their writing

make progress.”

skills, they will not improve, no matter what
kind of feedback is provided. However, teachers
continue offering WCF because they hold a
strong belief that at least some students would
gain benefits from it. In a nutshell, almost all of
the participants recognised WCF as an integral
part of the process of teaching writing and its
benefits to the student’s language learning. They
had positive evaluations of their currently used
feedback procedures implemented in the writing

Table 3. Teachers’ perceptions of their WCF strategies.

classes. Therefore, it is essential for the author to
keep on exploring what the teachers’ techniques
are involved in the WCF process. The results
of this study are consistent with those of prior
research on how lecturers perceive feedback.?6?
For example, according to the study,?” lecturers
believed WCF was intended to assist pupils in

advance and needed to be phrased favourably.

4.3. Teachers’ perceptions of WCF strategy
practices

The following section of the questionnaire nine
items ask EFL teachers about their opinions
on their need to provide feedback on students
writing, the responsibility for error corrections
and the use of error codes. The quantitative data
for this question is presented in Table 3.

No. Statements N Minimum Maximum Mean  Std. Deviation
It is necessary for teachers to provide
65 3.00 4.00 3.54 0.502

feedback on student errors in writing
Teachers should provide feedback on

2 65 1.00 4.00 3.06 0.659
student errors selectively
It is the teacher’s job to locate errors

3 65 1.00 4.00 3.29 0.723
and provide corrections for students.
Teachers should vary their error

4  feedback techniques according to the 65 1.00 4.00 3.06 0.768
type of error.
Coding errors with the help of a
marking code is a useful means of

5 ) 65 1.00 4.00 2.99 0.599
helping students correct errors for
themselves
Markmg codes should be easy for

6 65 1.00 4.00 3.12 0.600
students to follow and understand.
Students should learn to locate their

7 65 1.00 4.00 3.05 0.623
OWn erTors.
Students should learn to locate and

8 65 1.00 4.00 3.09 0.478
correct their own errors.
Students should learn to analyse their

9 65 1.00 4.00 3.09 0.491
OWN errors.
Vahd N (listwise) 65
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In general, it can be seen from Table 3 that
the mean values of this set of items range from
2.99 to 3.54. This suggests that the majority of
participants agreed with the WCF's statements.
More specifically, regarding item No.l, the
participants' response was quite obvious because
every single participant agreed or strongly agreed
that they should give feedback to students on their
writing mistakes (No.1, M = 3.54, SD = 0.502).
The mean score of the respondents’ perspective
on the necessity of feedback provision was 3.54
with a standard deviation of 0.502.

This finding is supported by the other
findings from the interview sessions. All of
the teachers who joined the interview agree
that providing WCF is “the most crucial task
for writing teachers”. Without it, students will
“continue to make the same mistakes in their
writing” and ‘'fail to make any progress.” T3
stated that “when the teachers don't take WCF
stage in a writing class, their lesson plan is

’

obviously considered incomplete.” Besides,
the results of the questionnaire addressing
responsibility for error corrections (No.3,
No.7, No.8 and No.9) expressed contradictions
from the teachers’ perspectives. When asked
whether teachers’ job is to locate errors and
give corrections to students, a vast majority of
them show their agreement (No.3, M = 3.29,
SD = 0.723). These perspectives of the teachers
can be primarily attributed to WCF’s effects on
the accuracy of students’ writing and the progress
made in their writing classes. This result is in
line with those of related research that has been
conducted.'*?® For instrance, Evans, et al.?® report
that WCF is frequently used by experienced
SLA teachers because they see its value, and the
researchers claim that this perspective is valid
for pedagogical reasons. However, in relation to
the question if students should locate their errors,
most of the respondents believed that students
should do so (No.7, M = 3.05, SD = 0.623).

https://doi.org/10.52111/qnjs.2024.18403

Similarly, they also agreed that students should
learn to locate and correct their own errors
(No.8, M = 3.09, SD = 0.478), and students
should learn to analyse their own errors (No.9,
M = 3.09, SD = 0.491). Therefore, it appears
that teachers are in conflict with one another.
Although they understand how important it is
to give students the duty of error location and
correction, in practice teachers themselves

perform students' work.

The interviewees were questioned about
the opinions stated in the questionnaire and asked
to provide further details. The majority of them
indicated that they must assist students in finding
and fixing errors because they are unable to do
so on their own. 2 out of 10 interviewees (T2
and T10) shared the same idea that they hoped
that their students could “locate and correct the
errors by themselves”, but in fact, they failed to
do this, because the students “lack of language
form and structures.” As a result, they almost
do this part of the job; that is “locating and
correcting errors” for their students.” This
finding can be explained by Lee,'* who states
that teachers may be motivated by the daily
and pressing demands of students, parents,
panel chairs, principals, etc. to shoulder the
responsibility of error location and correction,
despite the fact that they are aware of the
significance of asking students to take on this
responsibility. Lee notices that the thought of
enabling pupils to identify and fix mistakes
may only be at the back of teachers' minds.

From the teachers’ agreement on both
considering WCF as their job and suggesting
students’ locating, correcting and analysing
errors themselves, it can be inferred that teachers
place significant emphasis on students' active
participation in the WCF process in order to
foster students’ autonomy. Similarly to this,
earlier studies?*® claim that teachers respect

student autonomy since these students are more
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likely to be adept at self-correction, which aids

in the retention of mistakes.

In statement No.2 relating to the amount
of WCEF, it is clear that most of the participants
approved the idea that “Teachers should provide
feedback on student errors selectively” (No.2,
M = 3.06, SD = 0.659). This finding was
consistent with those in the interview session.
When asked which was their favourite error
feedback strategy, seven out of ten teachers
interviewed revealed to be in favour of feedback
on specific students’ errors. As believed by
most of the interviewees, selective CF would be
more effective in the long run compared to the
comprehensive one. For example, T5 explained
why she preferred selective feedback by
mentioning that her students can “focus on one
specific area”, particularly “on target grammar.”
Similarly, T8 expressed her preference for
selective feedback because she recognized that
her students would be unhappy if they got their
writing papers full of red marks ”’, and emphasized
that comprehensive marking is “difficult for
some students to handle’’; for instance, it might
be “discouraging and burdensome” for pupils
who “consistently make mistakes in their work.”
Moreover, teachers’ preference for selective
feedback was also discovered to be related to
the amount of time they had to spend on it. As
stated by T6, she could not give corrections
to all errors in the students’ writing for 10 or
15 minutes. Therefore, selective CF helps them
“save time” and “spend more time on teaching
and lesson preparation.” Three participants in
the interviews (T2, T4 and T7) favoured the
provision of comprehensive CF. According to
T2, she tended to give feedback to “all errors
in students’ assignments” because was interested
in “evaluating students' overall performance.”
A similar reason was revealed by T4, “I provided
CF comprehensively just because the assessment
of students' overall performance is important

to me and other writing teachers for sure.”

T7 consented to the way that “comprehensive
marking is preferred by her hard-working
students versus selective marking.” Most of the
interviewees stated that they primarily focused
on language form errors including grammatical,

spelling, or punctuation issues.

Regarding the usage of various feedback
strategies, it can be noted that most of the
teachers agreed that “Teachers should vary their
error feedback techniques according to the types
of errors” (No.4, M = 3.06, SD = 0.768). They
believed that doing so was beneficial for assisting
students in improving their writing. TS5 reasoned
that “there must be a combination of different
WCF techniques to achieve long-term mastery
of grammar.” T6 noted in the interview session
that if her students made too many mistakes, she
would “select some serious ones in accordance
with the learning content to give corrections”
because her students might “be discouraged
by a writing paper with a lot of red marking”.
However, T2’s interview presented a different
picture when she was certain that the student’s
proficiency level and writing performance
should serve as the guiding principles for her
views toward providing feedback. She typically
modified her feedback techniques in response to
the level of student writing as follows: “I feel
that the students will determine how I employ
feedback strategies. For high-level students, |
Jjust mark a code beside an error and let them
correct it. But for those who are still at a low

level, I correct the error directly.”

In terms of marking codes, the wvast
majority of the teachers concurred that using a
marking code to classify mistakes is an effective
strategy for assisting pupils in self-correcting
their mistakes (No.5, M =2.99, SD =0.599). As
for the employment of codes, more than two-
thirds of instructors were in agreement with the
statement that “codes used should be simple

for students to follow and understand” (No.6,
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M = 3.12, SD = 0.600). It was understood that
the writing teachers believed that using codes to
mark learners’ written errors was beneficial. The
qualitative data from the interviews were delved
into to have a more profound understanding of
the mainsprings underlying teachers’ support for
using codes in CF. Sharing the same opinion of
the benefits of using codes in CF, T3 commented
that “code using makes it possible for both the
teacher and the student to determine the type
and frequency of the mistakes the student is
making.” This thus encourages the students’

self-correction.

On the other hand, some intriguing
remarks regarding the employment of marking
codes were made during the follow-up
interviews. TS5 believed that “codes are only
helpful for high-level learners” because “low-
level learners struggle to understand the codes”
and “are unable to fix their mistakes because of
their poor language.” T9 furthered this idea by
stating, "In my experience, a minority of high-
level learners can understand the error codes,
but low-level ones don't benefit from them....in
reality, almost all of my students are at low-level,
so I don't use marking codes. " T7 confided that
“Students come to me one-to-one with questions
when they don't understand the codes. I don't
want everyone to come to me and beg for the

fixes, so I'd rather do it for them.”

These findings suggested that although
using codes in giving error feedback was
considered useful, it could be problematic
for both teachers and students. The results
were congruent with the outcome obtained in
other studies in the same field.'**° Lee’s study
suggested that most teachers used the codes in
marking students’ assignments and revealed
that employing codes to provide mistake
feedback was thought to be helpful but might
pose challenges for both teachers and students.
Specifically, it took up a lot of teachers' time
and could frustrate students, especially when
numerous codes had to be considered. According
to Hong,’' teachers were worried about how well
their students would be able to decipher codes
and amend their errors and amend their errors in
light of these codes. Besides, it was suggested
that codes be taught in classes and the level of
pupils and the aim of the writing piece be taken

into account.
4.4. Teachers’ perceptions of WCF techniques

Teachers’self-description of their existing error
feedback practices

The descriptive statistics of frequency were run
to figure out the teachers’ self-description of their
current error feedback practices in a detailed
valid percentage. The results are presented in
Table 4.

Table 4. Teachers’ description of their existing feedback practices.

Valid Cumulative
Statements Frequency Percent
Percent Percent
Valid I DON’T MARK students’ errors in
» 2 3.1 3.1 3.1

writing

I mark ALL students’ errors 16 24.6 24.6 27.7

I mark students' errors SELECTIVELY 47 72.3 72.3 100.0
Total 65 100.0 100.0
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It was important to highlight the fact from
Table 4 that up to 72.3% of the respondents
opted for marking students’ errors selectively
while 24.6% of those marked all students’ errors
and only 3.1% didn’t mark students’ errors in
writing. These findings are consistent with the
outcome of Statement No.2 of the questionnaire
(Table 3). The majority of the teachers surveyed
agreed that they “should provide feedback on
student errors selectively” (No.2, M = 3.06,
SD = 0.659). The results from the interviews
were partially in line with the quantitative
findings. Half of the interviewees held a belief
that “expecting students to deal with textual
error correction that encompasses a variety of
linguistic elements at once may cause cognitive
overload preventing the students from digesting
the feedback they receive”. Additionally, T1
shared her story saying that“/ recognize that
my students have made much progress in using
the present simple tense when I just give them
correction on this target language form”.
Also, T5's and T10’s interview confirmed the
aforementioned findings. They both noted that
they could only mark significant errors due to
time constraints and workload. T5 said, “/ teach
six classes now, so I hardly mark all errors. Then
my strategy is that I locate and correct serious
errors only”. T10 thought that teachers should
function as a facilitator who helps their students
develop autonomy in their learning, as seeing all
the mistakes may deter learners from producing
written language. He added, “that all the errors
are marked can make students unmotivated.
They may think they are too bad at this”. On the
contrary, T9 responding to the interview was in
favour of comprehensive WCF (i.e., marking all
students’ errors) and she reported that “/ correct
all errors because I don't want my students to
make the same ones”. That is to say, selective
WCF might assist teachers and students in staying
focused on the most critical writing errors made
by students thereby fostering students' confidence
in their writing. By the same token, Soleimani &

Rahimi** reported that most of the teachers opted
for selective WCF because according to them,
focusing on a small number of mistakes makes
learning more efficient, reduces cognitive load,
and improves learning. The results are somehow
congruent with those of Nguyen et al.,** who
indicated that "correct common mistakes" is the
WCEF technique that VLU lecturers employ most
frequently. When asked about factors impacting
their feedback, most participants responded that
they chose the best WCF technique based on the
time allotted.

When it comes to an explanation for
such a preference, Lee* after examining
comprehensive WCF and focused WCF (i.e.,
selective WCF) from a variety of perspectives,
offered theoretical support for selective WCF
and made the case that teachers can accomplish
more with less time spent on writing feedback
for students, such as “more balanced written
feedback™” that encourages students to develop
their writing, more timely and thus important
WCEF for students, and more opportunities for
teachers to engage in collaborative professional
learning as they innovate WCF. As for students,
the less teacher WCF means the more space
for students to take risks and improve their
confidence, “more balanced feedback™ to
support their writing development, and more
active participation (e.g., more use of self/peer
editing and/ or online learning resources by
students to supplement teacher WCF). Focused/
selective WCF is undoubtedly the way to go
when less teacher WCF is more for both teachers
and students.

Teachers’ self-reported WCF techniques

Writing teachers were asked to rate the frequency
of wvarious techniques of feedback provision
in the fifth questionnaire item. This section of
the survey primarily seeks to learn more about
the techniques used by teachers to indicate,
categorize, and/or correct errors in student work,

as shown in Table 5.
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Table 5. Frequency of WCF techniques provided by teachers.

No. Statements N

Minimum Maximum Mean Std. Deviation

I indicate (underline/circle) errors and 65
correct them, e.g., has went --> gone

1.00 3.00 243

I indicate (underline/circle) errors,
correct them and categorize them (with 65
the help of a marking code), e.g., has

went --> gone (verb form).

1.00 3.00 2.26 0.668

65

1.00 3.00 2.18 0.659

and categorize them (with the help of 65
a marking code), but I don’t correct

them, e.g., has went (verb form)

1.00 3.00 2.09 0.631

5  putting a mark in the margin to indicate 65
an error on a specific line.

1.00 2.00 1.38 0.490

categorize them (with the help of a

6  marking code),e.g., by writing ‘Prep’ 65
in the margin to indicate a preposition
error on a specific line.

1.00 2.00 1.29 0.458

Valid N (listwise) 65

As can be noticed from Table 5, according
to the mean scores, the items are ranked from
highest to lowest. The overall mean scores of
the two first items are 2.43 and 2.26 out of 3
(1 = “never or rarely”, 2 = “sometimes”,
3 = “always or often”), which means that the
teachers tend to correct the errors directly
according to frequency rates (No.l and No.2).
Turning to the details, most of the participants
approved of giving feedback directly by
indicating errors and correcting them (No.l,
M = 243, SD = 0.637). This item accounted
for the mean score of 2.43, showing the highest
compared to other items. Besides, the item
“I indicate (underline/circle) errors, correct
them and categorize them (with the help of a
marking code)” ranks second with the highest
mean (No.2, M = 2.26, SD = 0.668). The third
and fourth highest mean values were connected
to indirect WCF, namely, “indicating errors
but not correcting them”, and “indicating,

https://doi.org/10.52111/qnjs.2024.18403

categorising but not correcting them”. The two
lowest mean scores, on the other hand, denoted a
moderate amount of practice of the techniques of
“hinting at the location of errors” and “hinting
at the location of errors and categorising them”
(No.3, M = 2.18, SD = 0.659; No.4, M = 2.09,
SD = 0.631 respectively).

Qualitative information from semi-
structured interviews also supports the findings
presented above. Eight out of ten interviewees
expressed their favour of direct feedback
(i.e., errors were indicated and corrected). For
example, T2 stated that “Students would not
notice the inaccuracy if the right response is not
given, so it must be given directly”. TS appreciated
direct error correction because “if is much less
time-consuming. I do not need to correct each
learner's written work again”. That is to say, the
choice of error feedback techniques is thought to
be significantly influenced by the amount of time

available. In a similar vein, T9 expressed her
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preferences for direct error correction because
“it met my students’ expectations”. She explained
that “/ used to use other strategies such as coded
error correction or just indicating errors and let
them correct on their own, but they either asked
me what the codes mean or even responded quite
straightforwardly that they didn't know how to
give correct forms..., therefore, to save time,
1 just give correction directly”. One thing that
all of the teachers interviewed share in common
was that a large majority of their students were at
a low level. They stated that after experimenting
with a wider range of error feedback tactics,
direct feedback was considered much more
appropriate for low-level students than any
other technique.

Such findings are observed in Jodaie and
Farrokhi,* who found that direct feedback (i.e.,
indicating + correcting errors) was preferred as
the best technique to give correction by a vast
majority of the respondents in their study. A
key contributor to the teachers’ choice of WCF
techniques was the students’ English language
proficiency level. There was a widespread
consensus among the teachers in the present
study that direct WCF was deemed more suitable
for low-level students than any other method.
This finding also correlated with the finding of
Zhang et al.,* who reported that “Less proficient
learners need more explicit WCF guidance on
less rule-governed, unique linguistic errors
than more proficient learners.” Moreover, in
comparison with indirect WCF, direct strategy
is preferable because it is more straightforward
and enables pupils to recognize mistakes
immediately. According to Tian and Zhou's*’
research, this may satisfy the majority of EFL
learners' expectations for getting teachers' WCF.
Likewise, the teachers’ support for direct WCF
was found to be influenced by workload and
time constraints. Soleimani & Rahimi's*? study
also claimed that while implicit WCF would
increase learners' self-assurance and capacity
for learning, and foster their independence and
curiosity, it was time-consuming and a burden to
the teachers.

On the other hand, such results were
inconsistent with those released by Zohra &
Fatiha,*® who discovered that teachers surveyed
were in favour of indirect WCF, commending
indirect feedback's efficiency. Most of them
emphasized the significance of ownership from
the viewpoint of the students, which might be
diminished if teachers revised the erroneous
sections for students. “Hinting at the location
of errors and hinting at the location of errors
+ categorizing them” were the error correction
techniques that teachers indicated they rarely or
never employed. Both include approaches for
indirect error location and indirect feedback.
These two strategies are more difficult for
students to master since teachers only indirectly
suggest where errors are located and students
must do so themselves. This finding correlates
with the finding of Lee,** who indicated that
techniques like "hinting at the location of
errors" and "hinting at the location of errors and
categorizing them" were rarely or never used
by teachers since they were thought to be too
demanding for the students.

To sum wup, the results from the
quantitative analysis revealed the EFL teachers’
different viewpoints on EFL practices. The vast
majority of the participants acknowledged the
crucial role and efficacy of high school teachers’
WCF in improving students’ writing as it has
multiple purposes comprising “short-term and
long-term goals”. While EFL teachers perceived
WCF as their responsibility, they sincerely
want their students to actively participate in the
WCEF process and take greater responsibility for
language learning. They highly appreciated the
usefulness of error codes in helping students
correct errors themselves. As for different WCF
types, the EFL teachers preferred selective
feedback to comprehensive feedback. In
addition, they approved both direct and indirect
feedback when giving error correction to the
student’s writing. The qualitative outcomes also
indicate that students’ proficiency level, time
constraints, and workload were factors EFL
teachers considered when they implemented
their WCF practices.
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5. CONCLUSION

It can be concluded that EFL teachers appreciate
the value of WCF and they think it has several
purposes such as helping students reflect on their
writing, preparing students for higher levels of
academic writing and helping them meet the
Ministry of Education’s standard. From the
participants’ view, WCF has beneficial effects
on students' learning and improvement.

showed different
perspectives of writing teachers on WCF

The findings also

strategy practices in terms of mistake coding,
feedback types used and the main focus when
teachers provide WCF. As for WCF techniques,
the results demonstrate that direct WCF is highly
approved because of its clarity and accessibility
compared with indirect WCF.
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ABSTRACT

The participation of citizens in the public policy process is regarded as a crucial element for ensuring
good governance. Effective citizen participation is a measure of the level of development of democracy and
contributes to limiting policy mistakes. In Vietnam, the legal foundation for citizen participation is constantly
being supplemented and developed; the level and effectiveness of citizen participation are evaluated to have
significantly improved. This study focuses on analyzing the legal basis and evaluating the practical participation
of citizens in the implementation of public policies by local governments in Vietnam from 2020 to 2022. Based on
the current assessment, the article proposes several solutions to enhance the effectiveness of citizen participation
in the implementation of local government public policies, including supplementing and refining legal regulations;
improving the intellectual and professional capabilities of the policy enforcement personnel; leveraging the roles
of organizations representing the people; diversifying forms of participation; addressing the "formality" in carrying
out certain activities related to citizen involvement.
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chinh sach céng cua chinh quyén dia phuodng & Viét Nam
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TOM TAT

Su tham gia cua nguoi dan vao qua trinh chinh sach cong dugc xem 1a mot trong nhitng ti€u chi quan trong
clia quan tri qudc gia tot. Sy tham gia c6 higu qua clia ngudi dan 1a thude do phan anh trinh do phat trién cua
nén dan chii va gbp phan han ché nhitng sai 1am chinh sach. Nghién ctru nay tap trung phan tich co s& phap 1y va
danh gia thyc tién tham gia ctia ngudi dan vao qua trinh thyc thi chinh sach cong ctia chinh quyén dia phuong &
Viét Nam giai doan 2020 - 2022. Két qua nghién ciru cho thdy, nén tang phéap 1y cho sy tham gia ctia ngudi dan
vao qué trinh thyc thi chinh sach cong cta chinh quyén dia phuong & Viét Nam khong ngimg dugc bd sung, phat
trién; muc d6 va hiéu qua tham gia ciia nguoi dan duoc danh gia 1a co nhing cai thién dang ké. Trén co so danh
gia thyc trang, bai viét dé xuat mot sd giai phap nang cao hiéu qua tham gia ctia nguoi dan vao qua trinh thuc thi
chinh sach cong cua chinh quyén dia phuong: bd sung, hoan thién cac quy dinh cta phap luét; nang cao trinh do
dan tri va nang luc cua ddi ngii can bd thuc thi chinh sach; phat huy vai tro cta cac td chtrc dai dién cho nhan dan;
da dang hoa cac hinh thirc tham gia; khac phuc “tinh hinh thirc” trong trién khai mot sb hoat dong lién quan dén
su tham gia cua nguoi dan.

Tir khéa: Si tham gia ciia nguoi déan, chinh sach cong, thuce thi chinh sach cong, chinh quyén dia phwrong.
1. PAT VAN PE tac, Uy quyén va Cong dan kiém soat” Hién
nay, phan 16n cac quan diém cho rang, tham gia
1a mot trong nhitng quyén con ngudi co ban,
dam bao sy tham gia ctia nguoi dan trong qua
trinh chinh sach la mdt trong nhiing tiéu chi quan
trong ctia quan tri quéc gia tét (Ngan hang Thé

Su tham gia ctia ngudi dan (Citizen participation)
“bat dau duogc dé cap dén vao nhirng nam 1970
va sau d6 dugc sir dung pho bién boi cac nha
nghién ctru va cac to chie qudc té. Viée luan
ban vé ndi ham khai niém “sy tham gia” ciing

c¢6 nhiéu sy thay doi theo thoi gian va bbi canh
cu thé. Huntington va Nelson cho rang sy tham
gia 1 “hoat dong cua cac cong dan dugce thiét ké
nham tac dong dén viéc ra quyét dinh cua chinh
phii”.2 Ban vé cac cip do clia sy tham gia, Sherry
R. Arnstein da danh gia su tham gia cua nguoi
dan thong qua 8 cap do: “Su van dong, Loi kéo,
Cung cip thong tin, Tham van, Dong vién, Hop

*Tac gia lién hé chinh.

Email: nguyentuananh@gqnu.edu.vn
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gii, Ngan hang Phat trién Chau A).*3

Thuyec thi chinh sach cong 1a mdt giai doan
trong chu trinh chinh sach cong. Thuc thi chinh
sach cong la qua trinh hién thyuc hoa cac y tuong,
cac quyét dinh chinh sich nham dat dugc nhimng
su cai thién xa hoi. Theo quan diém cua ly thuyét
lga chon cong, “qud trinh thuc thi chinh sach
cong rat khé khin, phirc tap, tiém 4n nhiéu nguy
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co mic sai 1am va chiju anh huéng cua nhiéu yéu
to khac nhau”. Do d6, dé thyc thi chinh séch
cong c6 hiéu qua, can mo rong sy tham gia tir
phia xi hoi. Bén canh d6, theo 1y thuyét chu
quyén nhan dan, mirc d6 tham gia cua ngudi dan
vao cong viéc nha nudc noédi chung, vao qua trinh
chinh sach cong noi riéng la thudc do phan anh
trinh d6 phat trién cua nén dan chu, nang lyc lam
chu ctia ngudi dan. Trong nén chinh trj hién dai,
dé han ché céc kha nang méc sai 1am va dat hiéu
qué cao trong thuc thi chinh sach cong, cac quc
gia ludn chu trong dén viéc thu hat sy tham gia
rong rai tir phia nguoi dan.

O Viét Nam, nén tang phap 1y cho sy tham
gia cua nguoi dan vao chu trinh chinh sach cong
néi chung va qua trinh thyc thi chinh sach cong
ctia chinh quyén dia phuong néi riéng khong
ngung dugc bd sung, phat trién. Mtrc do va hiéu
qua tham gia cua nguoi dan vao qua trinh thuc
thi chinh sach cong ¢ cac dia phuong dugc danh
gi4 1a co nhitng cai thién dang ké. Tuy nhién,
trén thyc té, con nhiéu rao can tir ca hai phia (nha
nude va nguoi dan) gay anh huong dén murc do,
hi€u qua tham gia ctia nguoi dan vao qua trinh
thuc thi chinh sich cong cia chinh quyén dia
phuong. Trén co s& phan tich ngudn tai lidu thir
cép, nghién ciru nay tap trung khdi quat co s
phép ly va danh gia thyc tién tham gia ctia nguoi
dan vao qua trinh thyc thi chinh sach cong cua
chinh quyén dia phuong & Viét Nam, trén co so
do6, dé xuat cac giai phap nang cao hiéu qua tham
gia ciia nguoi dan.

2. NOI DUNG

2.1. Co sé phap ly cho s tham gia ctia nguwoi
din vao qua trinh thwe thi chinh sach cong
ciia chinh quyén dia phwong & Viét Nam

O Viét Nam, co s& phép 1y cho su tham gia cta
nguoi dan vao hoat dong quan ly nha nudc noi
chung va quan tri dia phuong noi riéng ngay
cang dugc cha y hoan thién. Hién phap nim
2013, Piéu 28 quy dinh: 1) “Cong din c6 quyén
tham gia quan ly nha nudc va xa hdi, tham gia
thao luan va kién nghi véi co quan nha nudc vé
céc van dé cua co so, dia phuong va ca nuoc.”;

2) “Nha nudc tao diéu kién dé cong dan tham
gia quan ly nha nude va xa hoi; cong khai, minh
bach trong viéc tiép nhan, phan hoi y kién, kién
nghi cua cong dan.” Trén co s& quy dinh cua
Hién phap, mot s ludt da cu thé hoa quyén tham
gia ciia nguoi dan: Luat Ban hanh van ban quy
pham phap luat nam 2015 (stra d6i nam 2020);
Luat Mt tran T qudc Viét Nam; Luat Tiép can
thong tin nam 2016; Luat Phong, chéng tham
nhiing ndm 2018; Luat T6 chire chinh quyén dia
phuong nim 2015 (stra ddi, bd sung nam 2019);
Luéat Thuc hién dan chu ¢ co sé nam 2022. Theo
quy dinh ctia phap luat, nhan din c6 quyén tham
gia vao nhiéu ndi dung trong qué trinh thyc thi
chinh sach cong cua chinh quyén dia phuong véi
nhiing hinh thtrc va mirc d¢ khac nhau. Cu thé:

Dan thy
huong

Dan kiém
tra, gidm sat

Dién tham
gia ¥ kién

Dan ban va

lDén bige | quyetdinh

Nguén: Téng hop tir Ludt Thuc hién dan chu ¢ co so

nam 2022 va cac van ban phap ludt co lién quan.

Hinh 1. Cic muc d6 tham gia cia nguoi dan &
Viét Nam.

Mot la, “ddn biét”: La nhiing théng tin ma
chinh quyén bit budc phai cong khai cho ngudi
dan dugc biét. Bé dam bao quyén dugc biét ciia
nhan dan, cac luat lién quan da quy dinh cu thé
vé trach nhiém ciia ca nhan, t6 chic trong cong
khai thong tin; quy dinh vé ndi dung, phuong
thirc, thoi diém cong khai thong tin (Diédu 17 -
Diéu 22 cta Luat Tiép can thong tin; Diéu 9 -
Diéu 14 ciia Luat Phong, chdng tham nhiing;
Piéu 11 - Piéu 14 cua Luat Thyc hién dan chu
& co s6). Nguoi dan con c6 quyén chi dong yéu
cdu co quan nha nudc cung cap thong tin trong
mot s truong hop nhat dinh (Piéu 23 cua Ludt
Tiép can thong tin) va cac co quan, t6 chirc, don
vi, ¢4 nhan c6 thim quyén c6 trach nhiém cung
cap thong tin theo quy dinh. Bén canh do, chinh
quyén cac cap con co nghia vu thuc hién trach
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nhiém giai trinh v6i ngudi dan khi ¢6 yéu cau
(Diéu 15 ctia Luat Phong, chong tham nhiing).

Hai la, “ddn ban va quyét dinh”: La nhitng
ndi dung ma nhan dan dugc ban va truc tiép
quyét dinh. Theo quy dinh tai Piéu 15 cua Luat
Thyc hién dan cht ¢ co sé, c6 06 ndi dung ma
nhan dan duogc ban va quyét dinh. Cac ndi dung
nay c6 lién quan dén “chu truong va mirc dong
gop xdy dung cac cong trinh & cip co s6”; “viée
thu, chi, quan ly cac khoan dong gdép va cac tai
san, kinh phi dugc giao”; “ndi dung huong udc,
quy u6c cua cong dong dan cu”; “bau, cho thoi
Trudng thon, To truong dan phd, thanh vién Ban
Thanh tra nhan dan, Ban Giam sat dau tu cua
cong dong™; “cac cong viée tu quan khac trong
noi bo cong dong dan cu”. Ludt ndy ciing quy
dinh cac hinh thtrc nhan dan ban va quyét dinh:
i) “Td chtc cudc hop cia cong dong dan cu”;
ii) “Phat phiéu ldy y kién cuia timg ho gia dinh”;
iii) “Biéu quyét truc tuyén” (Diéu 17).

e
A3

Ba la, “ddn tham gia y kien”: La “nhling
n6i dung nhan dan tham gia ¥ kién trudc khi co
quan c6 tham quyén quyét dinh”. Theo quy dinh
tai Diéu 25 cua Luat Thyc hién dan chu & co
s0, nhan dan c6 quyén tham gia ¥ kién vé 09
no6i dung lién quan dén cac dy thao, chii truong,
chinh sach phat trién cta dia phuong. Cac hinh
thirc tham gia v kién cling dugc quy dinh 13,
gom: 1) “Hoi nghi trao doi, dbi thoai giita Uy
ban nhan dan cdp xi véi Nhan dan”; 2) “TH
chire cude hop cua cong ddng dan cu”; 3) “Phat
phiéu 13y y kién cua ho gia dinh”; 4) “Théng qua
hom thu gop y, duong day nong”; 5) “Thong
qua Ban cong tac Mit tran & thon, to dan phd
va cac td chirc chinh tri - x3 hdi & co sO™;
6) “Thong qua cong thong tin dién tir, trang thong
tin dién tir ciia chinh quyén dia phuong cp xa”;
7) “Théng qua mang vién thong, mang xi hoi
hoat dong hop phap theo quy dinh cta phap luat,
bao dam phu hop vdi muc d¢ Ung dung cong
nghé thong tin tai cap x4, tai thon, t6 dan phd™;
8) “T6 chirc ddi thoai, 14y y kién cong dan 1a d6i
tuong thi hanh”.

Bén la, “dan kiém tra, giam sat”: Theo

quy dinh cta Luat Thyc hién dan chu ¢ co so0,
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nhan dan c6 quyén “kiém tra viéc thyc hién cac
n6i dung ma nhan dan da ban va quyét dinh” va
“giam sat viéc td chitrc thuc hién dan chi & co s&
va viéc thuc hién chinh sach, phap luat cua chinh
quyén dia phuong cip x4, can bo, céng chirc cAp
xd, nguoi hoat dong khong chuyén trach ¢ cap
X3, & thon, t6 dan phd”. Viéc kiém tra, giam sat
cua nhan dan dugc thyc hién thong qua 02 hinh
thirc: “nhan dan truc tiép kiém tra, giam sat” va
“kiém tra, giam sat thong qua Mat tran TH quéc
Viét Nam cip x3, thong qua hoat déng cua Ban
Thanh tra nhan dan ¢ xa, phuong, thi trin, Ban
Giam sat dau tu cua cong dong va cac to chuc
tu quan khac ¢ dia phuong dugc thanh 1ap theo
quy dinh ctia phap luét”. Ngoai ra, theo quy dinh
ctia Luat Mat tran T6 qudc Viét Nam va Luat
T6 chire chinh quyén dia phwong, nhan dén con
thuc hién quyén giam sat, phan bién x4 hoi thong
qua Uy ban Mt tran T6 qubc Viét Nam va céc to
chtrc chinh tri - xa hoi.

Nam la, “ddn thy hwong”: Theo Luat
Thuc hién dan chu ¢ co s0, “ngudi dan dugc Nha
nudc va phap luat cong nhan, ton trong, bao ve,
bao dam thyc hién quyén con ngudi, quyén cong
dan”; “duoc thong tin day du vé cac quyén va loi
ich hop phap, chinh sach an sinh xa hoi, phtc loi
xa hoi theo quy dinh ctia phéap lut va quyét dinh
(néu c6) cua chinh quyén dja phuong ma minh
dugc huong”; “dugc thy hudng thanh qua ddi
moi, phat trién kinh té - xa hoi, ché do an sinh x3
hoi va su an toan, on dinh cta dat nude, cia dia
phuong va & cong dong dan cu noi sinh séng”;
“dugc tao diéu kién dé tham gia hoc tap, cong
tac, lao dong, san xuét, kinh doanh, cai thién va
nang cao doi song vat chat, tinh than cta ban
than, gia dinh va cong dong”.

Tom lai, co s6 phap ly cho sy tham gia cia
nguoi dan vao qué trinh thuc thi chinh sach cong
ctia chinh quyén dia phuong c¢6 xu huéng ngay
cang hoan thién. Pac biét, voi su ra doi cua Luat
Thyc hién dan chii & co s& nim 2022, quyén
tham gia duoc cu thé hoa, da dang vé noi dung,
hinh thttc va mé rong vé cép dd. Vé thuc chat,
viéc phap ludt mé rong quyén tham gia 1a sy thé
ché héa chi truong “Dén biét, dan ban, dan lam,
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dan kiém tra, dan giam sat, dan thy huong”’
ciia Pang dé hudng dén muyc tiéu phat huy dan
chu trong qua trinh phat trién theo nguyén Iy
cht quyén cta nhan dan. Co sé phap 1y duoc
hoan thién 1a diéu kién quan trong dé nhan dan
tham gia ngay cang nhiéu va thyuc chat vao qua
trinh thuc thi chinh sach cong cua chinh quyén
dia phuong.

Tuy nhién, van con mot sb han ché trong
quy dinh cta phap luat can phai dugc xem xét
stra d6i, bd sung. Trude hét, thibu quy dinh bét
budc va bién phap ché tai vé trach nhiém tiép
thu, phan hoi, giai trinh ciia cic co quan nha
nudc sau khi tiép nhan nhiing dé xuat, kién nghi
tir hoat dong giam sat cua ngudi dan va cac to
chirc chinh tri - xa hoi nén nhiéu hoat dong tham
gia y kién, kiém tra, giam sat con mang tinh hinh
thirc, khong mang lai hi€u qua thyc té. Ché tai
xtr 1y trach nhiém déi v6i cac chu thé co thim
quyén khi vi pham cic quy dinh vé dam bao
quyén tham gia ciia nguoi dan chua dwoc quy
dinh ro rang.

2.2. Thuc trang tham gia ctia nguwoi dian vao
qua trinh thwe thi chinh sach céng cia chinh
quyén dia phwong & Viét Nam

2.2.1. Dan biét

Cung voi sy mo rong cac quy dinh cua phap
luat, cac hoat dong cong khai, minh bach va
trach nhiém giai trinh cta chinh quyén di véi
nguoi dan cé xu hudng khong ngung duoc cai
thién, gop phan cung cap thong tin chinh sach
cho ngudi dan. Theo Béo céo chi sé PAPI, chi s6
cong khai, minh bach trong hoach dinh va thyc
thi chinh sach cta chinh quyén dia phuong tir
2020 dén 2022 duoc duy tri & muc tuong ddi
6n dinh, nam 2020 dat 5.28 diém, nam 2021 dat
5.19 diém va nam 2022 dat 5.25 diém (thang
diém 1 - 10). Viéc thuc hién trach nhiém giai
trinh cling c6 su cai thién trong nhimng nim gan
day: dat 4.86 diém nam 2020, 4.97 diém nim
2021 va 5.05 diém nam 2022. Nhimng két qua
noi trén di gdp phan nang cao kha ning tiép can
thong tin dé thyuc hién quyén duoc biét cia ngudi
dan. Giai doan 2020 - 2022, chi s6 tiép can thong
tin ting nhe, tir 0.8 diém vao nam 2020 1én 0.81

diém nam 2022. Nguoi dan c6 thé tiép can thong
tin vé& cac vin dé chinh sach tir nhiéu kénh “truc
tiép hodc gian tiép, tiép can chu dong hoac thu
dong tir chinh quyén”,® trén co s¢ do, thuc hién
quyén tham gia ciia minh ngay cang thuc chit va
¢6 hiéu qua.

Tuy nhién, di sdu phén tich cac chi s6 cu
thé trong B4o cdo chi s6 PAPI cho thay, van con
mot sb han ché trong viéc dam bao quyén tham
gia cua nguoi dan vao qué trinh thyc thi chinh
sach cong, nhét 13 & mot s6 chinh sach cong
quan trong nhu giam nghéo bén viing va dt dai.
Theo Bao cao, “mtic d¢ tin tudng ciia nguoi dan
vao viéc lap danh sach ho nghéo con thap & hau
hét cac tinh/thanh phd”. “Ti 1¢ nguoi tra 1oi cho
rang c6 nhiing ho thyc té rat nghéo nhung khong
duoc dua vao danh sach hd nghéo tang Ién
dang ké trong nam 2022, ting khoang 5% diém
tir 31,27% nam 2021 1én 36,15% nam 2022”.°
“Viéc tiép can thong tin dit dai ciia ngudi dan
van con rat han ché & tit ca cac tinh/thanh phé”,
ti 1€ nguoi dan dugc biét dén ké hoach st dung
dat nam 2022 ¢ dia phuong kha thap, “dao dong
tir 7% dén 34% & 61 tinh/thanh phd, trong d6 chi
¢6 8 tinh/thanh phd dat ti 16 cao hon 20%”.°

2.2.2. Ddn ban va quyét dinh

Maic du phép luat da co6 nhitng quy dinh ngay
cang mé rong vé quyén “dan ban va quyét dinh”
d6i v6i cac van dé chinh sach nhung trén thyc té
chinh quyén dia phuong van chua cha y t6 chic
thyuc hién. Hién nay, nguoi dan chi moi duoc ban
bac va quyét dinh mot s6 van dé ¢ dia phuong:
“Tham gia ban va quyét dinh vé ndi dung huong
ude, quy ude cia cong dong dan cu”; “Tham gia
vao viéc ra quyét dinh xay mdi hodc tu sira cong
trinh cong cdng & dia phuong”. Tuy nhién, mirc
do trién khai dé dan quyét dinh cac van dé nay
khong dong déu ¢ cac dia phuong. Mic do tham
gia ctia nguoi dan vao viéc quyét dinh cac ndi
dung nay ciing & mirc thdp va co xu huéng giam
trong nhitng nam gan day, chang han, “ti 16 ngudi
tra 101 cho biét di tham gia vao viéc ra quyét
dinh xay moi hodc tu stra cong trinh cong cong &
dia phuong” nam 2022 chi dat 47,15%, thép hon
nhiéu so véi ti 1€ 60,62% cua nam 2020.°
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Viéc tham gia “ban va quyét dinh” cac van
dé quan trong hon ciia dia phuong, nhu “véan dé
vé quy hoach san Xuét, vé st dung dét dai, vé
can bo dia phuong,... van dang cé nhiing tré ngai
ké ca phia ngudi dan ciing nhu tir can b, chinh
quyén co s6”.1° Bén canh d6, viéc nhan dan biéu
quyét quyét dinh thong qua trung cau y dan van
chua duoc td chire thuc hién nén nguoi dan it
¢6 co hoi dé “ban va quyét dinh” vé cac van dé
chinh sach quan trong cua dia phuong.

2.2.3. Dan tham gia y kién

Mirc d6 “dan tham gia y kién” vao thuc thi chinh
sach va cac van dé ciia dia phuong trong nhiing
nim gan diy c6 xu hudng gia ting. Theo Bio
cdo SIPAS nam 2022, “muc do hai long ddi véi
co hoi tham gia vao qua trinh xay dung, t6 chirc
thuc hién chinh sach” dat 79,65%. Trong do,
chi s6 thanh phan vé “murc do hai long d6i véi
viéc co quan nha nudc t6 chirc nhiéu hinh thirc
xin ¥ kién gop y, gitp moi nguoi dan tham gia
dé dang” dat mtrc 79,62% va chi s6 thanh phan
“mirc d6 hai 1ong dbi voi viéc co quan nha nudc
t6 chirc nhiéu hinh thirc phan héi y kién giup moi
ngudi dan tham gia dé dang” dat mirc 79,67%."
Bang 1. SO lugng cac cude phan bién xa hoi do Mit
tran T6 qudc cac cip ¢ dia phuong thyc hién tir 2019
dén 2022.

Nim 2019 | 2020 2021 | 2022

S6 cudc phan
. . 8.339 | 12.186 | 18.588 | 5.618
bién xa hoi

Nguon: Téng hop tir bdo cdo cia Uy ban
Trung wong Mat trdn Té quéc Viét Nam

Bén canh viéc tham gia ¥ kién truc tiép,
nguoi dan con tham gia gop y, phan bién chinh
sach thong qua cac td chirc dai dién nhu Mt tran
T6 qudc Viét Nam va céc to chire chinh trj - x3
hoi. Theo bao cao cua Uy ban Trung wong Mt
tran Td quéc Viét Nam, giai doan 2019 - 2022,
Uy ban Mit tran T quéc Viét Nam cac cép § dia
phuong phdi hop véi cac t chirc chinh trj - xa
hoi thanh vién t6 chtrc duogc 44.731 cude phan
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bién xa hoi,'>"S tao diéu kién thuan loi cho nhan
dan tham gia dong gop ¥ kién dbi voi cac chinh
sach phat trién cua dia phuong.

Tuy nhién, d6i véi mot sé chinh sach quan
trong nhu chinh sach dat dai thi mirc d6 tham gia
¥ kién ctia ngudi dan con rat han ché. Theo Bao
céo chi s6 PAPI, “ti 1& nguoi tra 10 cho biét ho
c¢6 dip gop vy kién cho quy hoach, ké hoach st
dung dét cua dia phuong” & muc rat thép, chi
c6 4,49% nam 2020, 3,88% nam 2021 va 4,67%
nam 2022.° Pidu nay cho tha‘iy, hoat dong tham
gia ¥ kién ciia nguoi dan chua di vao thuc chét,
chua gin vai nhitng van dé chinh sach quan trong
lién quan dén loi ich truc tiép ciia nguoi dan.

2.2.4. Dén kiém tra, giam sat

Thir nhat, hinh thic kiém tra, gidam sét truc tiép
d6i voi cac van d& chinh sach & dia phuong cua
nhan dan chii yéu thuc hién thong qua quyén
khiéu nai va t6 céo. Theo Bdo cdo chi sé PAPI,
“ti 1& nguoi tra 1oi cho biét ho da gui khuyén
nghi, td giac, td cdo, khiéu nai t&i chinh quyén
dia phuong” 1a 22,4% nam 2020, 23,23% nam
2021 va 21,5% nam 2022 va “ti 1& dugc phuc
dap thoa dang” tuong tg la 19,31%, 20,23% va
18,72%.° Két qua théng ké cho thdy, viéc thuc
hién cac quyén kiém tra, giam sat tryc tiép cua
ngudi dan dbi véi chinh quyén con rat han ché vé
ndi dung, hinh thirc va hiéu qua thuc té.

Bang 2. Sb luong cudc giam sat do Mat tran T quéc
va céc to chue chinh tri - xa hoi cac cap ¢ dia phuong
chit tri va phéi hop thyc hién tir 2019 dén 2022.

Niam 2019 2020 2021 2022

S6 cudc
61.104 | 95.326 | 103.408 | 47.295

giam sat

Nguon: Téng hop tir bdo cdo cia Uy ban
Trung wong Mat tran T 6 quéc Viéet Nam

Thir hai, hinh thirc nhan dan kiém tra, giam
sat thong qua cac td chuc dai dién dat duoc nhiéu
két qua kha quan hon. Theo béo cao cta Uy ban
Trung wong Mit trdn T6 qudc Viét Nam, giai
doan 2019 - 2022, Uy ban Mt tran T6 qudc Viét
Nam céc cap ¢ dia phuong va céc td chtrc chinh
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trj - x4 hoi da chu tri va tham gia phdi hop giam
sat dugc 307.133 cudc giam sat,'>'> gop phan mo
rong quyén tham gia ctia nhan dan va kiém soat
chinh quyén. Chét lugng cac hoat dong giam sat
dugce danh gia 1a ¢6 nhidu cai thién, “cac kién
nghi qua giam sat, phan bién xa hdi cia Mt tran
Tb quéc Viét Nam va cac to chac chinh tri - xa
héi, timg budc dugc cac by, nganh, ny ban dan
cac dia phuong lang nghe, quan tam tra 10i va chi
dao giai quyét”,'* qua d6, gop phan mo rong viéc
thyc hién quyén 1am chu ctia nhan dan.

Ngoai ra, viéc thyc hién quyén gidm sat
cta nhan dan thong qua Ban Thanh tra nhan dan
va Ban Giam sat dau tu cua cong dong ciing
duogc chu y thuc hién. Trong nam 2022, “Ban
Thanh tra nhan dan va Ban Giam sat dau tu ctia
cong déng trén ca nudc da thuc hién 60.697 cudc
giam sat, trong d6 Ban Thanh tra nhan dan giam
sat 30.601 cudc, Ban Giam sat dau tu cua cong
ddng giam sat 30.636 cudc™.' Bén canh do, theo
Béo c4o chi s6 PAPI, “ti 1& nguoi tra 10i cho biét
Ban Thanh tra nhan dan hodc Ban giam sat dau
tu cong dong giam sat viéc xdy méi/tu sira cong
trinh” ¢ co so cling c6 xu hudng gia tang, tr
29,71% nam 2021 1én 35,7% nam 2022.°

2.2.5. Dan thu huong

Maic du muc d§ tham gia “dan thy hudng” maoi
dugc quy dinh trong Luat Thyc hién dan chu o
co s0 nam 2022 nhung trong qua trinh thuc thi
chinh sach cong, cac co quan nha nudc da cha y
dén viéc dam bao loi ich cua ngudi dan. Dong
thoi, cling quan tam dén cac hoat dong diéu tra,
khao sat dé danh gia mirc do hai 1ong cuia nhan
dan trong viéc thu hudng cac thanh qua cua qua
trinh xay dung va thuc thi cac chinh sach cong.

Theo két qua khao sat murc séng dan cu,
“ti 1¢ ho gia dinh dugc huong lgi tir chinh sach
giam ngheo” dat 25,3% nam 2018 va 19,2% nam
2020.'7 Theo Béo cdo SIPAS nam 2022, “mtrc dd
hai 1ong ctia ngudi dan ddi voi két qua, tac dong
cua chinh sach trong ca nudc” dat muc cao la
79,83%.!" Trong do, chi s6 thanh phﬁn “muc do
hai 1ong d6i véi viéc chinh sach cua dia phuong

da gop phan gitp cho kinh té gia dinh ngay cang
tdt hon” dat 79,64%; chi sd thanh phﬁn “muc do
hai long d6i véi viéc chinh sach cua dia phuong
d3 gop phan gitip cho chét luong cude sdng ngay
cang tot hon” dat 80,01%."!

Tém lai, vé téng thé, sy tham gia cua
nguoi dan vao qua trinh thyc thi chinh sach cong
ndi riéng va quan tri dia phuong néi chung c6 xu
hudng ngay cang mé rong vé muc do, hinh thc,
ndi dung va cai thién vé hiéu qua. Theo Béo cao
chi s6 PAPI, sy tham gia ciia nguoi dan & cip
co sd co su gia tang trong giai doan 2020 - 2022
(Biéu d6 1).

4,86 A7 5,05

R N W s 01O

2020 2021 2022

Nguén: Béo cdo chi s6 PAPI niam 2022.

Biéu d6 1. Sy tham gia ctia ngudi dan & cip co so giai
doan 2020 - 2022 (thang diém 1- 10).

Theo Bao cao SIPAS, “muc do hai long
ctia ngudi dan dbi véi viée xdy dung, t6 chuc
thuc hién chinh sach no6i chung” dat két qua
an tuong 1a 79,72% trong nim 2022." Trong
d6, cac chi sb thanh phﬁn déu dat & muc cao
(Biéu db 2).
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Vige cung cdp Co hoi tham gia  Chét lugng Két qua, tac
thong tin v&  vao qué trinh  chinh sach ~ dong chinh sach
chinh sach cho xay dung, thuc
nguoi dan  thi chinh sach

Nguén: Bdo cdo SIPAS nam 2022.
Biéu d6 2. Mirc d6 hai 1ong ciia ngudi dan ddi véi qua
trinh xay dung, thuc hién chinh sach (%).

Tuy nhién, qua phan tich cu thé cac chi sb
do luong mtc d6 tham gia ciia nguoi dan vao qua
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trinh thyc thi chinh sach céng cta chinh quyén
dia phuong cho thdy van con nhiéu han ché trong
viéc thyc hién cac hinh thic, muc d tham gia
ctia ngudi dan. Nhitng han ché no6i trén xuét phat
tir nhiéu nguyén nhéan khac nhau, cy thé:

- Co s0 phap ly cho su tham gia ciia nguoi
dan vao qua trinh thyc thi chinh sach cong cua
chinh quyén dia phuong chua day du. Chua co
“quy dinh bét budc va bién phap ché tai vé trach
nhiém phan hoi, giai trinh ciia cic co quan nha
nude sau khi tiép nhan nhing dé xuat, kién nghi
tir hoat dong giam sat clia nguoi dan”;'® ché tai
xur ly trach nhiém ddi v&i can bo vi pham chua
duoc quy dinh rd rang va khong di muc ran de.

- Trinh d6 dén tri, hiéu biét chinh tri va
van hoa chinh tri tham gia cua nguoi dan con
han ché. “Tri thirc cong dan vé tham gia” con &
murc kha thip, chi dat 0.77 diém nim 2020, 0.27
diém nam 2021 va 1.0 diém nam 2022 (thang
diém 0.25 - 2.5).0

- Céc t6 chire chinh tri - x3 hoi dai dién
cho nguoi dan trong thyc hién quyén tham gia
thiéu tinh doc 1ap va con nhidu bat hop 1y trong
td chutrc va hoat dong. Do d6, cac hoat dong giam
sat nhiéu khi con “mang tinh hinh thirc, cha yéu
nhim hoan thanh cac chi tiéu, ké hoach dinh ki
hoidc theo yéu cau tir phia Nha nude, chua cha
trong dén thuc chat va kha ning dap tng cac yéu
cdu ctia nhan dan”.'®

- Nang luc do6i ngti can bd thuc hién cac
hoat dong lién quan dén su tham gia cua ngudi
dan chwa dap ung duoc yéu cau.

- Viéc t6 chirc thuc hién mot s6 nodi dung,
phuong thic huy dong su tham gia cia nguoi
dan con mang tinh hinh thirc, chua hiéu qua. Dac
biét 1a cac hoat dong “dan ban va quyét dinh”,
“dan kiém tra, giam sat” truc tiép, “dan tham gia
¥ kién”. Cac hinh thirc tham gia ctia ngudi dan
¢6 su mo rong nhung chua thuc sy da dang, dac
biét, thiéu cac hinh thtrc tham gia tryc tuyén phu
hop véi tién trinh xdy dyng Chinh phu dién ti,
Chinh quyén sb.

https://doi.org/10.52111/qnjs.2024.18404

2.3. Mt s6 giai phap ning cao hiéu qua tham
gia ciia ngwoi din vao qua trinh thuc thi
chinh sach cong ciia chinh quyén dia phwong
& Viét Nam

Thir nhat, hoan thién cac quy dinh ctia phap luat
lién quan dén sy tham gia cua ngudi din vao qua
trinh thuc thi chinh sach cong cua chinh quyén
dia phuong ¢ Viét Nam. Mo rdng cac ndi dung,
cap d6 va hinh thic tham gia theo huéng tiép
cén cc chuan muc cua phép luat qudc té. Chi
dén viec xay dung co ché tiép thu, phan hdi, giai
trinh ctia chinh quyén dia phuong d6i véi cac dé
xuét, kién nghi, gop y tir cac hoat dong tham gia
ctia nhan dan va cac to chirc dai dién. Trong do,
“can quy dinh rd trach nhiém, thoi han gui vin
ban dé nghi giam sat, phan bién xa hoi va vin
ban giai trinh, tiép thu hodc phan hdi ctia cac co
quan nha nudc”. C6 “ché tai xir i du manh dbi
v6i cac co quan cham hodc khong phan hoi, giai
trinh ddi véi cac dé xuat, kién nghi sau giam sat,
phan bién cua cac t6 chirc chinh trj - xa hoi”.'®

Thit hai, nang cao trinh d§ dan tri, “tri
thirc cong dan vé tham gia” va vian hoa chinh tri
tham gia cho nguoi dan thong qua cac hoat dong
tuyén truyén, gido duc phui hop va c6 hiéu qua.
Chu y dén tinh hiéu qua ctia cac hoat dong tuyén
truyén, ph6 bién phap luat nham gitp ngudi dan
nhan thirc dugc cic quyén tham gia ctia minh va
nhiing 1¢1 ich ¢6 dugc tir viéc thuc hién quyén do
dé tao dong co khuyén khich nguoi dan tich cuc
tham gia vao hoat dong xay dung, thyc thi chinh
sach cua chinh quyén dija phuong. Ngoai ra, co
thé xay dung co ché khen thudng cho nhiing ca
nhan tich cuc tham gia va c6 nhimng dong gop ndi
bat cho viéc thuc thi chinh sach ¢ dia phuong.

Thir ba, d6i méi td chirc va hoat dong cua
cac t6 chtre chinh tri - x3 hoi theo hudng: i) Tang
tinh doc lap, tu chu dé nang cao kha nang dai
dién cho ngudi dan, han ché tinh trang “hanh
chinh ho6a”, “quan liéu h6éa”, xa ro1i nhan dan nhu
hién nay; ii) Tinh gon vé bo may, giam céc co
quan trung gian khong can thiét, huéng vé co s,
cting ¢6 to chirc ¢ co s& dé gan dan, nam bit t6t
tam tu nguyén vong cua nhan dan, qua do, dai
dién va bao vé quyén lgi cho dan; ii) Hoat dong
dtng chuc nang, nhiém vy, tranh tinh trang chay

60 | Tap chi Khoa hoc Truong Dai hoc Quy Nhon, 2024, 18(4), 53-62



KHOA HOC

TRUONG DAl HOC QUY NHON

theo hoat dong phong trao, “giai tri hoa” nhu
hién nay, tap trung vao chirc nang dai dién cho
nhan dan trong viéc tham gia vao cac hoat dong
xay dung, thyuc thi chinh sach va chirc nang kiém
soat quyén luc nha nude ¢ dia phuong. Ngoai ra,
xay dung co ché phit hop dé thu hit sy tham gia
clia cac ca nhan tiéu biéu, cac nhan si, tri thuc,
nhitng nguoi ¢o uy tin ¢ dia phuong vao Mat tran
T6 qubc va cac to chire chinh tri - x4 hoi nham
nang cao chat lugng bé may va ning lyc gidm
sat, phan bién xa hoi cia cac td chirc nay.

Thit tu, nang cao nang luc cua doi ngii can
bd cua chinh quyén dia phuong thuc hién cac
hoat dong lién quan dén sy tham gia cuia nguoi
dan. Cht trong cac hoat dong dao tao, boi dudng
chuyén mén, nghiép vu dé nang cao trinh do doi
ngil hién c6. Cai tién cac khau tuyén dung, bd
tri cong viéc trong quy trinh cong tac can by dé
chon dugc nhitng ngudi ¢o trinh d¢ chuyén mon
phtt hop vao cac vi tri cong viée. Pong thoi, can
sap xép lai bd may cho phu hop véi diéu kién
thuc té, giam cac co quan trung gian, thiét 1ap
thém cac co quan chuyén trach va bo sung thém
cong chirc chuyén trach & cip co so.

Thir nam, da dang hoa cac hinh thirc tham
gia cua nguoi dan vao qua trinh hoach dinh va
thuc thi chinh sach cong cia chinh quyén dia
phuong. Chii ¥ mé rong cac quyén tham gia truc
tiép cia ngudi dan. T chire thyuc thi quyén trung
cau y dan dé nhan dan c6 thé ban bac, quyét dinh
cac van dé ciia qubc gia va dia phuong. Hoan
thién co ché phap 1y dé nhan dan thuc hién
quyén bai mién dai biéu. Chu ¥ phat trién cac
hinh thirc tham gia y kién, bo phiéu tryc tuyén
pht hop v6i xu hudng phat trién cta chinh quyén
s6, chinh phu dién tir nham tao diéu kién thuan
loi cho nhan dan c6 thé tham gia ban bac, thao
ludn, gop vy, quyét dinh nhiéu vn dé chinh sach
lién quan dén loi ich cia minh. Bén canh do, chu
v lya chon va 4p dung cac hinh thic tham gia
phut hop vé6i diéu kién thuc té, trinh d6 dén tri
ctia cac dia phuong nhim mé rong sy tham gia
va nang cao hi¢u qua thyc té cua viéc thuc hién
c4c quyén tham gia.

Thit sdu, cht y khic phuc “tinh hinh thirc”
trong viéc to chirc cac hoat dong lién quan dén

su tham gia ctua ngudi dén, nhét 1a cac hoat
dong “dan ban va quyét dinh”, “dan kiém tra,
giam sat” tryc tiép, “dan tham gia y kién”. Tang
cuong sy tham gia ctia nhan dan d6i véi cac van
dé chinh sach quan trong, lién quan truc tiép dén
loi ich cua nguoi dan, nhu: quy hoach, dat dai,
giam ngh¢o, an sinh xa hoi. Pam bao thyc hién
t6i da cac quyén tham gia ctia nhan dén theo quy
dinh thong qua viéc t6 chirc cac hinh thirc tham
gia phi hop véi diéu kién thuc té. Cha trong dén
cac hoat dong tiép thu y kién cua nhan dan, co
béo cdo giai trinh rd rang vé murc do tiép thu cac
¥ kién, két qua xir Iy cac vu viéc c6 lién quan dén
cac dé xuét, kién nghi ciia nhan dan. Tang cuong
cac hoat dong danh gia, do luong hiéu qua thyc
té dat dugc tir cac hoat dong tham gia ciia nguoi
dan dé c6 phuong an diéu chinh cho phu hop.

3. KET LUAN

Trong qua trinh thyc thi chinh sach cong, nguoi
dan c6 vai tro vira 1a chu thé thuc thi via la
dbi twong thy huéng. Phat huy su tham gia cua
nguoi dan vao qua trinh nay sé mang lai nhiéu
hiéu qua thyc té cho ca co quan thuc thi va nguoi
dan. Xu huéng chung cta cic nude phat trién 1a
mo rong su tham gia ciia nguwoi dan vao cong
viéc cia nha nudc, mot mat, phat huy quyén lam
chu ctia ngudi dan; mit khac, gop phan han ché
“su that bai ctia nha nudc”, nang cao chét luong
va hi¢u qua thuc té cua chinh sach cong. O Viét
Nam, trong nhitng nam gan day, cing vé6i xu thé
dan chi hoa doi sdng xa hoi, co sé phap 1y cho
su tham gia ciia nguoi dan dugc chi v hoan thién
& nhiéu khia canh: noi dung, hinh thirc, mirc do.
bac biét, vaoi viéc ban hanh Luat Thuc hién dan
chu ¢ co sé vao nam 2022, chu truong “Dan biét,
dan ban, dan lam, dan kiém tra, dan giam sat,
dan thy huong” duge thé ché hoa. Cung vai viée
mo rong quyén tham gia, hiéu qua thuc té dat
duogc trong thuc hién quyén tham gia cia ngudi
dan vao qua trinh thuc thi chinh sach cong cua
chinh quyén dia phuong ciing dat dugc nhiéu sy
cai thién. Dé tiép tuc nang cao hiéu qua tham gia
clia nguoi dan, can chi ¥ sira di nhimg diém bat
hop 1y trong cac quy dinh cta phap luat; nang
cao trinh d¢ dan tri va nang luc cua doi ngli can
bo thuc thi chinh sach; phat huy vai tro cia céac
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t6 chuc dai dién cho nhén dan; da dang hoa céc
hinh thtrc tham gia phu hop véi xu hudng phat
trién chinh phu dién tor, chinh quyén s6; khéc
phuc “tinh hinh thi¢” trong trién khai mot sd hoat
dong lién quan dén sy tham gia ctia nguoi dan.
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Tac dong clia céng bd théng tin tiéu thu nudc
dén gia tri doanh nghiép: tinh huéng nghién ctu
trong nganh thuc pham Viét Nam
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TOM TAT

Nghién ctru phan tich tic dong ciia cong bd thong tin tiéu thu nude dén gia tri doanh nghiép tir dit liéu 23
cong ty thuc pham niém yét trén S¢ Giao dich Chimg khoan Thanh phd H6 Chi Minh va S¢ Giao dich Chimg
khoan Ha Noi trong giai doan tir nim 2010 dén nim 2021. Bang cach st dung cac phuong phap uéc luong nhu
binh phuong nhé nhét (OLS), hiéu tng ¢ dinh (FE), hiéu ng ngau nhién (RE) va hdi quy hai giai doan (2SLS),
nghién ctru da cho thiy ring cac cong bd vé mirc tiéu thy nude tac dong tich cuc dén gia tri doanh nghiép. Thong
qua 1y thuyét cac bén lién quan, 1y thuyét tin hiéu, 1y thuyét tinh hop phap va 1y thuyét kinh té chinh tri, nghién ctru
cung cép bang ching thuc nghiém vé loi ich cua viée ty nguyén cong b thong tin tiéu thy nude va ham ¥ chinh
sach cho cac nha quan tri doanh nghiép, nha dau tu va co quan quan 1y.

Tir khéa: Cong bé thong tin, gid tri cong ty, mirc tiéu thy nwdc, nganh thuc pham, Viét Nam.

*Tac gia lién hé chinh.
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https://doi.org/10.52111/qnjs.2024.18405
Tap chi Khoa hoc Truong Dai hoc Quy Nhon, 2024, 18(4), 63-74 | 63



QUY NHON UNIVERSITY

I SCIENCE

Effect of water disclosure on firm value:
evidence from food sector in Vietham

Pham Thi Thuy Hang*, Nguyen Minh Thu, Nguyen Thi Minh Anh,
Nguyen Thi Thanh Hang, Le Do Thanh Cong, Truong Duc Thanh Dat

Facalty of Finance - Banking and Business Administration, Quy Nhon University, Vietnam

Received: 05/12/2023; Revised: 22/03/2024;
Accepted: 25/03/2024, Published: 28/08/2024

ABSTRACT

This paper explores the association between water disclosure and firm value in Vietnam's food sector, based
on the samples of 23 listed food firms on the Ho Chi Minh City Stock Exchange (HOSE) and the Hanoi Stock
Exchange (HNX) from 2010 to 2021. By employing Ordinary Least Squares (OLS), Fixed Effects (FE), Random
Effects (RE) and Two-Stage Least Squares (2SLS) estimation methods, our study indicates that water consumption

reporting is positively associated with firm value. Through the lenses of stakeholder theory, signalling theory;

legitimacy theory and political economy theory, the study is expected to provide empirical evidence of voluntary
water disclosure’s benefits and policy implications for managers, investors, and regulatory authorities.

Keywords: Firm value, food industry, information disclosure, Vietnam, water consumption.

1. INTRODUCTION

The fast-changing movement confronts many
barriers relevant to the scarcity of natural
resources, especially water. Since the rapid
economic growth and industrialization have
generated heightened demand. The available
water resources are diminishing, and this
scarcity presents an increasing corporate risk
to physical assets, reputation, and financial
stability.! Therefore, the company increasingly
recognizes the need to align its goals with
pursuing sustainable growth through responsible
operations in using water.”> Consequently,
promoting efficient water resource usage fosters
sustainability, resilience, competitiveness, and
stakeholder trust.?

Ministry of Finance enacted Circular
No.155/2015/TT-BTC on October 6%, 2015,

*Corresponding author.

Email: phamthithuyhang@gnu.edu.vn

https://doi.org/10.52111/qnjs.2024.18405

which  outlined information  disclosure
guidelines for listed firms. It introduces a
compulsory disclosure mandate for sustainable
development, requiring companies to report
on seven sustainable development dimensions,
including water consumption, in their annual
reports. Circular No. 96/2020/TT-BTC has
replaced Circular No. 155/2015/TT-BTC since
January 1%, 2021 and retained the sustainable
development requirements, including water
disclosure information.

Many theorem studies prove a favourable
association between voluntary disclosure and
company’s value. From a signalling theory
perspective, sustainability information gives
favorable notice to the potential stakeholders;*
thus increasing the value of firm performance.’
The stakeholder theory posits thata firm with more

64 | Quy Nhon University Journal of Science, 2024, 18(4), 63-74



QUY NHON UNIVERSITY

I SCIENCE

transparent information regarding sustainable
activities is motivated by stakeholders' benefits.°
Furthermore, legitimacy theory® also anticipates
that environmental, social, and governance
information have a beneficial effect on both
corporate performance and value.

Nevertheless, the empirical studies'
outcomes are controversial in the water and
corporate value relationship. Numerous studies
have demonstrated the beneficial effects.””
Other researchers demonstrate the unfavorable
effect.” Finally, many studies show a non-effect
association,'®!" which reveals that the nexus
among water disclosure and enterprise value
still needs to be explored.

To address the existing literature gaps,
the study examines how water disclosure effects
enterprise value in an emerging country like
Vietnam. In this study, we selected the food
industry as a case study for several compelling
reasons. Firstly, the food industry in Vietnam
plays a vital role in the country’s economy
and academic landscape.'? It serves crucial
functions such as providing food security,
meeting nutritional requirements, and generating
employment possibilities. Secondly, the food
sector is closely attached to health and consumer
safety.’*!* Since then, the food industry has
attracted significant attention from the public,
surpassing other industries.' Thirdly, the food
processing sector heavily relies on essential
resources such as water, raw materials, and
electricity. Water consumption by the food
industry is significant due to resource extraction
demands, intricate production procedures,
and extensive-scale operations. Fourthly, the
extensive supply chain of the food industry
increases water consumption. Finally, food
companies' production operations have a
detrimental influence on the environment. This
is mainly due to their insufficient knowledge
about waste management, failure to enforce
regulations, and lack of civil society engagement
in environmental conservation.”? All of these

factors lead to substantial water consumption in
the food industry.!®

The study provides contributions to
the academic literature in two distinct ways.
Firstly, it offers empirical evidence support
water disclosure’s impact on firm value
under perspectives of stakeholder, signalling,
legitimacy and political economy theory.
Secondly, it suggests valuable insights for
managers, investors, and regulatory authorities,
especially in Vietnam's food industry.

The rest of this paper follows a format:
Section 2 summarizes the theoretical frameworks
and relevant literature. Section 3 presents an
overview of research methodology. Section 4
provides the empirical findings. Finally, Section 5
showcases the conclusion and discussion.

2. THEORETICAL FRAMEWORK AND
LITERATURE REVIEWS

2.1. Effect of water disclosure on firm value

The stakeholder theory emphasizes the crucial
role of a company's cooperation with its
stakeholders in achieving success.!” Companies
are not independent entities motivated solely by
self-interest; rather, they bear a responsibility
to confer benefits upon stakeholders'® including
employees, customers, suppliers, authorities,
stockholders, governments, environmentalists,
and other groups or individuals affected by the
company.'® Gaining stakeholder support and
endorsements is vital for the enterprise’s ongoing
viability.*® The corporate social responsibility
revelation has proven to be efficacious in
securing stakeholder approval.’® Therefore,
according to stakeholder theory, it is evident that
organizations ought to improve transparency
regarding their water usage policies through
increased information disclosure. This approach
will enable firms to effectively address the
concerns and expectations of stakeholders,*!
ensuring their continuous investment and
expediting the firm's sustainable development.

Signalling theory suggests that corporations
employ signals as a means of communicating
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their capacity to generate profits in the current
or future market.?? These signals extend beyond
financial information and encompass non-
financial data, such as the company's social
and environmental performance and risk
management, thus affecting stock prices and

firm value.?>*

Legitimacy theory centers on the interplay
between companies and society, emphasizing
the fundamental argument that all activities
undertaken by the corporation should be
appropriate and adhere to the prevailing values,
norms, and societal expectations.”® Firms
voluntarily reveal their social and environmental
information to strengthen their social legitimacy
and social responsibility.?¢ All effort outcomes

lead to enhanced firm value.'®

Political economy theory asserts the
intertwined and interdependent relationship
between society, politics, and the economy,”’
forming one coherent entity. Consequently,
businesses must consider societal and political
factors when assessing firm performance.
Voluntarily releasing financial, social, and
environmental information is a way for
companies to alleviate pressure from various,
including  governments, customers, and
environmental organizations, while enabling
firms to align their interests with stakeholders.”’
In other words, disclosing information regarding
water consumption contributes to the company's

sustainable development.

Table 1. Summary of previous studies.

Several empirical studies have examined
water disclosure's impact on firm value in nations;
however, the findings need more consensus due
to varying evidence. The first research stream
showed that water consumption reporting has
a beneficial association with enterprise value.
Khuong et al.® conducted an empirical study
with 170 publicity firms on HOSE between
2015 and 2019. The outcome asserts that water
disclosure is positively associated with firm
value using the Ordinary Least Squares (OLS)
estimate method. Ali et al.?® support that water
consumption favorably affects earnings per share
(EPS). According to their market capitalization,
the study concentrated on the top 50 companies
in Malaysia's electrical sector.

However, Simionescu et al.” discovered
two outcomes within their study context. This
study examined how water, waste, and energy
consumption effects 71 Information Technology
firms listed in the S&P 500 from 2009 through
2020. The results indicate that water consumption
positively impacts Return on Assets (ROA),
indicating increased profitability. In contrast,
water consumption negatively affects the Price-
to-Book (PB) ratio, signaling a possible market
value decline.

On the other hand, Burritt et al.!' discovered
a nonlinear relationship between disclosing
water consumption and company value with
data from 100 listed Japanese firms. Particularly,
profitability was unaffected by water disclosures.

Author Dataset Research period | Methodology Sign
170 public companies on the Ho Chi .
Khuong, et al.? . 2015-2019 OLS Positive
Minh Stock Exchange
. The top 50 market-capitalization
Ali, et al.?® o ) o
companies in the power and electric 2014 -2018 OLS Positive on EPS
generation sector
Simionescu, 71 technological companies Negative on PB
2009 - 2020 OLS .
etal.”’ (S&P 500) Positive on ROA
Burritt, et al."" | 100 listed companies in Nikkei 225 2013 -2014 OLS No effect
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2.2. Hypothesis development

Both stakeholder theory®®® and signal theory**
propose that the enhancement of transparency
in the disclosure of information has a beneficial
impact on the value of a company. Furthermore,
the inclusion of political economy theory,*
and legitimacy theory' support that the water
disclosure positively affects firm value. To
shed light on conflicting empirical evidence,
some recent studies centered on emerging
economies**? indicate a beneficial association
between water usage and enterprise value. The
implementation of Circular No. 96/2020/TT-BTC,
which relates to disclosure information, has
prompted Vietnamese enterprises, especially
those operating in the food industry, to disclose
non-financial information. Based on the actual
food industry’s situation and the argumentation
above, we propose the research hypothesis:

Hypothesis: Water disclosure has a
favorable impact on corporate value.

3. RESEARCH METHODS
3.1. Data

This study analyzed a dataset from 23 food
publicity firms on the Ho Chi Minh Stock
Exchange (HOSE) and Ha Noi Stock Exchange
(HNX) from 2010 through 2021. According
to www.cophieu68.com, which is a collective
count of 32 food companies that are currently
listed and actively traded on both the HOSE
and the HNX. The dataset was collected from
23 food companies, which is 72% of all listed
food firms on both the HOSE and HNX. The
study's sample was chosen from companies
that possessed comprehensive financial data
during the examination period. The correctness
assurance and financial data reliability can be
achieved by sourcing authoritative financial
statements. By utilizing historical transaction
records, stock prices can be extracted, and data
regarding water disclosure is obtained from the
firms' annual reports using a scoring technique.
All data is winsorized at the 1% and 99% levels
to ensure accuracy and remove outliers.

3.2. Variables
3.2.1. Dependent variable

Table 2 presents a complete summary of the
definitions and measures of the variables included
in the present study. Tobin’s q (Q) serves as the
dependent variable, which measures the firm's
market-to-book value discrepancy. Since 2017,
this indicator has gained widespread recognition
and evaluates efficiency using market
profitability indicators as a proxy firm value.*
To get (Q), add up the market value of common
shares, the book value of preferred shares, and
the book value of total liabilities; then divided
by the book value of total assets.’' Additionally,
another measurement employed in the calculation
Tobin’s q is QD.*'=** QD is obtained by dividing
the aggregate value of the firm (including the
market value of common stocks, the book value
of the preferred stock, long-term debt, short-
term debt and subtracting the book value of net
current assets) by total assets’ book value. An
alternative dependent variable is the MB ratio,
representing the business’s value and the firm’s
growth opportunities.**

3.2.2. Independent variable

Independent variable is Water Disclosure
(WCD). Since Vietnam hasn’t an official
dataset for Vietnam in this domain, we must
use the coding method from other research
studies.?>*® Wiseman®® created a way to evaluate
environmental disclosure based on specificity and
the presence or absence of monetary information.
This method has been used in several studies to
measure environmental disclosure.’” Because of
the low disclosure level observed in Vietnam's
food sector, we will give WCD a score between
0 and 2. A score of 2 indicates the disclosure of
details about monetary and quantity information,
a score of 1 represents general information
disclosure, and a score of 0 suggests no water
consumption information.

3.2.3. Control variables

The control variables consist of GOV, LEV
and SIZE, which are employed to control the
government ownership, leverage and the size of
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listed firms, as in previous studies by Simionescu
et al.” First, the government ownership value
(GOV) measures the government's control
over a company, calculated by dividing the
owned government share by the total number
of shares outstanding.*® A number of studies
have demonstrated a positive impact of GOV
on firm value,** while Musallam* reveals
an unfavourble effect. Second, the leverage
percentage® is calculated by dividing total debt
by equity. The influence of LEV on firm value
continues a topic of contention in scholarly
discourse.*** Some scholars provide evidence
of a favourable effect of LEV on firm value,*#
while others reveal an opposite finding.*’** The
final control variable is the firm's size (SIZE)
which is calculated by the natural logarithm of
total assets to measure. A previous study opines
a favourable association between company size
and firm value.*

Table 2. The variables.

Variables | Formula

Dependent variable

Q (Market value of equity + Book value
of debt) / Book value of total assets.

Independent variable

3.3. Research model

The research model proposed utilizes panel data,
building upon the research conducted by Khuong,
et al., Khunkaew, et al.” and Simionescu, et al.:’

Qit - l30 T BIWCDit+ BZGOVit T BSI_le\Iit T
B,SIZE, + Year dummies + ¢ (1)

The paper uses four main estimation
methods, including Ordinary Least Square
(OLS), Fixed Effects (FE), Random Effects (RE),
and Two-stage Least Square (2SLS), to examine
the relationship between water disclosure and
corporate value. In OLS estimation, there
might be a correlation between explanatory
variables and unobserved and time-constant
characteristics, causing bias and inconsistent
results.* To address this issue, FE and RE are
recommended to employ. However, the two
methods still consist of potential errors.>**! Thus,
instrument variables are applied in 2SLS* to
address endogeneity concerns and enhance the
robustness of our analysis.

4. EMPIRICAL RESEARCH
4.1. Descriptive statistics

Table 3. Descriptive statistics.

Others (For robustness test)

QD [(Market value of common shares
+ Book value of preferred shares) +
Book value of long term debt + Book
value of short term liabilities — (Book
value of current asset — Book value of
inventory)] / Book value of total asset

MB Market value of share / Book value of
share

https://doi.org/10.52111/qnjs.2024.18405

WCD A binary variable that equals 2 if B 3
. . . Variables | Obs | Mean | SD Min | Max
a corporation provides detailed
disclosure of monetary and quantity Q 270 | 1.396 | 0.849 | 0.477 | 5.889
information on water consumption, QD 268 | 1.016 | 0.853 | -0.173 | 5.487
and 1 if general information disclosure,
else 0. MB 265 | 0.086 | 0.068 | -0.096 | 0.289
Control variables WCD 275 | 0.567 | 0.866 0 2
GOV The percentage of government GOV 2751 0.219 | 0.233 0 0.619
ownership LEV 270 | 1.038 | 0.817 | 0.121 | 4.122
LEV Debt/ it
s SIZE 262 |27.278 | 1.619 | 25.248 | 32.209
SIZE Ln (total assets)

Table 3 presents the variables’ descriptive
analysis in this study. The Q’s mean value is
1.396, indicating that, on average, companies
operating in the food industry have a market
value of roughly 140% of their book value.
Notably, the maximum recorded value for Q is
5.889, showing a corporation that possesses a
market value above its book value by nearly 6
times. In contrast, the minimum recorded figure
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is 0.477, meaning a company with a market
value that is only 0.477 times its book value.
Moving on to other factors, the mean water
disclosure (WCD) value is observed to be 0.567,
suggesting that food companies frequently
disclose water consumption at an intermediate
level. GOV has a mean of 0.219, indicating that,
on average, the government controls over 21%
of firms in the food industry. The average value
of LEV is 1.038, which reveals the firm's debt
is typically 1.038 times its equity. Particularly,
the lowest value of LEV is 0.121, whilst the max
value is 4.122. Lastly, SIZE displays a mean of
27.278, with 32.209 being the highest number
and 25.248 being the lowest.

Table 4. Pearson analysis.

4.2. Correlation analysis

Regarding the correlation analysis, the result in
Table 4 displays the findings that reveal important
relationships between various variables and firm
value (Q). Water disclosure (WCD) significantly
correlates with Q at the 1% significance level
which means that the firms disclosing more
information about their water consumption will
likely have higher value. Furthermore, there
is a positive association between government
ownership (GOV), firm size (SIZE), and Q,
suggesting that higher government ownership
and bigger size firms tend to obtain better Q.
In contrast, leverage (LEV) exhibits a negative
correlation with Q at a significance level of 1%.

Q QD MB WCD GOV LEV SIZE
Q 1

QD 0.981°" 1

MB 0.769°" 0.740""" 1

WCD 0.407°" 0398 0.320 1

GOV 0.134" 0.130" -0.098 0.124" | 1

LEV 0.162"" | -0.115 -0.062 -0.049 -0.028 1

SIZE 0.192"" 0.201""" 0.313™ 0.312 -0.356 0.044 1

4.3. Regression analysis

In Table 5, we use a t-test to investigate
differences in firm value factors such as Q,
QD, MB, and other variables between the
water disclosed group (WCD > 0) and the
non-disclosure group (WCD=0). Firm value of
WCD > 0 group is significantly higher than the

Table 5. Subsample analysis.

ok ek k- 195 5%, 10% significant level

non-disclosure group. Furthermore, the control
variables such as government ownership (GOV)
and company size (SIZE) also show differences
between the two groups in this analysis. The
p-value of 0.202 indicates that the mean of the
variable leverage ratio® is not notably different
between both groups.

WCD=0 WCD >0 Difference T p-value
Q 1.167 1.912 -0.745 -7.271 0.000
QD 0.784 1.514 -0.730 -7.097 0.000
MB 2.789 4.558 -1.769 -5.729 0.000
GOV 0.244 0.165 0.078 2.617 0.005
LEV 1.066 0.977 0.089 0.837 0.202
SIZE 26.962 27.970 -1.007 -4.868 0.000
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After the examination of the subsample, we
conduct a regression analysis. The coefficients,
together with corresponding standard deviations,
are enclosed between parentheses and denoted by
an asterisk to express the level of significance. In
Table 6, the OLS method is employed to estimate
the model, which examines how water disclosure
effects enterprise value. Both variations of the
OLS model were employed with and without
year dummies. To assess heteroscedasticity, we
employed the Breusch-Pagan test. The presence
of a significant p-value suggests the rejection
of the null hypothesis, indicating the existence
of heteroscedasticity. Consequently, we apply
robust standard errors in the OLS estimation to
account for this heteroscedasticity. Moreover,
VIF values (Variance Inflation Factor) below
10 indicate a low level of correlation among
variables or low multicollinearity. The findings
from both models indicate a statistically
significant impact of the WCD on Q. Therefore,
this finding provides approval to the above
hypothesis, revealing water disclosure has a
favorable effect on corporation value.

Table 6. Impact of water disclosure on firm value.

Dependent variable Q
Method OLS OLS
WCD 0.354™" 0.356™"
(0.055) (0.064)
GOV 0.928™" 0.947""
(0.207) (0.210)
LEV -0.187" | -0.188""
(0.057) (0.058)
SIZE 0.098™" 0.100™"
(0.031) (0.032)
Const -1.523" -1.504"
(0.862) (0.892)
Year dummies No Yes
R-square 0.254 0.270

*HE HE X 1%, 5%, 10% significant level

https://doi.org/10.52111/qnjs.2024.18405

Table 7 indicates FE and RE estimation
methods, which reinforce the beneficial impact
of WCD on Q at 1% and 5% significant levels.
Hausman test results prove that FE method
provides a better alignment to the data than
the RE. 2SLS estimation method mitigates
endogeneity in the research model. The findings
obtained in the 2SLS estimation provide
evidence that strongly supports our hypothesis.
Next, Durbin and Wu-Hausman tests prove that
2SLS method resolves endogeneity effectively.

Table 7. Impact of water disclosure on firm value.

Dependent Q
variable
Method FE RE 2SLS
WCD 0.101* 0.164™ | 0.365™
(0.049) (0.047) (0.061)
GOV -0.362 -0.053 2.330™
(0.279) (0.258) (0.815)
LEV -0.041 -0.053 -0.208"
(0.071) (0.065) (0.063)
SIZE 0.328™ 0.161™ | 0.172™
(0.103) (0.058) (0.054)
Const -7.498"" | -3.030" -3.834™
(2.791) (1.5806) (1.624)
Year No No
dummies
R-square 0.124 0.101 0.115
Hausman 20.28 p-value 0.0004
(Chi®)
Durbin 3.938 p-value 0.047
(Chi®)
Wu- 3.905 p-value 0.049
Hausman F
oAk kK 1%, 5%, 10% significant level
4.4. Robustness tests

For the purpose of substantiating the research
outcomes, we replace the primary dependent
variable, Q, with two alternative proxies, namely
Tobin's Q detail (QD) and the market-to-book

70 | Quy Nhon University Journal of Science, 2024, 18(4), 63-74



QUY NHON UNIVERSITY

I SCIENCE

ratio (MB). Table 8 presents the estimation
approach for the QD variable utilizing the OLS,
FE, and RE methods. Table 9 displays the OLS
estimate as well as the 2SLS estimate for the
MB variable, facilitating a full examination of
the findings. The results shown in both tables
provide more evidence to support our hypothesis
that WCD has an advantageous impact on firm
value. In relation to the alternative proxy QD,
we notice that the WCD has a positive impact
on the QD in all three estimating methods.
Nevertheless, the variables GOV and LEV lack
a statistically significant influence on corporate
value. Moreover, government ownership has a
non-effect for MB in the OLS estimation. The
2SLS estimated a favorable impact of WCD
on MB, with a significance level of 10%. The
Durbin and Wu-Hausman test reveals that 2SLS
outcome is sustainable.

Table 8. Robustness test 1.

Dependent QD
variable
Method OLS FE RE
WCD 0.360"" 0.085" 0.146™"
(0.065) (0.050) (0.048)
GOV 0.965" | -0.280 0.052
(0.213) (0.287) (0.262)
LEV -0.139" | -0.007 -0.028
(0.059) (0.071) (0.065)
SIZE 0.106™" 0.282" | 0.161"
(0.032) (0.104) (0.057)
Const -2.114™ | -6.687" | -3.470™
(0.907) (2.837) (1.576)
Year Yes No No
dummies
R-square 0.2556 0.093 0.075
Hausman 9.51 p-value 0.0496
(Chi®)

woHk Rk k19, 5%, 10% significant level

Table 9. Robustness test 2.

Dependent MB

variable

Method OLS 2SLS

WCD 0.595" 0.433"
(0.194) (0.249)

GOV 0.975 2.738™
(0.640) (1.165)

LEV -0.462"" -0.621"
(0.173) (0.201)

SIZE 0.421™ 1.158™"
(0.098) (0.391)

Const -7.959"" -28.531"
(2.731) (10.716)

R-square 0.224 0.013

Year dummies Yes No

Durbin (score) 4.769 p-value: 0.029

chi2

Wu-Hausman F 4.744 p-value: 0.030

woHk Rk k1%, 5%, 10% significant level

5. CONCLUSIONS

By employing Ordinary Least Squares (OLS),
Fixed Effects (FE), Random Effects (RE), and
Two-Stage Least Squares (2SLS), this study
presents robust and compelling empirical
evidence that the voluntary information
disclosure on water consumption exerts a
positive influence on the firm value of enterprises
operating within Vietnam's food industry. The
outcomes are highly supported by stakeholder,
signalling, legitimacy and political economy
theory. Additionally, the study provides evidence
about water consumption information has a
positive effect on firm value in the food industry.
Finally, this study fills the research gap and offers
valuable insights into the nation's industrial
environment's context-specific intricacies.

The study's findings are significant for
sustainable finance scholars and enterprises,
particularly in emerging economies like Vietnam.
Firstly, it recommends that managers prioritize
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disclosing water consumption information. This
approach enables managers to effectively address
transparency and sustainability needs, satisfying
stakeholders' expectations. Secondly, it offers
notable benefits to investors, who can leverage
the disclosed information to make decisions
when choosing stocks, given its positive effect
on firm value. Thirdly, the regulatory authorities
can take advantage of research outcomes to
develop robust and effective policies referring
to information disclosure practices. Finally,
policymakers accountability,
environmental responsibility, and long term

may promote

value creation within the food industries.

However, thisstudyissubjecttolimitations,
such as omitting control variables (ownership
structure and growth proxies), which may have
caused biases and absent variables' concerns. In
addition, acquiring data was challenging due to
the official sources on sustainable reporting in
Vietnam. Thus, the findings might not capture the
entire landscape of water disclosure in Vietnam's
food industries. Therefore, by addressing these
constraints in the future, scholars can enhance
comprehensive and robust outcomes, contribute
to a full understanding of the relationship
between disclosure practice and corporation’s
value in Vietnam.
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ABSTRACT

The current Physical Education courses at Quy Nhon University (QNU) is a mass program for non-major
students. There has not yet been a system of fully applied research-based exercises that is suitable for different
groups of students. Based on the practice of teaching and learning Physical Education at Quy Nhon University,
there is a group of 565 students (94 male, 471 female) with weaker health such as those with rapid or low pulses
or with limb defects which are confirmed by their medical results after check-ups at the beginning of the academic
year or from officially-certified health agencies. This fact required appropriate activities for those students so as to
avoid strong and dangerous physical activities that may negatively affect them. Therefore, chess is chosen for these
groups of students, including 03 credits, each of which has 30 periods of teaching.
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Xay dung néi dung hoc phan Giao duc thé chat
cho sinh vién stic khée yéu Truong Pai hoc Quy Nhon
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TOM TAT

Chuong trinh hoc phan gido dyc thé chét cua Trudong Pai hoc Quy Nhon (PHQN) hién nay la chuong trinh
dai tra cho sinh vién khong chuyén, chua xay dung dugc hé thong cac bai tap ung dung diy du va co co s khoa
hoc, phu hop véi dic diém, ddi twong tap luyén va cac bai tap k¥ ning van dong khac nhau. Trén co s¢ danh gia
thuc trang giang day va hoc tdp mén hoc Giao duc thé chat (GDTC) tai Truong PHQN va thong ké sé liéu kham
stzc khoe dau nam hoc, bai viét da xac dinh dugc 565 (94 nam, 471 nir) sinh vién c6 sirc khoe yéu (SKY) la cac
sinh vién khi kham strc khoe ddu nam hoc tai Truong DPHQN hoic c6 xac nhan ciia cac co quan y té co thim quyén
bi tat mach nhanh hodc cham va c4c sinh vién bi tat vé chdn, tay ma theo khuyén céo ciia cc bac si 1a can han ché
van dong. Tir d6 xay dung ndi dung hoc phan GDTC cho sinh vién nhém SKY ctia Truong DPHQN bao gom 03 tin
chi, mdi tin chi 30 tiét theo huéng lua chon mén thé thao phu hop 1a mén Co Vua, han ché cac hoat dong van dong
manh, nguy hiém gay anh huong khong tt dén ddi tugng 1a sinh vién SKY.

Twr khéa: Trieong Dai hoc Quy Nhon, xdy dung ngi dung hoc phdn, gido duc thé chat, sirc khée yéu, sinh vién.

1. PAT VAN BPE

Thoéng tu s6 25/2015/TT-BGDBT ngay 14 thang
10 nam 2015 cua Bo truong Bo Gido duc va bBao
tao (GD&DT) quy dinh Chuong trinh mén hoc
Gi4o duc thé chit (GDTC) thudc cac chuong
trinh dao tao trinh d6 dai hoc thi khéi lugng kién
thirc cua chuong trinh mén hoc GDTC ma nguoi
hoc can tich lily tdi thiéu 1a ba (03) tin chi. Co
so gido duc dai hoc quy dinh cu thé khoi luong
kién thirc mén hoc nay phu hop véi yéu ciu cua
tirng nganh dao tao. Ngudi hoc 1a ngudi khuyét
tat hoac khong du strc khoe hoc mot s6 nodi dung
trong chuong trinh mén hoc GDTC dugc xem
xét mién, giam nhitng noi dung khong phu hop
hodc duge hoc cac ndi dung thay thé phu hop.
Thu trudng co sé gido duc dai hoc quy dinh cu

*Tac gia lién hé chinh.

Email: nguyensyduc@gqnu.edu.vn

https://doi.org/10.52111/qn;js.2024.18406

thé viéc mién, giam va quy dinh cic ndi dung
hoc tap thay thé ddi voi nguoi khuyét tat, nguoi
khong du stc khoe hoc tap.

Thyec tién cho thdy con nhiéu yéu té anh
hudng toi hiéu qua cong tac giang day va hoc tap
mon hoc GDTC nhu: sy quan tam cua lanh dao
Nha trudng, ndi dung chuong trinh dao tao, diéu
kién co s& vat chat, san bai, trang thiét bi, dung
cy, cac phuong tién giang day,...!

Truong Pai hoc Quy Nhon (PHQN) da
tién hanh trién khai chuong trinh giang day mén
hoc GDTC cho sinh vién theo hudng tu chon,
ngudi hoc dugc chon cac mon thé thao yéu thich,
qua do6 nang cao thé chit cua ngudi hoc va chat
lugng cong tic GDTC cua Nha truong.* Tuy
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nhién Khoa GDTC — Truong DHQN chi mai
xdy dung dugc chuwong trinh hoc phan GDTC
dai tra cho sinh vién khong chuyén,® chua xay
dung duoc hé thong cac bai tap tmg dung trong
giang day mon hoc GDTC cho sinh vién SKY
mot cach diy du va co co so khoa hoc, phit hop
v6i ddc diém, doi twong tap luyén va cac bai tap
ky nang van dong khac nhau. Trong qua trinh
giang day mon hoc GDTC cho sinh vién SKY,
cac giang vién trén co sé kinh nghiém cia ban
than duc rit tir qua trinh giang day da giam luong
van dong cua cac bai tap cho dbi tuong dai tra.
Vi vay, viéc ap dung cac bai tap giang day cho
sinh vién SKY con thiéu tinh théng nhat, thiéu
ddng bo, hidu qua tmg dung con thap.

Hién nay, rat nhiéu co s6 giao duc dai hoc
da 4ap dung chuong trinh GDTC cho da dang
cac ddi twong sinh vién nhu Pai hoc Pa Ning
c6 chuong trinh GDTC nang cao, dai tra va cho
sinh vién c¢6 SKY, Truong Dai hoc Can Tho, Dai
hoc Quédc gia Ha Noi, Pai hoc Quéc gia Thanh
phé Ho6 Chi Minh, Pai hoc Thai Nguyén. .. ciing
da c6 Chuong trinh GDTC dai tra va GDTC cho
sinh vién SKYY.

Tir nhitng van dé trén cho thdy viéc xay
dung ndi dung moén hoc GDTC cho sinh vién
nhom SKY cua Truong DPHQN theo hudng lua
chon mon thé thao phii hop, han ché cac hoat
dong van dong manh, nguy hiém gay anh huong
khong t6t dén dbi twong 1a sinh vién SKY ma
theo khuyén cdo cua cac béac si 1 can han ché
van dong 1a can thiét. Thong qua co so Iy luan va
cac diéu kién thyc tién, tac gia lya chon nghién
ctru bai viét: “Nghién ciru xdy dung noi dung
mén hoc Gido duc thé chat cho sinh vién sirc
khée yéu Truong Pai hoc Quy Nhon”.

Qua trinh nghién ciru bai viét sir dung cac
phuong phap sau: tong hop va phan tich tai liéu
dé hinh thanh co s& 1y ludn cia bai viét, hoan
thién chuong tong quan cac van dé nghién ctu;
phong van gitp xac dinh, lya chon duge mon thé
thao phu hop v6i nhom sinh vién SKY; quan sat
su pham dé danh gia thyc trang co s¢ vat cht,
trang thiét bj va thyc trang céng tac GDTC; toan
hoc thdng ké phan tich va xir Iy cac s liéu thu
thap duoc trong qua trinh nghién ctru.®

Khach thé nghién ctru: Bai viét tién hanh
tong hop két qua kham sirc khoe dau nim hoc
cua 2.829 (868 nam, 1.961 nl) SV Khoa 45
Truong PHQN, xac dinh dugc 565 SV SKY (94
nam, 471 nit) dé tién hanh nghién ctu; Bai viét
ciing di tién hanh phong van 18 giang vién Khoa
GDTC Truong PHQN d xac dinh ndi dung
giang day va kiém nghiém tinh hop 1y cua noi
dung hoc phan GDTC cho SV SKY ma bai viét
da xay dung.

2.NOI DUNG

2.1. Thuye trang chwong trinh hoe phin GDTC
Truwong PHON

2.1.1. Thyc trang co so vat chat, trang thiét bi
Pphuc vu giang day

Bang 1. Thuc trang co so vat chat giang day va hoc
tap GDTC Truong DPHQN.

Dién tich .

X $6 | sanxay | e

TT Tén lwgng| dung qua st

my | e
1 | Nhatapdaning | 1 6.622 Tét
2 | Sanbéngchuyén | 5 2216 Tét
3 San bong da 2 9.127 Tét
4 San bong rd 2 680 Tét
5 Sén cau long 9 1.360 Tét

Bang 2. Thuyc trang trang thiét bi giang day va hoc tap
GDTC tai Truong DPHQN.

R .. , Nuoe, + | Hiéu
Tén goi ciia may, . So .
TT R nam san qua s
thiét bi x lwgng
: xuat : dung
JURPUOIN .. |Viét Nam, R
1 |Lat dat 1o xo tap vd 2020 2 Tot
) Gia t?p dap bong | Viét Nam, ) Tét
chuyén 2013
Nom l4at dat da - Viét Nam, <
3 | dém 2013 | 2 | T
A 1As A1 A Viét Nam, A
4 | Tap bat danh dau 2013 5 Tot
1, N Viét Nam, R
5 | Qua bong chuyén 2020 300 | Tot
i 2 Viét Nam, R
6 | Qua bong ro 2020 40 Tot
s , Viét Nam, £
7 | Qua bdéng da 2020 150 | Tot
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" . . . Nuére, + | Hiéu
Tén goi ciia may, B K So L
TT PR nam san qua s
thiét bi z luwgng
: xuat : dung
A A 1A Viét Nam, A,
8 |Ong cau long 2020 19 Tot
N Viét Nam, A
9 | Vot cau long 2020 100 | Tot
. 4 an Viét Nam, B
10 | bich da di dong 2020 5 Tot
i Viét Nam, A
11 Vot da 2020 20 Tot

Thong qua quan sat, kiém tra, ddnh gia
thuc trang c6 thé khéng dinh co s& vat chat va
trang thiét bi phuc vu cong tac giang day va hoc
tap trong chuong trinh hoc phan GDTC cho sinh
vién khong chuyén Truong PHQN méi dap tng
dugc co ban vé nhu cau sir dung hd tro hoc tap,
tap luyén cho sinh vién.

Chinh vi vy, can c6 nhiéu bién phap dé
nang cao hiéu qua trong viéc khai thac tdi da san
bai dung cu va dau tu mua sam thém cac trang
thiét bj phuc vu cho cong tac giang day va hoc
tap moén GDTC.

2.1.2. Thuc trang doi ngii giang vién giang day
mon GDTC Truong PHON

Hién nay c6 01 Phé gido su, 4 tién si, 02 nghién
ctru sinh, 09 thac si, 01 cao hoc dang tham gia
cong tac giang day tai Khoa GDTC Truong
DHQN. Diéu nay cho thdy doi ngii giang vién
trong Khoa Giao duc thé chit déu du diéu kién,
dap mg yéu ciu vé chuyén mén, nghiép vu
trong hoat dong giang day va nghién ctru khoa
hoc phuc vu cho cong tac GDTC trong va ngoai
Trudng PHQN. Tuy nhién, dbi chiéu véi Quyét
dinh 2160/Qb-TTg ngay 11/11/2013 cta Thu
tuéng Chinh phu vé viéc Phé duyét “Quy hoach
phat trién TDTT Viét Nam dén nim 2020, dinh
hudng dén nam 20307 ty 1¢ sinh vién trén giang
vién cua Truong Pai hoc Quy Nhon cia nam
hoc 2022 - 2023 1a 1/728, cao hon rat nhiéu so
v6i ty 16 cta Quyét dinh 2160 1a 1/400.

2.1.3. Thiee trang Chwong trinh hoc phan GDTC
cua Truong DHON

Chuong trinh GDTC cua Truong PHQN duoc
xay dung theo hudng tu chon (chon 1 trong 7
moén thé thao: Bong d4, Bong chuyén, Bong rd,

https://doi.org/10.52111/qn;js.2024.18406

Cau long, V& Karatedo, VO Tackwondo, Vo )
truyén Viét Nam), dam bao theo quy dinh cua
Thoéng tu sé 25/2015 cua Bo Giao duc va Dao
tao (GD&DT). Hoc phan dugc trién khai trong
03 hoc ky, 3 tin chi, mdi tin chi 30 tiét.>*

Bang 3. Chuong trinh hoc phan GDTC - Truong DPHQN.

Phén phéi
Ly | Thuc
thuyét | hanh

Tén hoc

TT N
phan N§i dung

Bong da 1

Béng chuyén 1
Bong 16 1

V5 ¢6 truyén
Viét Nam 1

V& Taekwondo 1
Vo Karatedo 1
Céu 16ng 1
Bong da 2

Bong chuyén 2
Bong 16 2

Vo co truyén
Viét Nam 2

Vo Taekwondo 2
Vo Karatedo 2
Céu long 2
Bong da 3

Béng chuyén 3
Bong 16 3

V5 c6 truyén
Viét Nam 3

Vo Taekwondo 3
Vo Karatedo 3
Cau léng 3

Giao
1 |duc thé
chét 1

04 26

Gi4o
2 |duc thé
chat 2

04 26

Giao
3 |duc thé
chéit 3

04 26

Chuong trinh hoc phan GDTC gom 03
hoc phan; cac hoc phan GDTC 1, GDTC 2 duoc
giang day trong nim hoc thtr nhat; hoc phan
GDTC 3 duoc giang day trong hoc ki [ nam hoc
thtr 2; Yéu cau modn hoc 1a sinh vién phai hoan
thanh hoc phan GDTC trudc d6 méi duoc ding
ky cac hoc phan tiép theo; Pay 1a chuong trinh
dai tra cho tat ca sinh vién, chua phu hop véi cac
em sinh vién khuyét tat hoac SKY c¢6 nhu cau
dugc hoc céc hoc phan thay thé tuong tmg.

- Vé kiém tra, danh gia két qua mén hoc:
Kiém tra, danh gia két qua mén hoc theo quy
dinh cua chuong trinh, noi dung kiém tra phu
hop véi cac mon thé thao duge lwa chon, duoc
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thé hién cu thé trong dé cuong chi tiét ting hoc
phan. Str dung thang 10 diém cho tt ca cac hinh
thirc d4nh gia trong hoc phan. Trong do: diém
qué trinh: 40%; Thi cudi ky: 60%.

2.2. Panh gia thue trang stec khée, thé luc
va két qua mén hgc GDTC ciia SV SKY tai
Truwong PHQN

2.2.1. Banh gia thyc trang sirc khoe cua SV SKY
tai Triong DHON theo két qua kham sirc khée
dinh ky

Bang 4. Két qua tong hop vé kiém tra y t& dau nam
hoc cua nhom SV SKY Khoa 45 Truong DHOQN
(n = 2.829).

T Xéploai |NAM (n=868) |[NU (n=1961)
strc khoe n % n %
1 (Ratkhoe) | 60 6,90 | 55 | 2,80
2 |2 (Khoe) 287 | 33,1 | 468 | 239
3 (Trung 273 | 314 | 616 | 31,4
binh)
4 |4 (Yéu) 218 | 251 | 744 | 37,9
5 |5(RatYéu) | 30 3,5 78 4

Két qua cho thdy hau hét tit ca sinh vién
nam nhit déu duoc danh gia kiém tra stc khoe
dinh ky dau nam hoc; dbi chiéu véi Quyét dinh
s6 1613/BYT-QP ngay 15 thang 8 ndm 1997 ciia
Bo truong B Y té ban hanh tiéu chuén vé quy
dinh tiéu chuin strc khoe va phan loai stic khoe
dé kham tuyén, kham dinh ky cho thdy: thuc
trang xép loai sirc khoe cuia sinh vién rat dang
bao dong, sinh vién thudc nhom 1, 2, 3 chi chiém
ty 1é twong d6i, trong khi nhém strc khoe nhom 4
va 5 cua ca nam (28,6%) va nit (41,9%) kha cao.

Cin cir Bang 3, ta nhan thay ty 1¢ sinh vién
mic cac tat vé mit va béo phi, nhe can, tat khic
xa, sau rang, viém mii chiém da sd, ¢ day bai
viét chi lwa chon céc sinh vién co cac tat mach
nhanh, chdm va tat & chan, tay ma theo khuyén
cdo cta bac si 1a han ché van dong manh, gém 92
sinh vién nam nhom 4; 5 sinh vién nam nhom 5;
460 sinh vién nit nhom 4 va 18 sinh vién nir
nhom 5 1a ddi tuong bai viét huéng dén dé thuc
hién nghién cuu.

Bang 5. Phan loai céc loai bénh cta céc sinh vién xép loai suc khée nhém 4, 5 nam 2023 Truong Dai hoc Quy Nhon.

NAM NU
T Loai bénh Nhom 4 Nhom 5 Nhom 4 Nhom 5
T (n=218) (n=30) (n = 744) (n="78)
n % n % n % n %
1 | Mach nhanh 89 40,8 1 33 458 61,5 16 20,5
2 | Mach cham 1 0,4 1 33 1 0,1 0 0
3 | Béo phi 70 32,1 5 16,7 58 7.8 1 1,3
4 | Nhe can 3 1,4 3 10 48 6,4 16 20,5
5 | Tatkhiic xa 54 24,8 10 33,3 258 34,5 36 46,1
6 | Sauring 19 8,7 2 6,7 117 15,7 12 15,4
7 | Miét sirc nhai 79 36,2 6 20 196 26,3 8 10,2
8 | Viém mii 15 6,9 3 10 29 3,9 2 2,5
9 | Tat ¢ chén, tay 2 0,9 3 10 1 0,1 2 2,5

2.2.2. Xdc dinh sinh vién duoc mién hoc cdc hoc
phan GDTC hodc tham gia cdc hoc phan GDTC
danh cho sinh vién SKY

Cin ctr trén két qua kiém tra sirc khoe dau nam,
nhitng em ¢ stc khde nhom 4 hodc nhdém 5 ma
theo khuyén cdo cia cac chuyén gia y té khong
nén van dong hoac han ché van dong manh, cin

¢t Quyét dinh s6 3308/QD-DHQN ngay 17
thang 12 ndm 2018 cua Hiéu truong Truong Dai
hoc Quy Nhon vé viéc ban hanh Quy dinh mién
giam hoc phan GDTC, Gi4o duc qudc phong va
an ninh, Trudng DPHQN thanh 1ap Hoi dong stc
khoe sinh vién gém Pho Hiéu trudng phu trach,
Lanh dao phong DPao tao dai hoc, Lanh dao
phong Cong tac chinh tri va Sinh vién, nhan vién
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y té va Khoa GDTC dé xét mién hoc hoc phan
GDTC. Riéng véi nam 2023, Truong da quyét
dinh mién hoc cac hoc phén GDTC cho 10 sinh
vién (7 nit, 3 nam).

Tom lai s6 sinh vién ciia Truong PHQN
dugc mién cac hoc phén GDTC chiém ty 1€ rat
it, s6 luong con lai trong cac nhém sinh vién stc
khoe yéu van phai tham gia cac hoc phan GDTC
hién c6 1a 94 sinh vién nam va 471 sinh vién nir,
khi tham gia cac hoc phan nay khong phu hop
va rat nguy hiém déi voi sire khoe cac em nay.
Nhu vay, viéc xay dung hoc phﬁn GDTC phu
hop danh cho sinh vién SKY cta Truong PHQN
1a nhan van, rat phu hop dé cac sinh vién SKY
¢6 moi truong rén luyén, hoc tap dé hoan thién
ban than.

2.3. Nghién ciru xdy dwng nji dung giing day
GDTC cho sinh vién SKY tai Truong PHQN

2.3.1. Panh gia sw phu hop cua ngi dung hoc
phan GDTC hién hanh doi véi sinh vién SKY
Truong DPHON

Bing 6. Két qua phong van sy phi hop ciia ndi dung
hoc phan GDTC hién hanh ddi voi sinh vién SKY
Truong PHQN (n = 565).

Két qua

n %

TT Noi dung phéng vin

Nhu cau tip luyén TDTT néng
cao stuc khoe

C6 (néu Co, tra 16 cau tiép theo) | 565 | 100

Khong 0 0
Chuong trinh hoc phin GDTC
hién hanh co6 phu hgp

2 | Co 0 0
Khong (néu khong, tra 10i cau
tiép theo) 565 1 100
Sén sang tham gia thuc nghiém
cac ndi dung GDTC danh cho

7 | SVSKY
Co, san sang 565 | 100
Khong 0 0

https://doi.org/10.52111/qn;js.2024.18406

Két qua tit ca 100% nam, nit sinh vién
SKY déu c¢6 nhu cau tap luyén cac ndi dung
GDTC nang cao stc khoe va danh gia chuong
trinh hoc phﬁn GDTC hién hanh cia Truong
DHQN khong phu hop dé cac em tap luyén va
san sang tham gia tap luyén noi dung GDTC
danh cho SV SKY. Nhu véy, viéc tién hanh xay
dung cac ndi dung GDTC vura 1a nang cao stic
khoe vira 1a dap mg nhu cau tap luyén GDTC
cua nhom sinh vién SKY tai Truong DPHQN.

2.3.2. Tong hop néi dung mén thé thao phit hop
voi sinh vién SKY

Két qua phong van nhom SV SKY cho thiy mirc
d6 wa thich moén thé thao khac nhau giita nam
va nir:

- D6i v6i SV nam ¢6 mirc do wa thich va
rat ua thich dat 100% & 3 mon thé thao la: Thé
duc, Bong ban, C& Vua (nhitng mon thé thao con
lai déu co6 muc danh gia dudi 70%).

- P6i voi SV nit mirc dd wa thich va rat
ua thich dat tdp trung vao 2 moén la: Bong ban
va Co Vua.

Sau khi danh gia dugc mic do va thich
mon thé thao ciia nhom SV SKY tai Truong
DHQN, bai viét tién hanh phong van 20 chuyén
gia, nha khoa hoc, giang vién GDTC vé tam
quan trong va mic do phu hop cia cac moén thé
thao SV wua thich dé dua niao ndi dung giang day
GDTC. Céch thirc phong van theo 3 mrc rat phu
hop, phi hop va khong phu hop. Két qua 100%
cac chuyén gia duoc phong van hoan toan dong
y viéc xay dung ndi dung mon hoc GDTC cho
SV SKY Truong PHQN va lya chon mon Co
Vua 1a mén hoc phut hop véi diéu kién ciia Nha
truong dé dua vao giang day cho sinh vién SKY.

Bai viét di xdy dung D& cuong chi tiét
hoc phan GDTC cho sinh vién SKY tai Truong
DHQN bao gém 03 tin chi, mdi tin chi 30 tiét
khoa hoc, phit hop vé6i quy thoi gian va diéu kién
thyc tién ctia Nha truong, bam sat cac quy dinh
hién hanh cua Nha nudc va cac quy dinh cua
Nha trudng, pht hop voi nhu cau, nguyén vong
cua céc sinh vién SKY.
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2.3.3. Xay dung néi dung hoc phan GDTC — Co
Vua cho SV SKY

Céc ndi dung dy kién dwa vao giang day trong
chwong trinh hoc phan GDTC — Co Vua danh
cho sinh vién SKY Truong DPHQN:’

- G161 thiéu mon Co Vua: Vi tri, vai tro
mon Co Vua; Cau truc mon hoc; Yéu cau mon

hoc.

- Lich str, xu thé phat trién va tac dung
mén Co Vua: Lich sir phat trién mén Co Vua
trén thé gidi; Lich st phat trién mon Co Vua &
Viét Nam; Xu huéng phét trién mén Co Vua;
Tac dung ctia moén Co Vua.

- Luat C& Vua: Ban chét va muc dich coa
mot van cd; Cac nhén t trén ban cd; Cach thirc
di chuyén quan; Quyén di quan, nudc di va hoan
thanh nudc di; Ky hi€u ghi chép cac nude di,
cach thirc ghi bién ban; M6t sb ky hiéu ghi chép
tran dau; Quyén di quan, nudce di va hoan thanh
nude di; Ky hiéu ghi chép cac nudc di, cach thuc
ghi bién ban; Mot s6 ky hiéu ghi chép tran dau;
Nhap thanh; Bit t6t qua duong; Phong cip tt;
Chiéu vua; Két thiic van co khi dbi thit chiéu hét
vua; Mot sb truong hgp hoa cd; Cac thuat ngir
trong Co Vua; Gia tri trong d6i clia cac quan co;
Cac giai doan cua van co; Co thé.

Céc ndi dung nay duge truyén tai xen ké
v6i cac ndi dung thyce hanh va bé tri phit hop véi
cac nguyén tic xay dung ndi dung mén hoc va
cac quy dinh vé phap 1y khi xdy dung chuong
trinh cta Nha truong.

2.4. Danh gia tinh phu hgp va kha thi cia noi
dung hoc phin GDTC cho SV SKY

DPé danh gia tinh phu hop va tinh kha thi cua
n6i dung hoc phan GDTC cho SV SKY di xay
dung, Bai viét tién hanh phong van bang phiéu
hoi 2 nhém d6i twong 1a nhom sinh vién SKY
va cac giang vién tai Khoa GDTC, Truong Dai
hoc Quy Nhon.

Bang 7. Két qua phong vin SV SKY vé tinh phu hop
va tinh kha thi ctia ndi dung hoc phén GDTC — Co
Vua cho sinh vién SKY (n = 565).

A. . ; Keét qua
TT No6i dung phdong van o | %
Mén Co Vua ma Bai viét lua chon
¢6 phu hop véi dbi tuong 1a SV
| SI’(Y Truong Pai hoc Quy Nhon
Rat phu hop 480 | 85
Phu hop 85 | 15
Khéng phu hop 0 0
Anh (chi) c6 dong ¥ Iya chon mon
) C(:)’ Vua la m6én hoc GDTC
bong y 565 | 100
Khéng dong y 0|0
Bai viét xdy dung ndi dung mén| 565 | 100
hoc GDTC dé giang day cho ddi
3 tugng la SV SKY c6 tinh kha thi
Rat kha thi 480 | 85
Kha thi 85 | 15
Khong kha thi 0 0

Bang 8. Két qua phong van giang vién Khoa GDTC
vé tinh pht hop va kha thi ciia ndi dung hoc phan
GDTC — Co¢ Vua cho sinh vién SKY (n = 18).

A. . ; Keét qua
TT Noi dung phong van o %
Moén Co Vua ma Bai viét lua chon
¢6 phu hop véi dbi tuong 1a SV
SKY Truong Pai hoc Quy Nhon
U R& phu hop 15 | 83
Phu hop 3 17
Khong phu hop 0 0
Dé cuong chi tiét ma Bai viét xay
dung c6 phu hop
2 | Rat phu hop 18 | 100
Phu hop 0 0
Khong phu hop 0 0
Céc ngi dung giang day ma bai
viét lua chon c6 phu hop dé dat
duoc cac chuan dau ra hoc phén
3 R phu hop 15| 83
Phu hop 3 17
Khong phu hop 0 0
Phuong phap kiém tra danh gia co
danh gia dugc chuin diu ra cua
hoc phan
* IR& phu hop 18 | 100
Phu hop 0 0
Khong phu hop 0 0
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As ., ; Keét qua
TT Noi dung phong van n %
5 |Bai viét xdy dung ndi dung mén
hoc GDTC dé giang day cho dbi
tuong 1a SV SKY c6 tinh kha thi
Rét kha thi 18 | 100
Kha thi 010
Khoéng kha thi 010

Két qua bang cho thay tit ca cac sinh vién,
giang vién dugc phong van déu danh giad ndi
dung hoc phan GDTC cho SV SKY ma bai viét
lua chon xay dung 1a phu hop va cé tinh kha thi
trén d6i tugng 1a SV SKY, ndi dung va phuong
phap danh gia hoc phan khoa hoc, danh gia dwoc
chuan déu ra ctia hoc phén.

3. KET LUAN

Truong DPHQN da thuc hién chuong trinh giang
day céc hoc phan trong chwong trinh GDTC cho
sinh vién theo hudng tu chon, nguoi hoc dugc
chon cac mén thé thao yéu thich, tuy nhién méi
chi dirng lai & chwong trinh dai tra cho tit ca sinh
vién, chua phu hop vé6i cac ddi tugng sinh vién
khac nhau.

Bai viét da xac dinh dugc nhom dbi tugng
sinh vién strc khoe yéu dé tham gia cac hoc phan
GDTC cho sinh vién SKY gdm céc sinh vién khi
kham strc khoe dau nim hoc tai Truong BPHQN
hodc ¢6 xac nhan ctia cac co quan y té c6 tham
quyén bi tat mach nhanh hoac cham va cac sinh
vién bj tat vé& chén, tay ma theo khuyén cao cta
cac bac s la can han ché van dong hodc van dong
nhe ma khong dugc Nha truong mién hoc céac
hoc phan GDTC khong chuyén. Qua tong hop
két qua kham strc khoe ddu nam hoc ctia Truong
Pai hoc Quy Nhon Bai viét di xac dinh duoc
565 sinh vién (94 nam, 471 nir) dé tham gia cac
hoc phan GDTC cho sinh vién SKY gom cac
sinh vién khi kham strc khée bi tat mach nhanh
hoac cham va cac sinh vién bi tat vé chan, tay
ma theo khuyén cdo ctia cac bac si la can han ché
van dong hoac van dong nhe.

Qua danh gia nhu cau tap luyén cua cac
sinh vién SKY va phong van cac chuyén gia,

©NOIS

nha khoa hoc, Bai viét di lya chon mén C& Vua
12 mén thé thao khong c6 nhitng hoat dong van
dong manh, phu hop véi ddi tugng sinh vién
SKY va xdy dung dé cuong chi tiét dé dé xuat
giang day cho ddi twong sinh vién SKY cia
Trudng Dai hoc Quy Nhon. Dé cuong bam sat
cac quy ché, quy dinh hién hanh ctia Nha trudng,
duoc thyc hién trong 3 hoc ky, mdi hoc ky 30
tiét, chia 1am 15 tuan. No6i dung vira c6 1y thuyét,
vira ¢6 thyc hanh, ngoai ra con rén luyén tinh tu
giac, tich cuc, tu hoc cia sinh vién. Viéc kiém
tra, danh gia bao quat hét cac noi dung duoc hoc,
danh gia duogc trinh d6 ctia nguoi hoc.

Loi cam on

Nghién ciru nay dwoc thuc hién trong
khuén khé bai viét khoa hoc cong nghé cdp co
sé ciia Truong Pai hoc Quy Nhon véi md sé
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Tuong déng va khac biét giéi tinh trong chién lugc
phan nan ctGa khach hang ngugi Anh - Mi
trong linh vuc du lich va khach san
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Khoa Ngoai Ngit, Triecong Dai hoc Quy Nhon, Viét Nam
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TOM TAT

Bai bao tim hiéu nhing twong déng va khac biét gi6i tinh trong chién lugc phan nan cua khach hang Anh -
M1 trong linh vuc Du lich - Khach san. Phuong phép dinh tinh va dinh lugng duoc st dung trong nghién ctru. Dt
liéu dwoc thu thap tir cac bo phim va 4n pham day tiéng Anh véi trich doan hoi thoai ¢6 chira phat ngdn phan nan
cua khach hang. Nghién ctru dugc thuc hién véi cac chién luge phan nan dugc xac dinh dya trén phan loai chién
lugc phan nan co sira ddi ciia Murphy va Neu. Két qua cho thdy nhitng diém tuong ddng va khac biét giéi tinh
trong chién lugc phan nan. Ca nam va nit khach hang Anh - Mi déu sir dung chién lwoc “Thé hién suw khong dong
tinh”, “Thé hién su khé chiu”, “Yéu cau” va “Thé hién su that vong” va sb luwong chién lugc phan nan nam va ni
st dung 1a nhu nhau. Tuy nhién, phu nit thuong sir dung cac chién luoc “Thé hién su khong déng tinh & Thé hién
sw khé chiu & Yéu cau & Pe doa” trong khi nam gidi sir dung cac chién lugc “Thé hién sw khong dong tinh”, “Thé
hién su khong dong tinh & Yéu cau”, “Té ra khé chiu & Thé hién sw khong dong tinh”, “Thé hién sw khong dong
tinh & Chi trich". Két qua nghién ctru cho thay ngudi hoc tiéng Anh can luu y nhitng tuong dong va khac biét gisi
tinh trong chién lugc phan nan ngudi Anh - Mi hay sir dung dé co6 thé dat duge muc dich trong cac tinh hudng giao
tiép noi ngdn ciing nhur giao vin hoa khi can phan nan hay xir li phan nan.

T khéa: Phan nan ciia khdch hang, chién lwpc phan nan, phdt ngén phan nan, twong dong va khdc biét gidi tinh.

*Tdc gia lién hé chinh.
Email: truongvandinh@gnu.edu.vn
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ABSTRACT

The article aims to investigate the gender similarities and differences in Anglo-American customer complaint
strategies in the Tourism and Hospitality Industry to help readers gain some insight into the cultural characteristics
of Anglo-Americans through the speech act of complaining. The qualitative and quantitative approaches were used
in the study. The data were collected from movies and publications with dialogue extracts containing complaint
utterances given by both male and female customers. The complaint strategies identified based on Murphy and
Neu’s revised classification of complaint strategies. The findings highlight the gender similarities and differences
in the complaint utterances. As regards complaint strategies, both men and women used strategies "Showing
disapproval”, "Showing annoyance", "Requesting” and "Showing disappointment” and the number of complaint
strategies pursued by men and women is almost the same. However, women regularly employed the strategies
"Showing disapproval & Showing annoyance & Requesting & Threatening”, while men resorted to the strategies
"Showing disapproval ", " Showing disapproval & Requesting”, "Showing annoyance & Showing disapproval”,
"Showing disapproval & Expressing criticism”. The study results show that learners of English need to be fully
aware of gender similarities and differences in complaint strategies pursued by Anglo-American customers, so that
they can achieve their goals in intra-lingual as well as cross-cultural communication situations where complaints
need to be made or addressed.

Keywords: Customer complaints, complaint strategies, complaint utterances, gender similarities and differences.
1. INTRODUCTION achieve desired communication goals, ruined
social relationships and a damaged reputation.
It is for these reasons that one always tries to
avoid hurting others’ images and feelings in

Communication is the basis for all human
relationships. It is said to be an art developed

through practice and used by human beings as . . .
any circumstance. However, in communication,

a tool to share with others, understand, resolve there are times when we encounter situations

conflicts and establish social relationships. where we have to show that we have a negative

We all know about the importance of good evaluation of others’ wants, acts, personal

communication skills and are fully aware of the
consequences of lacking these essential skills.
Included in the consequences are the failure to

*Corresponding author.

Email: truongvandinh@gnu.edu.vn
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characteristics, goods, beliefs or values. One of
the acts that demonstrate that we have a negative
evaluation of others is complaining.
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Gender is an issue of great interest to
researchers. There have been many research
works on this issue with a view to gaining some
insight into it. Differences between men and
women are acknowledged. Holmes! observes
that “[...] some researchers have suggested that
women and men belong to different cultural
groups”. Wardhaugh? clearly affirms the
distinct differences between men and women
and he deduces that these differences derive
from different socialization practices. Sharing
Holmes and Wardhaugh’s view on the gender
differences, Spolsky?® also agrees that “[...] we
should not surprised to find reflexes of gender
differences [ ...], for most societies differentiate
men and women in various marked ways”.

Reality shows that gender differences are
expressed in many aspects: from habit, manners,
communication style to perspective and outlook
on life. Of these, communication style shows
gender differences the most clearly.

2. THEORETICAL BACKGROUND
2.1. Speech act theory
2.1.1. Definition of speech act

In  communication, interlocutors perform
many different actions via language. Although
expressed in various forms, these actions are
generally referred to as speech acts. Speech
act was first introduced by Austin,* and later
developed by many other scholars like Searle,®
Yule.’ Austin* discovers that when a person says
something, he simultaneously does something.
Austin* identifies three distinct levels of action
beyond the act of utterance. He distinguishes
the act of saying something, what a person
does in saying it, and what this person does by
saying it, and he calls these acts the locutionary,
the illocutionary and the perlocutionary act,
respectively. Yule’ explains these 3 acts as

follows:

Locutionary act: It is the basic act of
producing a meaningful linguistic expression.

Illocutionary act: 1t is performed via the
communicative force of an utterance.

Perlocutionary act: It is the effect S
intended the utterance to have on H or listener.

Basically, “in attempting to express
themselves, people do not only produce
utterances containing grammatical structures
and words, they perform actions via those
utterances”. (Yule®). Searle® believes that
“speech acts are the basic or minimal units of
linguistic communication.”

Sharing Searle’s® view, Richards’ states
that speech act is an utterance as a functional
unit in communication. According to Yule?’
“actions performed via utterances are generally
called speech acts”. Speech acts serve their
function once they are said or communicated
and they are commonly referred to acts such as
apologizing, promising, ordering, answering,
requesting, complaining, warning, inviting,
refusing and congratulating.

2.1.2. Classification of speech act

Based on their functions, Austin* classifies
speech acts into 5 five types of functions, namely:
verdictives (e.g., appraising,...) exercitives (e.g.,
appointing, voting, ordering, urging, advising,
warning...), commissives (€.g., promise, propose,...),
behabitives (e.g., apologizing, congratulating,
commending, condoling, cursing and challenging),
and expositives (e.g., conceding, assuming,...).

However, Searle® proposes the most
influential and widely used classification of
speech acts with a focus on how listeners
respond to utterances, which is on the contrary
to Austin, who focuses his attention on how
speakers realize their intentions in speaking.
Searle’s® classification consists of five broad
types, namely:

Commissives: committing the speaker to
doing something (e.g. a promise or a threat).

Declarations: changing the state of affairs
in the world (e.g. a pronouncement at court).

Directives: getting the listener to do
something (e.g. a suggestion or a request).

https://doi.org/10.52111/qnjs.2024.18407
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Expressives: expressing feelings and
attitudes about something (e.g. an apology or a
compliment).

Repesentatives: describing states or events
in the world (e.g. an assertion or a report).

The speech act of complaining belongs
to behabitives as Austin’s classification, and to
expressives, as Searle’s.

2.1.3. Speech act of complaining

“Complain”, is defined by Crowther’ as “say that
one is dissatisfied, unhappy, etc.”

Semantically, “complaining” is explained
by Wierbicka!? as follows:

I say: something bad is happening (to me).
I feel something bad because of that.

I say this because I want to cause someone
to know about it and to do something because of
that would cause me to feel better.

Pragmatically, according to Brown
and Levinson,'" “complaining” is an act that
threatens the positive-face want, by indicating
(potentially) that S does not care about H’s
feelings, wants, etc. With the speech act of
complaining, Brown and Levinson'! explain
that “S indicates that he doesn’t like/want
one or more of H’s wants, acts, personal

characteristics, goods, beliefs or values”.

In communication, complaining
is a pervasive form of social interaction,
showing the desire to have personal needs
satisfied. “Complaining”, as explained by
Kowalski'? “is a form of communication that
expresses dissatisfaction regardless of having
actually experienced the subjective feeling of

dissatisfaction or not”.

Using a pragmatic view, Trosborg'"
affirms that “a complaint is [...] an illocutionary
act in which the speaker (the complainer)
expresses his/her disapproval, negative feelings
etc. towards the state of affairs described in

https://doi.org/10.52111/qn;js.2024.18407

the proposition (the complainable) and for
which he/she holds the hearer (the complainee)

responsible, either directly or indirectly”.

Olshtain and Weinbach!' (in G. Kasper &
S. Blum-Kulka (Eds.). Interlanguage Pragmatics,
Oxford University Press) offer a more coherent
explanation, saying that "in the speech act
of complaining, S expresses displeasure or
annoyance-censure-as a reaction to a past or
ongoing action, the consequences of which are
perceived by S as affecting her unfavorably.
This complaint is usually addressed to H whom
S holds, at least partially, responsible for the

offensive action”.

Olshtain and Weinbach'* believe that
when voicing a complaint, S holds 4 following
preconditions: Hperformsasocially unacceptable
act (SUA); S perceives the SUA as offensive; H
must take responsibility for the SUA, and S feels
obliged to express her frustration or annoyance.

The speech act of complaining was in the
focus of a study conducted by Murphy and Neu'®
(in S. M. Gass, & J. Neu (Eds). Speech Acts
Across Cultures: Challenges to Communication
in a Second Language, Mouton de Gruyter) in
1996 to compare the components of the speech
act set produced by American native students
and Korean non-native students of English with
a context where the students had to express
disapproval to their professor. From the collected
data, the authors identified 5 complaint strategies
employed by the American and Korean students:
using of the inclusive pronoun "we"; using of
questions, depersonalization of the problem;
using mitigators to soften the complaint and
accepting partial responsibility for the problem.

In the present study, the researchers
accepted Trosborg’s definition of complaint,
considering it as the foundation for our analysis
and evaluation and identify the complaint
strategies based on Murphy and Neu’s revised
classification of complaint strategies.
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2.2. Politeness theories
2.2.1. Definition of politeness

Politeness is an important factor that influences
the way members of a cultural community think
and behave. Researchers agree that politeness
is a culture-specific concept and different
cultures have different perceptions of politeness.
Watts!® asserts that “/...] we cannot be at all
certain that an English native speaker today
understands “politeness” in exactly the same
way as the German native speaker understands
“Hoflichkeit” or the French native speaker
“politesse”. Summing up the issue of politeness,
Chau'” concludes that “politeness is first and
foremost a cultural issue, which is unique to each
culture. Every society has to be polite. The thing
is what, to what extent or how is considered as
polite is culture-specific”.

In pragmatics, the concept of politeness is
of special interest to scholars. One of the reasons
for politeness to be the focus of pragmatists, as
explained by Brown and Levinson'' is "[...] the
issues addressed there [...] have a perennial
importance, for they raise questions about the
foundations of human social life and interaction”.

Brown and Levinson!' believe that
“politeness [...] presupposes that potential for
aggression as it seeks to disarm it, and makes
possible communication between potentially
aggressive parties”.

Leech' remarks that “Politeness is
manifested not only in the context of conversation

Figure 1. Possible strategies for doing FTAs.!"

but also in the way conversation is managed or
structured by its participants such as speaking at
the wrong time (interrupting) or being silent at
the wrong time has impolite implications”.

Talking about politeness, one cannot help
mentioning face. Face refers to our public self-
image or face wants. There are two types of face
wants: face-threatening acts and face-saving
acts. Yule® explains that a face-threatening act
(FTA) is one that threatens another person's
expectations regarding self-image and a face-
saving act is a speech act performed by S to
lessen a possible threat posed to H’s face if he
perceives that his actions or words are likely to
constitute this threat.

Brown and Levinson'' divide face into
two categories: negative face, the basic claim
to territories, personal preserves, and rights to
non-distraction, and positive face, the positive
consistent self-image or personality claimed by
interactants. The concept of “positive face” and
“negative face” is the foundation of “negative
politeness” and “positive politeness”.

2.2.2. Brown and Levinson’s politeness theory

Brown and Levinson'' put forward their theory
of politeness with its core concept being “face”.
Their theory consists of a set of possible
strategies for avoiding FTAs or for minimizing
the face threat of the FTAs. The strategies are
shown in Figure 1.

Lesser

< 4. off record
5. don’t do the FTA

Estimation of risk
of face loss

Greater

on record <
do the FTA<

1. without redressive action

2. positive politeness
with redressive action <

3. negative politeness
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According to Brown and Levinson'!, the
more an act threatens S’s or H’s face, the more S
will want to choose a higher numbered strategy.

As can be seen from Figure 1, S can
choose either to do or not to do the FTA. When
S realizes that the risk of the FTA is so great or
he does not want to, offend H, he can say or do
nothing that is likely to damage H’s face, which
means he chooses strategy 5. If S decides to do
an FTA, he can choose one of the other four
strategies.

S can choose to go offrecord ifhe produces
a communicative act indirectly addressed to H.

The “bald on record” strategy is chosen,
whenever S wants to do the FTA with maximum
efficiency more than he wants to satisfy H’s face,
even to any degree.

With redressive action, S gives face to
H, which means he attempts to counteract the
potential face damage of the FTA by doing it
in such a way that no face threat seems to be
intended. S, in general, recognizes H’s face
wants and himself wants them to be achieved.
The redressive strategies include positive
politeness and negative politeness.

“Positive  politeness”, according to
Brown and Levinson'!, “is redress directed
to the addressee’s positive face, his perennial
desire that his want (or the action/ acquisition/
values resulting from them) should be thought
of as desirable”. Positive politeness is used
by S to make H feel a sense of closeness, feel
good about himself, as well as his interests, and
attempt to avoid conflict. With redressive action,
S shows respect for H's face, and also S's face.
Positive politeness has 15 strategies: notice,
attend to H, exaggerate, intensify interest to H,
use in-group identity markers, seek agreement,
avoid disagreement, presuppose/ raise/ assert/
common ground, joke, assert or presuppose S's
knowledge of and concern for H's wants, offer,
promise, be optimistic, include both S and H in
the activity, give (or ask for) reasons, assume or
assert reciprocity, and give gifts to H.

https://doi.org/10.52111/qn;js.2024.18407

“Negative politeness”, according to Brown
and Levinson!', “is redressive action to the
addressee’s negative face,; his want to have his
freedom of action unhindered and his attention
unimpeded”. Negative politeness is used by S
to interact with H in non-imposing way. With
negative politeness, the risk of FTAs on H is
reduced. Negative politeness has 10 strategies:
be conventionally indirect, question, hedge,
be pessimistic, minimize the imposition, give
deference, apologize, interpersonalize S and H:
avoid the pronouns "I" and "you", state the FTA
as a general rule, norminalize, and go on record
as including a debt, or as not including H.

Let’s consider the following dialogue:
19)

- Damn, boy. What the hell took so long?

- Well, you had the two well-done steaks,
so it usually takes a little while to cook.

- Yeah, well, could you get me some more
ketchup?

- Sure. No problem.

The underlined complaint utterance of
dialogue (19) contains the word “damn”, which
is a swear word that people use to show that they
are annoyed, disappointed, etc.'” and the word
“hell” which is a swear word that some people
use when they are annoyed or surprised or to
emphasize something."

According to Holmes!, “Swear words [ ...]
may express annoyance, aggression and insult,
for instance, or they may express solidarity and
friendliness”. In terms of politeness, “expressing
solidarity and friendliness” is the manifestation
of the positive politeness.

In the present study, the researchers
accepted Brown and Levinson’s viewpoint
on politeness and base ourselves on these two
authors’ politeness framework to identify and
classify complaint strategies used by Anglo-
American male and female customers in
complaint utterances in conversation.
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2.3. Previous studies

Politeness is a universal concept. It is an
indispensable aspect when the speech acts are
mentioned. A lot of researches into different
speech acts have been carried out under the
umbrella of politeness. In recent years, various
studies on speech acts have recorded a lot of
impressive achievements, helping researchers
gain some insight into the mechanism for the
formation and realization of the speech acts in
human communication. However, so much will
have to be done to find out about the interesting
aspects of these topics. Typical is the aspect of
gender in complaining in communication.

Studies of language and gender have
indicated that men and women are different in
many aspects, including speech. Specifically,
to elaborate the contrasts between males and
females in their use of different strategies of
complaint in English and Persian and ascertain
the degree to which independent variables like
gender and language affect the application of
these strategies during informal communication,
Mehrabani®® conducted a study entitled
“Investigating the Relationship Between Gender
and Different Strategies of Expressing Complaint
in English and Persian Films”. This study targets
at pointing out the differences between English
and Persian males and females in relation to
the application of the previously-mentioned
strategies. The corpus for the study contained
complaint utterances given by male and female
movie players. The utterances are contrastively
studied in order to identify how the patterns
of distribution of complaint strategies differ
between the two genders. This study follows
on-participant observation research predicated
on the ground of qualitative research design,
where the researcher used worksheet to record
what was going on in the movies, identified the
complaint utterances, then applied the worksheet
and pen and inserted these utterances into the
worksheet table and classified them based

on the different strategies and sub-strategies.
The study findings show that as for the area of
comparison across the ‘same-language cross-
gender’ section, relating to the implementation
of complaint strategies, the application of
opener, act-statement, justification of speaker,
justification of addressee, and valuation were
more widespread among English males than
females. Also, Persian males applied act-
statement and justification of addressee, while
complaining, more than females did, whereas
valuation was a complaint strategy, found to
be more prevalent among Persian females
than males.

Among a considerable number of research
works on the speech act of complaint that have
been carried out, a work entitled “Gender
differences in complaint strategies among
Iranian upper-intermediate EFL students” by
Kakolaki and Shahrokhi.?! The study aims to
shed light on the politeness of complaining used
by Iranian male and female EFL learners and it
further investigated the effect of participants’
gender on their perception of politeness in
performing complaint strategies. He gathered
the required data from Iranian EFL learners
consisted of a number of 60 language learners
(30 males and 30 females) studying at upper
intermediate level at Iran Language Institute
in Esfahan, Iran and analyzing it through Chi-
square technique. The study findings reveal that
gender was an important factor in the rating of
politeness. This manifests itself in the proof
that the male learners were more direct in their
complaint utterances than the female learners,
which means the female learners were more

polite than the male ones in voicing a complaint.

Ndubisi and Ling? carried out a study
entitled “Evaluating gender differences in the
complaint behavior of Malaysian consumers” to
investigate whether male and female Malaysian
consumers differ in their dissatisfaction
complaint behavior and its aftermath. The study
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examines the moderation effect of gender in the
relationship between public complaint behavior,
private complaint behavior and customer
defection. The data for the study were collected
from 218 Malaysian customers of retail banks.
The survey instrument used in the study was
a questionnaire consisting of three sections.
Sections one and two contain the items measured
on a five-point Likert scale ranging from 1 (very
unlikely) to 5 (very likely), used to evaluate
dissatisfied complaint action and defection with
the complaint utterances categorized into public
and private. Section three contains respondents'
demographic profile. The study findings show
that customer complaint behavior can explain
defection. Although both public and private
complaints have significant impact on defection,
the impact produced by private complaints is
greater than that by public ones. This indicates
that among customers who defect, many are
unlikely to complain to the bank before leaving.
The number of bank customers who complain
before defecting is modest. This result is not
caused by the customers’ gender but by a generic
view of male and female customers of Malaysian
banks. Regardless of their sex types, they are
generally less likely to complain to the banks
before defection.

An investigation into gender differences
in complaints is a piece of interesting research.
Although there have been a lot of works on the
speech act of complaining in different aspects,
there has been no research on complaining in the
Tourism and Hospitality Industry. Therefore,
the researchers decided to carry out a study
entitled “Gender similarities and differences in
customer complaints in Tourism and Hospitality
Industry in English conversation” with a view
to finding out the similarities and differences in
complaints voiced by male and female customers
in the Tourism and Hospitality Industry in
terms of complaint strategies to help readers
learn more about the cultural characteristics
of Anglo-Americans through the speech act of
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complaining and maximize the effectiveness of
the use of this speech act in intra-lingual as well
as cross-cultural communication.

3. METHODOLOGY
3.1. Research methods

The study’s design was based on a mixed-
method approach to achieve the aim of the study.
Specifically, the study was conducted based on
the qualitative and quantitative approaches.
The qualitative approach was used to classify
and describe conversations made by Anglo-
American male and female customers in the
Tourism and Hospitality Industry in order to
identify complaint strategies and linguistic
means of displaying complainers’ attitudes in
these utterances. Besides, some techniques used
in linguistics such as semantic, context and
pragmatic analyses were also used to support the
qualitative approach. The quantitative approach
with statistical analysis techniques was used
to count and analyze the collected data. The
contrastive analysis was applied to compare and
contrast the types of complaint strategies used in
the complaint utterances. Lastly, the description
and interpretation techniques were used to
characterize and interpret the findings.

3.2. Data collection

In order to gather data for the study, the
researchers collected 60 dialogues containing
customer complaint utterances (30 male and
30 female) from 04 Anglo-American movies,
33 video clips and 02 publications designed to
teach communicative English to find out about
gender similarities and differences in complaint
strategies used in complaint utterances given by
Anglo-American customers in conversation.

3.3. Data analysis

Having been gathered, the complaint utterances
were analyzed to identify complaint strategies
that Anglo-American customers used in the
complaint utterances collected based on Brown
and Levinson’s!! politeness theory. As stated in 1,
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in the present study, the researchers accepted
Trosborg’s® definition of complaint and took
this definition as the basis for the researchers’
analysis and evaluation. With Trosborg’s'
definition of complaint as the basis, the
researchers singled out the complaint utterances
from the dialogues collected and then identified
complaint strategies from these complaint
utterances based on Murphy and Neu’s' revised
classification of complaint strategies.

Following are the illustrations of two
complaint strategies used in two complaint
utterances from two dialogue extracts from the
transcripts of 2 Anglo-American movies:

(M

I want to occupy your room in the afternoon.

- Sir, you are not lucky as we don't have any
booking of that room till the afternoon. But
sir, as you know 12 p.m. is our last checkout
time and if you like to stay more then you
have to pay for that.

What? What the hell are you talking about?
Why do I have to pay?

Sir, it is the rule, sir. You will be happy to
hear that you will not have to pay full-day
room rent if you stay till the afternoon. Then
you will be charged only 50 percent of the
room rent.

Based on the situational context and the
words used in the underlined complaint utterance
of dialogue extract (1) as well as Trosborg'*’s
definition of complaint, the complaint strategy
was identified as “Showing annoyance”.

()
- Excuse me. I think there's a mistake in the

check. We only had two glasses of wine, not
a bottle.

- Yes, you're right. I'm very sorry.

- It's not my day.
- Today, I'll get you a new check.
- Thank you.

Based on the situational context and
the words used in the underlined complaint
utterance of dialogue (2) as well as Trosborg’s"
definition of complaint, the complaint strategy
was identified as “Showing disapproval .

After the complaint strategies displayed
in the complaint utterances had been identified,
they were counted and presented in the form of
tables, subjected to contrastive analysis in order
to identify the gender similarities and differences
in the complaint strategies used in the complaint
utterances given by Anglo-American customers
in conversation.

4. FINDINGS AND DISCUSSION

In the present study, the researchers employed
the theory of politeness proposed by Brown
and Levinson,® as a theoretical foundation to
investigate the complaint strategies identified
from 60 complaint utterances (30 male and
30 female) collected from English movies,
video clips and publications designed to teach
communicative English as data to find out about
gender similarities and differences in complaint
utterances made by Anglo-American customers
in daily communication.

4.1. Complaint strategies used by Anglo-
American male and female customers

4.1.1. Complaint strategies used by Anglo-
American male customers

Based on the analysis of the collected data, the
researchers found that Anglo-American male
customers used 8 different complaint strategies
with varying levels of frequency. The study
results are presented in Table 1.
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Table 1. Distribution of types of complaint strategies used by Anglo-American male customers.

No. Types of complaint strategies used by Anglo-American Ne %
male customers

1 Showing disapproval 9 30
2 Showing disapproval & Requesting 5 16.67
3 Showing disapproval & Threatening 1 3.33
4 Showing disapproval & Showing annoyance 9 30
5 Showing annoyance 2 6.67
6 Showing annoyance & Showing disappointment 1 3.33
7 Showing annoyance & Expressing criticism | 3.33
8 Showing annoyance & Showing disapproval & Requesting 2 6.67
Total 30 100

Table 1 shows that the male customers
used 8 types of complaint strategies with a wide
range of frequencies. The complaint strategies
most frequently used by the male customers
is  “Showing disapproval” and “Showing
disapproval & Showing annoyance” accounting
for 30% each, followed by “Showing disapproval
& Requesting” with 16.67%. 2 strategies
“Showing annoyance” and “Showing annoyance
& Showing disapproval & Requesting” account
for the same percentage with 6.67%, twice as
high as the remaining 3 strategies “Showing
annoyance &  Showing  disappointment”,
"Showing  disapproval &  Threatening”,

"Showing annoyance & Expressing criticism".

In the section that follows, the researchers
will explain the meaning of the complaint
sentences that Anglo-American male customers
use to make complaints. The numbers in brackets
are the ordinal numbers of the dialogues in the
appendix.

4.1.1.1. Showing disapproval

“Disapproval”, according to Wehmeier'* (Chief
Editor) “is a feeling that you do not like an idea,
an action or somebody’s behavior because you
thing it is bad, not suitable or going to have a bad
effect on somebody else”. Showing disapproval
is one of the two strategies employed by the
male customers with 30%, as in:

https://doi.org/10.52111/qn;js.2024.18407

3)

Excuse me. I think there's a mistake in the
check. We only had two glasses of wine, not
a bottle.

- Yes, you're right. I'm very sorry.
- It's not my day.

- Today, I'll get you a new check.
- Thank you.

In the underlined complaint utterance of
dialogue (3), the man expressed his displeasure
with the waiter at being served a bottle of wine
instead of 2 glasses. Maybe, in this case, the
water had misunderstood the male customer’s
order. He had only ordered 2 glasses of wine,
not a bottle.

4.1.1.2. Showing disapproval & requesting

In communication, “Showing disapproval”
often goes hand in hand with requesting, which
according to Trosborg!'?, is an impositive act the
speaker performs in order to affect the hearer’s
intentional behavior for the benefit of only the
speaker and at the cost of the hearer. Showing
disapproval & Requesting was used with
16.67%, as in:

“4)

- Good afternoon. I am Eduard staying in

Room 3. I have no hot water and there is a
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gecko on the ceiling. I couldn't sleep well
last night. Can you go and fix the water

heater? ...And please I need to gecko out
of my room.

- T apologize for the inconvenience.

- I will ask a room boy to take the gecko out
and they will send my engineer to fix the
water heater.

- Okay, thank you.

In the underlined complaint utterance
of dialogue (4), the man complained to the
receptionist that the hotel's service was too poor,
such as no hot water. And that he was displeased
with a gecko crying on the ceiling, which means
that the restaurant service is not good. After that,
the man requests that the problems be fixed.

4.1.1.3. Showing disapproval & threatening

Threatening is defined by Wierzbicka'® as
“utterances that refer to a future action by
the speaker which is regarded as bad for the
addressee”. 1t is common knowledge that
threatening is a rarely used act except when the
complainer is either in a bad mood or too angry.
“Showing disapproval & Threatening” was used
by the male customers with 3.33%, as in:

)

- If you stay till afternoon then you will be
charged only 50 percent of the room rent.

- Hey man... don't you know I have settled my
account already.

- Yes, sir. But...

- Hey, listen to me? I will not pay a single cent
for four hours. Are you deaf? I will not pay

anymore. Is that clear to you?

- Sir, I really understand your problem. But
I am afraid I have nothing I can do before
12 p.m. is our last checkout time and if you
want to stay more. You have to pay that is
the rule we have for all of our guests.

- I have been staying in this hotel for three
days. Your service is so poor. I will complain

about you.

- We are very sorry, sir.

In the underlined complaint utterances of
dialogue extract (5), the man raised his complaint
about the poor service and he threatened to
complain to the hotel employee about the
receptionist’s bad handling of his complaint.

4.1.1.4. Showing disapproval & showing
annoyance

“Annoyance” is “the feeling of being slightly
angry” (Wehmeir'). Showing disapproval &
Showing annoyance is one of the two strategies
was the most frequently used by the male
customers with 30%, as in:

(6)

Man: The food quality is very bad in this
hotel.

Manager: Why, sir?
Man: This is because 1 feel ill after
consuming the food.

Manager: Thanks for the feedback. We will
surely look into the matter.

Man: In addition to this there is also not

much services. When 1 feel ill there

was no one to call. We were so
helpless here.

Manager: I am so sorry, sir. Next time such
will never happen.

In the underlined complaint utterance
of dialogue extract (6), the man expressed his
displeasure with the poor quality of the hotel's
food, which caused him to fall ill as well as this
hotel’s bad service when he needed help.

4.1.1.5. Showing annoyance

“Showing annoyance” was a strategy chosen
male customers with 6.67%, as in:

(7

Guest Excuse me, I just checked into my

room, and there’s hair in the tub and it’s

not mine. It’s really gross.

https://doi.org/10.52111/qnjs.2024.18407

Quy Nhon University Journal of Science, 2024, 18(4), 83-99 | 93



QUY NHON UNIVERSITY

I SCIENCE

Rose Oh, I’'m so sorry. That’s not acceptable at
all. I’ll clean the tub for you immediately,
or if you’d like, I can see if another room
is available.

Guest Thank you. If you clean it, that will be
just fine. I have to go out. I’ll be back in
about an hour.

In the underlined complaint utterance of
dialogue (7), the man showed Rose that he was
extremely discontented with the hotel’s poor
service and the lack of hygiene.

4.1.1.6. Showing annoyance & showing
disappointment

“Showing  annoyance” and “Showing
disappointment” are two different emotional
expressions that can be conveyed through various
means. While “Showing annoyance” refers
to the expression of displeasure at the other’s
speech or acts, “Showing disappointment” refers
to the feeling of sadness or dissatisfaction that
arises when one is not pleased with what one
expects. Both kinds of feelings can be expressed
through various means such as avoiding eye
contact, biting one’s nails, frowning, scowling,
or saying something with a hint of sarcasm. This
strategy was employed by the male customers

with 3.33%, as in:
3

- Hello.

- Hi, sir.

- I'm the receptionist of the hotel. I contacted
the restaurant, but unfortunately, the chef
said that we ran out of the lobster soup
and because of the weather, we can't buy
the ingredients at this moment. Could you
change to another soup?

- What a great night! First the room and now

is the soup. What else did your hotel run

out of?
- I'mreally sorry about that.
In the underlined complaint utterance of

dialogue extract (8), S sarcastically exclaimed
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“What a great night!” showing that this male
customer had to experience successive problems
that made him uncomfortable and extremely
frustrated with the service and the quality of
food. Therefore, he uttered a sarcastic sentence
without issuing any demand.

4.1.1.7. Showing annoyance & expressing
criticism
“Showing  annoyance” and  “Expressing
criticism” are two different ways of conveying
dissatisfaction or irritation. Criticizing refers to
acts “that show that S has a negative evaluation
of some aspect of H’s positive face” (Brown
& Levinson''). As such, while “Showing
annoyance "referstotheexpressionofdispleasure
or irritation, “Expressing criticism” refers to
the act of pointing out flaws or shortcomings in
something or someone. Both of the speech acts
can manifest themselves via various means such
as a pinched expression, exaggerated sigh, or
using a sharpening tone while one is speaking, or
pointing out specific flaws. Showing annoyance
& Expressing criticism was used by the male
customers with 3.33%, as in:

)

Good afternoon, sir. Welcome to A La Cat.

- Menu is this normal? Sir... Having vyour

customers wait like they're going to be

attended to by the president.

- I'm so sorry about that. So sorry about that.

In the underlined complaint utterance of
dialogue extract (9), the customer showed his
anger at being kept waiting for so long on a note
of disapproval.

4.1.1.8. Showing annoyance & showing
disapproval & requesting

In communication, “Showing annoyance”
refers to the expression of displeasure,
“Showing disapproval” to the act of expressing
dissatisfaction and “Requesting” to the act of
asking for something politely or officially. In the
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service sector, showing annoyance, complaining,
and requesting are often seen together.
When displeased with a service or a product,
consumers often express their annoyance, voice
their complaint and then make a request for
things done. This strategy was used by the male
customers with 6.67%, as in:

(10)

G1: Yes,thisis Scott Hayek inroom 313. 1 have
a problem with my laptop. I can’t seem to

connect to the Internet. It’s very important.

I’'m really in a bind. I’ve got this wedding
tomorrow, and I need to check the registry.

FD: I’'m very sorry for your inconvenience,

Mr. Hayek. Please allow me to call Gary.
He’s our maintenance engineer. He’s
pretty good with computers.

In the underlined complaint utterance of
dialogue extract (10), the man was annoyed at
the hotel’s poor Internet service. After implicitly
showing his annoyance and complaint, he made
an indirect request for an urgent repair.

4.1.2. Complaint strategies used by Anglo-
American female customers

The analysis of the collected data shows that
the female customer used 8 different complaint
strategies at different frequencies. The study
results are presented in Table 2:

Table 2. Distribution of types of complaint strategies used by Anglo-American female customers.

Types of complaint strategies used by Anglo-American female
No. Ne %
customers
1 Showing disapproval 8 26.67
2 Showing disapproval & Requesting 3 10
3 Showing disapproval & Threatening 2 6.67
4 Showing disapproval & Showing annoyance 11 36.67
5 Showing annoyance 1 3.33
6 Showing annoyance & Showing disappointment 1 3.33
7 Showing annoyance & Showing disapproval & Requesting 3 10
Showing annoyance & Showing disapproval & Requesting &
8 . 1 3.33
Threatening
Total 30 100

As indicated in Table 2, the female
customers used 8 complaint strategies with a
variety of ratings. "Showing disapproval &
Showing annoyance" is the most frequently
used strategy with 36.67%, followed by
“Showing  disapproval”  with  26.67%.
“Showing disapproval & Requesting” and
“Showing annoyance & Showing disapproval
& Requesting” takes the same 10%. “Showing
disapproval & Threatening” with 6.67%, twice
as high as the 3 remaining strategies “Showing
annoyance”, “Showing annoyance & Showing
disappointment” and “Showing annoyance
& Showing disapproval & Requesting” &
Threatening".

In the part that follows, the strategies
the female customers used to make complaints
will be elaborated with the numbers in brackets
being the ordinal numbers of the dialogues in the
appendix.

4.1.2.1. Showing disapproval

Showing disapproval is a strategy used by the
female customers with 26.67%, as in:

(11)
- Excuse me.
- Yessir.

- I asked for my steak rare and this is well
done.

https://doi.org/10.52111/qnjs.2024.18407
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- I'mvery sorry I'll send it back to the kitchen.
- Could we have a check, please?
- Yes sir, your check.

- Thanks.

In the underlined complaint utterance of
dialogue (11), the woman expressed a complaint
to the employee when he did not follow her
request "I asked for my steak rare and this is
well done"”. This shows the lack of professional
service restaurant business.

4.1.2.2. Showing disapproval & requesting

Showing disapproval & Requesting is a strategy
used by the female customers with 10%, as in:

(12)
Julie:  TI'll call the waiter over now. Excuse me!
Waiter: Yes, madam. How can I help you?

Julie:  One of my friends ordered a rare steak
and you've brought him a well-done
steak. My other friend's carrots are
overcooked and her potatoes are raw.
Can you send them back to the kitchen
to be replaced please?'

Waiter: I apologize for the steak. I'll replace it
straight away. Both the carrots and the
potatoes are supposed to be like that. I'm
afraid there is nothing I can do.

In the underlined complaint utterance of
dialogue extract (12), Julie was not satisfied
with misunderstood her friend’s order and she
complained to the waiter about the restaurant’s
service quality and made an explicit request for
things done.

4.1.2.3. Showing disapproval & threatening

Showing disapproval & threatening is a strategy
used by the female customers with 6.67%, as in:

(13)
- Are you a manager here?

- Yes, madam. [ am Brett. [ am the manager in
this café. How may I help you?

- I am sorry to say that the burger wasn't good
at all. Your cookie put a lot of salt on my

https://doi.org/10.52111/qn;js.2024.18407

burger. I am not paying for that. I am sorry.

- T apologize for that, madam. Let me do my
best. I will ask my team to bring you a new
one, and they will give you one soda water
for free. I am sure it won't happen next time.

- That would be great.

In the underlined complaint utterance
of dialogue extract (13), this woman was so
displeased with the quality of the burger that she
explicitly expressed her displeasure by affirming
that she was not paying for that burger.

4.1.2.4. Showing disapproval & showing
annoyance

Showing disapproval & showing annoyance is a
strategy the most frequently used by the female
customers with 36.67%, as in:

(14)
- How may I help you?

- Good morning. I'm calling from room 360.
I'm so disappointed because I traveled all the

way here to find a filthy room and I tried a lot
to book this room and only to discover that
it was filthy.

- I completely understand your frustration.

- I feel the same way.
- T apologize for the inconvenience.

- This way at the moment we will speak with
my hotel manager about your problem.

- Thank you for your patience.

In the underlined complaint utterance of
dialogue (14), the female customer did not hide
her extreme disappointment and annoyance
at the room’s poor hygiene and she explicitly
complained to the hotel staff about it.

4.1.2.5. Showing annoyance

Showing annovance is a strategy used by the
female customers with 3.33%, as in:

(15)
G: Waitress.

W: Yes, madam. Is there anything wrong?
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G: Certainly, there is. This cup is very dirty.

W: I’m sorry, madam. I’1l get you another one.

In the underlined complaint utterance
of dialogue extract (15), the female customer
expressed irritation at the restaurant’s lack
of hygiene and she explicitly displayed her
discomfort by asserting that “Certainly there is.
This cup is very dirty.”

4.1.2.6. Showing annoyance & showing
disappointment

Showing annoyance & Showing disappointment
is a strategy used by the female customers with
3.33%, as in:

(16)
Guest:

Waiter.
Waitress: Yes, madam. What can I do for you?

Guest: I ordered my lunch 20 minutes ago.

but it has not appeared yet.

Waitress: | am sorry about that, madam. I’ll
speak to the headwaiter immediately.

In the underlined complaint utterance of
dialogue extract (16), the female customer’s
order is forgotten by the restaurant and she
has been waiting for being served for up to 20
minutes. Therefore, she felt fairly annoyed about
the professionalism of the restaurant staff.

4.1.2.7.
disapproval & requesting

Showing annoyance & showing

Showing annoyance & Showing disapproval
& Requesting is a strategy used by the female
customers with 10%, as in:

(17)
- Good morning. How can I help you?

- Good morning. I'm calling from Room 204,
I came all the way here for a good holiday

and I paid a lot to book this room, but I found

out that the water is not even running and the
guest room next door is very noisy. Can you

do something about this?
- Sorry to hear that, ma'am. I will talk to my

hotel managers about this right now.

- Okay.

In the underlined complaint utterance
of dialogue (17), the woman displayed her
disillusion and displeasure at the quality of
the hotel. The woman showed her annoyance,
expressed her disapproval and requested that
something be done at once.

4.1.2.8. Showing annoyance & showing
disapproval & requesting & threatening

This strategy was used by the female customers
with 3.33%, as in:

(18)
- The water was so cold this is unacceptable.
I'm gonna make a complaint.

- This is the front desk. How can I help you?

- This is Anita Martin from Room 101. I'd like
to make a complaint

- Sure, madam. What seems to be the problem?

- There's no hot water in my room so I had

to take a cold shower. This is unacceptable

I'm very disappointed with your service. I'd

like you to resolve this matter as quickly as

possible or I'll have to cancel my reservation.

- Please accept our sincerest apologies for not
having hot water.

In the underlined complaint utterance of
dialogue extract (18), the hotel guest pointed
out the problems, which were not so small
that she expressed extreme annoyance and
disappointment with the receptionist. Then, this
guest requested that the matter be solved quickly
and she issued a threat to the hotel, saying that she
would cancel her reservation if her requirements
were not satisfied immediately.

4.1.3. Gender similarities and differences in

Anglo-American customer complaint strategies

A summary of the results of the different types of
complaint strategies obtained from the analysis
of male and female customer complaints is
presented in Table 3:

https://doi.org/10.52111/qnjs.2024.18407
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Table 3. Distribution of types of complaint strategies used by Anglo-American male and female customers.

No. Types of complaint strategies used by Anglo-American Male Female
male and female customers Ne % Ne %
1 Showing disapproval 9 30 8 26.67
2 Showing disapproval & Requesting 5 16.67 3 10
3 Showing disapproval & Threatening 1 3.33 2 6.67
4 Showing disapproval & Showing annoyance 9 30 11 36.67
5 Showing annoyance 2 6.67 1 3.33
6 Showing annoyance & Showing disappointment 1 3.33 1 3.33
7 Showing annoyance & Expressing criticism 1 3.33 0 0
8 Showing annoyance & Showing disapproval & Requesting 2 6.67 3 10
9 Showing annoyance & Showing disapproval & Requesting 0 0 1 133
& Threatening
Total 30 100 30 100

4.1.3.1. Gender similarities in Anglo-American
customer complaint strategies

As shown in Table 3, the complaint strategies
used by the male and female customers have
some similarities. First, both genders used the
same number of complaint strategies, which are
8 strategies, and these strategies had a diverse
range of frequencies. Second, both genders used
the strategy “Showing annoyance & Showing
disappointment” with the same percentage of
3.33%.

4.1.3.2. Gender differences in Anglo-American
customer complaint strategies

Table 3 shows that there are some differences
between male and female customers in the
use of complaint strategies. First, women used
“Showing disapproval & Showing annoyance”
with the proportion higher than that of men
(36.67% compared to 30%). Second, “Showing
disapproval & Threatening” used by women
is twice as high as men (6.67% and 3.33%
respectively) while “Showing disapproval &
Threatening” was used by men with the
percentage twice as high as women. Third, with
a not inconsiderable proportion, men followed
“Showing annoyance & Expressing criticism”
with 3.33%, but women did not resort to this
strategy. Likewise, women pursued the strategy
“Showing annoyance & Showing disapproval &
Requesting & Threatening” with 3.33% while

https://doi.org/10.52111/qn;js.2024.18407

men did not utilize this strategy. Fourth, the
strategies “Showing disapproval & Requesting”
and “Showing disapproval” were used with the
percentages higher by men (30% and 16.67%
respectively) than by women (26.67% and 10%
respectively) while women chose the strategy
“Showing annoyance & Showing disapproval
& Requesting” with the higher percentage than
men (10% versus 6.67%). Fifth, the strategy
“Showing annoyance” was adopted with the
percentage by men twice as high as by women.

5. CONCLUSION

The analysis of the consumer complaint
utterances highlights some gender similarities
and differences in the complaint strategies
pursued by Anglo-American customers. As
regards the similarities, both genders used the
same number of complaint strategies whose range
of frequencies was diverse and they employed
the strategy “Showing annoyance & Showing
disappointment” with the same percentage. As
for the differences: first, women used “Showing
disapproval & Showing annoyance” with
the proportion much higher than that of men.
Second, “Showing disapproval & Threatening”
used by women was twice as high as men while
“Showing disapproval & Threatening” was
used by men with the percentage twice as high
as women. Third, with a not inconsiderable
proportion, men followed “Showing annoyance
& Expressing criticism”, but women did not
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resort to this strategy. Likewise, women pursued
the strategy “Showing annoyance & Showing
disapproval & Requesting & Threatening” while
men did not utilize this strategy. Fourth, the
strategies “Showing disapproval & Requesting”
and “Showing disapproval” were used with the
percentages higher by men by women while
women chose the strategy “Showing annoyance
& Showing disapproval & Requesting” with the
higher percentage than men. Fifth, the strategy
“Showing annoyance” was adopted with the
percentage by men twice as high as by women.
Although 60 complaint utterances is a modest
number, the research findings help paint a
striking picture of the distinct similarities and
differences in complaint strategies employed
by Anglo-American male and female customers
in conversation. Learners of English need to be
fully aware of gender similarities and differences
in Anglo-American customer complaints so that
they can achieve their goals in intra-lingual as
well as cross-cultural communication situations
where complaints need to be made or addressed.
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ABSTRACT

The study surveyed 204 graduate students of the Faculty of Economics and Accounting to determine the
impact of social capital on their ability to find jobs through a logistic regression model. Research results show that
social capital factors including Frequency of contact with friends, Frequency of contact with family and relatives,
Number of organizations and groups involved, Education level, Father's education level and family trust level all
have a positive impact on the ability of students of the Faculty of Economics and Accounting to find a job. Besides,
research results also show that the higher the academic performance rating is, the greater the likelihood of finding
a job becomes.
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c6 viéc lam cua sinh vién mdi t6t nghiép Khoa Kinh té
va Ké toan Truong Pai hoc Quy Nhon

Sir Thi Thu Hang*, Nguyén Phiic Nhén, Lé Anh Kiét,
Lé Thi Loi, Lé Thi Luru, Buii Thi Y Ngoc

Khoa Kinh té va Ké todn, Truong Pai hoc Quy Nhon, Viét Nam

Ngay nhdn bai: 23/02/2024; Ngay swa bai: 08/04/2024;
Ngay nhdn ding: 11/04/2024; Ngay xudt ban: 28/08/2024

TOM TAT

Nghién ciru khao sat 204 sinh vién da tot nghiép ctia khoa Kinh té va Ké toan Trudng Dai hoc Quy Nhon

de xac dinh tac dong cta von xa hoi dén kha nang tim kiém viéc lam cua sinh vién thong qua mo hinh hoi quy

logistic. K&t qua nghién ctru cho thiy cac yéu t von xa hoi bao gom: Mt do thuong xuyén lién lac véi ban be,

Murc d¢ thuong xuyén lién lac véi gia dinh, ho hang, Sé luong cac td chire hoi nhom cé tham gia, Trinh d6 hoc

van cta bo, Murc dg tin tudng gia dinh déu c6 tac dong thuan chi¢u dén kha nang tim kiém viéc lam cutia sinh vién

khoa Kinh té va K& toan. Bén canh d6, két qua nghién ciru ciing cho thay xép loai két qua hoc tép cang cao thi kha

nang tim dugc viéc lam cang lon.

Tw khéa: Von xa hoi, kha nang tim viéc lam, sinh vién.

1. PAT VAN PE

Vén dé tim kiém duoc mot cong viéc sau khi tot
nghiép luon 1a mdi quan tim ciia hau hét cac ban
sinh vién. Cac nghién ctru vé van dé viéc lam da
chi ra ring kha ning tim viéc 1am cua sinh vién
sau khi tot nghiép chiu sy anh huong cta nhiéu
nhan t6.1 Trong do, von xa hoi (VXH) dong mot
vai tro vo cling quan trong dbi voi kha ning tim
duogc cong viée cua sinh vién sau khi tot nghiép.
Nghién ctru cia Manroop & Richardson* da tap
trung sy anh hudéng ciia VXH cia nguoi tim viée
dén két qua tim viéc va phat hién rang chét lugng,
quy mo, sy da dang ctua luong VXH cua nguoi
tim viéc co tac dong y nghia 1én qua trinh tim
kiém viéc 1am ciia nguoi tim viéc nhu: Lam gia
tang thong tin vé co hoi viéc lam, gia ting kha

*Tac gia lién hé chinh.

Email: suthithuhang@gqnu.edu.vn
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nang nhan duoc cac dé nghi viéc lam, gia tang
kha nang dugc tuyén dung hodc tai tuyén dung.

Di c6 rat nhidu nghién ciru trén thé gidi
vé anh huéng ciia VXH dén kha ning co viée
lam ciia sinh vién sau khi t6t nghiép.>” Hau hét
cac nghién ciru déu dua ra duge minh ching cho
thiy co sy tac dong ciia VXH dén kha ning tim
viéc 1am va dic diém cua cong viéc. O Viét Nam,
cac nghién ciru®® déu dong y rang VXH c6 tac
dong tich cuc dén kha nang tim vi¢c lam ctia sinh
vién sau khi tot nghiép. Khi nguoi tim viée ¢6 loi
thé vé VXH, ho nd luc nhiéu hon khi tim viéc va
thue hién nhiéu hanh vi tim viéc hon boi 1& ho ¢6
loi thé hon vé thong tin co hoi viéc lam, chi phi
tim viéc thip hon va cong viéc duge ky vong s&
6n dinh hon.'°
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Tuy nhién, trong thoi gian con dang di
hoc, phﬁn 16n cac ban sinh vién chua tham gia
vao cac hoat dong xa hoi dan dén mang ludi
quan hé x3 hoi thip va VXH khéng cao. Diéu
nay dan dén nhirng thach thie déi v6i sinh vién
khi tim kiém viéc 1am va co hoi thing tién trong
su nghiép. Khi khong co nhiéu mang ludi xa hoi,
thong tin co hoi viéc lam cuia sinh vién ciing bi
thu hep, ho mét nhiéu thoi gian hon dé tim kiém
duoc viée 1am. Chinh vi thé, nghién cuu dugc
thyc hién dé dong gop thém bang chimg thuc
nghiém dé sinh vién va cac bén lién quan nhan
thirc tim quan trong ciia VXH dén kha ning tim
kiém viéc lam, tir d6 gitp sinh vién c6 dong luc
dé cai thién VXH ctia minh t6t hon ngay khi con
ngdi ghé nha truong.

Khoa Kinh té va Ké toan Truong Pai hoc
Quy Nhon véi quy md dao tao gan 1.200 sinh
vién dai hoc chinh quy, sb luong sinh vién tdt
nghiép hang niam trung binh khoang gin 300
sinh vién tot nghiép. Do vay, dé dua ra nhiing
giai phap hd trg sinh vién c6 viéc lam sém nhét
¢6 thé, nhom nghién ctu da thuc hién nghién
ctru dé tai: “Tac dong cta von x4 hoi d6i voi kha
ning c¢6 viéc 1am ciia sinh vién méi tot nghiép
khoa Kinh t& va Ké toan Truong Pai hoc Quy
Nhon”. Vi muc tiéu xac dinh mire d6 tac dong
cia VXH dén kha ning co viéc lam dé tir d6 dé
xut cac khuyén nghi nhim nang cao hiéu qua
ctia viée sir dung VXH, gop phan gitp sinh vién
t6t nghiép nang cao kha nang c6 viéc lam.

2. TONG QUAN NGHIEN CUU

2.1. Vai trd cia von xi hoi ddi véi kha ning
¢6 viéc lam

VXH duoc hiéu 1a “ngudn lyc gin v6i mang ludi
xa hoi va dugc st dung bdi nhitng nguoi cho
cac hanh dong”."" Nhu vay, VXH bao gom ba
thanh phan: thir nhit 1a cac ngudn lyc gin két
ma ca nhan c6 duoc trong xa hoi, tha hai 1a kha
nang tiép can va sir dung cac ngudn lyc nay va
cudi cuing 12 hanh dong ctia ca nhan 1 hanh dong
mang tinh myc dich tim kiém loi ich. VXH tao
ra sy két ndi bén chit gitta ngudi v6i ngudi, giup
cho cac ngudn luc, cac y tudng, thong tin va
cong nghé co thé duoc lan téa. Pidu nay khong

chi tao diéu kién cho sy phat trién cua cac hoat
dong dbi méi sang tao ma con giup cho vdn con
nguoi cia cac cd nhan dugc tang 1én.

Quéa trinh tim viéc ddi véi moi nguoi
thudng gip nhiéu kho khin, do d6 ho thuong
nhd vao su gitup d& cua gia dinh, ban be, va tit ca
cac mdi quan hé khac ctia ban than khi tim kiém
viéc lam. Két qua cta cudc khao sat nguoi lao
dong cua Pellizzari'? da chi ra ring hon mét nira
trong s6 ho déu nho vao cac mdi quan hé xa hoi
ctia ho dé tim kiém duoc viéc 1am. VXH va anh
huong ctia n6 dbi véi thi trudng viée 1am da tro
thanh mot khia canh quan trong gitip moi nguoi
tim kiém viéc lam d& dang hon."

Theo Nguyén Ngoc Son va Ding Sao
Mai,? nguén VXH nhu mbi quan h¢ voi cha me,
ho hang nguoi than dong vai tro quan trong trong
viéc tim kiém viéc 1am cua céc sinh vién méi tot
nghiép. Sinh vién c6 thé dya vao cic mdi quan
hé cta b me ciing nhu cic phuong tién truyén
thong dé tim kiém viéc 1am. Bén canh do, sinh
vién ciing c6 thé dua vao thong tin tir cic mdi
quan hé vé6i ban be, thiy c6 va nhiing anh chi
trong cac cau lac bg, td chirc ma minh ting tham
gia dé nang cao kha nang tim kiém viéc lam.

M6 hinh 1y thuyét vé vai tro cua VXH dbi
v6i hanh vi tim viéc'® da cho thiy ngudi ¢ von
lao dong xa hoi cao s€ c6 xu hudng thuc hién
nhiéu hoat dong tim viéc hon nguyén nhan la
ho ¢6 lgi thé hon vé thong tin co hdi viéc lam,
chi phi tim viéc thap hon va cong viéc dugc ky
vong sé on dinh hon. Bén canh d6 nghién ctru
nay ciing cho thay mot ngudi tim viée ¢6 uu thé
vé VXH hon thudong c6 xu huéng yéu cau mot
muc luong cao hon, didu nay co thé duoc giai
thich 1a do 3 nguyén nhan: (1) Chi phi tim kiém
thip hon, (2) co hoi viéc lam nhiéu hon, va (3)
kha nang bi sa thai it hon.

Nhu vdy, VXH 1 ngudn von quan trong
dbi v6i timg c4 nhan. N6 giup cho cc ca nhan
6 thé phat trién vén con nguoi va tao co hoi dé
ho ¢6 thé tim kiém duoc viéc 1am hay phat trién
vi thé trong cong viéc. Cac mbi quan hé xa hoi
ciing 14 nhimng kénh quan trong dé sinh vién méi
t6t nghiép c6 thé sir dung dé tim kiém viéc lam.
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2.2. Téng quan cic nghién ciru trong va
ngoai nuwéc

Nghién ctru ctia nhom tac gia Nguyén Ngoc Son
va Piang Sao Mai® tdp trung vao viéc xem xét
nhan thirc cua nhitng sinh vién ot nghiép vé vai
tro cua VXH va phan tich nhitng anh huong cia
VXH téi viée lam cia sinh vién. Két qua, cac
nhan t6 anh huong dén tim kiém viéc lam bao
gdm céc bién: tham gia cac hoat dong, mdi quan
hé gia dinh, ban bé va murc do on dinh cong viéc.
Nhiing sinh vién tham gia mdt cach tich cuc vao
cac hoat dong tai truong hay tham gia vao cac
cau lac bd, hoi, co hoi sinh vién co thé tim dugc
viéc 1am s& cao hon, va mat it thoi gian hon. Bén
canh d6, nhiing cong viéc ma sinh vién tim dugc
thong qua gia dinh thi s& on dinh hon cic cong
viéc duoc gioi thi¢u thong qua ban be hay cac
mbi quan hé khéac. Hon nira, céc mbi quan hé
tir ban bé ciing ¢6 anh huong tich cuc ddi véi
kha ning ¢ viéc 1am ciia sinh vién sau khi tot
nghiép. Tuy nhién, su hd tro tir cic mdi quan hé
trong gia dinh c6 phan linh hoat va hiéu qua hon
so vOi quan hé tir ban be.

Nghién ctru cia Pham Xuan Quynh va
Cao Vin Hon’® xem xét vai tro clia cic mbi quan
hé xa hoi trong qua trinh sinh vién tot nghiép tai
Truong Pai hoc An Giang tim kiém viéc lam.
Nhom téc gia tién hanh diéu tra thong tin viéc
lam tir nhing sinh vién t6t nghiép. Sau do tién
hanh phan tich nhan t6 kham pha (EFA) va hoi
quy Binary logistic dé x4c dinh xem yéu t6 VXH
nao tac dong dén kha ning tim viéc 1am cua sinh
vién tot nghiép. Két qua nghién ctru cho thiy su
gin két v6i cac t6 chic xa hoi giup sinh vién
tiép can thong tin viéc 1am va dam bao viéc lam
t6t hon. Pong thoi thong qua cac mdi quan hé
xa hoi tr gia dinh, théy ¢0, ban bé sinh vién co
duoc nhiéu thong tin vé viéc lam hon. Hon nita,
viéc thuong xuyén tao lap, gén két, va chia sé
v6i ban bé, gia dinh, thdy cb sé giup ting co hoi
nghé nghiép cho sinh vién. Ngoai ra, nghién ciru
cling nhan manh rang khong phai tat ca viéc lam
ctia sinh vién déu c6 lién quan dén chuyén nganh
hoc tap cua ho, diéu nay cho thiy su bt hop 1y
gilia gido duc va viéc lam trong thi truong lao
dong Viét Nam.

https://doi.org/10.52111/qn;js.2024.18408

Két qua nghién ctru cua Nguyén Ngoc
Son va Nguyén Vin Pai' lai nhan manh tam
quan trong ctia nén tang gia dinh d6i voi nhimng
nguoi tim viée trong khu vuc nha nudce va doanh
nghi¢p gia dinh, it tdc dong trong khoi nghiép.
Nguoc lai, su gén két ban bé gitp sinh vién
t6t nghiép nhiéu kha ning tham gia vao doanh
nghi¢p tu nhan hon. Gidng vién dai hoc dong
vai trd quan trong trong viéc lam sau dai hoc.
Tht hai, trinh d6 hoc van cua nguoi bd cang
cao thi qua trinh tim viéc lam c6 kha nang cang
cao, nhung trinh d¢ hoc van cta me lai khong
anh huong. Pong thoi, su hd tro tir phia gia dinh
cang 16n thi qua trinh tim kiém viéc lam cua cyu
sinh vién s€ cang it di.

Pham Huy Cuong'® danh gia tac dong cta
VXH dén kha ning tim viéc cta sinh vién theo
3 khia canh: mang luéi xa hoi, niém tin gilia cac
ca nhan va sy tham gia vao cac hoat dong xa
hoi cua cac sinh vién. Phan tich dir liéu 1.073
sinh vién, nghién ctu da két luan réng, mang
ludi quan hé xi hoi thong qua cac mdi quan
h¢ (nguoi than, ban be - kénh thong tin khong
chinh thirc) s& gitip tim viéc dé dang hon (thoi
gian tim viéc nhanh hon) so v6i kénh thong tin
chinh thtrc (quang céo, cac cong ty dich vu viéc
lam, tng tuyén truc tiép,...). Dng thoi két qua
nghién ctru ciing cho thdy VXH (tim viéc qua
kénh khong chinh thirc) c6 tac dong tiéu cuc dén
mirc tién luong khoi diém cua ngudi lao dong.

Trén thé gidi ciing c6 rat nhidu nghién ctru
vé tac dong cua VXH dén kha ning tim kiém
viéc lam cua sinh vién. Chéng han nhu nghién
ctu cua Yan Fengqgiao va Mao Dan,'® tir viéc
phan tich dir liéu tr 34 truong DPai hoc tai Bic
Kinh cho thay rang VXH khac nhau d6i vé6i sinh
vién ¢6 hoan canh x3 hoi khac nhau. Theo cac
tac gia, ca VXH cua gia dinh va ca nhan déu co
tac dong dang ké tac dong tich cuc dén ty 1¢ tim
dugc viéc lam, muc lwong khoi diém va sy hai
1ong trong cong viéc cta sinh vién tot nghiép.
Tuy nhién VXH c4 nhan anh huong dén sy lya
chon tim kiém viéc lam cua sinh vién, nhung
VXH gia dinh tac dong dén su lua chon hoc tiép
cua ho. Déng thoi VXH c6 tac dong tich cyc hon
dén ty I¢ tim dugc viéc lam cho sinh vién tot
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nghiép tai truong lién két va trinh d¢ dai hoc hon
so v&i trinh do thac si trg 1én.

Nghién ctu cua Hyeon-Jin Kim va cong
su'” da xem xét liéu VXH cua truong Pai hoc va
gia dinh c6 anh huéng dén viéc lya chon cong
viéc cua sinh vién dai hoc hay khong. Két qua
ctia nghién ctru cho thay rang: khi cac bién nhan
khéu hoc nhu gidi tinh va loai truong dai hoc
duogc kiém soat, hdi quy logistic ctia 2.145 sinh
vién dai hoc cho thy chi c6 VXH dai hoc ching
han nhu ban be, tinh ban, hoat dong ngoai khoa
va tu van ¢b van hoc tap anh hudng dén viéc lya
chon cong viéc cua hg. Dya trén phat hién nay,
cac sinh vién dai hoc, trong va ngoai khuodn vién
truong, déu dé nghi hinh thanh mang luéi chat
ché voi céc thanh vién khac nhau cta truong dai
hoc va céc ¢ van hoc tap dé tao mang ludi lién
tuc voi sinh vién cua ho. Ngoai ra, ban quan tri
truong dai hoc c6 thé giup xdy dung hoat dong
ngoai khéa dinh hudng nghé nghiép va khuyén
khich sinh vién dai hoc tham gia vao cac hoat
dong nay.

Nghién ctru cua Harris Hyun-soo Kim'®
phan tich vai trd cua mang ludi trong vi¢c nhan
hd tro tim kiém viéc lam, cu thé 14 VXH lién
quan dén qua trinh nay nhu thé nao va & muc
d6 nao. Nghién ctru chi ra rang s¢ hitu nhiéu
v6n con ngudi hon ¢6 lién quan dén kha nang sir
dung cac phuong phap tim kiém chinh thirc cao
hon, trong khi ¢6 nhiéu VXH hon sé& lam ting
co hoi tim kiém viéc lam. Dt lidu c6 duge bang
cach st dung mot cudc khao sat xuyén quéc gia
dugc thyc hién ¢ Pong Nam A. Két qua cua

Mang luéi xa hoi

Su két noi, chia sé

nghién ctru cho thiy néu ban tich cyc hon trong
céac t6 chirc tinh nguyén, tham gia nhiéu hon vao
cac van dé cong dong, twong tac hang ngay véi
nhiéu mbéi quan hé gia dinh va ngoai gia dinh
hon, c6 doi séng xa hoi nang dong hon va duogc
két nbi voi nhiéu ngudi hon co lién quan tich cuc
dén viéc nhan dugc sy hd tro tir nhitng ngudi
khéc trong khi tim kiém viéc lam.

Nhu vay, cac nghién cuu trong va ngoai
nude déu cho thdy VXH co tac dong dén kha
nang tim viéc lam cua sinh vién. Cac nghién ctu
déu cho thiy nhimg mdi quan hé xa hoi ma sinh
vién c6 duoc s& tao diéu kién dé ho tim dugc
viéc lam nhanh chéng va dé dang hon. Tuy
nhién viéc dua cac bién dai dién cho VXH cua
tirng nghién ctru 1a khac nhau, thoi diém nghién
ctru cling khac nhau nén c6 thé dan dén két qua
nghién ctru khong dong nhat. Bén canh d6 hién
tai van chua c6 nghién ctru ndo vé tic dong VXH
dén kha ning co viéc 1am cua sinh vién Truong
bai hoc Quy Nhon.

3. PHUONG PHAP NGHIEN CUU
3.1. M hinh nghién ctru dé xuit

Theo cac nghién ctru trude,®'s VXH dugce do dua
trén ba khia canh mang ludi xa hoi, su két nodi,
s¢ chia va niém tin. Do d6, nhom tac gia xay
dung mé hinh dénh gia tac dong cua VXH dén
kha ning co viéc lam cua sinh vién khoa Kinh té
va K& toan Truong Pai hoc Quy Nhon duoc thé
hién trong Hinh 1. Trong do, cac bién thé hién
céc khia canh cia VXH va cac bién kiém soat
duogc do luong nhu trong Bang 1.

Niém tin

Hinh 1. M6 hinh nghién ctru dé xuat.

A 4

Kha ning c6 viéc lam ciia sinh
vién khoa Kinh té - Ké toan
4

Bién kiém soat: tudi, gidi tinh, dan tdc,
xep loai tot nghiép, nganh hoc, khu vuc
sinh song.

Nguon: Dé xudat cua nhom tac gia dwa vao cac nghién cuu truoc
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Bang 1. Danh sach bién trong mo hinh hdi quy.

TT Tén bién | M5 ta Ky vong Cin cir chon bién
Bién phu thudc
RS | vty e s
Kha ning c6 viéc & N g‘ %, o P Ding Sao Mai (2020), Son
1 . duogc viéc lam; nhan gia tri = 0 néu sinh + ) :
lam R R , 2 Ngoc Nguyen va Dai Van
vién c6 viéc lam trén 6 thang sau khi tot
A . Ca s Nguyen (2021)
nghiép hodc chua co viéc lam
Bién doc lap
Mang luéi
Nguyén Ngoc Son va
. . . L2 ) ba Sao Mai (2020),
SO luong cac t0 | Tong so to chirc hdi nhdm ca nhan ang aAo fn ( . )
e o , e . . . Pham Xuan Quynh va Cao
2 | chuc hdi nhom c6 | tham gia khi di hoc va sau khi ra truong + B
. X , Van Hon (2018), Son Ngoc
tham gia trong vong 6 thang. N
Nguyen va Dai Van Nguyen
(2021)
Nguyén Ngoc Son va Ding
. ) . . Sao Mai (2020), Xingsh
o . | Chua tét nghiép THPT = 1, Tét nghiép ao Mai (2020), Xingshan
Trinh d0 hoc van B . . N Li (2017), Elena Obukhova
3 o THPT = 2, Tot nghiép dai hoc = 3, Trén + . .
cua bo dai hoe = 4 va LetianZhang (2017), Son
o Ngoc Nguyen va Dai Van
Nguyen (2021)
.| Chua tot nghiép THPT =1, Tét nghié Xingshan Li (201
Trinh d6 hoc vén Chua tot ng A’lep 1 1, ot nghiép ingshan Li ( 0 7),. Son
4 , THPT =2, Tot nghiép dai hoc = 3, - Ngoc Nguyen va Dai Van
clia me
’ Trén dai hoc =4 Nguyen (2021)
Thu nhép binh quan | Dudi 5 triéu = 1, 5 dén dudi 10 triéu=2,
5 | dau nguoi trong gia | 10 dén dudi 15 triéu = 3, tir 15 triéu tro + Xingshan Li (2017)
dinh mdi thang léen=4
Linh  vuc nghé Nohan. gid t'r Al bér,lg.lA neu ngh?’: .nghié;p R .
A cua sinh vién c¢ lién quan v6i nghé Son Ngoc Nguyen va Dai
6 | nghiép co lién quan A .z A i1y +
1k nghi¢p cua bo/me, nhan gia tri bang 0 Van Nguyen (2021)
vO1 bo/me % R A
neu khong lién quan
Két néi chia sé
Pham Xuan Quynh va Cao
Mic d6 thuong | Khong bao gio =1, Khoang vai lan Van Hon (2018), Harris
7 | xuyén lién lac véi | trong nim =2, Mdi thang 1 1dn =3, + Hyun-soo Kim (2019),
ban bé Mbi tuan 1 1an =4, Mdi ngay 1 lan =5 Son Ngoc Nguyen va Dai
Van Nguyen (2021)
Mic d6 thuong | Khong bao gio =1, Khoang vai lan Pham Xuan Quynh va Cao
8 | xuyén lién lac v6i | trong nim =2, Mdi thang 1 1an =3, + Van Hon (2018), Harris
thay co MGdi tudn 1 1an =4, M&i ngay 1 lan =5 Hyun-soo Kim (2019)
Pham Xuan Quynh va Cao
Mirc 46 thuong | Khong bao gio =1, Khoang vai lan Van Hon (2018), Harris
9 | xuyén lién lac véi | trong nim =2, Mdi thang 1 1dn =3, + Hyun-soo Kim (2019),
gia dinh/ho hang Mbi tuan 1 lan =4, Mdi ngay 1 lan =5 Son Ngoc Nguyen va Dai
Van Nguyen (2021)

https://doi.org/10.52111/qn;js.2024.18408
106 | Tap chi Khoa hoc Truong Dai hoc Quy Nhon, 2024, 18(4), 101-112




KHOA HOC

TRUONG DAl HOC QUY NHON

TT Tén bién M0 ta Ky vong Cin ctr chon bién
Niém tin
, . , Khong tin tudng = 1, Tin tudng khong ) )
Muc do tin tudng e . . .; : Harris Hyun-soo Kim
10 . nhiéu lam = 2, Tin twéng nhiéu =3, Tin +
ban bé . P (2019)
tuong rat nhiéu = 4
, .. , Khong tin tudéng =1, Tin tuéng khong ) )
Muc d6 tin tudng N . . N . Harris Hyun-soo Kim
11 N nhiéu lam = 2, Tin tudng nhiéu =3, Tin +
thay co , L (2019)
tudng rat nhicu =4
, . , Khong tin tudng =1, Tin tudéng khong Pham Xuan Quynh va Cao
Miuc do tin tudng e . , 2 . o .
12 o . nhiéu lam = 2, Tin tuéng nhiéu =3, Tin + Van Hon (2018), Harris
gia dinh/ho hang , L .
tuong rat nhicu = 4 Hyun-soo Kim (2019)
Bién kiém soat
Harris Hyun-soo Kim
(2019), Elena Obukhova
13 | Gidi tinh Nam=1,Nir=0 + va LetianZhang (2017), Son
Ngoc Nguyen va Dai Van
Nguyen (2021)
.. Lo . Harris Hyun-soo Kim
14 | Tuoi S0 tudi cua sinh vién +
(2019)
15 | Nganh hoc Kinh té = 1, Ké toan/kiém toan = 0 +-
. . . .| Trungbinh =1, Kha =2, Gioi = 3 Xuat Elena Obukhova va
16 | Xeép loai tot nghiép . + .
sac =4 LetianZhang (2017)
. Elena Obukh 3
17 | Khu vuc sinh song Thanh thi = 1, Nong thén = 0 + e?a Hiova va
LetianZhang (2017)

3.2. Phwong phap thu thiap va phan tich dir liéu

D6i tuong dicu tra clia nghién ctru 1a sinh vién
moi t6t nghiép khoa Kinh té - Ké toan Truong
Pai hoc Quy Nhon khoéa 39, 40 va 41 tuong
g v6i nam tot nghiép 1a 2020, 2021 va 2022.
Nghién ctru sir dung bang cau hoi khao sat va tién
hanh khao sat truc tuyén thong qua google form.
Béng cau hoi duoc thiét ké dua trén tong hop tai
lidu tir cac nghién ctru trude két hop véi muc tidu
nghién ctru ctia nhom tac gia. Vé ¢& mau, nhom

tac gia tinh dua trén cong thuc Cochran:

n=7%x p x(1-p)

e2
v6i do tin cdy 1a 95% va mirc d6 sai s6 cho phép
14 10%, ¢& mau can thiét 1a:

Nguon: Pé xuat cua nhom dwa vao cdc nghién citu trudc

0,5x(1-0,5)
0,12

’

n=1.962 x =96,04.

Tét ca sinh vién thuoc d6i tuong khao sat
déu duoc giri bang cau hoi nhung s6 lugng phan
h6i ma nhom thu dwgc chi 204 phiéu, ca 204
quan sat nay déu dugc dua vao phan tich. Bai
nghién ctru str dung mé hinh hdi quy logistic va
dir liéu duoc xtr Iy qua phan mém Stata 14. Sau
khi ¢ két qua mé hinh hdi quy nhom tac gia tién
hanh phan tich két qua.

4. KET QUA NGHIEN CUU

4.1. Thuc trang viéc lam cida sinh vién méi
tot nghiép

Nghién ctru khao sat 204 sinh vién, trong d6 co
28 nam (chiém 13,7%) va 176 nir (chiém 86,3%.
Sinh vién nganh K¢é toan chiém ty trong cao nhat

https://doi.org/10.52111/qnjs.2024.18408
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1a 65,2%, sinh vién nganh Kiém toan chiém ty
trong 3,4% va sinh vién nganh Kinh té chiém
ty trong 31,4%. Ty trong nay phu hop véi ty 1€
ctia sinh vién cac nganh da t6t nghiép trong khoa
Kinh té & Ké toan. Theo két qua khao sat sinh
vién thi 201/204 sinh vién ra truong dang cé viéc
lam, chiém ty 1& 89,21%. Diéu nay cho thay sinh
vién khoa Kinh té & Ké toan c6 kha ning xin
duoc viée 1am rét tot, ty 18 c¢6 viéc lam chiém
kha cao. S6 lidu vé thoi gian tim duoc viée 1am
cua khoa Kinh té & K& toan dugc thé hién trong
Bang 2.

Qua s6 liéu Bang 2 chung ta thiy duoc,
phan 16n sinh vién ¢ viéc lam tir 0 dén 3 thang
sau khi nhan bang tét nghiép (chiém 66,18%).
Ty I¢ sinh vién tim dugc viéc lam trong khoang
thoi gian tir 3 dén 6 thang chiém 22,06%. S6
sinh vién xin dugc viéc lam sau 6 thang la 21
sinh vién (chiém ty 1¢ 10,29%). Con lai 1a nhitng
sinh vién chua c6 viée lam chiém ty 18 thap nhat
(chiém 1,47%). Hau hét cac sinh vién déu xin
duoc viéc som, nho vy giam dugc sy lang phi
ngudn nhan lyc, giap sinh vién c6 duge mot

khoan thu nhéap. Tuy nhién theo nhéom nghién
ctru, ching t6i xép nhom thoi gian tim viée trén
6 thang vao nhom chua c6 viéc lam. Nguyén
nhan 14 vi ¢6 nhiéu nghién ciru di cho rang nhiing
nét co ban vé dic diém cong viéc ma mot sinh
vién tot nghi¢p dat duoc la: ba sb sinh vién sém
tim dugc cong viéc trong vong 6 thang sau khi
t6t nghiép; sau 6 thang xép vao nhém chua co
viéc lam.*

Bang 2. Thoi gian c6 viéc lam cuia sinh vién.

Thoi gian tim vige | S6 lwgng | Ty 18 (%)
0 - 3 thang 135 66,18
3 - 6 thang 45 22,06
Trén 6 thang 21 10,29
Chua c6 viée lam 3 1,47
Tong 204 100

Béng 3. Noi lam viéc va phuong phap tim viéc cua sinh vién.

Nguon: Két qua khdo sdt

Vé noi lam viée va phuong phap tim viéc
cua sinh vién khoa Kinh t& & Ké toan duoc thé
hién trong Bang 3.

Cong viéc chinh Phuong phap tim viéc
Nam tot Nho gi Nho thi T Thé
nghiép Nha Tu | Tykinh |~ Chua dinh g:(‘) Nho co trlr(‘)'?ly tié nlrril ua0;<gsi

) nwée | nhan | doanh | dilam % | banbe ’ g P < g1 .
hang : hoc tuyén gioi

2020 58 3 9 1 24 12 9 38 6

2021 45 6 6 1 10 4 3 43 2

2022 64 6 4 1 18 13 5 54 1

Téng 167 15 19 3 52 30 17 135 9

Bang 3 cho thiy trong cac cong viéc sinh
vién hién lam thi cac cong viéc thudc nha nudc
chiém ty 1& cao nhét (chiém 81,86%), dong thoi
tim viéc 1am théng qua cach tng tuyén truc tiép
1a chu yéu ddi v6i 135/204 sinh vién ting véi ty
1€ 66,17%, va cong viéc cac sinh vién dang theo
lam dya trén khao sat 1a c6 lién quan dén nganh
hoc chiém ty 1& cao nhat (40,65%). V& phuong
phap tim kiém viéc lam: Di véi sinh vién tot
nghiép nim 2020 (Khoa 39), két qua khao sat

https://doi.org/10.52111/qn;js.2024.18408

Nguon: Két qud khao sat

cho thay c6 42,69% tir ing tuyén truc tiép, tir
cac mdi quan hé cua gia dinh, ho hang chiém
26,96%; 13,4% tir cac mbi quan hé ban be. Bén
canh do, 10,11% la tr thong tin clia cac thﬁy cO
giao, hay tur truong dai hoc, con tir moi gioi la
6,84%. Sinh vién t6t nghiép nim 2021 (Khéa
40) c6 69,35 % xin dugc viéc tir tng tuyén truc
tiép, tir cac mdi quan hé trong gia dinh - ho hang
chiém 16,12% va 6,45% 1a tir cic mdi quan hé

cua ban bé. Ngoai ra, tim dugc viéc lam thong
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qua thay cb gido hay tir trudng dai hoc 13 4,83%,
tir moi gidi 3,25%. Ddi véi sinh vién t6t nghiep
nam 2022 (Khoa 41), két qua khao sat cho thay
ring tng tuyén tryc tiép chiém ty 1& cao nhat
(59,34%), thong qua moéi gisi chiém ty 1& thap
nhat (1,09%). Qua trinh khao sat dbi voi sinh
vién tot nghiép cho thiy thyc té sinh vién tim
kiém viéc c6 duge sy hd tro tir cac mdi quan h¢

gia dinh, ho hang, ban bé, thiy ¢, méi gioi. Tuy
nhién phan 16n 13 do chinh ban than sinh vién tu
{mg tuyén truc tiép cong viée tir nhing nd luc ban
than dé dat duoc cong viéc ban than lya chon.

4.2. Két qua mé hinh hdi quy va thao luin:

Két qua hdi quy dit liéu bing md hinh logistic

dugc thé hién trong Bang 4.

Bang 4. Két qua hdi quy.
Bién sé Hé sb Sai s6 chuin . Miic y nghia
Beta () (Std. Err) (P>|z))
S lwong cac t6 chirc hoi nhoém c6 tham gia 0,6686*** 0,1777 3,76 0,000
Trinh do hoc van cta bd 0,7614* 0,4370 1,74 0,081
Trinh d6 hoc van ciia me -0,3835 0,3699 -1,04 0,300
Thu nhap binh quan déu nguoi trong gia dinh -0,5189 0,3375 -1,54 0,124
Linh vuc nghé nghiép c6 lién quan véi bd/me -0,1115 1,4019 -0,08 0,937
Muc d9 thuong xuyén lién lac voi ban be 0,8769%** 0,2739 3,20 0,001
Mtrc d6 thuong xuyén lién lac véi théy co -0,1962 0,3470 -0,57 0,572
Mtic d6 thuong xuyén lién lac véi gia dinh/ho hang | 0,4520%* 0,2159 2,09 0,036
Muc d¢ tin tuong ban be -0,2015 0,5162 -0,39 0,696
Mitic d¢ tin tuong thay co -0,5133 0,4733 -1,08 0,278
Mtrc d9 tin tudng gia dinh/hg hang 1,1530** 0,5002 2,30 0,021
Tudi 0,3727 0,2829 1,32 0,188
Gi6i tinh -0,6035 0,7483 -0,81 0,420
Nganh hoc -0,8969 0,6399 -1,4 0,161
Xép loai t6t nghiép 1,3736%* 0,5520 2,49 0,013
Khu vuec sinh séng 0,5898 0,6174 0,96 0,339

Ghi cht: *** c6 y nghia thong ké & mitc 1%, ** c6 y nghia thong ké mirc 5%, * c6 ¥ nghia théng ké mirc 10%

Két qua phan tich hoi quy chi ra rang, viéc
sinh vién tham gia vao cac t6 chirc hdi nhém co
anh huong tich cuc dén kha ning cé viéc lam
ctia ban than sinh vién méi t6t nghiép. Khi s6
luong cac td chirc hoi nhom cua sinh vién tot
nghi¢p tang lén thi kha nang co6 viéc lam cua ca
nhan do ciing tang theo. Két qua nay trung véi
két qua nghién ciru ciia cac nghién clru trude. 243
Sy tham gia tich cuc vao t6 chirc hoi nhom gitip

Nguén: Nhém tac gia tinh todn trén Stata

ho mé rong mang ludi quan hé dan dén ting kha
ning tiép can dwoc nhiéu ngudn thong tin, kién
thirc hitu ich vé viéc lam hodc c6 thé l1a co hoi
nghé nghiép, hodc ting kha ning tiép can cic
moi quan hé tich cuc xung quanh tir 46 gitup cho
sinh vién méi t6t nghiép ting kha ning cé viéc
lam sau khi ra truong. Bén canh do, mang ludi
quan h¢ xa hdi cua sinh vién t6t nghiép duogc dai
dién thong qua trinh d6 hoc van ctia bd ¢ anh
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huong tich cyc dén kha niang c6 viéc lam cua
sinh vién tdt nghiép. Nhan td trinh do hoc van
ctia bd c¢6 ¥ nghia 10%, khi trinh d6 hoc vén cua
bd tang 1én thi kha ning c6 viéc 1am cua sinh
vién tot nghiép ciing ting. Két qua nay co su
khac biét rd rét dbi voi két qua nghién ciru cua
Pham Huy Cuong* d6 14 trinh d6 hoc van ciia bb
khong c6 y nghia thong ké dbi véi co hoi c6 viée
lam. Diéu nay c6 thé 1a do sinh vién khoa Kinh té
& Ké toan chu yéu nhd nhitg mbi quan hé cia
bd dé tim kiém viéc lam. Con trinh do hoc van
ctia me khong anh huéng dén kha ning c6 viéc
lam cutia sinh vién cling cé thé 1a do su han ché
ctia phu nir trong viéc phat trién cac mbi quan hé
dé c6 thé nang cao co hdi viée 1am cho sinh vién.
Nhom yéu td Két ndi chia sé cua sinh vién
t6t nghiép c6 hai yéu té anh huong dén kha ning
¢6 viéc lam d6 1a mirc d6 thuong xuyén lién lac
v6i ban beé va mace d§ thuong xuyén lién lac voi
ho hang, gia dinh. Mbi quan hé ban bé thuong
chia sé thong tin vé co hoi viée lam, goi y vé
nganh nghé, va cung cap mang ludi xa hoi rong
rdi. Qua sy két ndi nay, sinh vién c6 thé nhan
duoc sy hd trg viing chéc trong qua trinh tim
kiém viéc lam, ddng thoi mé rong kha ning tim
dugc co hoi nghé nghiép thich hop. Mbi quan hé
mat thiét v6i ban bé khong chi la nén tang xa hoi
ma con 13 ngudn lyc quan trong dé xay dung su
nghiép sau khi tot nghiép. Bén canh d6, néu sinh
vién c6 mbi quan hé mat thiét v6i gia dinh, ho
hang s& cung cap thong tin vé& co hdi viéc lam,
gitp sinh vién xdy dyng mdi quan hé trong cong
ddng va tan dung ngudn luc gia dinh dé tim kiém
co hoi nghé nghiép. Sy hd tro va dong vién tir gia
dinh ciing kich thich long ty tin va su quyét tim
trong qua trinh tim kiém cong viéc, tao thuin
loi cho sinh vién c6 thé thanh cong trong nghé
nghiép. Bién mirc do thudng xuyén lién lac véi
thay c6 khong c6 y nghia thong ké co thé 1a do
mirc do lién hé giita sinh vién voi thay c6 chua
thudng xuyén nén khong c6 nhiéu tac dong trong
viée tim kiém viéc lam.
Ngoai ra, sinh vién c6 mic d6 tin tudng
vao gia dinh/hg hang cang cao thi kha nang co
viéc 1am cua sinh vién sau khi ra truong cang

https://doi.org/10.52111/qn;js.2024.18408

16n. Pidu nay 1a hoan toan hop 1y vi su ting
cao cua muc do tin tudng gitra sinh vién va gia
dinh khong chi 12 ngudn ning luong tich cuc ma
con 1a yéu t& quan trong mé ra canh ctra thanh
cong nghé nghiép. Méi lién két tinh thdn manh
mé& nay xay dung nén tang cho sy ty tin va long
tin vao kha nang ca nhan. Gia dinh khong chi la
ngudn hd tro tinh than ma con déng vai tro nhu
mot nguoi ban déng hanh tim kiém viéc lam. Su
tin tudng chung tao ra mdt moi truong an toan,
khuyén khich su sang tao va nang dong. Tir do,
hd tro sinh vién ting cudng co hdi nghé nghiép.

Cubi cung, yéu t6 xép loai tot nghiép ciing
¢6 anh huong tich cuc dén kha ning c6 viéc lam
ctia sinh vién méi t6t nghiép. Thuc té, xép loai
t6t nghiép cao khong chi 1a két qua hoc tap xuat
sdc ma con 14 161 chimg nhdn vé ning luc va cam
két cua sinh vién. Nhitng sinh vién c6 thanh tich
Xuét sic thuong thé hién su chiam chi, kién tri va
su sang tao. Nha tuyén dung d4nh gia cao nhiing
{mg vién c6 xép loai t6t vi ching thuong mang
theo tri thirc chuyén mén su sic va kha ning
giai quyét van dé hiu qua. Xép loai cao con
tuong trung cho mot tinh than ty chu va trach
nhiém, diéu quan trong trong mdi truong lam
viéc. Nhu vay, sinh vién t6t nghiép voi xép loai
cao thuong c6 kha nang thu hat sy quan tam cua
nha tuyén dung tir d6 ting co hoi dé c6 thé thanh
cong va 6n dinh trong sy nghiép.

5. KET LUAN

Két qua nghién ctru mét 14n nita cho thdy duoc
VXH gop phén cai thién truc tiép dén kha ning
¢6 viéc 1am cua sinh vién méi tot nghiép. Khi
mic VXH tang lén (nhu sinh vién tham gia
nhidu t6 chic hon; mic do tham gia thuong
xuyén hon; trinh d§ hoc van cta bd tang; muc
dd lién lac thuong xuyén ban bé/gia dinh, ho
hang hon; nhan dugc su tin tudng tir gia dinh, ho
hang hon,...) diéu nay lam ting co hoi sinh vién
c6 duoc viéc lam. Ngoai ra, Kkét qua xép loai tbt
nghi¢p cta sinh vién ciing c6 anh hudng tich cuc
dén kha niang c6 viéc 1am cua sinh vién. Trén co
s6 do, viéc cac ban sinh vién nang cao VXH cua
minh sé& gitip cho kha ning tim viéc cao hon. Bé
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c6 thé nang cao kha ning tim viéc lam cho céc
sinh vién khoa Kinh té va Ké toan noi riéng va
tat ca sinh vién méi t6t nghiép noéi chung, nha
truong ciing nhu cac ban sinh vién can phai:

Thir nhdt, phat trién va cai thién chét
luwong cac td chuc, doan hoi hién co & truong.
Nha truong thuong xuyén to chirc cac 16p dao
tao, tap huén dé nang cao niang luc va ky ning
lanh dao cho cac can bd trong cac td chure, doan
thé ¢ trudng. Bén canh dé, nang cao chat lugng
hoat dong ctia Poan, Hdi, hay cac cau lac bd tinh
nguyén. Céac hoat dong sinh hoat dinh ky can
dugc thuc hién day du va nghiém tic dé duy tri
su gan két cta cac thanh vién trong t6 chic. Noi
dung sinh hoat can duoc thiét ké can than, kip
thoi phd bién cac ngudn thong tin, kién thire hiru
ich vé viéc lam, ... va 16ng cac ghép chuong trinh
tu van viéc 1am, hay td chtrc cac bubi chia sé,
trao d6i kinh nghiém vé viée lam, hodc moi dién
gid 14 cac c4 nhan da thanh cong dé chia sé, giup
cho cac sinh vién dugc hoc héi kinh nghiém.

Thir hai, cAn phat trién thém cac td chirc,
hdi nhém, cau lac by ¢ truong. Nha truong nén
khuyén khich thanh 1ap thém mot sb cau lac bo
lién quan dén viéc 1am, cau lac bo khoi nghiép.
Khi sinh vién tham gia céac cau lac b, hoi nhém
nay khong nhitng c6 thém kién thirc, kinh nghiém
va con c6 thé hop tac véi cac sinh vién khac dé
da dang hoa céc y tudng sang tao khdi nghiép va
mo rong mang ludi quan hé cia minh. Bén canh
d6 nha truong can phai quan tm, tao diéu kién
vé mit tai chinh dé hd tro cac td chirc, ciu lac
b6, hoi nhom hoat dong va phat trién, dic biét 1a
trong giai doan dau thanh 1ap.

Thir ba, sinh vién nén xay dung va duy
tri mang ludi xa hdi vdi ban be, gia dinh va ho
hang, tao mdi quan hé tich cuc voi ban bé, gia
dinh, ho hang, thuong xuyén ling nghe va trao
d6i dé biét thém nhiéu thong tin hiru ich cho qué
trinh tim viéc. Viéc xay dung mang ludi xa hoi
c¢6 thé gitip sinh vién nhan duoc hd tro tir ban
bé, gia dinh va ho hang trong qua trinh tim kiém
viéc lam. Ban bé va gia dinh c6 thé chia sé thong
tin v& cac co hoi viéc lam, gidi thiéu sinh vién

cho nhitng nguoi c6 thé cung cap viée 1am, hodc
cung cap hd trg va 16i khuyén trong qua trinh tim
kiém viéc lam. Ngoai ra, mang ludi xa hoi cling
c6 thé cung cép thong tin vé cac su kién, chuong
trinh thyc tap, hodc cac ngudn tai nguyén hitu
ich khac lién quan dén viéc lam. Sinh vién c6 thé
tan dung mang ludi xa hoi dé tim kiém thong tin
va két ndi v6i nhitng ngudi c6 kinh nghiém trong
linh vyc ma ho quan tam.

Cudi ciing, nang cao hiéu suat hoc tap cia
sinh vién ciing 14 viéc can thiét dé nang cao co
hoi tim kiém viéc 1am. Két qua hoc tap 1a diéu
kién quan trong dé sinh vién thanh cong trong
viée tim kiém duge viée 1am, do d6 can phat
trién k¥ nang hoc tdp va ning cao hi¢u suét hoc
tap bﬁng cach xac dinh muc tiéu hoc tap cu thé
va lap ké hoach dé dat duoc chung. Bén canh
d6, can tao ra mot moi truong hoc tap yén tinh,
khong xao lang va c6 su tap trung cao. Nhiing
viéc nay co thé gitip cho sinh vién nang cao dugc
két qua hoc tap ciia minh tir d6 d& dang tim kiém
duoc viéc lam hon.
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TOM TAT

Xuét phat ttr thuc té vé hoat dong chuyén ddi sb dang dién ra ddi véi cac doanh nghiép nho va vira tai Viét Nam,
nghién curu da phat trién va kiém dinh mot mé hinh vé tac dong cua lanh dao chuyén ddi s6 (CPS), nang lyc dong
ctia doanh nghiép nho va vira (DNNVV) va chién luge dén CDS. Nghién ctru 4p dung phuong phéap nghién ctiu
dinh lugng trén co so phan tich mé hinh cau trac (SEM). Tac gia da thu thap s6 lidu ciia cac DNNVV & céc tinh
thanh Ha Nam, Pa Ning, Lam Pong, Lao Cai, Ho Chi Minh, Ha Noi. Phan tich s6 liéu trong DNNVV cho két qua
linh dao CPS va ning luc dong tac dong tich cuc t6i CDS. Dong thoi, 1anh dao CPS tac dong téi nang luc dong
DNNVV. Nhimng phét hién dugc trinh bay gop phan lam 5 cac yéu té co thé ting cuong CDS & DNNVV. Tir két

qué phan tich, cac ham ¥ chinh sach dé thic ddy CDS dugc dua ra.

Tir khéa: Ning luc dong, doanh nghiép nhé va vira, chuyén doi so.

1. PAT VAN PE

Chuyén d6i s6 (CDS) dd ndi 1én nhu mot cha
diém trong tam trong cac thao luén vé chién luge
ctia doanh nghiép. CDS 1a cach “td chirc 4p dung
cong nghé sb6 dé tao 1ap mot mo hinh quan tri
k¥ thuét s6 dé thu duoc loi nhuan cao hon”.' Sy
thay doi nay tac dong dén quy trinh hoat dong va
ning lyc t6 chirc.2

O Viét Nam, doanh nghi¢p nho va vira
(DNNVV) hién rit ning dong trong viéc thay
ddi va trién khai cong nghé méi phuc vu hoat
dong kinh doanh. Viéc trién khai cac cong nghé
CDS trong DNNVV gitip d6i méi, dap tmg yéu
cau cua chudi gia tri, ning cao chat lugng. Cac
DNNVYV dang kham phé cac co hdi ma cac cong
nghé CPS cung cip dé thich nghi véi méi trudng

*Tac gia lién hé chinh.

moi va théa man yéu cau cua khach hang. Mic
dii vay, DNNVV budc phai duong dau véi cac
can trd nhu thiéu ngudn luc, thiéu kha ning cong
nghé va méi trudng bat on.

Viéc tich hop cac ngudn lyc sb doi hoi
DNNVV phai duy tri dugc ning luc dé ton tai
trong nén kinh té sd. Cac nghién ciru lién quan
dén chii dé nay hau hét thao luan vé viéc ap dung
cong nghé sd dén viéc tich hop tai nguyén va
lién hé giita tai nguyén sd va viéc tao lap gia tri.
Chang han, mot s6 nghién ctru trude day chi ra
rang cac doanh nghiép nho va vira ngai trién khai
cac cong nghé san xuat tién tién do rui ro cao.* O
mét sd td chuc, chuyén ddi s6 bi gidi han trong
viéc ap dung cic hé thong thong tin nhim muc
dich cai tién cac quy trinh kinh doanh trong ranh
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https://doi.org/10.52111/qn;js.2024.18409

114 | Tap chi Khoa hoc Truong Dai hoc Quy Nhon, 2024, 18(4), 113-126



KHOA HOC

TRUONG DAl HOC QUY NHON

gidi to chirc dé dat dugc hiéu qua, tiét kiém chi
phi va tdi wu hoéa quy trinh kinh doanh.* Trong
khi d6, nhiéu DNNVV thit bai voi CDS vi thay
d6i cong nghé ma khong chuan bi di ngudn luc
dong, khong dua ra ké hoach toan dién va chién
lugc CDS mach lac. Do do, tac gia két hop yéu
t6 noi bo nhu nang lyc dong, 1anh dao va chién
lwgc ddi moi doanh nghiép dé tim hiéu cac yéu
t6 tac dong téi CDS & DNNVV trong qua trinh
tao ra gia tri. Nghién ctru str dung 1y thuyét thé
ché méi dé 1am co s6 cho viée xay dyng mé hinh
nghién ctru. Ly thuyét thé ché mai coi CDS bién
d6i thé ché mot cach triét dé mang tinh lan téa va
pha v& cdu trac trude ddy cia cac doanh nghiép.®

2. TONG QUAN NGHIEN CUU
2.1. Pic diém ciaa CPS

CPS duoc dic trung béi nhiing thay ddi theo ké
hoach dugc tao ra tir cong nghé tién tién.* CPS
bién doi t6 chirc sang dit liéu 16n, phan tich, dam
may, cong nghé truyén thong di dong va nén tang
truyén thong xa hoi dé cung cap hang hoa va
dich vu.® CDS gitp bién dbi quy trinh san xuét
va van hoa doanh nghiép dé dap ung nhimng thay
d6i do cac cong nghé s mang lai.” CPS duoc
dic trung boi ba yéu td: (1) xac dinh lai ranh giGi
doanh nghiép; (2) mé ctra san pham va dich vu
v6i cong dong; va (3) dinh hinh lai t6 chuc va
san pham.?

2.2. Nang lwc dong

Céc nghién ctru trude day® da cho thay su phan
chia vé mit ly thuyét vé ning luc dong giita dong
nghién ctru dya trén khai ni¢m ctia Teece va cong
su'®va dong nghién ctru dua trén quan diém cia
Eisenhardt & Martin."" Dé do luong ning luc
dong, can xac dinh quan diém nao dugc ap dung.

Teece va cong sy'’xac dinh nang lyc dong
1a kha nang “tich hop, xdy dung va cau hinh lai
cac ning lyc trong va ngoai doanh nghiép dé
tmg ph6 véi méi truong dang bién d6i”. Vai
trd cta niang lyc dong 1a tac dong va bién doi
ngudn luc hién c6 cua doanh nghiép mot cach
phtt hop véi cac chién luge méi.'? Cach tiép can
nay kha rong va tong quat ciing nhu hudng t6i

viéc xac dinh cac nén tang chung nhu kha ning
cam nhan, nim bat va chuyén d6i.”* Nguoc lai,
Eisenhardt & Martin'' khéng cung cip mot tap
hop néng luc chung ma dua ra danh sach céac vi
du cho ning lyc dong, bao gdm cac quy trinh
phat trién san pham, cac quy trinh ra quyét dinh
chién luoc, cac quy trinh nhan rong, cac thu tuc
phan b6 ngudn luc, v.v.

Trong bai viét nay, khai niém ma Teece
va cong su'® dd dua ra duoc sir dung. V& mat
ly thuyét, nghién ciru nay hudng dén viéc do
luong nang luc dong chung ctia mot DNNVYV,
cung cap cac loai quy trinh chung (cam nhan,
nam bat va chuyén doi) chir khong phai cac linh
vuc chirc ning cu thé cia nang lyc dong (vi du:
phat trién san pham)." Vé mat thuc tién, quan
diém cua Teece rat phd bién trong cic nghién
ctru thye nghiém." Theo quan diém cua Teece,
cac nang lyc dong duoc chia thanh: cam nhan
co hoi - hiém hoa, nim bit co hoi va duy tri tinh
canh tranh bang cach sip xép ngudn luc doanh
nghiép.

2.2.1. Nang lyc cam nhdn

Cam nhan va dinh hinh cac co hdi mai bao gém
viéc nhan thirc va dién giai, va doi héi viée xac
dinh, phat trién, hop tac phat trién va danh gia
cac co hoi cong nghé trong moi quan hé véi nhu
cau khach hang.'”s Dé c6 thé cam nhan dé dinh
hinh CDS, DNNVV can ¢6 nhan thirc vé toan bd
hé sinh thai cia minh, khong chi vé méi truong
xung quanh va d6i thu truc tiép ma con vé céac
hiém hoa méi.’* DNNVV can cam nhan dé hiéu
1& hon nhitng dién bién khong luong trude duoc
trong hoan canh kinh doanh dang bién chuyén va
hanh dong nham quan 1y sy thay doi.'e

2.2.2. Nang lirc ndm bdt

Viéc ndm bit lién quan dén kha ning cam nhan
vi cac co hdi hodc kha nang duoc cam nhédn cin
duoc giai quyét thong qua quy trinh méi hodc su
két hop ctia nhitng lwa chon thay thé."* Nang luc
nam bat cho phép doanh nghiép hiéu duoc gia
tri cia nhiing co hoi tiém nang, tu do quyét dinh
nhitng sip xép lai can thiét trong toan to chirc dé
niam bét gia tri ctiia cac co hdi méi.'” Cac doanh
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nghi¢p thuong cam nhén dugc co hdi nhung sau
d6 khong nam bt dugc gia tri vi nhidu 1y do nhu
thiéu cam két, ngai rui ro hodc thiéu ngudn lyuc
tai chinh. Dé khic phuc diéu d6, doanh nghiép
phai cai thién cac quy tic va thoi quen, ting
cuong kha ning lanh dao va cai thién cac chién
luge dé hiéu va ndm bt co hoi.

2.2.3. Nang e cdu hinh lai

Cau hinh lai ¢6 nghia 1a lién tuc ddi méi va
chuyén doi cac hoat dong thuong 18 ctia to chirc.!”
Tai ciu trac dé chuyén ddi co cu va ngudn luc
khi DNNVV phat trién va moi truong thay ddi
1a diém then chdt dé phat trién bén viing." Do
tinh méi twong d6i ciia CPS, nhiéu DNNVV ¢
thé khong co tit ca cac ngudn luc ndi bd can
thiét. Kha nang ciu hinh lai giap chuyén dbi
ngudn lyc hién c6 va bo khuyét nhimg khoang
trbng hién tai trong co s& ngudn lyc ciia mot
doanh nghiép."”

2.3. Ly thuyét thé ché méi

Ly thuyét thé ché méi da dugc cac nghién ctru
true st dung dé xem xét nhidu khia canh cua
CDS."* Mic du vay, Iy thuyét nay it dugc dung dé
diéu tra céac khia canh noi bo lién quan dén CPS.

Ly thuyét thé ché méi giai thich cach
cac doanh nghiép tuong tac cung moi truong
dé sinh t6n va ddi pho véi canh tranh va thach
thirc. Doanh nghiép la san pham ctia sy hiéu biét
dong thuan chung vé cac chuan myc duoc chap
nhan cta hoat dong tap thé." Ly thuyét thé ché
méi nhan manh ba luc lugng co ban dinh hinh
cac doanh nghiép. Pau tién 1a ap luc cudng ché,
thuong xudt phat tir quyén luc cta chinh phu,
hodc mong mudn kiém soét tai nguyén cua céc
doanh nghiép. Thir hai 14 4p luc bit chude, do
su phu thudc vao hanh vi cua cac doanh nghiép
khac d& ra phuong huéng hoat dong. Thir ba 1a
ap luc quy pham, tic 1a nhitng ky vong cua xa
hoi ddi voi hoat dong va san phém dich vu cua
doanh nghiép.

Loi thé cua 1y thuyét thé ché mdi trong
viéc nghién ciu cic nhan t6 anh hudng t6i
chuyén d6i s6 1a ¢6 thé giup kham phé su thay
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dbi trong ap dung chuyén ddi s6 thong qua viée
xem xét cac ap lyc va yéu t6 bén ngoai dbi véi
thuc tién va van hoa ciia doanh nghiép.° So véi
cac 1y thuyét khac, 1y thuyét thé ché mai co thé
giai thich nhiing thay doi va d6i méi bang cach
nhan manh yéu té van hoa thong qua hai cach
tiép can: (1) lién hé giita bé tic va thay doi dé
lam 16 su lién tuc va dong nhét ciing nhu thay
ddi va khong dong nhat ciia doanh nghiép;?! va
(2) nhan thire sy bé tic va thay d6i la do 1ap ké
hoach, hoat dong va hanh dong & nhiéu cép do.
Vi thé, nghién ctru nay sir dung 1y thuyét thé ché
moi dé kham pha CDS nhu mét su thay d6i phirc
tap va triét dé trong DNNVV.

2.4. Gia thuyét nghién ctru
2.4.1. Nang luc dong DNNVV va CPS

Theo 1y thuyét thé ché méi, moi truong thé ché
hinh thanh cdu trac va hanh dong cta doanh
nghiép. Cac quyét dinh khong dugc thic day
hoan toan boi cac muc tiéu hop 1y vé hiéu qua
ma con do nhan td xa hoi - van hoa. CDS c6 thé
khong phai do dong co ndi bd. DNNVV co thé
ung dung cong nghé do cac ap luc bén ngoai cta
d6i thi, khach hang hodc chinh phu.* Viéc dbi
pho, sy bt budc va tuan thi quy dinh tic dong
dén cac doanh nghiép dé ap dung CDS. Bit ké
ap luc bén ngoai nhu thé nao, thay déi té chuc 1a
diéu kién tién quyét va c6 thé tro thanh nut that
cho CPS néu khong thich nghi diing cach.?

Nang luc dong cho phép DNNVV thay
thé quy trinh hién tai bang cic quy trinh va
ngudn lyc méi. Ning luc dong ciing 14 cong cu
trong viéc thiét ké lai cau triic t chtrc dua trén
cac diéu kién mai. T quan diém 1y thuyét thé
ché mai, nang lyc dong co thé dugc giai thich
béng cach nhin manh khai niém vé cac yéu tb
cam nhan. DNNVV can phat trién cu tric kién
thirc dé giai quyét cac cam két gia trj va tao diéu
kién cho kha nang hanh dong trong méi truong
thay d6i.4

Do d6, nghién ciru dé xuat nang lyc dong
ciia DNNVV tac dong dén CDS:

Hla: Nang luc dong — cam nhan cua
DNNVYV tac dong cing chiéu t6i CPS.
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Hlb: Ning lyc dong — nim bit cta
DNNVV tac dong cung chiéu tgi CBS.

Hlc: Nang lyc dong — ciu hinh lai cta
DNNVV tac dong cung chiéu tdi CBS.

2.4.2. Lanh dao va CBS

Tir goc d6 1y thuyét thé ché méi, CPS dai dién
cho mot su thay doi sap xép cac co ché hd tro ki
thuét s6 khuéch tan thong qua cac khia canh t6
chire.® Theo 1y thuyét thé ché méi, 1anh dao l1a
nhan t6 cin ban cua hé thong cac gia tri va niém
tin. Khi doanh nghiép thay d6i, lanh dao ciing
phai chuyén d6i tu duy va thich nghi.> DNNVV
chuyén sang CDS bang cach thuc diy vin hoa
s6 phat trién.26 Viéc tao ra thay doi trong doanh
nghiép doi hoi 1anh dao thuc ddy cac bén lién
quan hudng téi hanh dong.”

Vai tro lanh dao dam bao va thuc day
chuyén d6i sang cong nghiép 4.0 thong qua ba
cach:? (1) di theo xu hudng cta cac cong nghé
moi; (2) xac dinh dinh hudng chién lugc thay
d6i ky thuat sb; va (3) dan dat thay d6i nhanh
chong va chinh xac. Lanh dao DNNVV ¢6 thé
xdy dung cic doanh nghiép két ni mang hop
tac va tim kiém nang lyc k¥ thuét s6.% Lanh dao
chuyén ddi tao ra sy tin tuong, nudi dudng ning
lyc 1anh dao & ngudi khac, thé hién dao dirc, tap
trung ca ban than va nhirng nguoi di theo vao cac
muc tiéu vuot qua nhu cau trude mat.*® Lanh dao
chuyén doi tao diéu kién cho mét trong nhimng
nén tang CPS - kha ning d6i méi ciia doanh
nghiép.®' Tac gia dya trén nhimng tong hop trén
va theo quan diém cua 1y thuyét thé ché méi dé
dua ra gia thuyét:

H2: Lanh dao chuyén doi sb tac dong
cung chiéu téi CPS cia DNNVV.

2.4.3. Chién luoc sé va CPS

Ning lyc dong cia DNNV'V c6 thé bi han ché do
ngudi quan 1y khéng c6 chién lugc va diéu chinh
khi can thiét.?? Vi thé, nang lyc dong va chién
lugc hoat dong song song. Theo do, DNNVV
can phat trién nang luc dong dé thuc hién chién
lugec CDS.3

CDS 1a mét qua trinh phtc tap, thich nghi,
di kém véi su thay déi té chic.** DNNVV can
xéac dinh chién luoc, tap trung vao viéc thich ing
nhanh nhen va linh hoat véi thay d6i méi truong
bén ngoai3s Chién lugc phai bién doi nhanh
chong trong bdi canh CBS khi khach hang ngay
cang yéu cdu chét lugng cao hon va kha ning
thich tng va tiy bién 16n hon.* Dé c¢6 thé CPS
hiéu qua, DNNVV phai c6 chién luge xac dinh
vai tro cua hé thong thong tin, cac muc tiéu kinh
doanh can dat thong qua CBS, lua chon céc tiéu
chuan va kién tric CDS va cach thirc trién khai
CPS. Mot chién lugc CPS phai bao gdm tam
nhin phat trién tan dung cac kha nang cong nghé
s6 khong gidi han dé canh tranh trong thi truong
ngay nay.’’” Hon nita, su lién két chién lugc va
quan tri trong thiét 1ap chién lugc CDS va dam
bao nang lyc dong, hop tac va chuyén mon ky
thuat s dam bao thanh cong cua CPS.3¥ Do
do6, mo hinh kinh doanh cta doanh nghiép phai
duoc sira d6i theo pham vi CPS.** Tir d6 dan
dén gia thuyét:

H3: Chién luge sé tic dong cung chiéu
toi CDS.

2.4.4. Chién heoc s6 lam trung gian trong quan
hé giita lanh dao va CDS

Trong bdi canh cia sy thay d6i thé ché, cac niém
tin va thong 1¢ truyén thong suy yéu va bi thay
thé bang cac niém tin va thong 1¢ mdi. Can co
mot chién luge bai ban dé diéu chinh sy thay doi
nay.* CPS 1a qua trinh lién tuc thay ddi trong
d6 dir liéu duogc thu thap lién tuc, lam sach, luu
trlt an toan va phan tich trong méi truong kg
thuat s6 dé hd trg phan tich va tao ra dau ra co
¥ nghia trong vong 1ap phan hoi. Sau do, dit liéu
duoc trich xuét duoc xt ly dé hd tro cho tat ca
nhan vién va t6 chirc.®* Vi thé, CDS doi hoi phai
sira doi toan dién cac hoat dong, chién luoc, ki
ning lanh dao, kha nang d6i méi.>” CPS ciing &
cép do phirc tap hon nhiéu so véi viée thiét 1ap
chuyén dbi td chic hd trg cong nghé thong tin.*!
Qua trinh CDS lién quan t&i cong nghé, tim nhin
16 rang va chién lugc chi tiét dé hoan thanh cac
budc can thiét.
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Vi ly do nay, lanh dao DNNVV chinh la
chia khéa d¢ van hanh chién luge CDS va bdo
dam sy phu hop véi muyc dich va sit ménh cuia
doanh nghiép.*® Chién luoc CPS ving chic ¢o
thé thuc ddy CDS va cai thién quy trinh ra quyét
dinh.* Do d6, cho du céc nha lanh dao c6 thé rat
tai nang trong quan ly, danh doi gitra su linh hoat
va hiéu qua. Tat ca déu vo ich néu viéc quan ly

khong dua trén cac chién luge tot.3? Do do, tac
gia dé xuét gia thuyét sau:

H4: Chién lugc s6 dong vai tro trung gian
trong quan hé¢ lanh dao CBS va CDBS.

Mo hinh khai ni€ém cta nghién clru nay
duoc trinh bay trong Hinh 1.

—————————————

Ning luc dong — Cam nhin Hla
— Hlb Chuyén
Niang luc dong — Nam bat A ddi sb
i Hlc
Nang luc dong — C4u hinh lai mmmmne T .
e B3
. H4 |
Lanh dao chuyén ddi sb == > Chién lugc sé

Hinh 1. M6 hinh khai niém ctia nghién ctru.

3. PHUONG PHAP NGHIEN CUU - THU
THAP SO LIEU

3.1. Phuong thirc thu thép s6 liéu

Nghién ctru st dung tiép can dinh luong dé
kiém tra cac mdi quan h¢ gitra 1anh dao CDS,
ning lyc dong, chién luge CPS va CPS trong
DNNVYV. Dir liéu dugc thu thap thong qua khao
sat bang hoi.

Tac gia di td chic didu tra cac DNNVV
O cac tinh thanh Ha Nam, Pa Nﬁng, Lam Déng,
Lao Cai, H6 Chi Minh, Ha Noi trong nam 2022
va 2023. Tac gia chon cac tinh thanh néi trén vi
¢6 nhidu DNNVV va & cic ving mién khac nhau.
Tinh bao mat cua nguoi tham gia dugc dam bao
va duoc quyén lwa chon tham gia hodc tham gia
vao diéu tra sau khi nhan dugc bang hoi.

Tong cong c6 300 bang cau hoi dang
google form dd dwoc guri dén email cta ngudi
dai dién cho cac DNNVYV sau khi lanh dao cua
cac DNNVV chép thuan. Pai dién tra 101 cac cau
hoi 1a giam dbc doanh nghiép hodc cép truong/
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(Nguon: Téc gia thiét ké)

pho phong cuia cac phong ban lién quan dén CPS
trong DNNVV. Cac doanh nghi¢p nay duogc
chon vi da 4p dung cong nghé sb dé van hanh
kinh doanh ¢ cac muac d6 khac nhau.

Cac muc duoc do bé“mg thang diém Likert
5 cap do, tir “Hoan toan khong dong ¥ (gi tri 1)
dén “Hoan toan ddng y” (gia tri 5).

Séau chi s6 duoc sira doi dé twong thich
v6i hoan canh CDS ¢ Viét Nam tur cac thang do
truéc day cua P. Podsakoff & N. Podsakoff* dé
do luong lanh dao chuyén ddi s6. Po ludng ning
luc dong & ba khia canh cam nhén (6 yéu td),
nim bit (4 yéu t6) va cu hinh lai (6 yéu td), ap
dung thang do trong nghién ctru cua Kump va
cong su.* Cac chi s6 khac duoc ly tir nghién
ciu trude day dé do ludng chién luoc s6* va
CPS* phi hop véi pham vi, di tuong ciia nghién
ciu nay.

Mit mot thang dé tap hop day du cac tra
151 cho bang héi tir mau muc tiéu, véi 244 cau tra
161 duoc hoan thanh va xac nhan day du thong
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tin. Kich thudc lay mau la 244 véi ty 1é phan hoi
81,3%. Téng s6 doanh nghiép duogc diéu tra 1a
244 trong d6 phan nhiéu 1a DN nho (174) va siéu
nho (64). Trong sé DNNVV duoc diéu tra chi
Bang 1. Linh vyc ctia cac DNNVV tham gia diéu tra.

c6 6 doanh nghiép quy mo6 vua. Linh vyc kinh
doanh ctia cac DNNVV tham gia diéu tra dugc
trinh bay trén Bang 1 cho thiy sy da dang cua
cac DNNVYV nay.

Linh vuc 5o Loai hinh So Pia phuong S6
lwgng lwgng lwgng

Nong nghiép 26 Vua 6 Ha Noi 78

Du lich 12 Nho 174 Ha Nam 48

Giao thong van tai 30 Siéu nho 64 Ho Chi Minh 41

Thuong mai 76 DPa Ning 30

Cong nghiép 86 Lam Ddng 28

Xay dung 14 Lao Cai 16

Tong 244 Tong 244 Tong 241

3.2. Phuong phip phin tich s6 li¢u

S liéu duoc phan tich va trinh bay bang cong cu
mo hinh ciu tric binh phuong nho nhat (PLS-
SEM). Phan mém dugc sir dung 1a SmartPLS
3.2.9 vi ¢6 thé danh gia cong cu do ludong, mo
hinh khai ni€ém va phan tich da nhém cuing mot
lac. Vi cac gia thuyét dya trén mot khudn khd 1y
thuyét viing chic, viéc lua chon PLS-SEM lam
phuong phap phan tich di li¢u 1a hop ly. PLS-
SEM c6 thé xir Iy sy phtc tap ctia md hinh véi it

Bang 2. Tinh hop 1¢ hdi tu va do tin cay nhét quan ndi bo.

(Nguon: Tdc gia tong hop)
han ché hon cac phuong phap khac.* Ngoai ra,
PLS-SEM c6 thé cung cap két qua hop 18 ngay
ca ddi voi kich thude mu vira va nho.*

4. KET QUA CUA NGHIEN CUU

4.1. Kiém dinh sy tin cdy

Tac gia da danh gia do tin cdy cua cac cau tric
bang cach sir dung phan tich do ludng nhit quan
ndi bo, thu dugc cac gia tri chép nhan duoc cho
Cronbach alpha va d6 tin cay tong hop (CR).

Cronbach
Alpha CR AVE
Nang luc dong — c4u hinh lai 0.866 0.9 0.602
Ning lyc dong — nam bat 0.834 0.887 0.666
Nang lyc dong — cam nhan 0.818 0.869 0.531
Lanh dao chuyén ddi s6 0.843 0.89 0.62
Chién luoc s 0.812 0.871 0.578
CbS 0.755 0.838 0.514

Béng 2 cho thdy tat ca cac chi s6 va céu
trac dap Gmg cac tiéu chi do luong can thiét.
Ngoai ra, gia tri alpha cta Cronbach cao hon
ngudng chap nhan dugc 1a 0,7 va gia tri AVE
déu 16n hon 0.5, biéu thi rang tinh hop 1¢ hoi tu
dat nguong. Hon nira, gia tri CR 1a 0.838 hodc
cao hon, cao hon muc tdi thiéu yéu cau 1 0,70,
do d6 thé hién tinh nhét quén.

(Nguon: Téc gid tinh todn)

Gia tri phan biét thé hién mot cau tric 1a

duy nhat. Tac gia da kiém tra gia tri phan biét

ctia cac bién tiém 4n bang cach xem xét gia tri

HTMT. Nhu duge thé hién trong Hinh 2, cac cap

gia tri trong md hinh c¢6 hé s6 HTMT <0.85 nén
dat gia tri phan biét cia céc cap bién tiém an.*
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Heterotrait-Monotrait Ratio (HTMT)

Heterotrait-Monotrait Ratio (HTMT)

Hinh 2. Gia tri phan bi¢t cua cac cap gia tri HTMT.

4.2. Gia trj ciia mo hinh cau truc

Trudc khi thir nghiém mé hinh cau tric, trudce
tién Téac gia da thu nghiém tinh gia tri. Gid tri
duoc do béng hé sb inner VIF. Céc gia tri inner
VIF nén gan va thap hon 3. Hau hét gid tri
inner VIF déu dudi ngudng nay, tic 1a khong
tuong dong giira cac cau tric (Bang 3). Tac gia
cling da kiém tra gid trj R2 da diéu chinh, hién thi
phuong sai ctia bién noi sinh ma cac bién ngoai
sinh c6 thé giai thich. Gia tri R2 dugc diéu chinh
(0,82) chi ra ring tat ca cac cau trac két hop giai
thich khoang 82% phuong sai trong bién CDS.

Bang 3. Gia tri Inner VIF.

(Nguon: Tdc gia tinh todn)

Cudi cung, tinh phtt hop duoc tinh toan
bang phan con lai binh phuong trung binh gbc
dugc tiéu chuin héa (SRMR; 0.032) va chi s6
phu hgp dinh mac (NFI; 0.641). Gia tri SRMR
cho thay dit liéu phut hop,* trong khi gia tri NFI
gin v6i 1 cho thdy su phu hop t6t.% Vi viy mé
hinh du doan 1a thich hop dé kiém tra cic gia
thuyét (Bang 4).

4.3. Kiém dinh gia thuyét

Tac gia da thir nghiém cac gia thuyét duoc dé
xudt bang cach sir dung SmartPLS trong Hinh 3.

DC- Digital Digital Digital

Reconfiguring |DC-Seizing | DC-Sensing |leadership |strategy  |transformation
DC-Reconfiguring 1.104
DC-Seizing 1.75
DC-Sensing 1.232
Digital leadership 1 1.196
Digital strategy 1.808
Digital transformation
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(Nguon: Tdc gia tinh todn)
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Bing 4. Bang thé hién mo hinh Model Fit.

Saturated Model Estimated Model
SRMR 0.025 0.032
d ULS 5.506 8.708
dG 1.738 1.882
Chi-Square 1683.367 1804.313
NFI 0.665 0.641

(Nguon: Téc gid tinh todn)
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Hinh 3. Duong dan PLS cta mé hinh.

Két qua truc tiép xac dinh rang Hla,
H1b va Hlc di dugc hd tro (B 1an lugt = 0,252;
0,225 va 0,268 véi p déu < 0,001). Tac dong
tor nhirng nang lyc dong khac nhau téi CDS
kha tuong dwong nhau. Gia thuyét H2 (B =
0,399; p < 0,001) cling duoc chép nhan, chirng
minh ring ldnh dao chuyén déi sb tac dong

(Nguon: Tdc gia tinh todn)

truc tiép dén CPS. Gia thuyét H3 duoc hd tro
(B = 0,243; p < 0,001). Tir d6 thidy duoc quan
hé cung chiéu gitra chién luoc s6 va CPS. Cudi
cung, gia thuyét H4 (B =0,279; p < 0,001) ciing
dugc chap nhan cho thay lanh dao chuyén doi
s6 con tac dong gian tiép téi CPS qua chién
luge sé (Bang 5).
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Biang 5. Kiém tra gia thuyét.

. . Gia | Két qua
Gia ‘ Std. | Thong 2

B Moi quan hé Beta R tri | kiém dinh

thuyet Dev ké T . B
P gia thuyeét
Hla Nang lyc dong — cam nhan — CBS 0.252 | 0.035 7.292 0 Chép nhan
Hib Ning lyc dong — ndm bit — CDS 0.225 | 0.043 | 5.19 0 | Chép nhan
Hle Ning lyc dong — cdu hinh lai — CBS 0.268 | 0.038 | 7.005 0 | Chép nhan
H2 Lanh dao chuyén dbi s6 — CDS 0.399 | 0.034 | 11.844 | 0 | Chépnhan
H3 Chién lugc s6 — CDS 0.243 | 0.039 | 6.302 0 | Chap nhan
H4 Lanh dao chuyén d6i s — Chién luoc sé — CDBS | 0.279 | 0.055 | 5.033 0 | Chap nhan

5. THAO LUAN

Nghién ctru nay da kiém tra mé hinh khai niém
bao gém mot s6 bién s, cu thé 1a lanh dao CPS
va nang lyc dong, va cach cac bién sb nay tuong
tac va tac dong dén CPS dudi tac dong dicu do
ctia chién lugc CBS. Tac gia xay dung lién hé
giita cac bién dua trén 1y thuyét thé ché mai. Két
qué cho céc gia thuyét d& xuat dugc thao ludn chi
tiét dudi day.

5.1. Thio luin vé nhirng phat hi¢n

Céc gia thuyét Hla-H1b-Hlc dé xuit riang cac
ning lyc dong cia DNNVV tac dong dén CPS
déu duoc hd tro. Pung nhu mé hinh 1y thuyét,
cac nang luc dong c6 thé gitip dinh hinh DNNVV
dé hudng toi CPS. Tuong tu véi cac két qua
cua nghién ctu trude day, nang luc dong gitp
DNNVV pha v& cac quy trinh, cdu triic va quan
ly truyén thong,? tir 6 dat cac thay dbi trong
t6 chitc. Cac DNNVV can tip trung cai thién
kha ning cam nhan bang cach cai thién viéc hoc
tap va hd tro thyc hanh quan 1y kién thirc thich
hop. Pdng thoi, DNNVV can tng dung cac cong
nghé thong tin linh hoat va chién lugc nhan sy dé
tang kha ning nim bat va c4u hinh lai trong méi
truong k¥ thuat s6.5!

Nghién ctru ndy di cho thay bang ching
linh dao CPS tic dong dang ké dén CPS (gia
thuyét H2). Phat hién nay phu hop véi tong quan
tai liéu va 1y thuyét thé ché méi. Théng nhat véi
cac nghién ciru trude day, két qua cua nghién
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(Nguon: Tdc gia tinh todn)

cuu nay nhan manh viéc DNNVV can tao lap
d6i ngii lanh dao c6 kha nang lanh dao chuyén
d6i dé dam bao su phi hop va ting ning lyc canh
tranh.”’ Tir goc do 1y thuyét thé ché mdi, phat
hién nay mot lan nita khang dinh rang linh dao
chuyén ddi co thé xay dung cac gia tri ky thuat
sO va chuyén doi hé thong niém tin dé dat bat ky
thay d6i t6 chtic nao, dic biét véi CDS.2

Gia thuyét H3 dugc chip nhan mot lan
nita khang dinh chién lugc c6 thé giup CPS bang
cach cai thién quy trinh ra quyét dinh* dong thoi
c6 thé lién két va ting cudng quan tri nham gitr
dugc hop tac bén trong doanh nghiép.*® CDS
khong don gian 1a van dé tiéu chuan va kién trac
ma chién luge thanh cong dwa trén cich CPS
duoc trién khai va chia sé. Vi vay chién luge
chuyén doi 1a tién quyét voi CDS bang cach
phéi hop cac bude di sb hoa tuong thich voi dinh
hudng chién lugc chung.

Gia thuyét H4 dé xuét rang chién lugc lam
trung gian cho quan hé gitra 1anh dao CBS voi
CPS. Gia thuyét nay dugc chdp nhan cho thiy
lanh dao chuyén ddi co thé tac dong dén CDS
theo nhiéu céch, chéng han nhu tao lién hé gitra
st ménh thay ddi td chue va dinh hinh DNNVV
trong qua trinh tao lap chién lugc.52 Chién lugc
phu hop ciing tdng anh hudng cia lanh dao trong
viéc truyén cam hung téi cip dudi trong hoat
dong chuyén dbi s, khuyén khich nhan vién doi
moi va duong dau voi rii ro dé hién thuc hoa
co hoi tiém ning trong qua trinh thyc hién chién
lugc chuyén doi sb.
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5.2. Y nghia Iy thuyét

Nghién ciru nay dem dén mot s6 dong gop gitip
hiéu rd hon van hoa hanh vi va t6 chuc trong
CPS. Pau tién, nghién ctru di sir dung 1y thuyét
thé ché méi dé diéu tra niang lyc dong trong bdi
canh CDS va tim ra bang ching cac ning luc
dong khac nhau cia DNNVV lién quan tich cuc
dén CDS.

Thtr hai, nghién ctru cho théy lanh dao
chuyén d6i sd co thé chi phdi chién luogc cia
DNNVV tir d6 chi phéi CBS. Pay 1a mdi quan
hé chua duoc nhiéu nghién ctru tim hiéu va c6
thé dugc mo rong hon trong tuong lai.

Thir ba, nghién ctru cho thiy chién lugc
tac dong dén CDS va xac dinh chién lugc CDS
1a yéu tb trung gian giira 1anh dao CDS va CPS.
Nghién ctru nhan manh ring chién luoc co thé
gitp dat dugc CDS trong DNNVV khi két hop
v6i lanh dao ndm dugc k§ ning CPS va cac ning
luc dong cua DNNVV.

6. KET LUAN

Nghién ctru trinh bay mot s phat hién quan
trong vé CPS. Pau tién, viéc sir dung 1y thuyét
thé ché moi trong diéu tra nang luc dong con it
duoc thuc hién. Nghién ctru nay thu hep khoang
tréng nghién ciru d6 thong qua viée sur dung ly
thuyét thé ché mai dé didu tra mdi quan hé giita
nang luc dong voi CDS. Thu hai, nghién cuu
cho théy nang lyc dong, lanh dao va chién luge
c6 thé gdp phan vao CPS, dic biét 1a khi nhidu
DNNVV dang trién khai CDS dé ton tai trong
va sau COVID-19. DNNVV c6 thé thanh cong
voi CbS béng cach xay dung kha nang noi bo,
lanh dao, méi quan hé va su lién két cuia CDS
v6i chién luge hoat dong, tang cuong nang luc
dong dé dap tmg voi sy thay d6i manh mé cua
mdi truong kinh doanh. Tiém ning dot pha cua
CPS gitip DNNVV ton tai va phét trién trong
cach mang cong nghiép 4.0 1a rat 1on. Théng qua
CPS, DNNVV c¢6 thé tao loi thé canh tranh va
tuong tac voi khach hang theo cach tiép can ca
nhan hon bang cach tan dung giao tiép da kénh,
cung cAp giai phap tong thé dya trén thong tin vé
hanh vi mua sim md&i. M6 hinh kinh doanh cua

cac DNNVYV dua trén CBS dugc hinh thanh nho
tiy chinh san pham dé thoa man khach hang. M6
hinh kinh doanh cia DNNVV ¢6 thé mé rong va
tich hop cac nguyén tic ciia mo hinh kinh doanh
$0, chéng han nhu chia sé, hop tac hoac cai tién
san pham dé mo rong ngudn thu nhap ciing nhu
bao phu cac phan khuc thi truong.

Tir két qua phat hién, mot sé dinh huéng
nhu sau dugc dé xuét dé cac DNNVV thuc hién
t6t hoat dong CDS. Pau tién, phat hién cho thiy
CDS doi hoi thay doi thé ché triét dé pha vo
vin hoa t6 chirc ing dung cong nghé thong tin
méi va doi hoi cac k¥ ning ki thuat s méi cua
toan bo t6 chirc. TAt ca diéu nay tac dong dén su
thich nghi véi cong nghé va quyét dinh tién trinh
cta chién lugec CPS dién ra nhanh hay cham.
Nghién ciru nay khing dinh ring, ngoai kién
thtre k¥ thuat s6, cac thudc tinh lanh dao chuyén
d6i, chang han nhu tao ra niém tin, phat trién
d6i ngil va néu guong, ¢ thé giup CPS nhanh
chong. Phat kién nay ciing gitp dinh hudng nhan
su va ddo tao trong qua trinh 1ap ké hoach nghé
nghiép va tuyén dung cho nd luc CDS. Sy quan
trong cua lanh dao CBS duoc thé hién 1o trong
nghién ctru nay (I1anh dao CBS tac dong manh
mé téi CPS ca tryc tiép va gian tiép théng qua
chién Iugc s6) Vi vay cac DNNVV cin dam bao
nang lyc lanh dao CDBS dé co thé co duoc qua
trinh CDS suon sé. DNNVV cén tiép can quan ly
chién lugc phit hop: Cac nha linh dao cép cao co
thé tap trung vao quan diém linh dao theo dinh
hudéng CDS chién Iuge trong khi cic nha lanh
dao cap trung phat trién ning lyc sé cho ngudi
lao dong. Ca hai cip quan Iy c6 thé dong gdp vao
viéc thuc hién thanh cong cac sang kién CDS
béng cach dinh hinh, dinh huéng k¥ thuét s6 cua
t6 chirc dong thoi tac dong ¢ lgi dén phan tng
thay d6i cuia nhan vién.

Voi sy tac dong manh mé cia nang luc
dong téi CPS, DNNVV can chu y dén cac
nang lyc nay dé chuan bi cho CPS. Chang han,
DNNVV c¢6 thé huong loi tir cac cong cu sb
thich hop thu thap dir liéu hanh vi mua sim chua
duoc khai thac trude doé va phan tich dir licu dé
c6 thé ca nhan hoa trai nghiém ctia khach hang.
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Str dung cong cu sb nay yéu cau doanh nghiép
phat trién nang lyc cam nhan, ndm bat va ciu
hinh lai thong qua dao tao nhan vién. DNNVV
can tao quy trinh thuc dy niang luc dong. Lanh
dao DNNVV can thé hién rd vai trd cam nhan
va nam bét trong DNNVV vé viéc pho bién kién
thae vé xu hudng, hoat dong canh tranh va cong
nghé, dé ting cudng nang luc dong.

Mic du da dem dén mot sb két qua dang
cha ¥, nghién ctru con c6 mot sé han ché. Thi
nhét, nghién ctru duoc thuc hién trén mot kich
thudc mau nhoé & 6 tinh va thanh phd. Cac nghién
clru trong twong lai can khai thac mau 16n hon
bao phu nhiéu khu vuc cta Viét Nam va thuc
hién phuwong phap thu thap s6 liéu chit ch& hon
so voi viéc thu thdp thong tin qua google form.
Thir hai, nghién ctru nay bi giéi han bai cac yéu
td co thé tac dong dén chién luge CDS. S& rat
dang dé diéu tra cac bién sd khac chua duoc
thu thap hodc xu ly trong nghién cuu nay nhu
loai hinh s& hiru doanh nghiép, nganh nghé kinh
doanh, vin hoa hodc quan 1y tri thirc va déi méi.
Han ché th ba 1a tac gia sir dung s6 liéu mang
khi Viét Nam nhanh chong thuc thi cac cong
nghé CDS trong giai doan COVID-19. Do @6,
s& rat hitu ich khi 4p dung phuong phép truong
hop dién hinh hodc nghién ctru theo chiéu doc dé
kiém tra cach nang luc dong tac dong téi CPS
theo thoi gian.
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Bai bdo nay céng b6 mét phan két qud ciia
dé tai NCKH céng nghé cdp Bé Gido duc va Pao
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hién tai Truong Pai hoc Bach khoa Ha Ngi.
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TOM TAT

Bai viét trinh bay két qua nghién ciru vé cac didc diém ca phap ciia cac mau dong tir don trong cac ban tinh
ca tiéng Anh. Cac muc tiéu nghién ciru clia cong trinh 1a xac dinh cac loai mau ciia dong tir don va xac dinh tan
sudt mirc d6 sir dung cia mdi mau. Cong trinh c¢6 ¥ nghia khoa hoc, dong gop dit liéu cho 1y luan nghién ciru cac
ddc trung ngdn ngit clia cac ban tinh ca tiéng Anh; cong trinh ciing ¢6 ¥ nghia thuc tidn dbi véi linh vuc day va
hoc tiéng Anh nhu mot ngoai ngit. Nhimg két qua nghién ctru nay c6 y nghia su pham di véi viée str dung cac
bai hat tiéng Anh trong viéc day va hoc tiéng Anh nhu mét ngoai ngit. Nghién ciru ciing gitip ngudi hoc tiéng Anh
¢6 cai nhin ddy du hon vé nhing dic tinh ¢t phap cta cac miu ma trong d6 cac dong tir don co thé duoc sir dung.
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ABSTRACT

This article presents the results of research on the syntactic patterns of single-word lexical verbs in English

love songs. We explore all the types of patterns for single-word lexical verbs and the extent to which each type of

pattern is used. The overall aim of the study is to provide information about the frequency of single-word lexical

verb patterns, so that those with an academic interest will find it useful to know which types of lexical verb patterns

occur commonly as well as which are rare in English love songs. In addition, research also helps English learners

have a full understanding of the syntactic features of verb patterns in which a single-word lexical verb can be used.

The findings hold pedagogical implications to the use of English songs in teaching and learning of EFL.

Keywords: Verb patterns, single-word lexical verbs, semantic domains, English love songs.

1. INTRODUCTION

Averb followed by another verb is a very common
feature of English. The combinations of verbs
can be problematic because the form the second
verb takes can vary. A learner may suppose that
because he has heard and seen [ intend (want,
propose) to come, he may say or write */ suggest
to come, that because he has heard and seen
Please tell me the meaning, Please show me the
way, he can say or write *Please explain me this
sentence. Because He began talking about the
weather means about the same as He began to
talk about the weather, the learner may suppose,
wrongly, of course, that He stopped talking
about the weather means the same as He stopped
to talk about the weather. Also, he may know
that / like to help him and [ like helping him are

*Corresponding author.

Email: nguyenthingochuong@gqnu.edu.vn
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both correct, but be unaware that with the verb
dislike, only the second pattern is possible. He
usually uses that after some verbs such as want,
like, wonder or infinitive/ to-infinitive after any
verbs. He may think if it is correct to say [ think
that, I know that, He told that, then it must be
correct to say I want that, [ like that,... 1t is the
same for [ usually avoid meeting him (*I usually
avoid to meet him), etc.

Obviously, how to get a verb pattern
in a right way can occasionally be tricky, so
Vietnamese learners of English often have
great difficulty in deciding which sentence
constructions, or verb patterns (VPs), a verb can
be used in. Below are some mistakes that they
usually make in speaking and writing:

- They may use transitive verbs as if they
were intransitive verbs.
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E.g. *She saw the film but didn’t like.
(She saw the film but didn t like it.)

- They may also do the opposite. Talk is
normally an intransitive verb, but in the following
the learner has used it as a di-transitive verb.

E.g. *I talked my brother the problems.
(I talked to my brother about the problems.)

- Sometimes, they use a clause instead of
an object + infinitive combination.

E.g. *I want that you open your books
at page 11. (I want you to open your books at

page 11.)

- Sometimes, they use a to-infinitive
where a bare infinitive is needed.

E.g. *Did you hear him to come home last
night? (Did you hear him come home last night?)

How to help the EFL learners acquire all
this in a better way? From all the reasons above,
we decide to choose “Syntactic characteristics
of verb patterns of single-word lexical verbs in
English love songs ”. The research questions are:
(1) What are the most common verb patterns
used in the English songs? And (2) What are the
common syntactic structures of the key elements,
especially the object, associated with the most
common patterns?

We hope that the words as well as the sweet
melodies of the songs will help our learners a lot
in learning English more easily and quickly.

2. LITERATURE REVIEW
2.1. Theoretical background

Up to now, there has been a lot of research and
exploration into the field of English verb patterns.
Most linguists discussed the points including the
process of analyzing and describing as well as
subdivisions of verb patterns or a varying number
of sub-patterns. They were mainly interested in
the classification of verb patterns and list some
(or a series of) verbs belonging to the pattern but
not paying attention to their occurrences. In the
panorama of single-word lexical verb pattern

research, it can be seen that there is an imbalance
of linguistic focus on the ways of classifying
verb patterns. Hornby!' set out 25 verb patterns
and each verb pattern is illustrated with some
typical examples. Leech and Svartvik? offered
six basic verb patterns in which the same verb
can sometimes occur in various senses. Then
Leech?® divided verb patterns into three types and
each type also has its subtypes. In a little different
way, Close,* split verb patterns into five main
types and like Leech and Svartvik, he claimed
that a verb can enter into different patterns.
Palmer® provided the learners with 27 verb
patterns and the numbers of the verbs belonging
to the patterns. Generally speaking, none of them
mentioned the occurrences of the verb patterns in
which single-word lexical verbs can occur. Also,
they did not tell us what sources or what registers
the verbs they selected come from. Some do not
offer the criteria to identify the patterns which
have the same structure. Different from the
linguists mentioned above, Biber et al.® placed
their greater emphasis not only on frequencies
of verbs but also on frequencies of verb patterns.
According to them, there are five major patterns
and each pattern also has its own variation. In
addition, they listed what verbs occurring in what
patterns very carefully. They claim that most
common verbs allow more than one pattern. For
instance, sfand can occur in three patterns: SV,
SV+A, and SVOd. Others allow a wide range.
For example, consider can occur in six patterns:
SV, SVOd, SV + complement clause, SVOdPo
(adjective), SVOdPo (noun phrase), and SVOd +
complement clause. They also confirm that
the SVOd is the most common pattern and the
most common verbs occurring in this pattern
are meet, see, bring, and get (75%). However,
they considered and showed the frequency of
single-word lexical verbs in only four registers:
conversation, fiction, news and academic prose.

Apart from the linguists’ theoretical
studies, a few Vietnamese linguists such as
Pham,”Ha® and Nguyén® have recently conducted
experiential studies in exploring the field of
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verb patterns. Nevertheless, there was nothing
new and special in their studies: they only used
again many examples or tried to change the
arrangement order of the linguists’ verb patterns
but did not discuss the circumstances in which
the verb patterns occur.

In a word, each of them has his strong or
weak points, but so far, research on single-word
lexical verb patterns in English songs as well
as their occurrences in this register have been
left under-explored. The simple reason is that
“language, as a pattern of human behavior, does
not yield ‘laws’like those of Newton or Einstein”
Dixon.!? So is the language of songs. Through
studying the use of single-word lexical verb
patterns in songs, we can know the way in which
people behave. So, all types of single-word
lexical verb patterns are taken into consideration.

2.2. Classifications of patterns for single-word
lexical verbs

Palmer’ defines a verb pattern as follows: “A4 verb
pattern is the arrangement in the sentence of any
verb (or particular usage of a verb) in regard
to its combinations with complements, etc.”. For
instance, the verb fix belongs (among others) to
the pattern SVOd whereas the verb /ook does not
belong to this pattern, but to the pattern SVPs.
Sometimes, a verb allows more than one pattern.
For example, the verb sing can belong to both the
pattern SV and SVOd. Of course, a verb pattern
contains or does not contain a subject, because
the subject, occasionally, is implicit, especially
in imperatives.

According to Douglas Biber et al.,® there
are five major patterns: intransitive patterns,
monotransitive patterns, ditransitive patterns,
complex-transitive patterns, and copular patterns.

+ Intransitive patterns (SV) are the
patterns in which verbs occur with no object or
predicative complement.

+ Monotransitive patterns (SVOd) are
the patterns in which verbs occur with a single
direct object.

https://doi.org/10.52111/qn;js.2024.18410

+ Ditransitive patterns (SVOiOd, SVOdO;,
SVOi + complement clause) are the patterns in
which verbs occur with two object noun phrases
or sometimes with only an indirect object amd
a clause.

+ Complex-transitive patterns (SVOdPo,
SVOdA) are the patterns in which verbs occur
with a direct object noun phrase followed by an
object predicative, or by an obligatory adverbial.

+ Copular patterns (SVPs, SVA) are the
patterns in which verbs are followed by a subject
predicative, or by an obligatory circumstance
adverbial. Verbs in all patterns can occur with
optional adverbial. Each verb pattern has its
own variation. Based on Cowie & Hornby,"? we
would like to list here all sub-types of each kind
of verb pattern (the optional adverbial element
(+A) is excluded because it can be accompanied
with all patterns as shown above).

a) Intransitive pattern
There is only one kind of intransitive pattern: SV.
b) Monotransitive patterns

Monotransitive patterns include the following
major patterns: SVOd in which Od is a noun
phrase and SVOd in which Od is a complement
clause.’.

+ SVOd (Od: NP)

+ SVOd (0Od: complement clause)
e SVOd (Od: that-clause)
e SVOd (Od: wh-clause)
e SVOd (Od: to-infinitive clause)
e SVOd (Od: NP + to-infinitive)
e SVOd (Od: -ing form)
e SVOd (Od: NP + -ing form)

¢) Ditransitive patterns

Ditransitive patterns include the following major
patterns: SVOdOi (Oi: to/for + NP), SVOiOd
(Od: NP), SVOiOd (Od: a complement clause),
and SVOi.
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+ SVOdOi (Oi: to/for + NP)

+ SVO0iOd (Od: NP)

+ SVOi0d (Od: a complement clause)
e SVOiOd (Od: that-clause)
e SVOi0Od (Od: wh-clause)
e SVOIi0d (Od: to-infinitive clause)

+ SVOi (Ditransitive with only an indirect
object)

d) Complex-transitive patterns

Complex-transitive patterns include the following
major patterns: SVOdPo (Po: NP), SVOdPo (Po:
AdjP), SVOdPo (Po: a complement clause), and
SVOdA (A: obligatory adverbial).

+ SVOdPo (Po: NP)
+ SVOdPo (Po: AdjP)
+ SVOdPo (Po: a complement clause)
e SVOdPo (Po: to-infinitive clause)
e SVOdPo (Po: bare-infinitive clause)
e SVOdPo (Po: ing- clause)
e SVOdPo (Po: as/ like + NP/ AdjP)

Table 1. Types of patterns for single-word lexical verbs.

+ SVOdA (A: obligatory adverbial)
e) Copular patterns

Copular patterns include the following patterns:
SVPs (Ps: NP), SVPs (Ps: AdjP), SVPs (Ps: a
complement clause), and SVA (A: obligatory
adverbial).

+ SVPs (Ps: NP)
+ SVPs (Ps: AdjP)
+ SVPs (Ps: a complement clause)
e SVPs (Ps: that-clause)
e SVPs (Ps: wh-clause)
e SVPs (Ps: fo-infinitive clause)
e SVPs (Ps: bare-infinitive clause)
e SVPs (Ps: ing-clause)
+ SVA (A: obligatory adverbial)

Table 1 summarizes the five patterns with
their subtypes. This framework is the basis for the
analysis of the collected corpus of English love
songs in terms of the syntactic characteristics
associated with the single-word lexical verbs.

Verb patterns

Constituent elements & subtypes

a | Intransitive patterns

SV

b | Monotransitive patterns

+SVOd (Od: NP)
+ SVOd (Od: complement clause)

¢ | Ditransitive patterns

+ SVOdOi (Oi: to/for + NP)
+SVO0i0d (Od: NP)

+ SVO0i0d (Od: a complement clause)
+ SVOi

d | Complex-transitive patterns

+ SVOdPo (Po: NP)

+ SVOdPo (Po: AdjP)

+ SVOdPo (Po: a complement clause)
+ SVOdA (A: obligatory adverbial)

e | Copular patterns

+ SVPs (Ps: NP)

+ SVPs (Ps: AdjP)

+ SVPs (Ps: a complement clause)
+ SVA (A: obligatory adverbial)
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3. METHODOLOGY

Our approach is descriptive, quantitative and
qualitative. The descriptive analysis makes
information received become specific and
vivid. The quantitative analysis provides us
with concrete figures of the patterns for single-
word lexical verbs. The qualitative analysis will
illustrate these figures. As a result, the study
will be concrete, persuasive and have a high
reliability.

3.1. Data collection

The number of collected songs is 250. The songs
have been collected from different books across
a wide range of disciplines and published in
collections such as “The best song book of all
time”,!! “World Best Collection’s Song Book™!2
(with musical scores and chords), “A collection
of unforgettable love songs”,'* “152 ca khuc dé
doi cta T quai Beatles”,' and “The best ABBA
collection”.!® The selected songs are based on the
following themes: romantic love, familial love,
friendship, the love of nature, life, homeland,
peace, etc. The words in each song are written
completely in English. There are also many
songs in which lyrics are written under staves.
Stave, or called staff, is a set of five horizontal

parallel lines on which music is written.'®
3.2. Data analysis

All the patterns for single-word lexical verbs
were identified, classified, and statistically
analyzed. The process of analyzing the data was
as follows: we picked out all the verb patterns in
which single-word lexical verbs are used; then
we calculated the overall number of different
patterns with the help of Excel software, and put
the results in the statistical tables.

So as to get an exact count of occurrence
of single-word lexical verb patterns, we also paid
careful attention to the number of their repeated
times. There are many songs in which some

verses, especially choruses, are repeated. Of

https://doi.org/10.52111/qn;js.2024.18410

course, the occurrences of single-word lexical
verb patterns depend on the number of repeated
times of that verse. For instance, the chorus in
the song below is repeated twice. That means
listeners can hear (or repeat) two times the same
verbs appearing in this chorus (know, need, tell,

mean, make, am).

1. Oh oh, yea, yea
1 love you more than I can say

I'll love you twice as much tomorrow

Oh love you more than I can say

2. Oh oh, yea, yea
1 miss you every single day
Why must my life be filled with sorrow

Oh love you more than I can say

“CHORUS:

Don't you know I need you so
Tell me please I gotta know
Do you mean to make me cry

Am [ just another guy

3. Oh oh, yea, yea
1 miss you more than I can say
Why must my life be filled with sorrow

Oh love you more than I can say

(CHORUS)

4. Oh oh, yea, yea

1 love you more than I can say
I'll love you twice as much tomorrow
Oh love you more than I can say

(‘Love you more than I can say’— Leo Sayer)

We can also recognize the repeated passage

with “Back to Ref.”, “Repeat *”, “Repeat ...”,
“Repeat verse 1 and Chorus”, or with a point of
reprise!” which is the colon placed at the end of a

passage, telling us to repeat it (Figure 1).
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Figure 1. A paragraph with a point of reprise.

Apart from identifying verb patterns
correctly, it is very necessary to recognize single-
word lexical verbs of non-standard English in
the process of picking them out. Some examples
of non-standard lexical verbs are clippings (it
was v. ‘twas, watched v. watch’d, want v. wan’,
crying v. cryin’, thought v. tho t (simple past of
think),...; orthographic variations (am not, is
not, are not, has not, have not v. ain't; give me
v. gimme, let me v. lemme,...), oscillation (been
v. bin, make v. mek, says v. sez,...) and obsoletes/
obsolescents (does v. doth, makes v. maketh,

leaves v. leaveth, ...).

And it is also very important to recognize
the variations of element order in the pattern.
We need to understand the nature of the normal
or unmarked order which may be altered to
meet particular requirements of information
flow, or to convey a special effect of emphasis.
For example, the fronted object is often a
demonstrative pronoun or a complement clause
(e.g. “This much I can say” (OdASV) (‘Love

«l
GIJ
L B0}

story’— Andy Williams) or “Why she had to go
Idont know” (OdSV) (‘Yesterday’— Beatles)).

When analyzing verb patterns, it is also
necessary to pay attention to the structural
cohesion between consecutive lines in order to
identify the elements of verb patterns exactly:

SVOd (Od: that-clause)
Girl, somehow I know deep inside
your heart that you need my tender touch.

(‘Girl, you are my love’— Pink Boy)

In addition, in a few cases where a verb
is repeated many times, only one pattern is
counted. The repeated forms are considered as
occurrences, e.g. When you said, said, said, said
that you love me ... (‘Beautiful Sunday’— Daniel
Boone). In this example, the verb say is repeated
4 times.

4. FINDINGS AND DISCUSSIONS

The analysis of the data revealed the frequencies
of occurrences of patterns of the single-word
verbs in the English songs as follows:

Table 2. Frequencies of occurrences of patterns of the single-word verbs in the English songs.

No. of occurrences Percentage
Monotranstive 3398 52.85%
Instransitive 1461 22.72%
Copular 645 10.03%
Complex-transitive 503 7.82%
Ditransitive 423 6.58%
Total 6430 100%
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The analysis of English love songs,
focusing on verb patterns, provides valuable
insights into the linguistic choices made by
songwriters within this genre. The predominant
verb pattern observed is the monotransitive,
with 3398 occurrences, constituting a significant
52.85% of the total. This finding indicates that
love songs frequently utilize verbs that take
a direct object, suggesting a focus on actions
and expressions within the context of romantic
relationships.

E.g. SVO

I’ll be there for you if you should need me
You don 't have to change a thing

1 love you just the way you are

So come with me and share the view

I’ll help you see forever too

Hold me now, touch me now

I don 't want to live without you.

(‘Nothing s gonna change my love for you —
Glenn Medeiros)

Following closely is the intransitive verb
pattern, which appears 1461 times, making up
22.72% of the verb occurrences in the dataset.
Intransitive verbs suggest actions that do not
require a direct object, and their prevalence in
love songs implies a significant emphasis on self-
expression, personal emotions, or internal states
of being when conveying romantic themes.

E.g. SV

The sun will rise within your eyes // Come back
to me then we will be happy together.

(‘Boulevard’— Dan Byrd)

I was always certain love would grow.

(‘Evergreen’— Barbra Streisand)
Oh, so you go again when the leading man
appears.

(‘Everytime you go away’— Paul Young)

And you know you can survive.
(‘Hero’— Mariah Carey)

So tell me all about it, tell me ‘bout the plans
you 're makin’
Then tell me one thing more before I go.

(‘How am I supposed to live without you’—
M. Bolton, D. James)

1 don t like to sleep alone
Stay with me, don't go.

(‘I don t like to sleep alone’— Paul Anka)
1 wish I never met you, girl // You’ll never come
again.

(‘Feelings’— Morris Albert)

A whole life so lonely // And then you come and
ease the pain.

(‘Eternal flame’— Bangles)

You seemed to change, you acted strange.
Why, I'll never know.
(‘Are you lonesome tonight?’— Elvis Presley)

You were my strength when I was weak
You were my voice when I couldn t speak
You were my eyes when [ couldn t see.

(‘Because you loved me’— Celine Dion)

1 can never love again the way I loved you. Oh!
1 can never cry again like I did when I left you...

1 can never love again now that we 're apart.
(‘Foolish beat’— Adbbie Gibson)

The verbs see, know, sometimes fall
into the expressions such as ‘you see’, ‘you
know’. In this case, the expressions have the
interactive and cohesive meaning, and “can act
as monitoring devices, whereby the person who
holds the conversational floor can check that
other participants are still ‘tuned in’ to what
is being said.” (Biber et al.)®. For that reason,
these expressions can be regarded as discourse
markers (Biber et al.)® and therefore the verbs
included in them fall into the SV pattern:

Hey baby, you see, we got everything, baby
Even old, you know.

(‘Everytime you go away’— Paul Young)
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Baby! When I met you, there was peace, I know.

(‘Islands in the stream’— Kenny rogers
Duet with Dolly Parton)

The copular verb pattern, with 645
instances, accounts for 10.03% of the total.
Copular verbs link the subject of a sentence to
a subject complement, indicating a potential
inclination within love songs to describe or
equate elements related to the theme of love.
This pattern might reflect a tendency to use
verbs that establish connections or portray
relationships between different aspects of the
romantic narrative. The single-word lexical
verbs functioning as copulas in English love
songs tend to occur with the SVA pattern more
than with the SVPs pattern (See Table 5).

E.g. SVA

Here in your arms forever I'll stay.
(‘Over and over’— David Fannel)

Say my name, sun shines through the rain
A whole life so lonely
And then you come and ease the pain
1 don't want to lose this feeling ooh....
(‘Eternal flame’— Bangles)
E.g. SVPs
Light summer leaves may turn gold // The love

that me share will never grow old.

(‘Over and over’— David Fannel)

We go to a party, and everyone turns to see
This beautiful lady is walking around with me,
And then she asks me “Do you feel alright?
And I say “Yes, I feel wonderful tonight.”

( ‘Wonderful tonight’— Eric Clapton)

Life seems dead and so unreal.

(“You don't have to say you love me’ —

Dusty Springfield)

The complex-transitive verb pattern,
observed 503 times, makes up 7.82% of the

occurrences. This pattern involves verbs that
require both a direct and an indirect object,
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suggesting a nuanced and layered approach to
describing actions in love songs. The relatively
high frequency of complex-transitive verbs
indicates a propensity for conveying intricate
emotions or scenarios within the romantic
context. In English love songs, they are typically
popular with the SVOdPo pattern in which the
Po element is related to the object rather than to
the subject.
E.g. SVOdPo (Po: NP)
1 just can't live a lie anymore
1 would rather hurt myself
Than to ever make you cry.
(‘Goodbye’— Air Supply)
Music, you're making me blue
But I'm alone without you.
(‘Music’— F. R. David)
I dont care what's right or wrong.
I don't try to understand.
Let the devil take tomorrow.
Lord, tonight I need a friend.
(‘Help me make it through the night’—
John Holt)
E.g. SVOdPo (Po: ing-clause)
So you think you know the answers, oh no.
Well, the whole world's got ya dancing.
(‘Say you say me’— Lionel Richie)
The SVOdA pattern is also used to express
a locative relationship between the direct object
and the adverbial:
E.g. SVOdA
Lay a whisper on my pillow
Leave the winter on the ground.
( ‘It must have been love’— Roxette)
She been gone so long.
But now the train is bringin’ her home.
(The 1910 Fruit Gum Co.)

1 get to buy me a ticket to the tropics, get alone
and leave this place behind me.

(‘Ticket to the tropics’— Gerard Joling)
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Your love's put me at the top of the world.
(“Top of the world’— Carpenters)
They’ll take us where we want to go.
(‘Nothing s gonna change my love for you —
Glenn Medeiros)
1 see the light of love in your eyes.

(‘Over and over’— David Fannel)

Lastly, the ditransitive verb pattern is
present in 423 instances, accounting for 6.58%
of the occurrences. Ditransitive verbs involve
actions that have both a direct and an indirect
object. The prevalence of this pattern suggests
that love songs often incorporate verbs that
describe the giving or exchanging of items or
expressions within the framework of romantic
relationships.

E.g. SVOO

Don't worry. Be happy. Here, I give you my
phone number

When you worry, call me. [ make you happy.
(‘Don t worry, be happy’— Bobby McFerrin)

And your eyes

They tell me how much you care

Oh yes, you will always be my endless love.

(‘Endless love’— Diana Ross and Lionel Richie)

In summary, the distribution of verb
patterns in English love songs reflects a diverse
and nuanced use of language to convey various
aspects of romantic experiences. The prominence
of monotransitive and intransitive verb patterns
suggests a focus on direct actions and personal
emotions, while the inclusion of complex-
transitive and ditransitive patterns indicates a
desire to capture more intricate and multifaceted
aspects of love within the lyrical narrative.

Basing on the above statistics, let’s have
a closer look at the realization of Od and Oi in
some patterns of high frequency of occurrences.

Table 3. Frequencies of occurrences of realizations of Od of monotransitive patterns.

Od realization No. of occurrences Percentage

NP 2373 69.86%
that-clause 468 13.77%

wh-clause 157 4.62%

to-V clause 236 6.95%

Clause | V-ing clause 29 0.85%
NP + to-V clause 24 0.71%

NP + bare-V clause 34 1.00%

NP + V-ing clause 30 0.88%

direct speech 46 1.35%

Total 1024 30.14%

Total 3397 100%

Table 3 presents the findings of the
realization of the Od of the monotransitive
patterns. This detailed examination of the direct
objects within the monotransitive patterns in
English love songs reveals two primary groups:
noun phrases (69.86%) and clauses (30.14%).
This breakdown suggests that songwriters often

employ a diverse range of linguistic structures
to convey the objects of actions within romantic
contexts. The exploration of clause subtypes
within this analysis provides further insight into
the nuances of how actions are expressed.

Within the clause group, the most prevalent
subtype is the that-clause, occurring 468 times
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and accounting for 13.77% of the total clause
occurrences. That-clauses are commonly used
to provide additional information or context,
indicating that love songs frequently employ
a more descriptive and elaborate approach in
specifying the direct object of actions.
E.g. Od realized by an NP
When I saw you at the party, you were talking to
a girlfriend.
(‘Hey, hello’— Joys)
While we dance [ felt your body, touched your
face and then I kiss you.
(‘Hello’— Lionel Richie)
1 close my eyes and see your face.
(‘From souvenir to souvenir’— Demis Roussos)
Nothing s gonna change my love for you
You oughta know by now how much I love you

The world may change my whole life through

But nothing's gonna change my love for you.
(‘Nothing s gonna change my love for you’—
Glenn Medeiros)

You can dance ev’ry dance with the guy who
gave you the eye; let him hold you tight.

You can smile ev’ry smile for the man who held
your hand ‘neath the pale moonlight.

(‘Save the last dance for me’— The Drifters)
Now just a memory the tears that I cried
Now just a memory the sighs that I sighed.
(‘Over and over’— David Fannel)
E.g. Od realized by a that-clause
1 guess that we’ll meet
We’ll meet in the end.
(‘Goodbye to romance’— Ozzy Osbourne)
You were leaving in the morning
But you promised you would call me.
(‘Hey hello’— Joy)
... Said I loved you but I lied
Cause this is more than love [ feel inside

Said I loved you but I was wrong

https://doi.org/10.52111/qn;js.2024.18410

Cause love could never ever feel so strong.

(‘Said I love you ... but I lied’—
Michael Bolton)

If we hold on together, I know our dreams will

never die.
(‘If we hold on together’— Diana Ross)
1 never dared to reach for the moon
I never thought I’d known heaven so soon.
(‘Over and over’— David Fannel)
Wh-clauses constitute another notable

subtype, with 157 occurrences, making up
4.62% of the total. These clauses, introduced by

nn

wh-words like "who," "what," "where," etc., add

interrogative or relative elements to the direct
object, suggesting an inclination towards posing
questions or introducing relative clauses within
the lyrical narrative of love songs.
E.g. Od realized by a wh-clause
I don't know why you said goodbye.
(‘Boulevard’— Dan Byrd)
I’ll never let you see
the way my broken heart is hurtin’ me.
1've got my pride and I know how to hide
all my sorrows and pain
I’ll do my crying in the rain.
(‘Crying in the rain’— Everly Brothers)
To-V clauses, observed 236 times (6.95%)
implies a desire for actions to be realized or
completed, showcasing a sense of intention or
purpose in the actions described within the love
songs.
E.g. Od realized by a fo-V clause
Here's a little song [ wrote
You might want to sing it note for note.
(‘Don t worry, be happy’— Bobby McFerrin)
My first love, you're every breath that I take
You're every step I make
And I, I want to share all my love with you.

(‘Endless love’— Diana Ross and Lionel Richie)
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Iwant to call the stars down from the sky
I want to live a day that never dies
I want to change the world only for you
All the impossible [ want to do
I want to hold you close under the sun
1 want to kiss your smile and feel the pain.
(‘When you tell me that you love me’—
Diana Ross)
It won't be easy, you'll think it strange
when I try to explain how I feel
That I still need your love after all that I've done.
(‘Don t cry for me Argentina’— Madonna)
V-ing clauses, with 29 occurrences
(0.88%), involve verbs in their gerund form
(-ing). The infrequent use of this subtype
indicates a less common but still present choice
for conveying a sense of continuous or ongoing
romantic activities.
E.g. Od realized by a V-ing clause
Baby you got me like ah, woo, ah
Don't you stop loving me (loving me)
Don't quit loving me (loving me)
Just start loving me (loving me)...
Baby, keep loving me
Just love me, yeah
Just love me.
(‘Love on the Brain’— Rihanna)
Additionally, the analysis includes NP +
to-V clauses (24 occurrences, 0.71%), NP +
bare-V clauses (34 occurrences, 1.00%) and NP +
V-ing clauses (30 occurrences, 0.88%). These
structures involve noun phrases followed by
an infinitive or gerund, respectively, providing

variation in how direct objects are constructed
within the monotransitive patterns.

E.g. Od realized by a NP + fo-V clause, a NP +
bare-V clause and a NP + J-ing clause

1 don't want my heart to be broken
(‘I beg of you’— Elvis Presley)
Let me hear you say.
(‘Let me hear you say’— Seventeen)
1 hear you calling, calling for me out in the night
But it's all bad, and I know that
(‘I hear you calling’— Gob)
1 see friends shaking hands
Saying, "How do you do?"
They're really saying
1 love you
(‘What a wonderful world’— Louis Armstrong)

Finally, direct speech is utilized as a direct
object in 46 instances, accounting for 1.35%.
This finding suggests that love songs sometimes
incorporate direct quotations, allowing for a
more immediate and authentic expression of
dialogue or sentiments within the lyrical content.
E.g. Od realized by a direct speech
1 sat on a rug biding my time
Drinking her wine
We talked until two and then she said
"It's time for bed"

(‘Norwegian Wood’— The Beatles)
I'll say, “will you marry me?” (and what you do
me, baby?)
Got me singing (uh-ooh, uh-ooh)
Got me singing (uh-ooh, uh-ooh)

Would you marry me, baby? (uh-ooh, uh-ooh,
uh-ooh)

(‘Marry me’— Jason Derulo)

The man said, "Why you think you here?"
1 said, "I got no idea"
"I'm gonna, I'm gonna lose my baby"
"So I always keep a bottle near"
He said, "I just think you're depressed”
"This me, yeah baby, and the rest"
(‘Rehab’— Amy Winehouse)
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Table 4. Frequencies of occurrences of realizations of Oi in ditransitive patterns.

Oi realization No. of occurrences Percentage
Prepositional phrase 58 13.71%
Other phrase 170 40.19%

that-clause 90
Clause |2/~ el 137 32.39%
to-V clause 9
direct speech 11
Only an indirect object 58 13.71%
Total 423 100%

Table 4 presents the findings concerning
the syntactic structures of the Oi in the
ditransitive patterns. A meticulous examination
of the ditransitive patterns within English love
songs sheds light on the structures employed to
express the indirect object, revealing four major
groups: prepositional phrase (13.71%), other
phrases (40.19%), clause (32.39%) and only an
indirect object. This breakdown suggests that
songwriters utilize a variety of linguistic forms
to convey the indirect objects of actions, adding
complexity and depth to the narratives within
romantic lyrics.

Among the groups, prepositional phrases
are used in 13.71% of ditransitive patterns.
Prepositional phrases often provide additional
context or information about the relationship
between the verb and its indirect object.

E.g. Oi realized as a prepositional phrase
1 lost my faith, you gave it back to me.
(‘Because you loved me’— Celine Dion)

1 say goodbye to romance, yeah // goodbye to
friend // goodbye to all the past.

(‘Goodbye to romance’— Ozzy Osbourne)

The largest group, other phrases,
constitutes 40.19% of ditransitive patterns.
This category encompasses a diverse range of
linguistic constructions beyond prepositional
phrases and clauses. The use of other phrases
suggests a high degree of creativity and flexibility
in expressing indirect objects within the lyrical

content of love songs. It could include various
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phrase structures that contribute to the richness
and variety of expressions in the songs.

E.g. Oi realized by a noun phrase

I’ll buy you a diamond ring, my friend if it makes
you feel alright.

(‘Can't buy me love’— The Beatles)

If you were my girl, I'd give you it all // Why
can't you see he's faking?

(‘He don 't love you’— Human Nature)

I wanna tell you you mean all the world to me...//
You changed my life, you showed me the way.

(‘Especially for you’— Jason Donovan and
Kylie Minogue)

The third group, clauses, makes up 32.39%
of ditransitive patterns, indicating a substantial
use of complex structures to convey indirect
objects. A further exploration of the subtypes of
clauses within this category provides additional
insights into the ways in which indirect objects
are framed. Within the clause group, that-clauses
are the most prevalent, occurring 90 times. That-
clauses serve to provide additional information
or context to the indirect object, adding layers
of meaning to the actions described within the
romantic narrative of the songs. Wh-clauses,
with 27 occurrences, introduce interrogative or
relative elements to the indirect object, implying
a desire for more detailed information or a
connection to other elements within the lyrical
content. 7o-V clauses appear 9 times.

E.g. Oi realized by a noun phrase and followed
with a that-clause
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SVOi0d (Oi: NP, Od: that-clause):
You tell me that you need me,
Then you go and cut me down

(‘Apologize’— OneRepublic)
E.g. Oi realized by a noun phrase and that is
often omitted

Have I told you lately I love you? Have I told you
there s no one else above you?

(‘Have I told you lately?’— Rod Stewart)

Tell Laura I love her, tell Laura I need her
Tell Laura I may be late
I've something to do, that cannot wait

(‘Tell Laura I love her’— Ray Peterson)

When you told me you didn't need me anymore
Well, you know [ nearly broke down and cried
When you told me you didn't need me anymore
Well, you know I nearly broke down and died

(‘Oh darling’— The Beatles)

E.g. Oi realized by a noun phrase and followed
with a wh-clause

SVOi0d (Oi: NP, Od: wh-clause):
How can I tell her about you?
Girl, please tell me what to do
Everything seems right whenever I'm with you
So girl, won't you tell me
How to tell her about you
(‘How can I tell her’— Lobo)

E.g. Oi realized by a noun phrase and followed
with a to-V clause

SVOi0d (Oi: NP, Od: to-V clause):
Tell her not to go
1 ain't holding on no more

Tell her something in my mind freezes up from
time to time

(‘Tell her this’— Del Amitri)

Direct speech is utilized as a direct object
in 11 instances, adding a dynamic and immediate
quality to the expression of the indirect object
within the ditransitive patterns.

E.g. Oi realized by a fot+ noun phrase and
followed with a direct speech

And [ think to myself:
“What a wonderful world”
Yes, I think to myself:
“What a wonderful world”
(‘What a wonderful world’ - Louis Armstrong)

Oi, brought to bear as an indirect object, makes
up 13.71% of ditransitive patterns.

E.g. With SVOi pattern

If your broken heart should need repaired, then
I’'m the man to see, I whisper sweet things. You tell
all your friends, and they’ll come runnin’to me.

(‘Handy man’— James Taylor)

Say you say me, say it for always that’s the way
it should be.

Say you say me, say it together naturally.
(Say you say me’— Lionel Richie)

Table 5. Frequencies of occurrences of realizations of subtypes of copular patterns.

Structure No. of occurrences Percentage
AdjP 169 26.20%
Phrase NP 17 188 2.64% 29.15%
PreP 2 0.31%
that-clause 9 1.40%
wh-clause 0 0
SVPs
to-V clause 11 1.70%
Clause 20 3.10%
V-ing clause 0 0
bare-V clause 0 0
direct speech 0 0
208 32.25%
SVA 437 67.75%
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Table 5 presents the findings of the
occurrences of realizations of subtypes of
copular patterns. This table reveals two primary
groups: SVA (67.75%) and SVPs (32.25%).
This is different from the pattern for copula be:
the copula be favours the SVPs more than the
SVA. (See Nguyen Thi Ngoc Huong et al.)!®
The A element usually refers to either position
or direction where the subject of the clause is
located. It sometimes refers to a duration.

E.g.: SVA (A: obligatory adverbial)
Baby, you're all that I want
When you're lying here in my arms
I'm finding it hard to believe
We're in heaven
(‘Heaven’— Bryan Adams)
Love just comes and it goes.
How long it's gonna last, say, nobody knows.

(‘That s the way love is’— Marvin Gaye)

But when I get home to you
1 find the thing that you do
will make me feel alright.
(‘A hard day s night’— The Beatles)

When occurring with the SVPs, the copula
lexical verbs usually take a phrase (29.15%),
especially an adjective phrase (26.20%). This is
contrast to the patterns for copula be: be takes
more often a noun phrase than an adjective
phrase when it enters into the SVPs (See Nguyen
Thi Ngoc Huong et al.)!® SVPs pattern is favored
in English love songs because it concerns human
feelings. “It reports an assessment of physical or

mental state of being”.°
E.g.: Ps realized by an AdjP (adjective phrase)
Did your lady friend leave your nest again?
That is very sad, makes me feel so bad.

(‘Yellow bird’— The Brothers Four)

(In this example, the subject of the verb feel is
the object of the verb make.)

https://doi.org/10.52111/qn;js.2024.18410

My love is just for you.
I'll be feeling blue living without you.
(‘Girl, you are my love’— Pink Boy)
It is used to mark personal attitudes, often
indicate some degree of likelihood in English
love songs:
If I had to live my life without you near me,
The days would all be empty
The nights would seem so long.
(‘Nothing s gonna change my love for you —
Glenn Medeiros)

Get, come, and go are relatively common.
Although at first glance these verbs seem very
similar in meaning, they are in fact sharply
differentiated by their specific meanings. Come
is used to “mark a change to a more favorable
condition”;® in contrast, go is typically used to
“describe a change towards some undesirable
state”, and “describes both changes experienced
by humans and natural processes that happen
to other things.”;* and get is “usually used to
describe a human experience changing to a new

state”, “both physical and mental changes”:®

That keeps me searching for a heart of gold
And I'm getting old
Keep me searching for a heart of gold
And I'm getting old.
(‘Heart of gold’— Neil Young)
Turn me on when I get lonely.
(‘She'’s a woman’— The Beatles)
Dreams that I've cherished now have come true.
(‘Over and over’— David Fannel)

...nothing could go wrong because I knew
someday we 're gonna love again.

(‘Someday we re gonna love again’—
The Searchers)

Oceans apart, day after day, and 1 slowly go
insane

1 hear your voice on the line, but it doesn t stop

the pain.
(‘Right here waiting for you’— Richard Marx)
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5. CONCLUSIONS

The results we have had from analyzing verb
patterns for single-word lexical verbs from 250
English love songs are:

The most common verb pattern observed
is the monotransitive (SVOd). The Od element
in this kind of pattern is characteristically a noun
phrase or a that-clause. In addition, to-V clause
and wh-clauses are also relatively common. The
second most common verb pattern detected is the
intransitive pattern (SV). The popular patterns
are relatively common. Unlike the copular be,
single-lexical verbs have a preference for the
SVA, and when used in the SVPs, they prefer
taking an adjective phrase to any phrases or
clauses. The complex-transitive pattern 1is
typically popular with the SVOdPo pattern in
which the Po element is related to the object
rather than to the subject. The SVOdA pattern
is also used to express a locative relationship
between the direct object and the adverbial. The
least common is the ditransitive verb pattern
(SVOO), in which the Oi is usually realized
by other phrases and a phrase followed with a
that-clause.

Of all the
monotransitive (SVOd) is the favourite pattern

patterns  above, the
in English love songs. This proves that the
language of English love songs, apart from its
peculiarities, still obey the general norms of
English language. In English love songs, this
is the main device for the musicians to describe
human conditions, as can be seen in ‘Love me
tender by Elvis Presley.

Obviously, the SVOd pattern is an
indispensable device in English love songs. Of
course, its presence in all songs does not mean
that it is used most frequently in every song. In
the song below, only 4 SVOd are found against
12 SV patterns (the verbs of the SV are in bold
form), as manifested in ‘My home town’ by
Paul Anka.

Thus, no song is exclusively for a kind of
pattern. So, the same song can be used to teach

several patterns.
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ABSTRACT

The purpose of this study is to identify factors affecting students’ personal financial management. The
research data was collected from 492 students of Quy Nhon University. Research results indicate that financial
education in the family, financial knowledge and mindful expenditure style have a positive impact on students'
personal financial management. Among them, mindful expenditure style is the most significant factor influencing
students' personal financial management. In addition, the research also shows that students' financial management
is not influenced by support from friends. In addition, the study also proposes some recommendations to improve
personal financial management skills for students.
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mindful expenditure style, support from friends.
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Cac nhan t6 anh hudng dén quan ly tai chinh ca nhan
cua sinh vién: nghién cutu truong hop sinh vién
cla Trudéng Pai hoc Quy Nhon
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Khoa Tai chinh — Ngdn hang va Quan tri Kinh doanh, Truong Dai hoc Quy Nhon, Viét Nam.
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TOM TAT

Nghién ctru ndy nham muc dich xéc dinh cac yéu t6 anh hudng dén quan 1y tai chinh c& nhan cua sinh vién.

Thong qua viéc thu thap dir liéu tir 492 sinh vién cua Truong Pai hoc Quy Nhon, két qua cho thay su gido duc tai

chinh trong gia dinh, hiéu biét tai chinh va phong cach chi tiéu c6 kiém soat anh hudng thuan chiéu dén viéc quan

1y tai chinh c4 nhan cua sinh vién. Trong do6, phong cach chi tiéu c6 kiém soat la nhan t6 anh huéng 16n nhat d&én

quan ly tai chinh c4 nhan cua sinh vién. Ngoai ra nghién ctru con cho thay quan 1y tai chinh cua sinh vién khong

bi tac dong boi su hd tro tir ban bé. Hon nita, nghién ciru cling dwa ra mot s6 dé xuat nham tang cuong kha nang

quan 1y tai chinh c4 nhan cho sinh vién.

Tir khéa: Quan Iy tai chinh cd nhan cia sinh vién, sw gido duc cia gia dinh, hiéu biét tai chinh, phong cdch chi

tiéu co kiem sodt, sw ho tro tir ban be.

1. GIOI THIEU

Hién nay, xi hoi ngay cang phat trién, cong nghé
ngdy cang hién dai, nhu ciu con nguoi khong
ngung gia tang, doi hoi chiing ta phai chi tiéu
nhiéu hon. Vi vy viéc quan 1y chi tiéu hang ngay
¢6 vai tro rat quan trong ddi voi moi ngudi. Néu
chung ta quan ly tai chinh ca nhan (QLTCCN)
khong tot s& din dén tham hut ngan sach, tir
d6 s& anh huong dén chinh ban than mdi nguoi
va toan xa hoi. Nhu vay dé gitip nang cao chat
lwong cudc sdng cua mdi ¢4 nhan ciing nhu gop
phan phat trién kinh té xa hoi bén viing, thi moi
ngudi can ting cuong hiéu biét vé QLTCCN.

Viét Nam 1a quic gia dang khong ngimg
phat trién, tuy nhién trinh d dan tri tai chinh con
thép, dac biét la cac ban sinh vién (SV). Pay la
nhém ddi twgng thuong chua biét cach kiém soat

*Tac gia lién hé chinh.

Email: tranthidieuhuong@qnu.edu.vn
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quan 1y chi tiéu nén d& mét cin bang tai chinh,
do cac ban bt dau roi xa vong tay cha me dé
budc vao canh cua dai hoc va dang budce dau tu
quan ly chi tiéu cia minh. Dudng nhu sinh vién
tai cac nudc c6 nén kinh té dang chuyén d6i nhu
Viét Nam van ling ting trong quan 1y tai chinh
dan dén viéc chi tiéu mét kiém soat, roi vao
khiing hoang khi phai vat 1on vai cac khoan vay
ng cling nhu khong co tich 1y cho tuong lai.!
Chinh vi Iy do d6, viéc nghién ctru vé QLTCCN
cua SV dang dugc quan tim hon ¢ Viét Nam>*
va mot s6 qubc gia khac.>” Nhu vay, viée nghién
ctru QLTCCN 1a cap thiét va quan trong dbi voi
moi ngudi, dic biét 1a cac ban SV.

Budc vao moi truong dai hoc, SV ciing
bét dau ty l4p, hoa nhip vao méi trudng méi va
viéc kiém soat tai chinh ciing vi vy ma quan
trong hon hén. Ngay nay, mac du SV Viét Nam
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dd c6 mot s6 hiéu biét nhat dinh vé QLTCCN,
tuy nhién dé hiéu sau va can k& hon thi day van
12 mot cau hoi kho. Boi bén canh viée hiéu biét
vé tai chinh va su gido duc tai chinh trong gia
dinh, thi khi bét dau tap tu 1ap trong méi truong
moi, SV ¢6 thé bj anh hudng chi phdi boi ban
bé va phong cach chi tiéu thé hién rd rang hon
khi roi xa gia dinh, diéu nay c6 thé tac dong dén
viéc quan 1y chi tiéu cua mdi ca nhan. Van dé
nay hién nay & Viét Nam van dang bi bo ngo,
chinh vi vy chu dé “Cac nhan té anh huéng dén
QLTCCN cua SV: Nghién cuu truong hop SV
ctia Trudng Pai hoc Quy Nhon” can duge lam
1& nham gitp SV ¢6 nhitng hiéu biét hon vé théi
quen chi ti€u cia minh s€ bi tac dong bdi nhiing
yéu tb nao, dan dén viéc chi tiéu hop Iy va khong
hop 1y, tir d6 ¢ cach quan 1y tai chinh tot hon.

Nghién ctu nay duoc thuc hién voi
muc tiéu xac dinh cac nhan td anh hudng dén
QLTCCN cua SV, cu thé 1a truong hop SV cia
Trudng Pai hoc Quy Nhon (PHQN). Bé tir d6
dua ra mot s6 khuyén nghi véi gia dinh, nha
truong va SV nham hudéng SV dén thoi quen chi
tiéu c6 ké hoach, hop 1y, c6 ich cho ca gia dinh
va xa hoi.

2. CO SO LY THUYET VA MO HINH
NGHIEN CUU

2.1. Quan ly tai chinh ca nhan

Trong x4 hoi hién dai, mdi ca nhén ciing gidng
nhu cac doanh nghiép, ho cling c6 cac khoan thu
nhap, chi tiéu, nhitng co hoi dau tu... nham thyuc
hién nhiing muc ti€u riéng cung vdi nhiing kho
khin, rtii ro, co hoi va thach thire ¢6 thé dbi mit.
O céc doanh nghiép, ho ¢ cac cong cu tai chinh
cing voi nhitmg nhén vién ké toan tai chinh
chuyén nghi¢p nén viéc quan ly chi tiéu, thu
nhap, dau tu thuan loi hon. Trong khi d6, d6i véi
ca nhan dé c6 thé quan 1y t6t tinh hinh tai chinh
thi mi ngudi phai ty trang bi cho minh sy hiéu
biét cling nhu kinh nghiém trong viéc QLTCCN.

QLTCCN d cap dén viéc quan Iy tién
nham dam bao an ninh tai chinh ngan han va dai
han. Cuy thé, “QLTCCN la mot tap hop cac hanh
vi bao gdom quan 1y tién mit, quan 1y tin dung,
1ap ké hoach tai chinh, dau tu, bao hiém, lap ké

hoach nghi huu va lap ké hoach tai san”.® Nhu
vy, QLTCCN la viéc theo ddi, kiém tra, kiém
soat chi ti€u, thu nhap, tiét kiém va dau tu cua
mdi ¢4 nhan nhiam dat dugc nhirng ké hoach da
dé ra, dong thoi tranh khoi nhimg rii ro vé mat
c4n bang tai chinh.

2.2.'Y nghia ciia viee QLTCCN dbi véi SV

Ngay nay, viéc quan 1y tai chinh sao cho hiéu
qua c6 y nghia rat 16n véi cac ban SV, nhét
1a nhitng SV di hoc xa nha. Pay 14 nhimng dbi
tuong dang dan tap chu dong quan 1y chi tiéu
clia minh ma it co sy kiém soat sat sao tir gia
dinh v6i nhiéu cam dd tir bén ngoai.

Nhiéu SV thudng khong nhin nhan tinh
hinh tai chinh cia minh, ma chi lo dua doi so
sanh minh v&i ngudi khac.” Piéu nay 1a do 16i
song hién tai khién ho mudn thé hién véi ban be,
tang cac khoan chi tiéu khong hop 1y, cu thé 1a
phan b cac khoan tién dang 1& dé chi tiéu cho
cac nhu cu co ban nhung lai str dung dé giai tri,
dan dén viéc hét tién trudc ky cha me giri sinh
hoat phi tiép theo.’

Trong thoi ky kinh té phat trién manh mé,
nhiéu SV khéng gioéi xac dinh quy mé wu tién
ctia nhu ciu va quan 1y tai chinh.'” Néu ai do
khong gidi quan ly tai chinh ctia minh, thi chi
tiéu ctia anh ta s& mat kiém soat va co thé ty gay
hai cho chinh minh.5 C6 thé néi viéc QLTCCN
t6t c6 y nghia rat quan trong ddi véi tat ca moi
nguoi, dac biét 1a cac ban SV. N6 gitip cho SV
lam chu dugc khoan thu nhap minh dang co, lam
chu duoc cudce séng va chu dong hon trong moi
truong hop.

2.3. M hinh nghién ciru

Khi biét QLTCCN tot s& gitip cudc séng cua
mdi ca nhan dan tré nén thoai mai hon va khong
bi cang thang vé mat tai chinh. Dé nghién ctu
vé QLTCCN, cac ly thuyét vé phat trién con
nguoi,!! xa hoi ciia nguoi tiéu dung'? va hanh vi
quy hoach® da dugc sir dung va xem xét. Mot
s6 nghién ciru da cho rang gido duc tai chinh
trong gia dinh,’ hiéu biét vé tai chinh,'* ban be's
va phong cach chi tiéu'® 1a nhirg nhén t anh
huong dén QLTCCN.
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Rosa va Listiadi cho ring su gido duc tai
chinh trong gia dinh sé& tac dong dén QLTCCN
ciia SV.° Day con cai QLTCCN c6 thé néi la
mot cach gido duc thong minh boi diéu nay giup
nhiing dwa tré hiéu vé tién bac va sy vat va, kho
nhoc dé c6 duoc dong tién. Pong thoi no s phat
trién cac k¥ niang quan ly tai chinh, xay dung y
thue tiét kiém va su dung tién mot cach c6 trach
nhiém, tranh lang phi va no nan khong can thiét.
Nhiing viéc nay phai dugc cha me chi bao tir nhd
dé hinh thanh cho con tré nhing thoi quen tbt,
gitip tao dung nén tang tai chinh tot trong twong
lai. Ngoai ra theo Wulandari va Hakim, giao duc
tai chinh trong gia dinh c6 anh hudng tich cuc
dén QLTCCN cua SV vi cha me 1a nguoi thay
dau tién trong viéc giao duc hudng din con cai
quan 1y tién va 14 hinh miu cho ching.'” Chinh
vi vay nghién ctru cho rang gido duc tai chinh
trong gia dinh c6 tac dong cing chidu dén viéc
QLTCCN cua SV.

Gid thuyét HI. Gido duc tai chinh trong
gia dinh co anh hwong tich cuc trong viéc
OLTCCN cua SV.

Hiéu biét vé tai chinh giup SV lam chu
trong chi tiéu cling nhu dé dang giai quyét nhirng
van dé lién quan dén quyét dinh tai chinh. Hiéu
biét tai chinh cung cép kién thic giup dénh gid,
lya chon va dua cac quyét dinh tai chinh thong
minh, sang sudt. Mure do hiéu biét cua mot nguoi
vé tai chinh cang tét thi kha ning QLTCCN cua
ho cang tt.'® Do d6, hiéu biét vé tai chinh c¢6 anh
hudng tich cuc véi QLTCCN cua SV.

Gid thuyét H2. Hiéu biét vé tai chinh ¢
tac dung tich cuc trong viec QLTCCN cua SV.

Mot trong nhimg nhéan t6 dong vai tro
quan trong trong viéc QLTCCN Ila sy hd tro tur

ban bé.' Khi bit ddu vao méi trudng dai hoc, SV
dan tap tu chu hon, dac biét 1a cac ban séng xa
gia dinh. Lac nay cac ban danh nhiéu thoi gian
hon cho cac ban ciing ltra tudi, giao luu va tiép
xtc nhiéu hon. Piéu d6 khién cho SV dé dang bi
anh hudng tinh nét boi ban beé.> Néu c¢6 nhiing
ngudi ban tot, c6 sw am hiéu vé tai chinh, c6 ké
hoach chi tiéu hop 1y gitp ban than SV nang cao
duoc kha nang QLTCCN cua minh dong thoi
cling hoc hoi dugc tur ban beé nhiing thdi quen
tdt. Nhu vay, su hd tro tir ban bé ¢6 tac dong tich
cuc dén viéc QLTCCN cua SV.

Gia thuyét H3. Su hé tro tir ban bé c6 moi
quan hé thudn chiéu véi QLTCCN ciia SV,

Khi quan 1y tién ctia minh, moi nguoi
dua ra nhidu quyét dinh khac nhau, chang han
nhu lidu s6 tién ho c6 trong tay c6 nén duoc chi
tiéu sau nay hay khong, nén ti€u no vao nhirng
tha vui bat thuong hay nhimg nhu cau thiét yéu.
Chi tiéu c¢6 kiém soat 1a phong cach chi tiéu lién
quan dén viéc han ché chi tiéu, kiém soat chi tiéu
hiéu qua hon. Cu thé nhiing ngudi theo phong
cach chi tiéu nay c6 kha nang tu chu cao, khong
nhuong bd nhitmg ham mudn ma thuong han ché
chi tiéu dé c6 thé tiéu tién trong twong lai vao
nhitng viéc quan trong hon ddi véi ho, diéu nay
s& mang lai cho ho nhiéu niém vui hon." Do dé,
phong cach chi tiéu c6 kiém soat quan hé thuin
chiéu v6i QLTCCN cua SV.

Gid thuyét H4. Phong cdch chi tiéu cé
kiém sodt anh hwdng tich cwee dén viéc QLTCCN
cua SV.

Nhu véy, d& xac dinh cic nhan t§ anh
huong dén QLTCCN cua SV tai Truong Pai hoc
Quy Nhon, md hinh nghién ctru dugc dé xuat
nhu sau:

HI (+)

Giéo duc tai chinh trong gia dinh

Hiéu biét vé tai chinh (HB)

H2 (+)

Su hd trg tir ban bé (BB)

H3 (+) QLTCCN cua sinh vién

H4 (+)

Phong cach chi tiéu co kiém soat

Hinh 1. M6 hinh nghién ctu.
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3. PHUONG PHAP NGHIEN CUU

DPé nghién ctu cic nhan t6 anh huong dén
QLTCCN ctia SV, bang hoi da dugc thiét ké dua
trén sy ké thira va phat trién tir cac cong trinh
nghién ctru di trude. Dé hoan thién bang hoi nay,
nghién ctru da tién hanh xin y kién 5 chuyén gia
va phong véan thir 15 SV nham kiém tra mirc d6
0 rang cua bang hoi, cling nhu su phu hgp cua
cac cau hoi voi moé hinh nghién ctru.

Viéc thu thap dit li¢u dugc thuc hién thong
qua khao sat ting sinh vién cta Truong Dai hoc
Quy Nhon véi su hd trg cia Google Forms.
Danh sach SV khao sat dugc chon ng?lu nhién
véi sy tro giup cuia cac Fanpage ¢ Truong. Sau
qué trinh khao sat, két qua cho thay co6 tong cong
492 phiéu diéu tra hop 1& duoc thu thap va sir
dung lam di li€u cho nghién ctu.

DPé danh gia thang do, nghién ciru tién
hanh phan tich hé sd tin ciy Cronbach’s alpha
va phan tich nhan t6 kham pha EFA. Dong thoi
thong qua phén tich hdi quy bdi dé kiém dinh cac
gia thuyét ctia mo hinh vé cc nhan t6 anh huong
dén QLTCCN cua SV tai Truong PHQN.

4. KET QUA KIEM PINH
4.1. Kiém dinh thang do

Pé dam bao do tin cdy cua thang do cic nhan

t6 anh huéng dén QLTCCN cua SV Trudng
DPHQN, h¢ sb tin cdy Cronbach’s alpha dugc
xac dinh. Hau hét cac bién quan sat trong
nghién ctru déu c6 hé sb twong quan bién tong
16n hon 0,3 va hé s6 Cronbach’s alpha cua cac
thang do déu vuot qua ngudng 0,7. Pidu nay
cho thiy thang do hién tai la dang tin cdy va
c6 tinh chat do luong tt. Do d6, né dap ung
céc yéu cau dé tiép tuc phan tich nhan t6 kham
pha trong nghién ctru. Tuy nhién, trong thang
do gido duyc tai chinh trong gia dinh, hai bién
quan sat GD4 va GDS5 da khong dap ung yéu
cdu vé hé sb twong quan bién téng 16n hon 0,3
va da bi loai bo. Bang chu y 1a, sau khi loai bo
hai bién nay, hé s6 Cronbach’s alpha ctia thang
do da tang lén.

Trong qué trinh phéan tich nhan t6 kham
pha (EFA), nghién ctru da st dung phuong phap
trich hé s6 1a Principal Component Analysis
(PCA) va ap dung phép xoay Varimax dé nhom
cac nhén t6 lai v6i nhau. Két qua tai bang 1 cho
thdy phan tich nhan t6 EFA rét thich hop boi hé
s6 KMO bang 0,867 (16n hon 0,5) véi mirc y
nghia sig bang 0,000 va da rat trich ra duoc 4
nhom nhén t6.

Bang 1. Két qua phan tich nhan t6 kham pha thang do c4c nhén t6 anh huéng dén QLTCCN cua SV Trudng PHQN.

Ma hoa Bién quan sat Nhan 0
1 2 3 4

HB3  Tbi dang tich liiy dé dau tu tai chinh 0,819

HB4  Tbi quan tim dén cac chi s6 lam phat va mirc d¢ lam phat 0,781

HB5  Téi chia nho cac khoan tién dang c6 dé dau tu 0,773

HB1  T6i hay theo doi 13i suat tién gui tai cic ngén hang 0,734

HB2  Toi thuong xuyén cap nhap gia ca trén thi truong 0,729

GD2  Téi ludn nhin cach chi tiéu cia cha me dé hoc tap 0,823

GD1  Téi dugc cha me hudng din cach sir dung tién hop ly 0,821

GD3  Cha me giup toi hiéu vé gié tri ciia ddng tién 0,775
PCCT4 Tbéi it khi c6 nhitng khoan ng vao cubi thang 0,717
PCCTS5 Téi c6 quy du phong cho riéng minh 0,682
FCCTI [ g o s e s i
PCCT2 Tbi thuong nhd chinh xac trong vi (i) c6 bao nhiéu tién 0,613
PCCT3 Tbi thuong quan tim dén hang giam gia 0,605
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Ma hoda Bién quan sat Nhan o
1 2 3 4
BB2  Téi luén nho ban bé trr van khi mudn mua mét cai gi do 0,757
BB1  Téi thich di mua sdm v&i ban beé 0,707
BB4 Phong cach sdng cua ban bé c6 anh hudng dén cach t6i chi tiéu 0,674
BB3  Toi hay cho ban bé muon tién 0,673
Eigenvalues 5,492 2,161 1,669 1,116
Phuong sai rut trich (%) 18,998 14,859 14,503 13,042
Cronbach’s alpha 0,856 0,848 0,705 0,753
Nguon: Két qud phan tich nhén t6 EFA tir 56 liéu diéu tra
Thang do QLTCCN gdm 8 bién quan sat. hop boi hé sé6 KMO bang 0,873 (16n hon 0,5)
Sau khi dat do tin cay thong qua kiém tra bang v6i muc y nghia sig bang 0,000 va da trich duoc 1
Cronbach’s alpha, nghién ctru ti€p tuc kiém dinh nhan t0 duy nhat dung d€ giai thich thang do

mirc 6 hoi tu cua cac bién quan sat. Két qua QLTCCN cua SV 1a hop 1y.
tai bang 2 cho thdy phén tich nhan t& EFA thich

Bang 2. Két qua phan tich nhan t6 kham phéa thang do QLLTCN cua SV.

. Nhan td

Ma héa Bién quan sat ’
QLTC4 Tbi coi trong rén luyén théi quen quan 1y tién bac 0,846
QLTC3 Tbi coi trong viéc kiém soat chi tiéu mdi thang 0,829
QLTC8  Téi theo ddi cac khoan chi tiéu va diéu chinh néu can thiét 0,810
QLTC1 Tbi coi trong viée 1ap ké hoach chi tiéu va tuan thi ké hoach dé 0,778
QLTC7 Céch t6i quan 1y tién & hién tai c6 anh huéng dén twong lai cua toi 0,693
QLTCo6 T6i can nhéc cac su lya chon khac nhau khi mua hang tra gop 0,677
QLTC2 Téi coi trong viéc thiét 1ap cac muc ti€u tai chinh trung han (3 - 5 nam) 0,669
QLTCS Toi ludn ghi chép lai cac khoan thu, chi cua minh 0,637
Eigenvalues 4,455
Phuong sai rut trich (%) 55,688

Nguon: Két qua phan tich nhén t6 EFA tir s6 liéu diéu tra

4.2. Phin tich hdi quy tuyén tinh bdi qua ngudng 0,5, chi trir bién ban bé (BB) c6 hé

Hau hét hé sé tuong quan giira bién QLTCCN va 50 frong quan la 0,28.

cac bién khac trong ma tran tuong quan déu vugt
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Bang 3. Tom tat két qua mo hinh hdi quy twong quan boi.

Hg¢ so hoéi quy chwra
chuan hoéa

He so hoi quy da
chuan héa

Pa cong tuyén

M hinh Gid  Mucy
B D9 lgch Beta mito el p chip  yp
chuan nhan
Hing sb 0,448 0,132 3,398 0,001
GD 0,184 0,030 0,211 6,148 0,000 0,672 1,488
HB 0,255 0,026 0,311 9,786 0,000 0,784 1,276
BB -0,026 0,028 0,028  -0,911 0,363 0,840 1,190
PCCT 0,476 0,035 0,475 13,579 0,000 0,645 1,550

R2 diéu chinh = 0,612

Gia tri kiém dinh F = 194,601

Mtrc y nghia = 0,000

Bién phu thuc: QLTC

Tir bang 3, chiing ta co thé thay gia tri
kiém dinh F 13 194,601 v&i muc ¥ nghia rat nho
(sig. = 0,000). Diéu nay chimg t6 rang mo hinh
hoi quy tuyén tinh boi 1a phu hop véi tap dit liéu
va ¢6 thé dugce su dung. Hon nira, do hé s6 VIF
nho (duéi 2), cho thiy khong c6 hién twong da
cong tuyén nén cac bién doc 1ap khong co mdi
quan h¢ chat ché vdi nhau. Sy tuong thich cia
mo hinh vé6i bién quan sat dugc thé hién boi hé
s R2 diéu chinh, c6 gid tri 1a 0,612. Piéu nay
cho thdy mo hinh c6 kha ning giai thich khoang
61,2% su bién thién cta bién phu thuéc QLTC
(QLTCCN cua SV) bang cac bién doc 1ap co
trong mo hinh. Pay 1a mot ty 1é twong dbi cao,
ngu ¥ rang mo hinh c¢6 kha ning kha t6t trong
viéc du doan va giai thich bién phu thudc dua
trén 3 bién doc lap.

Dua trén két qua hdi quy ¢ bang 3, ham
hoi quy vé cac nhan t6 anh huong dén QLTCCN
cua SV c6 dang nhu sau:

QLTC =0,211GD + 0,311HB + 0,475PCCT

Tir phwong trinh trén, ta ¢ thé thiy ring
mdi yéu té trong md hinh hdi quy déu cé tac
dong ty 1¢ thuan dén QLTCCN cuia SV. Piéu nay
dugc bicu dién boi céc hé sb beta chuan hoa, ma
tat ca déu 1a dwong. Trong d6 ¢ 3 thanh phin
do ludng cac nhan t6 déu c6 anh huong dang ké
dén viéc QLTCCN cua SV (véi mirc y nghia sig

Nguon: Két qud phan tich hoi quy tir s6 liéu diéu tra

dudi 0,05). Tuy nhién, bién su hd tro tir ban bé
(BB) khong c¢6 anh huong dén QLTCCN ciia SV
vi khong ¢ y nghia thong ké.

5. KET LUAN

Két qua nghién ctru xac dinh ¢6 3 nhan t6 anh
huong dén QLTCCN cua SV Truong DPHQN la
gido duc tai chinh trong gia dinh, hiéu biét vé
tai chinh va phong cach chi tiéu c6 kiém soat.
Trong d6 nhan t& phong cach chi tiéu co kiém
soat duoc xac dinh c6 anh huong 16n nhét dén
QLTCCN cua SV, véi hé sb beta chuan hoéa la
0,475, cao nhat so v&i cac nhéan td con lai (hiéu
biét tai chinh va gido duc tai chinh trong gia
dinh). Mat khac, Kkét qua cho biét su hd tro tir ban
bé khong anh hudng dén viéc QLTCCN cua SV.
Ttc viéc QLTCCN cua SV khong bi anh huong
tir ban bé ma boi chinh ban than mdi SV.

Phong cach chi tiéu co kiém soét ciia mdi
SV anh huéng 16n nhat dén viéc QLTCCN ciia
ho. Hay ndi cach khac chinh ban tinh chi tiéu nay
gitip cho SV QLTCCN tdt va hiéu qua hon. Ho
biét cach kiém sodt tinh ton cac khoan chi tiéu
nao 1a can thiét va quan trong vé6i ho, ddng thoi
khong bi cam db véi nhitng ham mudn nhat thoi,
tir 6 gitip cho ho QLTCCN tt va thiét lap duoc
cac muc tiéu tai chinh trong twong lai. Nguoc

lai néu SV khong lam chi dugc minh, chi tiéu
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khong c6 kiém soat va ké hoach hop 1y thi s& kho
ma chi tiéu du va khong co du dé tiét kiém.

Bén canh d6, sy hiéu biét vé tai chinh
cling c6 tac dong dang ké dén QLTCCN cua SV.
SV ¢6 hiéu biét vé tai chinh ot s& biét cach thirc
quan 1y tai chinh ctia minh tét hon. Trinh d¢ hiéu
biét tai chinh ctia mot nguoi cang cao ho sé cang
gi6i hon trong viéc dua ra quyét dinh vé tai chinh
ctia minh. Kién thtrc tai chinh ma SV & truong
dai hoc hodc tir cac moi truong khac c6 duoc s€
vo thirc ¢6 tac dong dén QLTCCN cia SV.

Hon niia, viéc gido duc tai chinh trong gia
dinh 13 rit cn thiét vi n6 anh huéng dén viéc
QLTCCN cua SV. Nhiing c4 nhan c6 cach quan
1y tai chinh t6t déu bat ngudn tir cach gido duc
tai chinh trong gia dinh ho. Néu mot nguoi
duoc gido duc tai chinh tir gia dinh, ho s€ c6 xu
hudng khon ngoan trong vi¢c quan 1y tai chinh
cua minh.

Khi buéc vao moi truong dai hoc, sinh
vién ciing bat dau ty 1ap va hoa nhap vao moi
truong méi. Vi vy, viée kiém soat tai chinh tro
nén cuc ky quan trong va can thiét hon bao gid
hét. Do d6, dé hudng SV dén thoi quen chi tiéu
c¢6 ké hoach, vira lanh manh, hop 1y ma lai co
ich cho ca gia dinh va xi hoi thi trong trach dau
tién 1a tr gia dinh. Vai tro cua gia dinh trong viéc
giao duc quan 1y tai chinh cho con em la vo cung
quan trong va c6 tim anh huéng 16n. Cha me
nén cho con hiéu gia tri ciia dong tién va tap cho
chung cac thoi quen tot, tu 14p trong viée quan
1y tai chinh khi ching con nho. Bén canh do, nha
truong 1a mot nhan té déng vai tro quan trong
khong kém t6i viéc hinh thanh nén thoi quen tot
trong viéc QLTCCN ctia mdi SV. Béi vi sau gia
dinh thi phan 16n thoi gian con lai cua SV déu
& trudng, tiép xuc véi ban beé va thiy co, chinh
vi thé ma nha truong can dua ra cac bién phap
tao didu kién cho SV tham gia cac 16p hoc co
ban vé quan 1y tai chinh. Ngoai ra, nha trudng
c6 m& thé cac cau lac bo vé quan 1y tai chinh,
tai day cac SV co thé giao luu chia sé voi nhau
vé cac cach quan 1y tién hiéu qua cung lac do
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nha truong c6 thé mé cac mon hoc vé dau tu tai
chinh, QLTCCN cho tat ca SV moi nganh thay vi
chi nhitng nganh kinh té nhu hién nay. Cing ltic
d6 nha trudng co thé moi cac chuyén gia vé tai
chinh dé hd tro tu van cho cac SV khi di hoc xa
gia dinh. Chinh vi thé ma SV can chu dong hon
trong viéc ling nghe, tiép thu hoc hoi cac bai hoc
tai chinh tir cha me, nha truong va thay co, trang
bi tot kién thirc giup SV tranh dwoc thoi quen
khong tét trong viée quan 1y tai chinh. Va diéu
quan trong nhat d6 1a ban than ciia mdi SV can
c6 y thtc trong viéc quan ly tai chinh cua minh,
tich cuc tham gia cac khoa hoc, cac cau lac bo
hay céc cudc thi vé quan 1y tai chinh dé trau dbi
kinh nghiém cho ban than. Pac biét SV can phai
thuong xuyén hoc hoi, tdp cho minh thdi quen
1ap ké hoach, dua ra cac muc tiéu vé tai chinh.
Viéc ndy gitip cho mdi SV hoan thanh dugc muc
tidu trong hoc tap va cudc séng ctia minh.

Tuy nhién han ché ciia nghién ctru 1a chua
dua cac bién nhu khu vuc song, gidi tinh, khbi
nganh dang theo hoc... vao mo hinh nghién cuu
cac nhan t6 anh huong dén QLTCCN cua SV.
Pay c6 thé 1a goi mo thu vi cho nghién ciru
tiép theo.
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